1 


DETROi 


Successful  in  getting  support  from  retailers 
because  it  gets  response  from  consumers- 

The  Chicago  Tribune 
Consumer-Franchise  Plan 
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Sales  at  the  factory  grow  today 
as  plans  are  based  on  conditions 
at  the  retail  level.  With  little  per¬ 
sonal  selling  by  retailers,  the 
critical  phase  of  sales  work  has 
moved  beyond  the  store  and 
into  the  home. 

Today’s  advertising  job  is  to 
sell  th-  -'>nsumer  before  she  goes 
to  the  store.  Advertising  which 
is  run  to  influent's  the  retailer  im¬ 
presses  him  only  when  it  im¬ 
presses  his  customers. 

To  get  retailers  to  take  on  your 
Kne — and  to  keep  it  in  the  face 
of  competitive  claims  for  his 
space  and  time — your  advertising 
must  be  used  to  build  a  consumer 
franchise  that  will  produce  for 
your  brand  an  important  share 


of  the  day-in,  day-out  buying  of 
consumers. 

From  first-hand  experience  in 
working  with  manufacturers  and 
retailers  the  Chicago  Tribune 
has  developed  a  sound  procedure 
that  successfully  builds  sales 
volume  and  a  strong  brand 
position. 

It  will  enable  you  to  turn  to 
your  advantage  the  trend  to 
fewer  brands  per  product  class 
per  store  and  the  increasing  re¬ 
liance  on  self  service  in  retailing. 

It  starts  with  the  retailer’s 
own  need  for  higher  volume  and 
faster  turnover.  And,  because  it 
does,  it  gets  his  active  support. 
You  can  use  this  consumer- 
franchise  plan  to  secure  larger 


orders  and  better  store  display. 
With  it  your  staff  can  sell  more 
and  earn  more. 

Pointed  for  immediate  sales, 
it  calls  for  no  sp>ecial  prices,  dis¬ 
counts  or  deals.  Successfully  used 
in  Chicago,  it  is  readily  applica¬ 
ble  in  other  markets.  It  works 
for  big  units  as  well  as  for  pack¬ 
aged  goods. 

Why  not  decide  now  to  learn 
how  you  can  put  the  plan  to 
work  for  you?  A  Tribune  repre¬ 
sentative  will  be  glad  to  talk  to 
you.  Ask  him  to  call.  Do  it  now 
while  the  matter  is  fresh  in  your 
mind. 

Chicago  Tribune 

THB  world's  greatest  NEWSPAPER 


Men,  chemistry,  and  coal! 

^  y 

Science  lias  foiiinl  a  new  wav  lo  irel  \al liable  cbeinicals  from  coal 


Coal  lias  loti"  Ik'cii  one  of  man  s  titosl  usoliil  servants.  Now 
it  holds  promise  of  even  greater  henefils  to  all  of  us. 

COAL  INTO  CHEMICALS  — Science  has  at  last  found  a 
practical  wav  to  convert  coal  into  the  host  of  valuable  chem¬ 
icals  that  nature  locked  into  it. 

riie  people  of  I  nion  Carbide  have  develojK*d  a  wav  to 
hriti"  coal  and  hvdrogen  gas  together  under  carelulb  con- 
trolled  heat  and  pressure.  In  minutes,  this  revolutionar\ 
process— called  coal  /lydroge/m/m//— converts  the  eoal  into 
a  mixture  of  gases  and  liijuids  that  are  rich  in  useful 
chemicals. 

A  WEALTH  OF  RAW  MATERIALS  —  Among  them  are  hith¬ 
erto  scarce,  and  even  completely  new  .  chemicals.  Some  are 
raw  materials  for  plastics  and  svnthetic  rubber,  or  are  vital 
to  medicine  and  vitamins.  Some  are  valuable  in  rocket  pro¬ 
pulsion.  Others  are  iiecessar\  in  inseeticides.  surface  coat¬ 
ings.  and  inanv  other  important  uses. 


A  NEW  SOURCE  OF  SUPPLY-Today.  rnion  Carbide's 
coal-lndrogenation  process  promises  steadv  and  vastly  in¬ 
creased  jiroduc  tion  of  chemicals  for  these  needed  materials. 
\\  hat's  more,  it  will  provide  a  host  t»f  chemicals  that  mav 
hccome  the  basis  of  main  new  products. 

A  UCC  ACHIEVEMENT- With  the  first  coal-to-chemicals 
plant  of  its  kind  in  o|K'ration.  the  |K‘ople  of  I  nion  ('arbidi* 
are  now  well  on  the  wa\  to  making  abundant  coal  a  souri'c 
of  chemicals  important  to  us  all. 

FREE:  If  yon  ironlil  til.e  lo  h-urn  more  iihoni  I  nion  (.arinile's  exciting 
new  conl-h\ilrogennlion  jwocess.  write  lor  the  illnslrated  booklet, 
''(.heinicnls  lioin  donl.’'  Axl:  for  booklet  A. 

lIxioN  Car  1?  11)1-: 

.\X/J  (WRIiOX  CORPORA'/’/ OX 

.10  KAST  42ND  STRKET  ||||j4  NEW  YORK  17,  N.  Y 


NEW  YORK  1 7,  N .  Y 


_  UCC’s  Tradv-inarhcfl  Products  of  Alloys.  Carbons.  Chemicals.  Gases,  and  Plastics  include  - 

-YNTiiETir.  Orcamc  Chemicals  •  Bakei.ite.  Krene.  amt  Viny i.ite  riaMicn  •  Linde  Oxipen  •  Dynei.  Textile  I  ibers 

Ki.ECTKOMET  Alloys  and  Metals  •  HaYNES  STELLITE  Allo>s  •  I’RE;sT-(I-LiTE  Acelvlene  •  PYBOE.AXGas 
Eyeready  Flashliplii*  and  Batteries  •  i\ ATIONAI.  Carlions  •  .Ar.llESON  Eleeirode-  •  Pre:stone  and  Thek  .Anti-Freezes 
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*  Consumer  Income  Supplement, 
1953  Standard  Rate 
&  Data  Service 


With  its  over  550,000  population,  and  tremendous 
average  income  per  household,  metropolitan  Indian¬ 
apolis  is  America’s  richest,  BIG  Market.  That’s  why 
Indianapolis  is: 

•  One  of  America’s  leading  test  markets 


Indiana’s  two  largest  dailies.  The  Indianapolis  Star 
and  The  Indianapolis  News,  not  only  give  you  satura¬ 
tion  coverage  of  this  No.  1  Market,  hut  an  effective 
bonus  coverage  of  the  44  surrounding  counties. 
Write  today  for  full  market  information. 


•  Ranks  second  in  amount  of  national  advertising 
dollars  spent  per  family 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


•  Ranks  4th  in  Drug  Sales  .  .  .  5th  in  Retail  Sales 


per  Family  .  .  .  8th  in  Automotive  Sales  . . .  among 
the  25  metropolitan  areas  of  500,000  to  1,000,000. 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 
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FIRST 

in 

new  car  sales 
in 

New  Yerk  City 

1952  NEW  CAR  SALES 
IN  NEW  YORK  CITY 


QUEENS .  33,162 

Brooklyn .  29,913 

Manhattan  .  23,681 

Bronx .  17,191 

Richmond  .  3,332 


Note  to  advertisers:  Concent  rate 
your  New  York  City  advertising  dol¬ 
lars  in  Queens  where  automobiles  are 
needed  most,  used  most  and  bought 
most. 


LONG  ISLAND  PRESS 

Covaring  tha  southarn  half  of  Ouaans 

LONG  ISLAND  STAR-JOURNAL 

Covaring  tha  northarn  half  of  Queens 

STATEN  ISLAND  ADVANCE 

Covering  all  of  Richnnond 


Boston  State  House 
Coverage  Is  Admirable 

To  THE  Editor:  I  read  with 
some  concern  the  story  in  your 
issue  of  March  7  headed,  “5- 
State  Legislative  Coverage  Ana¬ 
lyzed.”  The  quotations  relating 
to  coverage  of  the  Massachusetts 
State  Legislature  by  newspapers 
here  were  distinctly  unfair  to  the 
papers.  The  flattering  reference 
to  the  Christian  Science  Monitor 
is  as  may  be — the  fact  remains 
that  the  other  papers  provide  ex¬ 
cellent  legislative  coverage.  There 
were  two  paragraphs  about  Mas¬ 
sachusetts:  one  outlining  the 
work  of  the  State  House  News 
Service,  and  the  other  brushing 
off  all  other  Boston  newspapers 
with  the  exception  of  the  Chris¬ 
tian  Science  Monitor. 

The  facts  are  that  each  Boston 
paper  has  two  reporters  assigned 
to  the  State  House,  and  some¬ 
times  they  are  augmented  by  ad¬ 
ditional  reporters  sent  in  for  spe¬ 
cial  stories,  or  to  help  on  par¬ 
ticularly  busy  days.  The  Associ¬ 
ated  Press  and  the  United  Press 
have  one  man  assigned  to  the 
State  House  run,  although  up  to 
last  year  the  AP  had  two  State 
House  men. 

It  is  true  the  State  House  News 
Service  does  have  a  man  in  each 
branch  at  a  typewriter.  He  keeps 
a  running  account  of  proceedings. 
This  is  available  to  all  News 
Service  members.  This  service 
frees  the  reporters  for  coverage 
of  other  events  or  for  specific  and 
detailed  coverage  of  some  par¬ 
ticular  bill,  etc. 

It  is  absurd  to  say  that  the 
State  House  News  Service  de¬ 
prives  news  reporters  from  get¬ 
ting  beats.  All  active  reporters 
get  them:  we  have  our  share.  It 
is  my  judgment  that  the  Boston 
papers  on  the  whole  do  an  admir¬ 
able  job  of  coverage  of  our  State 
Legislature,  and  deserve  a  far  bet¬ 
ter  mark  than  B-minus. 

Some  papers  outside  Boston 
have  men  at  the  State  House. 
They  include  the  Worcester  Tele¬ 
gram  and  the  Springfield  Union, 
who  have  one  man  each.  The 
New  Bedford  Standard  Times 
sends  a  man  in  frequently,  once 
oi  twice  a  week. 

Of  course  I  have  not  read  the 
full  report  of  the  journalism 
teachers  who  studied  state  legis¬ 
lative  coverage.  But  the  para¬ 
graphs  in  your  story  about  the 
coverage  of  the  Massachusetts 
legislature  were  a  travesty  of  the 
facts. 


White  Disowns  Criticism 

The  following  statement  ».  j 
issued  this  week  by  Profeiv 
David  M.  While,  Research  h 
fessor  of  Journalism  at  Borv 
University:  ! 

“In  the  March  7  issue  of  E; 
TOR  &  Publisher,  in  a  story  i  j 
legislative  coverage,  a  quotaiV 
about  coverage  in  Massachuse  » 
is  critical  about  Boston  newc  J 
pers.  I  should  like  it  clearly  J 
derstood  that  though  I  pan;.  - 
pated  in  the  cooperative  resea:; 
from  which  this  report  was  ma:; 
the  statement  was  not  suhmir: 
in  my  report  to  the  University 
Nebraska  where  the  study  n  i 
written  up.  The  statement,  in  k  ; 
respect,  can  be  said  to  be  rep:: 
sentative  of  my  own  point 
view”. 


Exchange  Assignment 
Commended  for  Others 

To  THE  Editor:  I  came  t 
Canada  one  year  ago  under  tit 
Commonwealth  Press  Union  Ev 
change  Scheme.  Now  after  rt 
porting  general  assignments  « 
Montreal  Star,  I  am  spending  i 
period  with  Weekend  Pictw: 
Magazine  as  a  feature  writer,  r. 
fore  going  to  Toronto  Telegrar. 
Besides  reporting,  I  have  bee 
doing  national  and  internationi 
(to  Australia)  talks  for  tie 
Canadian  Broadcasting  Comm:*- 
sion. 

I  am  an  .Australian  newspaper 
man,  who  came  here  after  a  yei" 
of  reporting  in  England.  The  is- 
(Continued  on  page  73) 


Headlines: 


Man  Gets  Honey  Under  Be; 
room  Floor. — Stockton  (Calif 
Record. 


Church-Sponsored  D  r  i  v  e  s  » 
Conduct  Moral  Evils  Underw 
—  Birmingham  (Ala.)  News. 

m 

With  a  Bust  Strive  to  Put  L' 
Strong  Eront.  —  Minneapd 
(Minn.)  Star. 

m 

Teeners  Taken  In  Beer  Case- 
Portland  Oregonian. 


Instructor  Will  Hear  His  Move¬ 
ment  Played.  —  Las  Cruces  O'- 
M.)  Sun-News. 


Erwin  D.  Canham 


Editor  8,000  Patients  Issued  To  Ai“ 
Christian  Science  Monitor,  Shoe  Leather.  —  Boston  (Mass' 

Boston,  Mass.  Traveler. 
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Enthusiasm* 


“Greater  than  any  expectations!” 

is  the  frequent  report  of  manufacturers  concerning  the  results 
of  their  advertising  in  The  American  Weekly! 


*  Enthusiasm  is  interest  raised  to  a  buying  pitch! 


I 
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^~kNLY  God,  the  poet  warbled,  can  make  a  tree,  but  there  is  not 
^  to  prevent  a  grateful  populace  from  naming  one  for  a  de<.er  : 
reporter.  A  unique  specie  of  tree  is  to  be  planted  in  the  Royal  Be, 
ical  Gardens,  Hamilton,  Ont.,  this  Summer  and  named — with  engr: 
plaque  yet — in  honor  of  Bruce  Murdoch,  outdoors  and  conservj 
columnist  for  the  Hamilton  Spectator.  .  .  .  Another  “honored”  u- 
is  Robert  C.  Ruark,  United  Features  Syndicate  columnist,  home:; 
week  from  Africa,  chosen  by  Nicky  Gray,  10,  as  his  hero  in  a  Ccu-: 
Gentleman  contest.  (“I  like  Mr.  Ruark  bwause  1  think  he  is ; 
smartest  man  in  the  world  because  he  almost  understands  womet 
...  An  even  younger  reporter  is  Mark  Cummiskey,  5,  who  hii-, 
home  to  give  the  “scoop”  to  his  dad,  John  P.  Cummiskey,  night: 


Welcome  HOME,  Sergeant! 


Classified  Cut-ups 

Contributors  and  compositors  alike  sometimes  become  cut-ups, ; 
sciously  or  unconsciously,  in  the  classified  columns. 

There  is,  for  instance,  the  mortician  who  didn’t  want  to  be  " 
understood  and  offered  this  rare  one  under  Business  Opportunities 
the  Cheyenne,  Wyo.,  newspapers:  “Modern  funeral  home,  located 
a  live  Wyoming  city.”  And  under  Resorts  for  Rent,  the  Gler:: 
(Calif.)  News-Press  led  off  with  “Glendale  Mortuary-  tom;: 
responsibility  for  every  detail.” 

The  Eugene  (Ore.)  Register-Guard  proclaimed:  “Position  open 
young  lady  in  sportsware  (sic)  department.  Bust  be  experience 
The  Rapid  City  (S.  D.)  Daily  Journal  listed  as  approved  mo 
“Good  for  adults  and  young  people — ^“Okinawa’  and  ‘The  N: 
young  people.’  ‘Son  of  Dr,  Jekyll’  ‘Spur.’  Acceptable  for  adults- 
‘Holiday  For  Sinners.’  ”  The  Knoxville  (Tenn.)  News-Sentinel  offe:- 
"Completcly  Modern  Home — 4  bedrooms,  2  baths,  bull  basement' 
A  75-year-old  man  telephoned  the  Passaic  (N.  J.)  Herald-Neyti 
his  55th  wedding  anniversary  the  following  classified  ad:  “To ' 
sweetheart,  Sophie  Hensel,  I  wish  to  thank  you  publicly  for  ' 
love  and  devotion  and  for  55  years  of  wedded  happiness  made ; 
sible  by  your  unmatched  qualities  as  wife,  mother,  mother-in 
grandmother  and  great-grandmother.  We  all  revere  you.  Your  :■ 
band.”  The  newspaper  placed  the  ad  on  page  one,  free  of  charp 
Practical  jokers  among  advertisers,  in  addition  to  tvpograp‘:' 
errors,  enliven  Classified’s  agate  with  serio-comic  relief. 

Baby  Joe’s  Barber  Shop  ran  this  ad  in  the  Daily  Athenaeum,  !*■ 
Virginia  University  newspaper  in  Morgantown:  “We  can’t  do  r- 
for  Ike  or  Stassen  but  we  sure  would  like  to  clip  you  if  you  are  ha:r 
A  farmer  put  this  notice  in  the  Eagle  Butte  (S.  D.)  News  ■ 
Summer:  “The  first  18  rows  on  the  south  side  of  my  corn  field  is- 
experimental  test  plot.  Please  do  not  pick  any  roasting  ears  off 
these  rows.  If  you  must  get  roasting  ears  pick  them  in  the  other: 
of  the  field.  And  please  pick  only  one  ear  off  of  each  stock.” 

And,  finally,  this  one  appeared  in  the  Meridian  (Miss.)  Star:  " 
the  party  driving  a  blue  car  100  miles  per  hour  on  wrong  si(it_ 
Causeyville  Road  Monday  about  6  p.m.  with  a  tank  full  of  gas  s 
no  brains  in  his  head,  who  knocked  my  pet  Fox  Terrier  Puppy  - 
the  road  108  ft.,  and  came  so  close  to  me  the  wind  almost  sues* 
my  breeches  off.  Whoever  you  are,  call  me  at  1234.  I’d  like  a»  ' 
with  you.” 
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Sergeant  Donald  Melntyre,  former  telephone 
installer,  returned  home  from  Korea  a  few  months 
ago.  He  served  with  the  1st  Marine  Division  and 
was  twice  awarded  the  Purple  Heart. 

He  was  welcomed  back  to  his  telephone  job.  of 
course.  But  in  a  certain  sense  he  had  never  been 
away.  For  his  new  pay  check  reflected  the  increases 
he  would  have  rccci'  cd  on  his  old  job  if  he  had  not 
joined  the  Marines. 

There  arc  some  16,000  other  Bell  'I'clephonc  men 
and  women  now  in  the  service  who  will  receive  a 
similar  warm  welcome  oti  their  return  home. 


A  Telephone  Family  in 
Chicago.  Serrien  lit 
tiimald  Mrinti/re  got  n 
real  fnmihj  irelrome 
from  his  sister,  ytnnj, 
a  Serriee  Represento- 
tire;  his  mother,  reho 
was  an  Operator  for 
seven  years;  and  his 
brother,  Angus,  a  Plant 
Assignee.  Sergeant 
McIntyre's  father  teas 
also  a  telephone  man. 


BELL  TELEPHONE  SYSTEM . .  .“A  Good  Place  to  ff  ork 


Not  too  long  ago,  you  took  “pot  luck”  when  you 
bought  oil  for  your  car.  It  all  came  out  of  a  big 
drum.  Whether  you  got  the  right  weight  and  grade 
was  often  a  matter  of  luck. 


never  even  thought  of.  Thousands  of  jobs,  for  ex¬ 
ample,  are  created.  Purchasing  power  is  increased, 


Today,  there  are  hundreds  of  separate  types  of 
lubricants.  Each  is  engineered  to  do  a  specific  job 
in  your  car.  Each  is  identified  clearly  for  you  in  an 
attractive,  tamper-proof  can. 

Oil,  of  course,  isn’t  the  only  automotive  product 
that  comes  in  cans  today.  There  are  anti-freezes. 


New  businesses  are  able  to  get  started. 

It’s  true  of  any  business  in  America — people  work¬ 
ing  together  make  miracles  happen.  Consumers, 
workers  and  investors  have  made  it  possible  for  the 
American  Can  Company  to  do  great  things  in  the 
past,  and  to  promise  even  greater  ones  for  the  future. 


windshield  cleaners,  tire-repair  kits,  nuts  and  bolts 


for  minor  repair  jobs.  Also  w£ixes  and  car  wash. 
These  are  just  a  few  of  the  products  that  fill  the 


millions  of  cans  used  in  Maine  every  year. 

All  are  important  contributions  to  the  miles  of 
happy  motoring  you  enjoy.  Moreover,  they  bring 
to  American  life  economic  benefits  you  probably  CONTAINERS ...  to  help  people  live  better 


American  Can  Oampany 
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Ben  Duffy 
reveals  the  ABC's 
of  what  a  good  ad 
needs 

to  make  it  sell 


X 


The  best  advertisement  ever  written  needs  the  ri^ht 
medium  to  make  it  successful,  says  Ben  Duffy, 
president  of  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  one  of  the  country’s  biggest  advertising 
agencies. 

And  here’s  what  Ben  Duffy  has  found  out  about  the 
effectiveness  of  advertising  in  The  New  York  Times. 

“A  few  years  ago,  I  started  to  manufacture  a  baby’s 
sleeping  bag  called  ‘Sleepy-Bye.’  I  chose  The  New 
York  Times  as  the  basic  medium. 

“This  campaign  has  been  running  for  about  two 
years,  using  small-space  ads  regularly.  In  Decem¬ 
ber  1951  a  full  page  by  Stern’s  department  store 
featured  ‘Sleepy-Bye.’  And  last  December  a  half¬ 
page  was  run  by  Macy’s. 


"Those  two  advertisements  alone  sold  over  10,000 
garments. 

“It’s  apparent  that  The  New  York  Times  Magazine 
has  great  readership  among  young  mothers.  But 
young  mothers  are  attracted  to  other  magazines, 
too.  The  difference  that  makes  The  New  York  Times 
Magazine  so  unusually  effective  is  its  editorial 
character. 

“Because  of  its  high  standards,  The  New  York 
Times  Magazine  is  read  l)y  people  who  are  vitally 
interested  and  alert  to  what  is  written  and  dis¬ 
played  on  its  pages.  And  that’s  the  kind  of  audience 
I  find  easiest  to  sell.’’ 

Jotk  Slimes 

"AU  THE  NEWS  THAT'S  FIT  TO  PRINT" 


FOR  34  YEARS  FIRST  IN  ADVERTISING  IN  THE  WORLD'S  FIRST  MARKET 
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Editor  &  Publisher 


Every  Saturday  Since  1884 

THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Wendlinger’s  Suicide  Shot 
Wins  E  &  P  Photo  Contest 


N.  Y.  Daily  Mirror  Cameraman 
Gets  $200  for  Exclusive  Picture 


proof  that  a  photographer's  pa¬ 
tience  and  alertness  frequently 
pay  off.  He  wasn’t  satisfied  with 
a  routine  rostrum  shot  of  Truman 
and  Stevenson  together  at  the  re¬ 
cent  convention.  The  six-foot- 
plus  Texan,  now  covering  Spring 
baseball  in  Florida,  gave  himself 
even  more  height  by  climbing 
atop  a  box  on  the  photographers’ 
stand.  And  waited.  His  break 
came  and  he  made  the  most  of  it. 
Vic  Condiotty,  a  former  combat 
School  of  Industrial  Art.  where  photographer,  came  on  the  scene 
he  studied  commercial  photogra-  of  tragedy  as  the  result  of  a  tele- 
phy.  phone  tip.  Nine  times  out  of  ten. 

He  worked  for  the  Seidman  he  said,  his  paper  would  have  ig- 
Photo  Service  before  entering  the  nored  a  call  about  a  dog  being  in- 
Signal  Corps.  He  served  with  the  jured.  But,  he  added,  since  the 
4.^d  Division  and  the  1st  Cavalry  accident  happened  near  the  Times’ 
Division  and  covered  several  South  building,  he  and  a  reporter  were 
Pacific  campaigns  as  a  combat  sent  out. 

photographer.  The  young  camera-  “When  we  left,”  Mr.  Condiotty 
man  received  the  Bronze  Star  and  said,  “we  had  no  notion  a  seeing- 
a  Purple  Heart.  eye  dog  was  involved  or  that  there 

After  the  war,  Mr.  Wendlinger  was  anything  unusual  or  dramatic 
was  doing  nighttime  duty  in  The  about  the  situation.” 

Bronx  (N.  Y.)  for  the  Mirror.  The  following  five  pictures  were 
After  making  this  picture,  he  was  honorable  mentions.  Each  re¬ 
put  on  the  regular  staff.  ceives  $15. 

In  describing  how  he  got  the  “Flow  and  Glow  of  Traffic,”  by 

picture,  he  said:  Neal  Boenzi  of  the  New  York 

“I  arrived  there  in  about  four  Times.  This  picture,  in  the  opin- 
minutes  and  police  told  me  the  ion  of  the  judges,  is  one  of  the 
man  was  still  hanging  from  the  finest  nocturnals  ever  made  in 
bridge,  but  if  I  made  a  picture  New  York  City.  It  depicts  holi- 
and  the  flash  startled  him  into  re-  day  traffic  entering  the  Lincoln 
leasing  his  grip,  I  would  be  held  Tunnel  from  the  Manhattan  side 
for  homicide.  last  Christmas  Eve. 

“I  was  also  told  it  would  be  “A  Touching  Scene,”  by  Dan 
OK  to  make  the  shot  once  the  McElIeny  of  the  New  York  Daily 
cops  got  hold  of  him.  I  believe  Mirror.  Frank  Costello  peels  off 
this  was  to  my  advantage,  since  a  bill  or  two  for  a  panhandler  out- 
I  might  have  made  a  picture  of  side  Federal  Court,  Manhattan, 
him  hanging  there  and  then  would  It  happened  when  the  gangster  re- 
have  lost  a  great  picture  had  he  turned  from  lunch  to  learn  that 
let  go  while  1  was  changing  film.”  the  jury  announced  disagreement 
Mr.  Stroup’s  picture  is  added  in  his  il-count  contempt  trial. 


THE  PRIZE  PHOTOS  and 
those  awarded  honorable  men¬ 
tion  are  reproduced  on  Pages 
17-18  and  67-68  this  issue. 


Bob  Wendlinger 

“Hey  Abbott!”  by  Bud  Gray  of 
the  Los  Angeles  Mirror.  Com¬ 
edian  Lou  Costello  had  a  rough 
time  last  June  18.  Early  that 
morning  he  was  booked  in  the  po¬ 
lice  station  at  Van  Nuys,  Calif., 
for  drunken  driving.  His  little- 
boy  act  as  he  was  being  led  away 
was  strictly  unrehearsed. 

“Campaign  Shoe,”  by  William 
Gallagher  of  the  Flint  (Mich.) 
Journal  (entered  by  the  Associ¬ 
ated  Press).  Gov.  Adlai  Steven¬ 
son,  Democratic  Presidential  nomi¬ 
nee.  reveals  to  a  Labor  Day  rally 
audience  in  Flint  that,  like  most 
of  us,  he  too  can  stand  a  little 
repair  work  on  his  shoes  once  in 
a  while.  G.  Mennen  Williams, 
Michigan  governor,  appears  slight¬ 
ly  shopworn  from  his  political 
tour. 

“Quack  Whack,”  by  Herb 
Scharfman  of  International  News 
Photos.  Rocky  Marciano’s  right 
to  the  chin  of  Joe  Walcott  shows 
how  rubberlike  the  human  face 
can  be.  Moments  later,  Marciano 
dethroned  the  heavyweight  champ. 

The  five  judges  met  March  6. 
They  were  George  H.  Alexander- 
son,  photographer-picture  assign- 
(Continued  on  page  8) 


Washington  Bridge  in  New  York 
City  last  Feb.  27. 

“If  I  had  missed  the  picture. 
I'd  have  gone  up  there  and  jumped 
too!”  he  told  E&P  after  the  inci¬ 
dent  (E&P,  March  8,  page  46.) 


THE  Jl’DGES  review  pictures  for 
final  screening  as  Robert  U. 
Brown,  editor  of  Fi  &  P,  exhibits 
them.  Seated,  left  to  right:  J. 
Howard  Knapp,  Albert  Aiimuller, 
Frank  Scherschel,  John  Reidy  and 
George  Alexanderson. 


&  PUBLISHER  for  March  21,  1953 
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nored.  Someone  called  to  say  a  And  when  we  got  there,  we 
dog  had  been  injured  outside  the  found  the  dog  dead  and  his  mis- 
St.  Vincent  DePaul  Mission.  tress,  Melba  King,  sobbing  and 
Ninety-nine  times  out  of  a  hun-  screaming  beside  him.  She  did 
dred,  the  city  desk  would  have  not  know  the  dog  was  dead  and 
thanked  the  informant  and  for-  none  of  the  persons  standing 
gotten  all  about  it.  But,  since  the  around  had  the  heart  to  tell  her. 
mission  is  close  to  the  Times’  They  asked  me  to  tell,  but  1 
building,  Mel  Sayre,  the  photo  couldn’t  do  it,  either, 
editor,  told  me  and  a  regjorter.  The  bolice  arrived  shortly  there- 
George  Meyers,  to  go  see  what  after  and  the  crowd  let  them  take 
it  was  all  about.  the  responsibility.  When  a  police- 

When  we  left,  we  had  no  no-  man  bent  over  to  talk  to  her,  she 
tion  a  seeing-eye  dog  was  involved  turned  her  blind,  tear-streaked 
or  that  there  was  anything  unusual  face  up  to  him.  And  that  s  whet 
or  dramatic  about  the  situation.  I  snapped  my  picture. 


Photo  Awards 


continued  from  page  7 


ment  deskman.  New  York  Times; 
Albert  Aumuller,  picture  editor. 
New  York  World -Telegram  & 
Sun;  J.  Howard  Knapp,  assistant 
picture  editor.  New  York  Dailv 
News;  John  Reidy,  chief  photog¬ 
rapher.  New  York  Daily  Mirror, 
and  Frank  Scherschel.  assistant 
picture  editor.  Life. 

They  used  the  point  system  of 
the  National  Press  Photographers 
Association  in  their  judging,  and 
they  were  agreed  that  the  hun¬ 
dreds  of  entries  were  “excellent.” 
The  selection  of  Mr.  Wendlinger’s 
“Hands  of  Life,  Face  of  Death” 
was  unanimous  and  came  about 
almost  immediately. 

^  This  picture  will  be  hung  in 
Kent  State  University’s  Hall  of 
Fame,  in  Kent,  Ohio.  It  will  be 
placed  there  during  the  univer¬ 
sity  s  annual  short  course  in  press 
photography,  March  24-27.  Mr. 
W'endlinger  will  also  receive  an¬ 
other  honor — the  Graflex  Diamond 
award. 
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Wendlinger  Is  First 
In  Hearst  Contest,  Too 

By  jennes  L.  Ceilings 


Preston  Stroup 


~  ■)  Bill  Finn,  George  Miller  and  Bil' 
York  Greenbaum,  New  York  Journal 
and  American;  Bill  Stahl,  Bob  Gilman 
and  Dan  McElleny,  New  York 
lifetimes  Daily  Mirror;  Frank  Jurkoski. 
Face  of  Sam  Schulman,  Dave  Cicero  (in 
:,  as  it’s  Korea),  and  Herb  Scharfman,  In¬ 
ternational  News  Photos. 

Morris  Berman  and  Ed 
Salamony,  Pittsburgh  (Pa.)  Sun- 
"  ■  „  ,  'i;  Mel  Koenning,  San 

^ _  $500  —  in  the  .4M/on/V>  (Tex.)  Matt  South- 

19th  Annual  Photgraphic  ard.  Jack  Gorman  and  Jimmy 


This  was  a  big  week  for  Bob 
Wendlinger  of  the  New 
Daily  Mirror,  both  prestige 
moneywise. 

His  once  -  in  -  several  - 
shot,  “Hands  of  Life,  i 
Death.”  a  leaper  picture, 
called  in  the  business,  has  done  it 
twice.  It  has  ju-st  won  top  place  And 
in  Editor  &  Publisher’s  14th  An¬ 
nual  Spot  News  Photo  Contest  Telegraplt 
and  first  prize  — 

Hearst  L.i.  . 

Prize  Competition 

Bob's  picture  has  already  taken  Ken  Adai 
second  in  the  1952  Kent  State  Francisco 
University  short  course  competi-  Harris,  Se 
tion;  first  and  best  of  show  in  the  telligencer. 
New  York  State  Associated  Press 
contest;  and  Long  Island  Univer¬ 
sity’s  George  Polk  award. 

Bob’s  picture  was  as  much  a 
standout  in  the  Hearst  show,  where 
rivalry  is  always  keen,  as  it  has 
been  in  the  others.  It  had  to  run 
against  about  575  photos  and  250 
cameramen  from  the  16  Hearst 
newspapers. 

Second  prize  of  $300  went  to 
George  Snow  of  the  Los  Angeles 
E.xamincr  for  a  picture  called 
“Lifeline.”  Third  of  $250  to  Vin- 
cent  Lopez  of  the  New  York  Jour- 
nal-American  for  “Daddy  Ahoy!” 

Fourth  of  $200  to  Bill  Stahl  of  the 
New  York  Daily  Mirror  for  “Hit  . 
and  Run.”  And  fifth  of  $150  to  ' 

Hy  Paul  of  the  Detroit  Times  for 
“No  Funny  Business.” 

Special  prizes  of  $100  each  were 
given  these  Hearst  cameramen: 

Roberta  Smith,  Albany  (N.  Y.)  ’ 

Times-Union;  Harold  Spicer  and 
Vernon  Price,  Baltimore  (Md.) 

News  Post;  Ollie  Noonan,  Boston 
Evening  American;  Morris  Ostroff, 

Boston  American  -  Daily  Record; 

Arnold  Tolchin  and  A1  Struck, 

Chicago  Herald  -  American.  Mr. 

Struck  receives  two  $100  prizes. 

And:  James  Savage,  Detroit 

Times;  Dick  Emery,  Al  Monte- 
verde  and  Buck  Forbes,  Los  An¬ 
geles  Examiner.  Mr.  Forbes  also  Raton,  Fla. 
Seattle  (Wash.)  Times  gets  two  $100  prizes.  Tom  Court-  were  urged 

The  picture  all  came  about  ney  and  Frank  Rutherford,  Los  President  R 
through  following  up  a  telephone  Angeles  Herald  -  Express;  Ernest  Jr.  of  the  ! 
tip  we  ordinarily  would  have  ig-  Anheuser,  Milwaukee  Sentinel;  and  Tribune. 

EDITOR  &  PUBLISHER 


'As  Luck  Had  It, 

He  Let  Go' 

By  Bob  Wendlinger 
New  York  Doily  Mirror 
The  picture  of  Clarence  Sims 
jumping  from  the  middle  of  the 
George  Washington  Bridge  was  I 
made  about  12:50  a.m.,  Feb.  27,  I 
1952,  after  I  had  received  a  call’  | 
from  the  Mirror  press  relay  station 
while  cruising  in  my  car  about  a 
mile  from  the  bridge. 

I  arrived  there  in  about  four 
minutes,  and  police  told  me  the 
man  was  still  hanging  from  the 
bridge,  but  that  if  I  made  a  pic- 
ture  and  the  flash  startled  him  in- 
to  releasing  his  grip,  I  would  be  P'' 
held  for  homicide.  ^ 

I  was  also  fold  it  would  be  OK 
to  make  the  shot  once  the  cops  ^ 
got  hold  of  him.  I  believe  this  A 
was  to  my  advantage,  since  I 
might  have  made  a  picture  of  him 
hanging  there  and  then  would  have 
lost  a  great  picture  had  he  let  go 
while  I  was  changing  film. 


Judges  were  J.  D.  Gortatowsky. 
general  manager,  Hearst  Newspa¬ 
pers;  John  R.  Hearst,  assistam 
general  manager;  George  Meant, 
vicepresident.  Hearst  Corporation, 
and  Dick  Sarno,  director  of  pho¬ 
tography. 

■ 

IP  Says  $10  Boost 
Didn't  Cover  Expense 

The  annual  report  of  Interna- 


increase  in  newsprint  pnp 
last  June  “only  partially  offset 
the  shrinkage  in  profit  margins  ^ 
suiting  from  production  and  deli' 
ery  cost  increases  and  the  decline 
U.  S.  dollar  value. 

The  company’s  Canadian  milh 
produced  822.806  tons  of  news¬ 
print,  or  20,000  tons  more  than  in 


700,000,  and  profit  per  si 
dropped  from  $6.28  to  $5.75. 


Personnel  Men  Seek  Closer 
Link  With  Supervisors 


DeAndrade  Outlines  Steps  for 
Better  Collective  Bargaining 

By  George  A.  Brandenburg 


St.  Louis^  Greater  emphasis  is  holding  monthly  meeting  to  ex-  g  Avoid  taking  public  posi-  job  to  produce  a  good  attitude 
needed  at  the  supervisory  level  in  plain  to  employe  niembers  the  advance  of  negotiations,  toward  the  company  before  nego- 

order  to  strengthen  newspaper  per-  particular  problems  that  need  to  “Nevers"  and  “musts”  will  often  tiations  begin.  There  must  be 
sonnel  operations  aimed  at  im-  be  solved  to  increase  productivity,  pi^guc  both  parties,  he  said.  effective  two-way  communication 
proving  productivity  and  maintain-  •  The  prosperity  of  all  of  us  de-  ijrees  Emolovcr  Pronosals  between  employes  and  manage¬ 
ing  better  employe  relations,  it  was  pends  on  the  prosperi  y  of  the  ..TTk  Proposals  produce  a  satisfied  and 

stressed  at  the  fifth  annual  con-  entire  industry,’  he  declared.  /.  Avoid  taking  a  strike  vote  productive  work  force.” 

ference  of  the  Newspaper  Person-  He  offered  the  following  sugges-  or  declaring  a  lockout  in  advance 

nel  Relations  Association  here  tions  for  better  employe-employer  of  negotiations.  Mresses  Objectivity 

March  12-13.  relations  around  the  bargaining  8.  Avoid  unnecessary  delays  in  Peter  D.  Burgess,  Detroit 

This  year’s  conference  dealt  ‘^ble:  bargaining— “stalling  gives  rise  to  (Mich.)  News  pressed  that  ob- 

realistically  with  the  inter-related-  Discusses  Bargaining  antagonism.  Problems  should  be  ^  ^  .  npaotiatinns  “An 

ness  of  labor  relations  and  person-  I.  The  nature  of  the  bargaining  objective  person  will  be  a'  more 

nel  administration.  Classroom  the-  process  should  be  “an  appeal  to  ...  ,  i,  m  k  ,  v  siiMessfiil *^abor  neeotiator  than 

ory,  as  previously  expounded  by  reason — negotiations  are  a  process  9.  W  ritten  notes  should  be  taken  u:,.  temner 

college  professors,  gave  way  to  by  which  men’s  minds  are  at  negotiations  by  both  parties,  P 

practical  experience  in  the  news-  changed.”  stenographic  reports,  or  wire  V  >  . 

paper  field  of  personnel  relations.  2.  The  quality  of  negotiations  recordings  should  be  avoided  Ne-  Dan  Ruthenberg,  Cleveland 

NPRA  members  heard  only  three  is  an  important  test — there  must  gohations  should  not  be  a  forum  (Ohio)  Press  said  personnel  man- 
“outside”  speakers — two  qualified  be  a  greater  awareness  of  the  mu-  make  speeches  to  be  passed  agers  should  recognize  there  is 
experts  in  personnel  work  and  A.  tuality  of  interest  between  em-  for  the  record.  little  standardization  in  the  news- 

J.  DeAndrade,  vicepresident  of  the  ployer  and  union — negotiations  lO*  Employers  should  make  pro-  paper  business.  He  warned  against 

International  Printing  Pressmen’s  which  lead  only  to  narrow  or  posals  as  well  as  unions.  fads  in  pCTSonnel  administration 

Union.  superficial  conclusions  are  a  fail-  D-  Recognize  that  negotiations  as  practiced  in  other  industries. 

Define  Fundamentals  ure  ^re  likely  to  change  your  mind,  pointing  out  that  many  of  these 

Two  of  the  cuest  sneakers  de  3.  Select  negotiators  who  are  Each  side  must  not  expect  to  come  “extra  curricular  activities”  can’t 

«n«l°h°  tul:LSnL  ^drivel”  ot  qualified -••men  out  w,,fi  evemh,ng  ,t 

mdividual,  in  parallel  term,  .r,Ll^.  ‘  Mr  Ruthenberg  said  that  to 

Company^°of^°New^*Jeree^  m-  negotiators  adequate  au-  13.  Preserve  good  manners.  (Continued  on  page  74) 

pressed  the  three  drives  as  (1)  se¬ 
curity;  (2)  family  love;  (3)  recog¬ 
nition.  Rowland  Allen,  person¬ 
nel  director,  L.  S.  Ayres  Co.,  In¬ 
dianapolis  department  store,  re¬ 
lated  the  same  fundamentals  in 
terms  of  (1)  What’s  my  job?  (2) 

How  am  I  doing?  (3)  Where  am 
I  going? 

Mr.  DeAndrade,  speaking  at  a 
luncheon  session,  declared  the 
trouble  in  the  newspaper  business 
is  that  “top  brass”  doesn’t  give 
personnel  managers  enough  lati¬ 
tude.  He  said  that,  too  often, 
there  is  “direction  without  consul¬ 
tation,"  resulting  in  serious  prob¬ 
lems  in  labor  relations. 

“The  trouble  is,”  said  Mr.  De¬ 
Andrade,  “you  haven’t  worked  at 
personnel  administration  long 
enough  and  you  haven’t  given  it 
enough  attention.  Supervisors 
should  know  what  is  in  the  minds 
of  management.  You  must  be 
able  to  answer  their  question, 

‘Why?’  ” 

Urges  Frequent  Meetings 
“Employes  should  be  told  and 
should  know  more  about  the  prob¬ 
lems  of  management,”  he  asserted. 

“There  is  a  tendency  to  issue  oi- 
ders  without  a  direct  explanation. 

The  supervisor  is  the  most  impor¬ 
tant  cog  in  personnel  administra-  NEKA’S  DISTAFF  SIDE  at  St.  Louis  conference.  From  left  to  right,  Mrs.  Elinore  M.  Herrick,  New 
bon.”  York  Herald  Tribune;  Mrs.  Elaine  Curttright,  LaSalle  Daily  News  Tribune;  Miss  Ava  Miller,  Des 

Mr.  DeAndrade  spoke  in  favor  Moines  Register  &  Tribune;  Miss  Elsie  Carper,  Washington  Post;  Miss  Mary  H.  Snyder,  St.  Petersburg 
of  labor-management  committees  Times;  and  Miss  Dorothy  R.  Masterman,  Philadelphia  Evening  Bulletin. 


thority.  Don’t  bind  them  too 
closely.  Too  often,  he  said,  ne¬ 
gotiators  are  given  the  authority 
to  say  “no,”  but  not  the  authority 
to  say  “yes.” 

5.  Keep  the  negotiating  body 
small. 

6.  Avoid  taking  public  posi¬ 
tions  in  advance  of  negotiations. 
“Nevers”  and  “musts”  will  often 
plague  both  parties,  he  said. 

Urges  Employer  Proposals 

7.  Avoid  taking  a  strike  vote 
or  declaring  a  lockout  in  advance 
of  negotiations. 

8.  Avoid  unnecessary  delays  in 
bargaining — “stalling  gives  rise  to 
antagonism.”  Problems  should  be 
presented,  rather  than  rights  de¬ 
manded. 

9.  Written  notes  should  be  taken 
at  negotiations  by  both  parties, 
but  stenographic  reports,  or  wire 
recordings  should  be  avoided.  Ne¬ 
gotiations  should  not  be  a  “forum 
to  make  speeches  to  be  passed 
along  for  the  record.” 

10.  Employers  should  make  pro¬ 
posals  as  well  as  unions. 

11.  Recognize  that  negotiations 
are  likely  to  change  your  mind. 
Each  side  must  not  expect  to  come 
out  with  everything  it  asked  for. 

12.  Be  prepared  to  get  results 
gradually. 

13.  Preserve  good  manners. 


In  a  panel  discussion,  Stewart 
Hooker,  Philadelphia  (Pa.)  In¬ 
quirer,  retiring  NPRA  president, 
pointed  out  that  newspapers  can’t 
negotiate  a  labor  contract  and  then 
forget  about  that  group  during 
the  term  of  the  contract.  “A  con¬ 
tract  still  leaves  many  things  un¬ 
settled  and  unanswered,”  he  said. 

“High  wages  alone  don’t  pro¬ 
duce  labor  peace,”  he  continued. 
“You  can’t  buy  good  will.  Good 
employe  relations  set  the  climate 
for  relations  around  the  bargain¬ 
ing  table.'  It  is  not  the  union’s 
job  to  produce  a  good  attitude 
toward  the  company  before  nego¬ 
tiations  begin.  There  must  be 
effective  two-way  communication 
between  employes  and  manage¬ 
ment  to  produce  a  satisfied  and 
productive  work  force.” 

Stresses  Objectivity 
Peter  D.  Burgess,  Detroit 
(Mich.)  News,  stressed  that  ob¬ 
jectivity  should  be  the  guide  for 
successful  labor  negotiations.  “An 
objective  person  will  be  a  more 
successful  labor  negotiator  than 
the  person  who  lets  his  temper 
run  away  with  him,”  he  said. 

Dan  Ruthenberg,  Cleveland 
(Ohio)  Press,  said  personnel  man¬ 
agers  should  recognize  there  is 
little  standardization  in  the  news¬ 
paper  business.  He  warned  against 
“fads”  in  personnel  administration 
as  practiced  in  other  industries, 
pointing  out  that  many  of  these 
“extra  curricular  activities”  can’t 
be  successfully  applied  to  news¬ 
papers. 

Mr.  Ruthenberg  said  that  to 
(Continued  on  page  74) 


tion.” 

Mr.  DeAndrade  spoke  in  favor 
of  labor-management  committees 
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ANA  Compiles  Local  Rates 
Of  600  NAEA  Newspapers 


Pennsylvania  Publishers  Cooperate; 
Service  Hits  Co-operative  Abuses 


to  compete  with  them  for  .social 
desire  purposes.  It  is  a  w'rong  at¬ 
titude  for  the  mass  media  man  to 
see  in  all  social  scientists  long¬ 
haired  idealists  w-ho  have  no  real¬ 
istic  understanding  of  human  na¬ 
ture.” 

“Only  by  learning  to  accept  man 


i 


“They  w'ill  be  ready  to  lend  en-  the  way  he  really  is,”  Dr.  Dichter 
couragement  to  private  enterprise,  concluded,  “can  we  progress  in 
to  local  groups,  to  find  their  own  bringing  him  closer  to  what  we 
solutions  to  economic  difficulties,  want  him  to  be.” 


By  Robert  B.  McIntyre 


— if  those  solutions  serve  the  na¬ 
tional  interest, — if  they  are  con- 


Ad  Budgets 

In  a  talk  dealing  with  how 


Hot  Springs,  Va.  —  A  plan  Maurer  said  indications  are  that  rising  standard  of  living. 


ducive  to  continued^  growth  and  a  rnuch  an  advertiser  should  spend 


whereby  members  of  the  Associa-  the  NAEA  will  be  willing  to  con¬ 


fer  advertising,  Joel  Dean,  man- 


Dr.  Gettell  continued,  agement  consultant,  described  what 


tion  of  National  Advertisers  will  tinue  to  supply  .■XNA  with  new  1953  wears  on,  and  economic  he  calls  the  “profitability  ap- 
be  supplied  with  local  rate  cards  cards  in  order  to  keep  this  new  problems  emerge,  as  some  surely  proach.” 


of  some  600  daily  NAEA-mem-  service  up  to  date. 


ber  newspapers  throughout  the 
U.S.  was  revealed  here  this  week 


Advertisers’  Comment 


will,  if  business  goes  on  the  de-  In  principle,  he  said,  profits  can 
fensive,  retrenches,  plays  it  safe,  be  maximized  by  establishing  the 


A  number  of  ANA  members  and  pulls  in  its  horns,  we  can  be  ad  budget  at  that  point  where  the 


at  the  44th  ANA  Spring  meeting,  who  have  already  received  the  sure  that  government  will  not  .  .  .  added  advertising  cost  of  increas- 
Announcement  of  the  plan  was  rate  card  binder  were  quick  to  Accordingly,  if  business  fails  to  ing  sales  by  one  unit,  is  just  equal 


made  in  a  special  progress  report  comment  on  its  value  in  combat-  act,  government  will  again  take  to  the  incremental  profit  (before 


by  J.  Ward  Maurer,  director  of  ting  co-op  ad  abuses. 


the  lead  and  enlarge  even  more  advertising)  which  the  additional 


advertising,  the  Wildroot  Com-  For  example,  Donald  Beckett,  the  scope  of  its  activity, — increase  sale  will  create. 


pany;  chairman  of  the  ANA  board  Hudnut  Sales  Co.,  stated:  “This  its  proportionate  share  of  the  na-  Alternative  approaches  now  be- 


of  directors 


information  can  be  used  to  show  tional  economy.” 


ing  used  are:  The  percentage -of- 


Mr.  Maurer  observed  that  management  how  much  more  Dr.  Gettell  pointed  out  that  the  sales  approach,  the  “all-you-can- 


newspapers’  local  rate  cards  in  the  newspaper  advertising  we  can  get  problem  for  business  to  solve  to-  afford”  approach,  the  objective 


past  have  frequently  been  unavail-  for  our  expenditure  through  prop-  day  is  that  of  distribution — “how  and-task  approach,  the  competi 


able  to  national  advertisers.  He  er  checking  of  cooperative  con-  to  move  the  goods  we  are  capable  tive-parity  approach.  According 


explained  the  new  arrangement  is  tract  terms. 


the  result  of  a  series  of  joint  meet-  Another  advertiser,  R.  L.  Con- 


of  producing  .  .  .” 

In  Defense  of  Social  Science 


to  Mr.  Dean,  although  each  of 
these  has  some  advantages,  each 


ings  between  the  Newspaper  Ad-  dit,  Procter  &  Gamble  Co.,  de-  has  the  “grave  defect  of  failing  to 

vertisinff  Executives  Association’s  clareH-  “Wf  are  verv  nleaceit  to  uitnicr,  prcsiucm.  arl.rertlcJnn  /leeicion  ae. 


vertising  Executives  Association’s  dared:  “We  are  very  pleased  to  make  the  advertising  decision  de- 

Advertiser  Relations  Committee,  have  this  material  made  available  vtotivatJonr  ine  .imeH  o  ai  upon  a  measurement  of  the 

chairmanned  bv  John  Moffett  of  to  ns  anH  hone  the  neu/snaners  •'^pi'vaiions,  inC.,  urgea  SOCiat  a  .  C  aeeiEion  on  the  SIIC- 


chairmanned  by  John  Moffett  of  to  us  and  hope  the  newspapers  ‘ 'j  .t,”  .r  effect  of  the  decision  on  the  suc- 

the  Minneapolis  (Minn.)  Star  &  will  become  increasingly  coopera-  ncton  meerine  at  e  h  cess  of  the  company  in  achieving 

Tribune,  and  the  ANA’s  Newspa-  tive  in  this  respect.  The  pe%le  its  objectives.” 

per  Committee,  chairmanned  by  concerned  with  our  co-op  adver-  ^  ^  rhuritv-  Ads  Ononsed 


per  ^ommiuee,  cnairmannea  oy  concerned  witn  our  co-op  adver- 
George  Mosley,  vicepresident  in  tising  program  are  hopeful  that 
charge  of  advertising  and  sales  local  rate  cards  will  be  made 


Seagram-Distillers  available  by  more  and  more  news¬ 
papers.” 


promotion,  Seagram-Distillers 
Corp. 

The  rate  card  service,  available 


other’s  work.”  Charity  Ads  Opposed 

“It  is  a  wrong  attitude,”  he  de-  A  special  AN.A  bu.siness  session 
dared,  “for  the  social  scientist  produced  a  number  of  interesting 
merely  to  despise  soap  operas,  developments, 
comic  strips  and  popular  maga-  Purchase  of  space  in  programs 


ihe  rate  card  service,  available  And  Ralph  Harrington,  Gen-  ®  u  i  i  .u  vJ^„,.i,r 

only  to  ANA  members  at  a  cost  eral  Tire  &  Rubber  cl,  summed  V^^^b^ks  and  other  irregular 

of  $15,  offers  photostatic  copies  up  advertisers’  reaction  with:  (Contmue.l  on  page  80) 


of  the  rate  cards  in  a  looseleaf  “Anyone  who  has  a  cooperative 
binder  to  which  additional  cards  advertising  deal  will  find  the  cards 


will  be  added  as  they  are  received,  extremely  valuable.” 


Hits  Co-op  Ad  .Abuses 
The  service  amounts  to  a  well- 


Various  Themes  Featured 
Examination  of  the  significance 


directed  blow  at  co-op  advertising  of  the  newest  developments  in 
abuses  by  local  dealers.  Having  and  affecting  advertising,  case 


Newspapers  Create 
Assurance  to  Buy 


aou^s  by  local  dealers.  Having  and  affecting  advertising,  case  Hot  Springs,  Va. — How  a  $5,-  advertisement,  gradually  gaining 
local  rate  cards  at  their  finger  tips  studies,  new  research  techniques,  000  ad  budget  was  parlayed  into  the  assurance  she  must  have  to 

will  enable  advertisers  to  main-  better  approaches  to  integrating  $1,000,000  worth  of  sales  in  three  buy.  Today,  we  use  television 

tain  a  closer  scrutiny^  of  co-op  advertising  into  the  company  sell-  years  through  the  union  of  a  mar-  too,  because  of  television’s  dem 

tabs  submitted  by  retailers.  ing  effort,  were  among  the  themes  ketable  product  with  newspaper  onstration  ability,  but  we  never 

Another  important  develop-  featured  at  the  ANA  Spring  advertising  was  de.scribed  here  used  it  until  after  Blensol  had 


ment  concerning  the  local  rate  meeting. 


card  service,  according  to  Mr.  Dr.  Richard  Glenn  Gettell.  ident  of  Dowd,  Redfield  &  John-  kets.” 

Maurer,  is_  the  recent  participation  chief  economist.  Time,  Inc.,  gave  stone,  Inc.,  agency  for  Blensol  Referring  to  the  fact  that  Blen 

in  this  project  by  the  Pennsylvania  ANA  members  an  interpretive  color  shampoo.  sol  paid  the  whole  local-rate  space 

Newspaper  Publishers  Association,  analysis  of  present  and  future  “We  picked  newspapers,”  Mr.  bill,  Mr.  Dowd  added:  “.  .  .  but 

Mr.  Maurer  reported  that  Theo-  economic  factors.  Among  other  Dowd  told  the  Association  of  Na-  it  will  surprise  none  of  you  who 
dore  A.  Serrill,  PNPA  general  things  he  assessed  the  policies  of  tional  Advertising,  “because  we  have  lived  with  the  current  trend 
manager,  has  indicated  his  asso-  the  new  administration  in  relation  knew  that  the  women  to  whom  which  has  changed  the  old  co- 
ciation  s  willingness  to  cooperate  to  their  impact  on  the  level  of  we  proposed  the  purchase  of  operative  advertising  into  the  re 
along  with  the  NAEA  on  this  business  activity.  Blensol  had  a  very  important  de-  tail  advertising  subsidy  now  de 

project  and  said  that  more  than  “A  new  administration  has  just  cision  to  make  in  connection  with  manded  by  so  many  retailers,  and 
50  local  rate  cards  of  PNPA-  taken  office,”  Dr.  Gettell  said,  that  purchase:  to  color  or  not  to  provided  by  so  many  manufac- 
member  newspapers  have  been  re-  “An  administration  believed  to  be  color  their  hair.”  turers. 

ceived  by  ANA.  sympathetic  to  individual  rather  Pointing  out  that  the  first  copy  “One  of  the  advantages  of  sub- 

Others  May  Follow  than  collective  solutions  of  eco-  appeared  in  the  test-city,  Cleve-  sidized  advertising  for  a  retailer 

Mr.  Serrill  was  said  to  have  ex-  nomic  problems.  It  will  be  staffed,  land,  Mr.  Dowd  continued:  “We  is  that  you  can — and  in  this  case 

pressed  the  belief  that  other  state  key  places,  by  distinquished  believed  then,  and  still  believe,  we  certainly  did — receive  unusual 

newspaper  associations,  when  ap-  businessmen.  They  will  be  ready  that  the  newspaper  is  the  quickest  in-store  assistance.” 

prised  of  the  values  the  project  tti  give  ear  to  the  counsels  of  their  way  to  create  initial  product  confi-  The  agency  president  said  sales 

holds  for  newspapers,  might  be  colleagues  still  active  in  business,  dence  in  Blensol.  in  1952  were  over  $1,000,000  and 

prepared  to  follow  suit.  — if  those  counsels  make  sense  for  “In  the  newspapers,  she  (the  the  1953  budget  “so  far”  is  ap 

In  presenting  his  report  Mr.  the  nation.  woman)  can  read  and  re-read  the  proximately  $2.^0,000. 


March  19  by  John  C.  Dowd,  pres-  been  well  established  in  key  mar 


turers. 

“One  of  the  advantages  of  sub¬ 
sidized  advertising  for  a  retailer 


EDITOR  &  PUBLISHER  fer  March  21.  1953 


Court  Denies  Press  Freedom 
Involved  In  Closed  Trial 


Appellate  Division  Upholds  Jelke 
Case  Press  Bon;  Appeal  Planned 


The  Appellate  Division  of  the 
New  York  State  Supreme  Court, 
by  a  split  3-to-2  vote,  on  March 
13  upheld  New  York  Supreme 
Court  Justice  Benjamin  P.  &hrei- 
ber  in  refusing  to  overrule  an 
order  by  General  Sessions  Judge 
Francis  L.  Valente  barring  the 
press  from  the  Jelke  vice  trial. 

The  press  associations  and 
newspapers  which  contested  Judge 
Valente’s  ruling  decided  on  March 
17  to  take  the  case  to  the  New 
York  Court  of  Appeals,  Albany. 
The  petitioners  are  News  Syndi¬ 
cate  Co.,  Inc.;  New  York  Herald 
Tribune,  Inc.;  New  York  Post 
Corp.,  United  Press  Associations, 
Hearst  Consolidated  Publications, 
Hearst  Corp.,  and  New  York 
Civil  Liberties  Union  as  a  friend 
of  the  court. 

The  defendant  in  the  case, 
Minot  Jelke,  was  convicted  on 
Feb.  27  on  two  counts  of  com¬ 
pulsory  prostitution.  Judge  Val¬ 
ente  said  he  was  acting  on  behalf 
of  public  decency  in  barring  pub¬ 
lic  and  press  during  the  prosecu¬ 
tion  side  of  the  case. 

Associate  J  u  s  t  i  c  e  John  Van 


Voorhis  wrote  the  majority  opin¬ 
ion  of  the  Appellate  Division  and 
Associate  Justices  Edward  S.  E)ore 
and  Joseph  M.  Callahan  con¬ 
curred.  Presiding  Justice  David 
W.  Peck  and  Associate  Ju-stice 
Francis  Bergan,  the  latter  a  for¬ 
mer  Albany  newspaperman,  dis¬ 
sented. 

The  majority  opinion  held  that 
freedom  of  the  press  was  not 
involved  and  that  the  petitioners 
lacked  legal  standing  since  they 
were  not  a  party  to  the  trial.  It 
withheld  decision  on  whether 
Judge  Valente  had  the  right  to 
bar  the  press  and  public  and  said 
this  was  a  question  that  should 
be  reserved  for  Jelke’s  appeal 
from  his  conviction. 

The  dissenting  opinion  held 
there  is  no  precedent  for  barring 
the  press  and  public  from  prosti¬ 
tution  trials.  It  said  the  law  per¬ 
mits  only  limited  and  particular 
e.xclusions  from  trials,  whereas 
Judge  Valente  made  a  general 
exclusion.  It  maintained  that  the 
judge  was  “obligated  as  a  matter 
ot  law  to  keep  the  court  room 
open  to  the  public.” 


Majority  Says  Newspapers  Have 
No  Standing  in  'Public  Trial'  Issue 


\fajority  opinion,  in  part: 

Jelke  is  not  a  party  to  this 
proceeding,  which  was  instituted 
under  Article  78  of  the  Civil  Prac¬ 
tice  Act  by  various  newspaper 
publishers  and  associations  dur¬ 
ing  the  trial,  and  before  the  Peo¬ 
ple  had  rested.  This  proceeding 
is  in  the  nature  of  an  application 
for  a  writ  of  prohibition,  brought 
upon  the  theory  that  the  judge 
presiding  at  the  Court  of  General 
^ssions  exceeded  his  jurisdiction 
in  excluding  the  press  and  other 
members  of  the  general  public 
from  the  court  room  for  the  dura¬ 
tion  of  the  People’s  case,  except 
such  persons  as  the  defendant 
deemed  necessary  for  his  comfort 
and  protection,  including  friends 
or  relatives.  .  .  . 

We  are  now  asked  to  decide,  at 
the  instance  and  in  the  interest  of 
these  newspaper  publishers,  wheth¬ 
er  the  accused  had  a  public  trial, 
and  to  render  decision  thereon  in 
the  absence  of  defendant  and  upon 
excerpts  from  the  evidence. 

If  the  ruling  at  General  Ses¬ 
sions  excluding  the  public  during 
the  prosecution’s  case  was  unwise- 
jy  made,  prohibition  does  not  lie 
if  General  Sessions  had  power  to 


make  it,  nor  does  it  follow,  if  that 
court’s  power  was  exceeded,  that 
the  Supreme  Court  should,  at  the 
instance  of  persons  having  no  di¬ 
rect  interest  in  the  result,  exercise 
discretion  to  intervene  in  the 
criminal  trial  by  changing  the 
course  of  its  proceedings  during 
its  progress.  .  .  . 

In  order  to  succeed  upon  this 
appeal,  appellants  must  have  had 
status  to  institute  this  proceeding 
and,  if  so,  they  must  establish  that 
Jelke  did  not  have  a  public  trial, 
at  least  in  so  far  as  they  are  con¬ 
cerned,  and  that  the  discretion  of 
the  Supreme  Court  should  have 
been  exercised  by  altering  the  rul¬ 
ing  at  General  Sessions.  In  view 
of  the  doubt  which  we  entertain 
that  appellants  had  status  to 
maintain  this  proceeding,  and  of 
our  conclusion  that  the  Supreme 
Court  ought  to  have  refrained,  in 
any  event,  from  issuing  an  order 
of  prohibition  as  matter  of  discre¬ 
tion  we  do  not  reach  the  question 
of  whether  or  not  Jelke  had  a 
public  trial  as  such  a  trial  is  un¬ 
derstood  in  law. 

The  contention  that  appellants, 
as  members  of  the  public,  had  the 
right  to  attend  throughout  the 


trial,  is  so  closely  interwoven  with 
the  position  taken  by  the  accused 
that  he  was  denied  a  public  trial, 
that  it  is  impossible  to  decide  the 
one  issue  without  materially  af¬ 
fecting  the  disposition  of  the 
other.  The  decisions  are  practi¬ 
cally  unanimous  that  a  judgment 
of  conviction  is  reversed  on  ap¬ 
peal  by  the  defendant,  without 
any  affirmative  showing  of  preju¬ 
dice,  if  he  has  not  had  nor  waived 
a  public  trial.  In  that  event  prej¬ 
udice  is  presumed.  Not  every  rul¬ 
ing  by  a  trial  court  which  ex¬ 
cludes  some  persons  from  the 
court  room  constitutes  the  depri¬ 
vation  of  a  public  trial;  neverthe¬ 
less  serious  question  might  arise 
concerning  whether  it  could  be 
held  that  Jelke’s  trial  was  public 
in  so  far  as  he  was  concerned  if 
i;  was  not  public  also  in  so  far  as 
the  newspapers  were  concerned. 

Section  4  of  the  Judiciary  Law, 
containing  the  language  that 
“every  citizen  may  freely  attend” 
the  sittings  of  “every  court  within 
this  State”,  on  which  the  present 
proceeding  is  based,  is  in  pari 
materia  with  section  8  of  the 
Code  of  Criminal  Procedure  and 
section  12  of  the  Civil  Rights 
Law.  These  sections  are  to  be 
read  together.  Each  of  them  is 
derived  from  the  Revised  Statutes 
of  1829,  the  latter  two  being 
stated  in  the  Revisers’  Report  to 
have  been  patterned  on  the  Sixth 
Amendment  to  the  Constitution 
of  the  United  States,  and  the  for¬ 
mer  to  have  been  declaratory  of 
the  existing  law.  All  had  in  mind 
the  protection  of  persons  accused 
of  crime,  by  preserving  the  liber¬ 
ties  of  the  citizen  or  subject  as 
formulated  in  the  case  law,  or  in 
Colonial  bills  of  rights  and  char¬ 
ters  and  in  those  of  the  mother 
country. 

In  numerous  cases  in  this  coun¬ 
try  and  in  England  the  question 
has  arisen  whether  a  defendant’s 
right  to  a  public  trial  has  been 
infringed,  on  appeals  by  convicted 
defendants,  but  the  research  of  the 
Court  and  the  industry  of  counsel 
has  disclosed  none  where  a  court 
has  been  set  in  motion  by  a  third 
party,  not  directly  affected  by  the 
result  of  the  criminal  trial,  seek¬ 
ing  admittance  as  a  spectator 
upon  the  ground  that  the  trial  was 
not  being  conducted  publicly  as 
required  by  law.  The  public  have 
an  interest  in  the  protection  of  the 
liberties  specified  in  the  Bill  of 
Rights.  That  includes  not  only 
the  right  to  “a  speedy  and  public 
trial”,  but  also  one  “by  an  im¬ 
partial  jury”,  and  the  right  of  an 
accused  “to  be  informed  of  the 
nature  and  cause  of  the  accusa- 
{Continued  on  page  76) 


Dissenters  Say 
Press  Has  Right 
To  Contest  Secrecy 

Text  of  minority  opinion: 

Since  the  Constitutional  Con¬ 
vention  of  1846  settled  the  long 
controversy  over  the  regulation  of 
court  procedure,  the  general  pow¬ 
er  of  the  Legislature  to  prescribe 
the  course  of  proceedings  in  a 
court  has  been  placed  beyond  all 
doubt.  The  authority  to  “regu¬ 
late”  the  “proceedings”  in  law 
and  equity  is  continued  in  the 
present  constitution  (.Article  VI, 
sec.  20). 

The  power  thus  broadly  stated 
in  its  constitutional  frame  has 
been  broadly  exercised  by  the 
Legislature  in  respect  of  the  open 
character  of  judicial  proceedings. 

“The  sittings  of  every  court 
within  this  state  shall  be  public 
and  every  citizen  may  freely  at¬ 
tend”  is  the  legislative  statement 
of  a  public  policy  of  New  York 
and  a  mandate  binding  on  all  its 
judicial  tribunals. 

The  exceptions  which  the  Legis¬ 
lature  made  are  not  pertinent  to 
the  kind  of  trial  before  the  Court 
of  General  Sessions  in  this  case. 
Specifically,  this  was  not  a  “case 
for  .  .  .  sodomy”  and  did  not 
take  on  that  character  because  as 
an  incident  to  the  cross-examina¬ 
tion  of  one  witness  and  as  a  chal¬ 
lenge  to  her  credibility  she  was 
asked  about  a  sodomous  act.  The 
court  was,  therefore,  obliged  as  a 
matter  of  law  to  keep  the  court 
room  open  to  the  public. 

The  citizens,  and  thus  the  press, 
had  the  right  given  by  law  to  at¬ 
tend  the  trial  at  General  Sessions. 
The  excluded  petitioners  had  a 
mature  legal  right  to  admission 
to  the  sittings  of  the  court.  When 
this  right  was  denied  by  the  Judge 
of  General  Sessions,  petitioners 
were  free  to  seek  a  legal  remedy 
to  redress  the  denial  of  an  access 
given  them  by  law. 

The  remedy  that  seems  to  us 
both  available  and  appropriate, 
between  the  petitioners  who  were 
denied  admission  to  the  trial  and 
the  judge  who  denied  the  admis¬ 
sion,  was  one  of  the  measures  of 
relief  provided  by  Civil  Practice 
Act,  Article  78.  Indeed,  no  other 
remedy  was  available  and  we  see 
no  other  way  or  means  by  which 
petitioners  could  test  or  enforce 
their  legal  rights.  However 
extraordinary  the  remedy  of  pro¬ 
hibition  or  mandamus  may  be, 
they  are  not  so  extraordinary  as 
to  be  unavailable  when  no  other 
remedy  exists.  To  say  that  they 
are  not  available  to  petitioners 
here  is  tantamount  to  saying  that 
the  court  will  remain  deaf  to  the 
assertion  of  their  legal  rights. 

Despite  the  discussion  in  the 
majority  opinion  of  inappropriate- 
•  ness  of  the  remedy  of  prohibition, 
(Continued  on  page  78) 


editor  &  P’JBLISHER  for  March  21,  1953 


11 


t 


CENTRAL  STATES  REPORT 

Subscription  Rates 
Approach  Top  Level 


By  George  A.  Brandenburg 


Chioago  —  Newspapers  haven’t  editorial  departments  with  enough  Installment  selling  of  mail  sub- 
yet  priced  themselves  out  of  the  respect  when  it  comes  to  accepting  scriptions  was  advocated  by  Robert 
mass  market,  from  the  standpoint  his  ideas  and  suggestions  for  pro-  Bauer,  Muscatine  (la.)  Journal, 
of  subscription  rates,  according  to  motion.  who  described  such  plans  as  effec- 

a  survey  of  Central  States  circula-  Another  phase  of  circulation  tive.  Essentially,  he  said,  the  “get 
tors.  management — mailroom  efficiency  acquainted  reading  plan”  consists 

As  for  raising  their  prices  in  and  trucking  operations  —  was  of  writing  a  one-year  subscription 
1953,  R.  E.  Long.  Plymouth  (Ind.)  stre.ssed  by  two  speakers.  Charles  with  the  subscriber  making  month- 
Pilot-News,  told  members  of  Ccn-  FrankVm,  Louisville  (Ky.)  Courier-  ly  payments  of  $1.00  a  month  for 
tral  States  Circulation  Managers  Journal  and  Times,  told  how  the  seven  to  10  years,  according  to  the 
Association  here  this  week  that  32  Louisville  papers  had  solved  the  annual  mail  rate, 
papers  plan  a  price  increase  of  one  common  failing  of  most  mailrooms  “The  installment  plan  does  this 
sort  or  another,  while  104  sp^ifi-  that,  like  World  War  I  uniforms,  for  you,”  said  Mr.  Bauer.  “It  es- 
cally  do  not,  and  20  are  undecided,  come  in  only  two  sizes — ^“too  big  tablishes  the  spasmodic  subscriber 
No  papers  indicated  consideration  or  too  little.”  on  a  sound  payment  basis.  It  of- 


carriers  responsible  for  financial 
loss  su-stained  through  poor  collec¬ 
tions.  “One  of  the  contributions  to 
the  carrier’s  success  on  his  route 
and  later  on  in  a  business  of  his 
own,”  he  said,  “is  for  him  to  real¬ 
ize  that  in  order  to  continue  in 
business  he  must  receive  payment 
for  goods  delivered  and  particular¬ 
ly  the  hard-to-collect  customer  is 
the  one  that  holds  his  profit.” 

Installment  selling  of  mail  sub¬ 


motion.  who  described  such  plans  as  effec- 

Another  phase  of  circulation  tive.  Essentially,  he  said,  the  “get 
management — mailroom  efficiency  acquainted  reading  plan”  consists 


No  papers  indicated  consideration  or  too  little.”  on  a  sound  payment  basis.  It  of- 

of  a  price  decrease.  With. a  mail  list  now  above  the  fers  a  wealth  of  promotional  pos- 

His  survey,  covering  179  news-  50,000  mark,  the  Louisville  papers  sibilities  to  create  attention,  inter¬ 
papers,  showed  the  average  mail  followed  the  earlier  recommenda-  est,  desire  and  action  in  your 
rate  raise  last  year  was  from  $7.69  tions  of  Richard  Rogers,  now  night  direct  mail  efforts.  There  is  a 
to  $9.22,  an  increase  of  $1.53.  circulation  manager  of  the  New  greater  probability  of  volunteer  re- 
Carrier  raise  averages  were  from  York  Times,  said  Mr.  Franklin.  newal  and  it  appeals  to  the  seg- 
28'/2C  to  33'/ic,  weekly.  Single  “He  decided  on  an  automatic  ment  of  population  who  for  various 
copy  increases  averaged  4  5 /6c  to  labeling  machine  (Cheshire)  used  reasons  never  have  any  sizeable 
6Vic,  or  a  raise  of  1  l/3c.  Only  in  the  magazine  trade  and  by  two  amount  of  ready  cash  and  so  have 
three  Sunday  increases  were  re-  newspapers,  one  in  Syracuse,  N.  Y.,  become  accustomed  to  use  install- 


three  Sunday  increases  were  re-  newspapers,  one  in  Syracuse,  N.  Y., 

ported  in  the  survey.  Two  were  and  one  in  Harrisburg,  Pa.,”  con-  ment  plan  buying  for  a  good  many 
from  5  to  10c  and  the  third,  from  tinned  Mr.  Franklin.  of  their  various  needs.” 

15  to  20c.  “The  machines  are  now  doing  Willard  Tomashek.  Eau  Claire 

A  breakdown  of  raises  by  states  the  job,”  he  said.  “At  long  last  (Wis.)  Leader  and  Telegram,  told 


showed  the  following: 


State 

Iowa  .... 
Michigan  . . . . 
South  Dakota 
Wisconsin  . . 
Illinois  . . 
Kentucky 
North  Dakota 
Minnesota 
Indiana  .  . . 


we  are  again  sending  out  the  right  how  they  have  converted  mail 
editions  on  both  mail  and  carriers,  subscribers  to  carrier  delivery  of 
We  are  making  the  trains,  the  the  morning  paper.  “On  the 
trucks  and  the  Highway  Post  Of-  changeover  we  lost  between  $1,200 
fices  on  schedule  without  extra  and  $1,300  by  not  pro-rating  the 
men  or  overtime.”  suKscriptions,”  he  said,  “but  by 

Roland  H.  Ziegler,  Saginaw  not  pro-rating  we  accomplished 
(Mich.)  News,  said  his  survey  two  things:  we  fulfilled  our  obliga- 
among  Central  States  members  tion  to  the  subscriber  by  giving 
this  year  showed  that  more  cir-  him  full  credit  on  his  mail  sub- 
culators  were  taking  a  keen  inter-  scription  and  we  gave  the  sub- 
est  in  their  mailroom  and  trucking  scriber  time  to  find  out  that  the 
operations.  new  service  was  worth  the  increase.” 

Power-driven  conveyors  of  all  w.  L.  Fleming.  Milwaukee 


*  operations.  new  service  was  worth  the  increase.” 

Tells  CM’s  Status  Power-driven  conveyors  of  all  w.  L.  Fleming.  Milwaukee 

Circulation  executives  have  a  fypes,  tying  machines,  stuffing  itia-  (Wis.)  Journal,  explained  the  Jour- 
right  to  expect  encouragement  as  chines  and  other  kinds  of  equip-  nal’s  “Newspaper  in  the  Class- 
“a  creative  force,”  declared  George  nient  are  now,  or  have  been  re-  room”  experiment,  stating  it  is 
M.  Cowden,  Jackson  (Mich.)  Citi-  cently  installed,  he  reported.  Sev-  viewed  as  a  long-range  sales  pro¬ 
ven  Patriot  manager,  who  ad-  cal  medium  size  newspapers  re-  motion  effort  to  get  youngsters  in- 
dressed  the  opening  session  of  the  ported  the  installation  of  fully  terested  in  reading  a  newspaper. 


right  to  expect  encouragement  as  chines  and  other  kinds  of  equip- 
“a  creative  force,”  declared  George  nient  are  now,  or  have  been  re- 


Spring  meeting.  Speaking  as  a 
former  circulation  manager,  Mr. 
Cowden  said  circulators’  men 


automatic  tying  machines. 


James  N.  Shryock,  managing 


Mr.  Ziegler  noted  that  12  out  of  director  of  the  Audit  Bureau  of 
Cowden  said  circulators’  men  36  papers  reporting  said  they  em-  Circulations,  stressed  that  the  Bu- 
should  not  be  thought  of  as  the  ployed  fewer  mailers  now  and  10  reau  enables  publishers  to  operate 
men  “in  the  basement  doling  news-  said  they  used  the  same  number  more  efficiently  under  standards 
papers  to  boys.”  He  declared  that  of  men.  set  up  for  publishers’  protection, 

circulation  managers  should  be  on  Favors  Own  Trucks  as  well  as  for  the  advertiser, 

equality  with  advertising  managers  Turning  to  truck  operation,  he  Michael  E.  Moyer,  LaPorte 
and  managing  editors.  found  that  27  out  of  36  papers  (Ind.)  Herald- Argus,  was  elected 

Mr.  Cowden  stressed  the  im-  said  they  owned  all  or  part  of  president  of  (2SCMA,  succeeding 
portance  of  advancing  press  time  their  city  delivery  trucks.  Three  Edward  Keefe,  LaCrosse  (Wis.) 
in  order  to  allow  enough  time  to  papers  reported  they  recently  Tribune  and  Leader  Press,  who 
^liver  the  paper  on  time.  “This  switched  from  contract  to  com-  becomes  chairman  of  the  board, 
is  something  which  seems  difficult  pany- owned  vehicles.  The  cost  Clarence  Cooke,  Jackson  (Mich.) 
for  management  to  appreciate,”  he  per  mile  to  operate  city  delivery  Citizen  Patriot,  was  named  vice- 
said,  “and  often  they  think  it  is  trucks  varied  from  3c  to  1  Ic,  with  president  and  C.  K.  Jefferson,  Des 
more  important  to  wait  15  min-  most  replies  averaging  6c  a  mile,  Moines  (la.)  Register  and  Tri- 


papers  to  boys.”  He  declared  that 
circulation  managers  should  be  on 
equality  with  advertising  managers 
and  managing  editors. 


set  up  for  publishers’  protection, 
as  well  as  for  the  advertiser. 
Michael  E.  Moyer,  LaPorte 


utes  for  just  one  more  story  or  a  excluding  payroll,  he  stated. 


picture.  I  still  say  that  regular 


re-elected 


Christiansen,  Detroit  treasurer. 


secretary- 

Furman, 


starting  time  is  very  important  in  (Mich.)  Free  Press,  told  how  car-  Register  &  Tribune,  a  CSCMA  di¬ 


holding  customer  goodwill. 


He  also  suggested  that,  too  able  at  a  reasonable  rate. 


rier  insurance  has  been  made  avail-  rector  and  editor  of  the  Bulletin, 


was  elected  honorary  vicepresi- 


often,  the  circulation  manager  is  Mr.  Christiansen  defended  the  dent.  Mr.  Furman  is  confined  to 
not  accepted  by  management  and  practice  of  holding  independent  his  home  with  a  heart  ailment. 


Agency  Expert 
Urges  Caution 
On  Shrinkage 

The  problems  of  contour  dis¬ 
tortion  of  an  advertiser’s  illustra¬ 
tion  were  described  by  George  B. 
Dearnley,  production  chief  of  tlx 
McCann-Erickson  agency,  at  last 
week’s  SNPA  Mechanical  Confer¬ 
ence  at  Fort  Worth.  He  spoke  of 
the  effects  of  mat  shrinkage  and 
varying  column  widths. 

Mr.  Dearnley,  who  is  chairman 
of  the  Mechanical  Committee  of 
the  American  Association  of  Ad¬ 
vertising  Agencies,  said  distortion 
may  not  impair  the  general  results 
of  an  Illustration,  but  contours  art 
important  or  “where  a  certain  par¬ 
ticular  outline  is  desired  a  chanp 
of  identification  in  reproduction  is 
immediately  observed.”  He  added 
that  where  small  type  is  involved 
it  becomes  illegible  on  the  printed 
page. 

The  advertiser,  he  continued, 
“believes  that  his  product  should 
be  reproduced  in  a  manner  that 
will  sell  his  particular  styling  and 
designing.  This  can  be  projected 
through  a  vast  number  of  products 
in  newspaper  advertising  and  b 
serious  in  a  great  number  of  in 
stances.” 

From  the  problem  of  the  news¬ 
papers  in  this  situation,  Mr.  Deam 
ley  shifted  to  the  advertising  agen 
cy’s  problem  in  trying  to  explain 
to  the  advertiser  that  contour  dis¬ 
tortion  has  not  harmed  his  desi^ 
and  style.  He  added  that  this  b 
almost  impossible. 

He  conceded  it  is  the  agency’s 
job  to  furnish  the  type  and  kind 
of  material  the  newspapers  need 
but  that  the  newspapers  must  han 
die  that  material  in  such  a  way 
that  the  advertiser  gets  good  re 
production. 

Mr.  Dearnley  declared  his  group 
is  a  little  non-plussed  by  the  atti¬ 
tude  of  the  newspaper  industry  to¬ 
ward  the  new  column  widths  and 
the  action  taken  by  some  papers 
He  said  about  27  per  cent  of  the 
American  Newspaper  Publishen 
Association’s  membership  has 
changed  column  widths  and  thb 
represents  the  mass  of  circulation 
But,  he  continued,  these  widths 
vary,  and  the  agency  has  not  the 
time  nor  the  inclination  to  spend 
the  advertiser’s  money  making  up 
different  sized  advertisements. 

“Gentlemen,”  he  pleaded,  “I  bet 
of  you,  please  be  a  little  tolerant 
of  the  advertiser’s  dollars.” 

Mr.  Dearnley  urged  .standardi¬ 
zation  to  bring  improvement. 

■ 

.  Visitor  from  India 

Miss  Raj  Chawla,  of  New  Del¬ 
hi,  one  of  a  few  Indian  women 
journalists  to  venture  abroad  <« 
professional  assignments,  has  ar¬ 
rived  in  Washington  to  begin  * 
study  tour  of  the  United  States 
and  its  newspapers  under  the 
State  Department  exchange  pm- 
gram. 
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KEEP 

out! 

THIS.  * 
MEAMS 

YOU! 


TN  ■  f  K  officers  only.  When  they  subse- 

iyCIl0S  Ol  /\CXS  quently  left  the  agency,  according 

^  ,  to  Mr.  Pollack,  it  left  the  Jones 

wOnCOm  Vn^OUirt  organization  disabled, 
j  H  M  Mr.  Cullom  countered  that  the 

r^CTOneV  Vincis©  defendants  stayed  on  a  short  time 
.  r  .  »  w..'  only  becaiLse  Duane  Jones  asked 

Justices  of  the  Appellate  Di-  them  to  and  that  there  never  was 
vision  in  New  York  showed  con-  inference  they  would  stay  on 
siderable  interest  in  the  question  after  their  resignations, 
of  dates  during  this  week’s  appeal  , 

by  Scheideler,  Beck  &  Werner  and 

nine  individual  defendants  from  a  "t'.'  Mr.  Jones  re- 

jury  verdict  granting  Duane  Jones  m  Septem- 

Co..  another  advertising  agency.  f ’J.. 

$300.(HK)  for  “conspiracy”  (E&P, 

March  7.  page  8).  '  was  doing  so  because  he  didn  t 


$300.(HK)  for  “conspiracy”  (E&P,  ' 9^'^  r, 

March  7.  page  8).  '  was  doing  so  because  he  didn  t 

The  judges  asked  if  there  is  any  f  K 

proof  the  defendants  acted  to  take 

.f  .u-  o..  whole  situation.  (The  defendants 

away  any  o(  the  plamtitt  s  ac-  ,  or  .  .  u- 

coi.ntv  .n.i  ..fill  earlier  had  offered  to  buy  him 


counts  and  employes  while  still 
with  Duane  Jones  Co.  Neil  P. 


out).  Nowhere  in  the  ad.  accord- 


Cullom.  counsel  for  the  defense',  '?«  ^r  Cullom  did  he  men- 
said  there  is  not.  He  said  the  de-  defendants  or  conspi- 

fendants.  except  for  Erank  G.  ,  ....  ,  ,  , 

Burke.  Jr.,  with  the  Manhattan  Mr.  Pollack  said  Mr  Jones  had 
Soap  Co.,  resigned  from  the  agenev  “’e  accounts  because  the 

Aug.  7,  1951,  but  remained  for  a  ^g«"cy  was  crippled.  Further- 
while  to  clean  up  unfinished  busi-  ^’ejiaid  the  defendants  offer 

ness.  Counsel  added  that  Duane 
Jones  paid  them  through  .\ug.  17  hours  to  leave, 
to  hold  the  fort  until  they  could  Mr.  Pollack  charged  that  Mr. 

be  replaced.  Mr.  Cullom  said  Burke  had  interest  in  the  new 

there  is  no  scintilla  of  evidence  of  agency  and  wanted  the  same  per- 

'iolicitation  of  accounts  before  that  sonnel  to  work  on  the  Manhattan 
date.  Soap  account  in  the  new  agency. 

Milton  Pollack,  counsel  for  Du-  This  accounted  for  some  28  or  30 
ane  Jones,  argued  the  reverse;  personnel  shifting  from  Jones  to 
that  while  employes  the  defend-  S.  B  &  W. 

ants  did  line  up  accounts  and  staff  Mr.  Cullom  replied  that  Mr. 

before  that  date.  He  said  Eugene  Burke  was  acting  for  the  good 

Hulshizer,  an  officer  of  S,  B  &  W.  of  his  company  and  that  he  ben- 
was  an  officer  of  Duane  Jones  Co.  efitted  in  no  way  personally  by 
until  Sept.  30,  though  on  Sept.  23  the  switch  of  agencies, 
be  was  already  an  officer  of  the  ■ 

agency.  .Mr.  Pollack  also  said  that  nj 

in  June  the  Manhattan  Soap  Com-  ^eer  Ad  Curb  Killed 
pany  was  approached  to  see  if  it  St.  Paul — The  Senate  liquor 
would  remain  with  the  personnel  control  committee  has  voted  to 
handling  the  account  if  Mr.  Jones  kill  a  bill  which  would  have  re- 
were  bought  out.  stricted  advertising  of  non-intoxi- 

Mr.  Pollack  said  the  defendants  eating  malt  beverages,  such  as 
I  resigned  on  Aug.  7  as  corporate  beer,  in  Minnesota  newspapers. 
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Lane  Declines 
Further  Details 
On  MIG  Theft 

Hagerstown,  M  d  .  —  William 
Preston  Lane,  former  Maryland 
governor  and  publisher  of  the 
Hagerstown  Morning  Herald  and 
Daily  Mail,  whose  adventure  into 
free  enterprise  espionage  paid  off 
with  the  delivery  of  a  Russian- 
built  MIG  jet  into  anti-Commu- 
nist  hands,  says  no  further  details 
of  the  plane  snatch  will  be  re¬ 
vealed. 

Vfr.  Lane,  who  is  a  director  of 
Fairchild  Engine  and  Airplane 
Corporation,  said  he  arranged  for 
the  aircraft  company  to  put  up 
between  $7,500  and  $10,000  to 
rob  the  Communists  of  one  of 
their  top-.secret  fighter  craft. 

The  publisher  said  his  contact 
with  Ulius  1-ouis  Amoss  was  made 
more  than  a  year  ago.  Col. 
Amoss  operates  the  International 
Services  of  Information  from  Bal¬ 
timore. 

Col.  Amoss  said,  “it  was  a  mis¬ 
take”  that  ISI’s  role  in  the  plane 
plot  should  be  made  public  but 
he  would  be  willing  to  confirm  the 
accuracy  of  anything  revealed  by 
Mr.  Lane. 

The  plane  was  flown  to  the 
Danish  Baltic  island  of  Bornholm 
by  a  Polish  Air  Force  officer,  Lt. 
Francizek  Jarewski,  and  it  is  the 
first  MIG- 1 5  obtained  intact  by 
the  Western  Allies. 

It  wa.s  not  until  after  the  plane 
was  on  this  side  of  the  Iron  Cur¬ 
tain  that  Mr.  Lane  revealed  he 
“and  four  or  five  friends”  had  been 
the  financial  backers  of  the  cloak 
and  dagger  organization. 

He  said  he  did  not  want  it  pre¬ 
sumed  that  the  venture  was  a 
Fairchild  project.  Private  financ¬ 
ing  was  the  only  method  through 


which  the  scheme  could  be  accom¬ 
plished,  Col.  Amoss  said. 

Mr.  Lane  said  details  must  be 
kept  secret  because  of  possible  re¬ 
tribution  against  persons  who 
helped  in  the  venture. 

■ 

Newsprint  Use  Up, 
Production  Lower 

For  the  first  two  months  of 
1953,  consumption  of  newsprint 
by  U.  S.  newspapers  was  slightly 
(.6  per  cent)  ahead  of  last  year’s 
usage.  Production  by  Canadian 
and  U.  S.  mills  was  down  2.7  per 
cent. 

Canadian  mills  made  439,167 
tons  of  newsprint  in  February,  but 
shipped  only  408,610  tons.  Mill 
stocks  at  the  month’s  end  were 
159,082  tons. 

February  output  from  U.  S. 
mills — 82,892  tons — was  the  low¬ 
est  for  any  month  in  33  consecu¬ 
tive  months.  The  domestic  mills 
are  15,294  tons  behind  the  two- 
month  output  in  1952,  an  8  per 
cent  decrease. 

■ 

Bogner  &  Martin  Takes 
H  &  H  Chicago  List 

Bogner  &  Martin,  of  New  York 
and  Chicago,  is  taking  over  Chi¬ 
cago  representation  of  papers  on 
the  Howland  &  Howland  list,  ac¬ 
cording  to  P.  J,  Bogner,  B  &  M 
president.  H  &  H  is  discontinu¬ 
ing  its  Chicago  operation. 

Papers  affected  by  the  switch 
are:  Ft.  Lauderdale  (Fla.)  News, 
Millville  (N.  J.)  Republican,  and, 
in  Pennsylvania,  the  Bedford  Ga¬ 
zette,  Carlisle  Sentinel,  Hunting¬ 
don  News,  Jeannette  News  -  Dis¬ 
patch,  Jersey  Shore  Herald,  Kane 
Republican,  Lewistown  Sentinel, 
Punxsatuwney  Spirit,  Ridgway 
i  Record,  State  College  -  Belief  ante 
■  Centre  Times,  Vandergrift  News 
1  and  West  Chester  Local  News. 


WHO  SAYS  HE  WON'T  BE  MISSED? 

Thiele,  Los  Angeles  (Calif.)  Mirror 


OUR  OWN  IRON  CURTAIN 

Tallmrt,  .Veto  York  H'orld-Telegram  and  Sun 


A-HUNTING  WE  WILL  GO—' 

Fitziiatrick  St.  Louis  (Mo.)  Post-Dispatch 
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jtif.  anJ  ^imei  of 

^oLn  j^eter 


!ll;,;!lillll'',li!  "  !!'lll',ll A  statement  of  facts  chrono-  !l'llillllilllllh.!l..illi,iiliiiil 

logically  arranged  —  as  gathered 
from  Rutherford,  Konkle,  Ches- 
law,  Sheehan,  Cooper  and  Robb. 


By  Jcones  Wright  Brown 

President.  The  Zenger  Memorial  Fund,  Inc. 


Van  Dam  was  advised  by  his 
counsel,  Alexander  and  Smith,  to 
bring  suit  against  Cosby  for  the 
half  of  what  Cosby  had  received 
over  and  above  the  amount  col¬ 
lected  by  Van  Dam.  But,  to  his 
astonishment,  the  clerk  of  the 
court  refused  to  affix  a  seal  to 
the  summons  and  Cosby  would 
not  answer  the  declaration. 

The  case  came  before  Lewis 
Morris,  Chief  Justice  of  the  Su¬ 
preme  Court,  an  eminent  jurist 
of  many  years  experience,  a  man 
of  great  intellectual  power,  bold 


“As  to  my  integrity,  1  have 
given  you  no  occasion  to  call  it 
in  question.  I  have  been  in  this 
office  almost  twenty  years,  my 
hands  were  never  fouled  with  a 
bribe;  nor  am  1  conscious  to  my¬ 
self  that  Power  or  Poverty  hath 
been  able  to  induce  me  to  be 
partial  in  the  favour  of  either  of 
them,  and  as  1  have  no  reason 
to  expect  any  favour  from  your 
so  am  1  neither  afraid  or  ashamed 
to  stand  the  test  of  the  strictest 
inquiry  you  can  make  concern¬ 
ing  my  conduct.  1  have  served 


Artist  Cliff  Young's  painting.  ‘The  Immigration  of  th  e  Zenger  Family  to  New  York,”  which  will  be  a 
mural  in  the  Zenger  Memorial  in  the  Sub-Treasury  Building,  New  York  City. 


Part  II 

Within  a  short  time  after  his 
arrival  Governor  Cosby  produced 
a  royal  order  dated  May  31, 
1732.  which  gave  him  one  half 
of  the  salary  perquisites  and 
emoluments  of  the  office  of  Gov¬ 
ernor  from  the  time  of  his  ap¬ 
pointment  until  he  arrived  in 
New  York  one  year  later.  He 
served  this  order  on  Rip  Van 
Dam  who  had  succeeded  to  the 
governorship  as  was  customary, 
on  the  death  of  Governor  John 
Montgomerie,  and  had  served  in 
that  capacity  until  the  arrival  of 
Cosby. 

Van  Dam  was  a  member  of  an 
old  Dutch  family,  part  owner  of 
a  shipbuilding  business,  a  success¬ 
ful  merchant  and  had  been  a 
member  of  the  King’s  Council  for 
33  years.  He  had  performed  the 
duties  of  the  office  for  13  months 
and  warrants  had  been  passed  by 
the  Council  giving  him  the  salary 
and  the  fees  of  the  office  during 
the  period  of  his  service. 

Van  Dam’s  reply  to  Cosby  was 
straightforward,  definite  and  ex¬ 
plicit — namely  that  the  salary  and 
perquisites  of  such  an  office 
passed  with  the  office.  He  had 
received  the  money  for  services 
rendered  and  had  no  intention  of 
refunding  all  or  part  of  it  to  Mr. 
Cosby  who,  because  of  his  own 
selfish  interests,  had  delayed  his 
arrival  in  New  '^'ork  for  more 
than  a  year. 

Seen  \%  Favoritism 
The  people  considered  the  or¬ 
der  a  piece  of  favoritism  in  be¬ 
half  of  a  royal  appointee  against 
a  native  of  the  Colony,  and  their 
sympathies  were  immediately 
aroused  in  favor  of  Van  Dam. 

Later  Van  Dam  expressed  his 
willingness  to  comply  with  the 
order  provided  that  Cosby  would 
account  for  what  he  had  received 
during  that  period  alleging  that 
Cosby  had  collected  some  six 
thousand  pounds  more  than  had 
come  into  his  hands  and  really 
owed  him  three  thousand  pounds. 

Cosby  declined  to  accept  this 
proposition  and  Van  Dam  re¬ 
tained  what  had  been  paid  to 
him. 

Cosby  decided  to  sue  Van 
Dam  but  was  puzzled  to  know 
just  how  to  proceed.  The  mat¬ 
ter  was  one  of  account  and  could 
not  be  brought  in  the  Supreme 
C  ourt,  as  it  possessed  no  equity 


jurisdiction.  He  could  not  sue  in 
Chancery  as  he  himself  was 
Chancellor,  while  a  suit  at  com¬ 
mon  law  would  admit  a  set  off 
by  Van  Dam  and  he  was  afraid 
lest  a  jury  would  render  a  popu¬ 
lar  verdict  against  him. 

Therefore,  by  an  ordinance 
dated  December  4,  1732.  Cosby 
attempted  to  give  the  judges  of 
the  Supreme  Court  authority  to 
hear  cases  as  Barons  of  the  Ex¬ 
chequer  and  directed  Richard 
Bradley,  the  Attorney  General, 
to  bring  action  there  in  the  King’s 
name,  although  Cosby  was  the 
person  beneficially  interested  in 
the  result. 

The  people  had  always  been 
most  firmly  opposed  to  the  erec¬ 
tion  of  a  Court  of  Equity  with¬ 
out  the  consent  of  the  General 
Assembly  and  former  assemblies 
in  1702,  1708,  1711  and  1727 
had  passed  resolutions  condemn¬ 
ing  in  strongest  terms  the  erec¬ 
tion  of  such  a  court. 

Therefore  the  passage  of  this 
ordinance  merely  to  satisfy  an 
avaricious  governor,  became  at 
once  the  basis  of  the  union  for 
the  opposition  to  Cosby’s  admin¬ 
istration. 

*  «  * 

When  the  action  was  com¬ 
menced  by  the  Attorney  General, 


and  fearless,  high  honor  and  in¬ 
tegrity. 

The  arguments  were  set  down 
for  April  9,  1733.  The  Chief 
Justice  delivered  an  exhaustive 
opinion  against  the  Court’s  juris¬ 
diction  in  equity  cases  and  then 
left  the  bench  declining  to  have 
anything  further  to  do  with  the 
case.  The  closing  sentence  of  his 
opinion  was  as  follows; 

“And  as  I  take  it,  the  giving 
of  a  new  jurisdiction  in  equity  by 
letters  patent  to  an  old  court,  that 
never  had  such  jurisdiction  be¬ 
fore  or  erecting  a  new  court  of 
equity  by  letters  patent  or  or¬ 
dinance  of  the  Governor  and 
Council,  without  assent  of  the 
Legislature,  are  equally  unlawful, 
and  not — sufficient  warrant  to  jus¬ 
tify  this  court  to  proceed  in  a 
cause  of  equity  and  therefore  by 
the  Grace  of  God,  I,  as  Chief 
Justice  of  this  Province,  shall  not 
pay  any  obedience  to  them  in 
that  point.” 

A  Savage  Letter 
Cosby  was  intensely  angered 
by  the  opinion  and  wrote  Mor¬ 
ris  a  savage  letter,  impugning  his 
integrity  and  demanding  a  copy 
of  what  he  had  said  in  court. 
Morris  sent  him  a  copy,  together 
with  a  letter,  a  part  of  which  was 
as  follows: 


the  public  faithfully  and  honest¬ 
ly,  according  to  the  best  of  my 
knowledge;  and  I  have  and  do 
appeal  to  them  for  my  justifica¬ 
tion.” 

Morris  was  then  summarily 
dismissed  from  the  Chief  Justice¬ 
ship  without  the  advice  of  coun¬ 
cil  although  he  had  served 
through  eighteen  years  without  a 
complaint. 

*  *  * 

Three  months  later  August  De 
Lancey  was  commissioned  Chief 
Justice  and  Philipse  was  made 
Second  Justice  —  the  number  of 
justices  being  reduced  from  three 
to  two. 

De  Lancey  and  Philipse  took 
jurisdiction  of  Van  Dam’s  ca«- 
An  attempt  was  made  to  seize 
Van  Dam’s  estate.  Van  Dam  of¬ 
fered  a  compromise,  it  being  re¬ 
turned  the  next  day  marked-|-“it 
being  such  a  heap  of  unintelligible 
stuff  as  I  think  very  improper  to 
trouble  myself  or  the  Governor 
with — and  doubt  not  that  I  shall 
hear  that  those  will  prove  your 
best  friends  on  the  end,  who  ad¬ 
vised  you  to  make  peace  on  any 
terms.” 

It  is  easy  to  understand  what 
fervant  these  proceedings  caused. 
Here  was  a  native  of  the  colony, 
(Continued  on  page  bb) 
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Reps  Told  How  To  Boost 
Insurance  Co/s  Linage 


Effective  merchandising  plus 
a  better  understanding  of  the 
problems  of  the  business  can 
multiply  by  five  times  the  allot¬ 
ment  that  life  insurance  compan¬ 
ies  will  make  for  newspaper  ad¬ 
vertising  over  the  next  five  years, 
Donald  F.  Barnes,  director  of 
promotion  and  advertising.  Insti¬ 
tute  of  Life  Insurance,  said  last 
week. 

Addressing  the  New  York 
Chapter  of  the  American  Associ¬ 
ation  of  Newspaper  Representa¬ 
tives.  Mr.  Barnes  talked  on 
“Looking  at  a  $20,000,000  Ques¬ 
tion”;  offered  suggestions  on  how 
the  newspapers  and  their  repre¬ 
sentatives  can  aid  the  advertising 
programs  of  life  insurance  com¬ 
panies  and  their  agents  through 
stepped-up  merchandising. 

Cautioning  that  the  legal  re¬ 
strictions  binding  life  insurance 
expenditures  must  always  be  kept 
in  mind,  he  proposed  that  a  real¬ 
istic  assessment  of  the  aims  and 
problems  of  life  insurance  could 
make  the  increased  money  avail¬ 
able  through  economies  in  mar¬ 
keting,  without  disturbing  the 
amounts  spent  in  other  media. 

“The  life  insurance  agent  is 
actually  employed  only  when  he 
is  in  front  of  a  prospect,”  Mr. 
Barnes  said,  “and  any  idea,  in¬ 
cluding  effective  advertising,  which 
can  keep  him  more  fully  em¬ 
ployed  is  an  idea  that  no  alert 
life  insurance  company  can  over¬ 
look.” 

Mr.  Barnes  gave  a  list  of  eight 
good  reasons  why  life  insurance 
companies  could  use  newspaper 
advertising  to  advantage: 

•  1.  It  opens  the  doors  of  a  spe¬ 

cific  community  to  a  com¬ 
pany  and  its  agents  in  a 
forceful  way. 

•  2.  It  gets  product  recognition 

and  individual  recognition 
down  to  a  local  basis. 

•  3.  It  can  be  used  as  a  basic  re¬ 

cruiting  tool  for  manpower 
— and  recruiting  is  one  of 
the  major  problems  of  life 
insurance  today. 

•  4.  It  can  implant  important 

ideas  in  the  public  mind — 
ideas  that  are  now  misun¬ 
derstood  or  only  incom¬ 
pletely  understood. 

•  5.  It  can  build  sound  local 

public  relations  for  a  com¬ 
pany  and  an  agency — and 
there  never  was  a  time 
when  these  were  not  vitally 
needed. 

•  6.  It  can  help  the  company 

and  the  agency  perform  a 
community  service.  Because 


agents  are  almost  public 
servants  these  days,  spot¬ 
lighting  the  tremendous 
part  they  play  in  the  com¬ 
munity  is  a  job  that  needs 
doing. 

•  7.  It  enables  an  agent  to  com¬ 

pete  with  other  industries 
that  sell  things  that  come 
in  “big  packages” — and  to 
do  it  right  in  the  communty. 

•  8.  While  least  important,  it  is 

a  factor — newspaper  adver¬ 
tising  stmiulates  direct  in¬ 
quiries. 

Newspapers  can  do  a  great  deal 
to  stimulate  such  a  merchandising 
program  for  life  insurance,  Mr. 
Barnes  added,  by  merchandising 
their  own  medium;  by  selling 
agents  and  personnel  as  well  as 
executives  on  the  advantages  of 
such  advertising;  by  meeting  with, 
talking  with,  sending  advertise¬ 
ments  to,  setting  up  displays  for 
and  generally  working  with  those 
engaged  locally  in  the  life  insur¬ 
ance  business. 

“In  this  whole  picture,  news¬ 
paper  representatives  can  do  an 
amazing  job,”  said  Mr.  Barnes. 
“They  can  stimulate  the  life  in¬ 
surance  companies  to  think  in 
broader  terms  about  the  effec¬ 
tiveness  and  the  concept  of  their 
advertising.  They  can  stimulate 
their  own  properties  to  revitalize 
their  concepts  of  institutional  ad¬ 
vertising,  and  particularly  life  in¬ 
surance  advertising  .They  can 
spearhead  a  re-examination  of  the 
merchandising  of  intangible  prod¬ 
ucts.  Finally,  they  themselves 
hold  the  key  to  the  $20,000,000 
question:  How  can  we  multiply 
by  five  the  $5,000,000  that  Amer¬ 
ican  life  insurance  companies  are 
today  putting  into  newspaper  ad¬ 
vertising?” 

■ 

Hewitt  Leaves  HOB&M; 
McCaffery,  Payne  Up 

Hewitt,  Ogilvy,  Benson  &  Ma¬ 
ther,  New  York  advertising 
agency,  is  losing  the  services  of 
Anderson  F.  Hewitt.  He  an¬ 
nounced  his  resignation,  said  to 
be  “due  to  disagreement  on  policy 
decisions,”  earlier  this  week.  Mr. 
Hewitt  had  been  chairman  of  the 
board  and  chief  executive  officer. 

Hard  on  the  heels  of  that  an¬ 
nouncement  came  a  statement 
from  David  Ogilvy,  president  of 
the  organization,  that  director  of 
media  James  McCaffrey  has  been 
elected  a  vicepresident.  Another 
elevation  involves  Shelby  Page, 
treasurer,  who  has  been  elected 
vicepresident  and  treasurer. 


Ads  in  Newspapers 
Top  Result-Getters 

Newspaper  advertising  is  the 
most  effective  way  of  promoting 
business  for  lumber  dealers,  a 
Minneapolis  businessman  told  the 
Utah  Lumber  Dealers’  convention 
in  Salt  Lake  City  last  week. 

G.  F.  Hoppe,  sales  promotion 
manager,  insulite  division,  Min¬ 
nesota  and  Ontario  Paper  Co., 
said  that  dealers  spending  in  the 
neighborhood  of  two  per  cent  of 
gross  sales  on  advertising  have 
experienced  as  much  as  12'/i  per 
cent  increase  in  gross  sales. 

“Other  advertising  media — di¬ 
rect  mail,  displays,  radio,  etc. — 
are  important,”  Mr.  Hoppe  said, 
“but  recent  surveys  (E&P,  Feb.  9, 
page  20)  show  newspaper  adver¬ 
tising  should  be  the  backbone  of 
your  program.” _ 

Spring  Drug  Program 
In  Works  for  Puck 

Puck-The  Comic  Weekly  is  go¬ 
ing  all  out  on  a  Spring  drug  pro¬ 
motion,  to  start  March  29,  with 
merchandising  and  distributive 
support  from  10,100  of  the  na¬ 
tion's  retail  outlets.  Drug  chains 
will  join  with  independent  stores 
in  the  McKesson  and  Robbins 
orbit  to  take  part  in  this  Health 
and  Beauty  Drug  Promotion. 

Theme  of  the  program  is  “Look 
Better,  Live  Better,  Feel  Better 
...  Try  Your  Druggist  First!” 
National  advertisers  will  take  part 
and  many  comic  characters  from 
the  supplement  will  be  used  as 
store  displays. 

This  merchandising  program  is 
the  fifth  of  its  kind;  is  the  first  of 
five  national  Puck  campaigns 
scheduled  for  this  year. 

■ 

Star  and  Tribune 
Honored  by  Magazine 

The  Minneapolis  Star  and  Trib¬ 
une  has  been  honored  for  “distin¬ 
guished  advertising  in  the  public 
interest”  by  Saturday  Review 
magazine. 

The  award  was  one  of  27  made 
by  the  magazine,  based  on  sev¬ 
eral  months  study  of  more  than 
200  national  advertising  cam¬ 
paigns  by  a  board  of  judges  in¬ 
cluding  educators,  editors  and 
publishers,  opinion  analysts  and 
advertising  and  publication  rela¬ 
tions  executives. 

The  Star  and  Tribune  was  the 
only  communications  medium  to 
receive  an  award.  (The  Star  and 
Tribune’s  basic  national  advertis¬ 
ing  campaign,  “What  Makes  a 
Newspaper  Great,”  has  also  won 
honors  in  the  annual  Editor  & 
Publisher  newspaper  promotion 
contests.) 

The  awards  were  established  in 
recognition  of  institutional  adver¬ 
tising. 


State's  Ads  in 
PNPA  Paper 
Under  Attack 

Harrisburg,  Pa.  —  Advertising 
and  promotion  of  Pennsylvania  s 
advantages  for  industry  under  the 
guidance  of  the  State  Department 
of  Commerce  has  helped  stem  “a 
great  flight  of  industry  and  peo¬ 
ple”  from  this  state,  Theodore  A. 
Serrill,  general  manager  of  the 
Pennsylvania  Newspaper  Publish¬ 
ers’  Association,  told  a  legislative 
committee  investigating  proposals 
that  the  department  be  abolished. 

Mr.  Serrill  was  subjected  to 
sharp  cross-examination  by  Demo¬ 
cratic  members  of  the  investigat¬ 
ing  group  who  questioned  the 
propriety  of  state  advertising  in 
the  'PNPA  Press,’  official  organ 
or  the  publishers’  association. 

In  addition  to  Mr.  Serrill,  sev¬ 
eral  witnesses  upheld  the  depart¬ 
ment’s  advertising  program,  espe¬ 
cially  as  a  stimulant  for  further 
local  efforts  of  newspapers  to  at¬ 
tract  business  to  Pennsylvania. 

Sen.  Elmer  J.  Holland  of  Pitts¬ 
burgh,  questioning  Mr.  Serrill  on 
two  pages  of  advertising  of  the 
Commerce  Department  in  the 
PNPA  publication,  told  the  com¬ 
mittee  “one  of  the  Common¬ 
wealth’s  large  newspapers  has 
pointed  this  out  to  me  as  an  ex¬ 
ample  of  waste  in  advertising.” 

Mr.  Serrill  replied: 

“We  feel  that  this  advertising 
gives  the  Commonwealth  an  op¬ 
portunity  to  explain  its  programs 
to  the  newspaper  publishers.  We 
feel  that  the  little  bit  of  money 
spent  this  way  is  spent  wisely. 
The  PNPA  cannot  be  bought.” 

In  an  editorial  following  the 
hearing,  the  Pittsburgh  Press  said: 

“The  statement  seems  to  pretty 
well  defeat  Mr.  Serrill’s  argument 
that  the  editors  and  publishers  of 
Pennsylvania  need  to  be  needled 
by  advertisements  paid  for  by  the 
taxpayers  to  promote  progress  in 
the  State. 

“On  the  strength  and  prosperity 
of  the  community  depend  the  suc¬ 
cess  of  the  newspaper.  Naturally, 
the  proprietor  of  a  newspaper  is 
going  to  do  everything  within  his 
power  to  keep  his  community 
strong.  He  doesn’t  have  to  be 
prodded.” 

■ 

Kent  to  Higher  Post 

Jack  Kent,  formerly  manager 
ol  the  Detroit  office  of  Ward- 
Griffith  Co.,  newspaper  represent¬ 
atives,  has  been  appointed  sales 
manager  of  W-G  and  will  work 
out  of  the  New  York  office.  He 
i>  succeeded  as  manager  of  the 
Detroit  office  by  C.  C.  Pendray. 
Also  named  to  the  Detroit  sales 
staff  is  R.  F.  Murray. 
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tisers  involves  recommendation  of 

plus  linage  in  an  effort  to  get  N GW  Title  Ot  BUieaU 
plus  business.  This  would  be  m  T 

anything  in  the  way  of  strength-  i  O  1  lUliK  I  .  pQlinGS 
ening  weak  departments,  getting  Frank  T.  Barnes  is  now  per- 
more  of  the  available  business  or  sonnel-office  manager  and  will 
enlarging  the  sphere  of  the  ad-  serve  as  general  administrative  as- 
vertiser’s  market.  sistant  to  Edward  C.  Raymond, 

Many  chains,  he  says,  pro-  business  manager.  Bureau  of  Ad- 
mote  chain  wide  and  don’t  seem  vertising,  AN  PA,  New  York, 
to  offer  the  customer  what  he  or  Mr.  Barnes  had  been  head  of 
she  wants  when  he  or  she  wants  the  administrative  department, 
it.  Here  is  where  the  Bureau  Reinhold  Publishing  Corp.,  and 

steps  in  to  suggest  a  newspaper  earlier  executive  secretary.  New 
merchandising  and  promotion  Jersey  Press  Association, 
program  in  line  with  their  cus¬ 
tomers’  habits  and  desires. 

The  Bureau’s  chain  operation 
suggests  to  advertisers  a  break¬ 
down  of  departments  within  each 
given  store  of  the  chain.  When 
the  sales  have  been  tabulated  for 
each  department  for  each  given 
period  the  chain  has  an  idea  what 
sells  when.  Then,  Mr.  Scott  says, 
promotion  can  be  undertaken  on 
a  basis  of  what  people  want  at 
any  given  period. 

The  retail  salesmen  of  the  Bu¬ 
reau  suggest  promotion  calendars 
for  each  outlet  of  a  chain  as  a 
check  on  demand.  To  prove  Bu¬ 
reau  philosophy  that  you  can’t 
successfully  promote  the  same 
item  at  the  same  time  chainwide, 
the  retail  salesmen  have  made  up 
blueprints  in  the  form  of  presen¬ 
tations  involving  calendars  of 
sales  and  when  to  advertise  what. 

Plenty  of  Variety 
In  all  chain  operations  carried 
on  by  the  Bureau  the  research 
department  computes  the  figures, 
but  the  men  responsible  for  chain 
selling  make  up  the  presentations 
In  working  and  give  them.  Each  presenta- 
the  Bureau  tion  is  tailor-made  for  a  specific 
;tarted  in  a  problem  of  a  specific  account  be- 
paper  adver-  cause  there  is  a  wide  variety  in 
ill  gradually  the  problems  of  the  different  ac- 
ig  to  include  counts. 

1.  Sporadic  Mr.  Scott  tells  about  the  com- 
5  are  urged  plete  proposal  for  newspaper  ad- 
nsistent  and  vertising  he  made  for  seven 
;  program,  stores,  each  individually,  of  a 
other  media  large  chain.  He  selected  the  de- 
facLs  on  the  partment  for  promotion  each 
ing  to  news-  month  based  on  heavy  traffic  and 
with  regular  sales  volume,  thus  eliminating 
paper  adver-  guesswork  and  wasted  advertis- 


The  Advertiser  and  The  Newspaper 


Chain  Store  Aid  Upped 
Through  Bo  A  Sales  Dept 

By  Mather  C.  Wallis 


{Last  in  a  series  of  articles  on  the 
organization  and  services  of  the 
Bureau  of  Advertising,  AN  PA.) 


ing  dollars.  The  chain  liked  it  so 
well  it  shifted  from  sporadic  to 
constant  use  of  newspapers,  plan¬ 
ned  and  consistent. 

Another  case  for  which  Mr. 
Scott  did  a  lot  of  work  involved 
a  chain  with  18  sales  districts. 
An  individual  store  job  could  not 
be  done  for  them,  so  Mr.  Scott 
consolidated  the  18  districts  into 
six  regional  promotion  areas 
which  had  similar  buying  histories 
and  consumer  preference.  He  re¬ 
ported  to  the  chain  what  items 
should  be  promoted  in  the  six 
areas  each  month.  Thus  the  re¬ 
sultant  promotional  calendar  for 
the  whole  year  for  the  whole 
chain  was  based  on  six  advertis¬ 
ing  schedules.  This  made  for 
advance  planning,  greater  ease  for 
the  newspapers  handling  the  copy 
and  took  into  account  regional 
variation  in  buying  patterns. 

Mr.  Scott  ads  that  practically 
all  chains  today  gauge  store  per¬ 
formances  on  chain  averages  or 
the  preceding  year’s  figures  or  a 
combination  of  both.  This  prac¬ 
tice,  he  says,  wipes  out  individ¬ 
ual  characteristics  of  each  market. 
The  Bureau  makes  the  suggestion 
to  advertisers  that  a  far  more  ac¬ 
curate  gauge  of  performances  is 
share  of  the  available  market  in¬ 
stead  of  year-to-year  sales  vol¬ 
ume  comparisons. 

Adequate  Budgets 
Still  another  suggestion  made 
by  the  retail  salesmen  to  the 
advertiser  in  an  effort  to  get  him 
to  use  his  newspaper  advertisins 
more  effectively  involves  the  set¬ 
ting  up  of  adequate  advertising 
budgets.  There  should  be  three 
budgets,  according  to  Mr.  Scott 
One  would  be  80  to  90%  of  the 
total  regular  budget  and  used  for 
planned  merchandise  promotion. 
The  remainder  of  the  regular  bud¬ 
get  should  be  a  contingency  or 
reserve  fund  for  special  buys  by 
the  chain  or  hot  items,  tie-ins,  or 
anything  else  the  chain  hadn’t 
planned  for. 

The  third  budget,  over  and 
above  the  regular  expenditure, 
should  be  for  aggressive  explora¬ 
tion  of  weak  spots  in  the  store, 
new  lines,  or  to  get  a  larger  share 
of  the  market. 

This  section  of  the  Bureau  of 
Advertising  is  the  only  part  of 
selling  at  the  retail  level  under¬ 
taken  by  the  BoA.  But,  at  the 
same  time.  Bureau  philosophy  h 
(Continued  on  page  31) 
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71%  of  the  Plain  Dealer’s  daily  circulation  in  Greater  Cleveland 
reaches  families  that  account  for  73.9%  of  the  city’s  retail  sales.* 

In  addition  to  blanketing  Cleveland's  effective  buyers,  the  Plain  Dealer 
advertiser  gets  a  valuable  bonus — dominant  coverage  of  the 
rich  26-county  adjacent  area  that  constitutes  the  Plain  Dealer’s 
famous  2-in-l  market. for  one  low  cost. 


•Total  Sales 
Food  .  . 
Gen.  Mdse. 


Drugs . $56,838,000 

Furn.,  Hsld.,  Radio  85,680,000 

(Figures  ~ Salts  Management  Surve/, 
May,  1952) 


CLEVELAND 

PLAIN  DEALER 


ClevelamVs  Home  Neicspaper 

Creomer  &  Woodward,  Inr., 
New  York,  C.hirago,  Detroit,  San  Franrisro,  I.0S  Angeles  Atlanta 
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“SLOT”.  .  . 

Key  position  on  news 
desk  through  which 
news  is  processed 


You’re  Also  Right  When 
You  Use  The  CHRONICLE 
To  Sell  Houston 


SECOND  IN  THE  NATION 
IN  RETAIL  GROCERY  LIN  AGE 
..And  First  by  Far  in  Houston 


Retail  Grocery 
General  Grocery 


CHRONICLE 

2,306,107 

1,084,539 


POST  PRESS 

1,446,994  1,042,030 

734,588*  200,783 


Total 


3,390,646 


2,181,582 


1,242,813 


Practically  aa  much  Grocery  Advertising  as 
BOTH  other  papers  combined. 


icdto  tfcordi,  Y*or  1952. 


‘IfKiwd**  205,950  i 


The  Advertiser  and  The  Newspaper 


How  Bank  Counteracted 
Idea  It  Was  Heartless 


AO 


For  additional  facta  about  the  /Vo.  J 
paper  in  the  South's  /Vo.  1  market^  contact 
your  nearest  Branham  Company  office. 


The  Houston  Chronide 


JESSE  H.  JONES,  fwbH.h.r 
JOHN  T.  JONES  Jr.,  fnsident 


R.  W.  McCarthy,  Advertising  Olr«tor 
M.  J.  GIBBONS,  National  Advertising  Mgr. 


By  Joseph  W.  Dragonetti 


Philadelphia  —  Not  too  long 
ago,  humor  in  bank  advertising 
had  about  as  much  appeal  to 
bankers  as  counterfeit  money.  But 
bank  officials  had  a  feeling  that 
the  public  generally  did  not  feel 
too  much  warmth  for  them. 

An  historic  Philadelphia  insti¬ 
tution.  the  Pennsylvania  Company 
for  Banking  and  Trusts,  one  of 
the  oldest  banks  in  the  country, 
asked  N.  W.  Ayer  &  Son  to  make 
a  survey  to  find  out  just  what 
people  did  think. 

Results  of  that  survey  changed 
the  entire  concept  of  bank  adver¬ 
tising  and  bank  public  relations  in 
recent  years,  including  annual  re¬ 
ports.  with  cartoons  as  illustra¬ 
tions.  a  common  practice  today. 

Of  the  people  questioned  in  the 
Pennsylvania  Company  survey, 
one  half  believed  that  banks  made 
it  too  difficult  to  borrow  money 
and  that  'they  made  too  much 
profit  on  their  transactions. 

Heartless  Institutions 

One-third  favored  government 
ownership  of  banks.  And.  though 
most  everyone  had  definite  opin¬ 
ions  about  banks,  half  were  not 
depositors  and  seldom  had  any 
personal  contact  with  one.  In 
general,  according  to  the  Ayer 
survey,  the  public  pictured  banks 
as  pretty  heartless  institutions. 

One  way  to  help  counteract 
this  impression,  the  Pennsylvania 
Company  was  told  by  the  agency, 
was  to  use  a  series  of  cartoon  ad¬ 
vertisements  which  would  present 
the  bank  as  a  warm,  friendly 
business.  Such  a  series  began  in 
newspapers  several  years  ago. 

The  company’s  loan  program, 
for  example,  was  illustrated  by 
cartoons  that  showed  business 
men  facing  odd  situations.  A  man, 
gazing  at  a  factory  completely 
equipped  except  for  a  roof,  says  to 
a  fellow  standing  by,  “It’s  just  per¬ 
fect  except  for  one  thing.” 

Copy  describes  how  the  Penn¬ 
sylvania  Company  could  get  the 
roof  over  his  plant.  Another  car¬ 
toon,  headlined,  “Ever  try  this 
one?,”  showed  a  man  calmly 
lighting  his  cigar  with  a  dollar 
bill.  Copy  explained  that  many 
businessmen  also  burned  up  mon¬ 
ey  by  tying  up  all  their  capital  in 
inventories. 


with  them  when  they  came  in  to 
inquire  about  one  of  the  many 
services  the  bank  offers. 

Since  that  time  other  banks 
have  adopted  the  light  touch  with 
good  results,  using  it  not  only  in 
newspaper  advertisements  but  also 
in  annual  reports  and  other  litera¬ 
ture. 


Cartoons  Used 


The  Pennsylvania  Company, 
for  example,  recently  had  Ayer 
prepare  an  information  booklet 
for  employes  in  which  cartoons 
helped  put  across  pointers  on 
good  customer  relations  and  de¬ 
scribe  all  the  services  the  bank 
performs. 

The  bank  also  started  another 
unique  campaign  in  Philadelphia 
newspapers  plus  the  IVall  Street 
Journal.  A  series  of  pen-and-ink 
drawings  of  Philadelphia  land¬ 
marks  was  designed  to  emphasize 
the  bank’s  position  as  a  member 
of  the  community. 

A  warm  humor  is  still  retained 
in  this  series  in  illustrator  Freder¬ 
ick  E.  Banbery’s  people  as  they 
enter  the  Academy  of  Music,  feed 
the  pigeons  in  Independence 
Square,  or  mill  around  Shibe 
Park. 


Reprints  Requested 

Many  Philadelphians  have  re¬ 
quested  reprints  of  this  series 
from  the  Pennsylvania  Company. 
And,  recently,  a  number  of  art 
students  came  into  the  bank’s  of¬ 
fices  asking  for  copies  of  the  Ban- 
bery  drawings. 

An  instructor  at  the  Philadel¬ 
phia  Museum  of  Art  had  assigned 
his  classes  to  do  sketches  show¬ 
ing  how  they  would  continue  Ban¬ 
bery’s  series  for  the  Pennsylvania 
Company  if  they  had  the  job. 

The  pen-and-ink  drawings  also 
won  the  favorable  attention  of 
the  judges  in  the  1952  Philadel¬ 
phia  Art  Directors  Show.  One  en¬ 
titled  “Art  Museum”  was  selected 
as  the  best  ad  in  the  class  for 
newspaper  advertisements  over 
300  lines. 

The  results  of  the  Pennsylvania 
Company’s  newspaper  series  had 
convinced  its  officials  that  the 
light  touch  in  advertising  is  like 
money  in  the  bank. 


It  then  showed  how  the  bank 
could  loan  money  on  manufac¬ 
tured  goods  for  the  business  man 
to  use  in  expansion.  Among  the 
well-known  cartoonists  who  con¬ 
tributed  to  the  series  were  Robert 
Taylor,  Hoff,  Richter  and  Helen 
Hokinson. 

After  the  series  began,  bank 
officials  reported  that  many  peo¬ 
ple  brought  the  newspaper  aJs 


Roanoke  Wins  Award 

Roanoke,  Va.  —  The  Roanoke 
Merchants’  Association’s  newspa¬ 
per  advertising  has  won  an  award 
certificate  from  the  Newspaper 
Advertising  Executives  Associa¬ 
tion.  The  ads  were  part  of  > 
“Come  Along  to  Roanoke”  series 
appearing  in  the  Roanoke  Timet 
and  the  Roanoke  World-Nent 
(E&P.  Dec.  6,  page  24). 
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Adds  Selling  Power  to  Ad  Budgets  in 


THE  GREATER  PHILADELPHIA  MARKET! 


THE  GROWTH  FACTOR 


Philadelphia  area,  over 
4,500,000  persons 


Capacity  and  potential  for  dynamic  expansion 


Philadelphia  area,  over 
4  billion  dollars  yearly 


Delaware  Valley  Is  World’s 
Greatest  Industrial  Area 


STABILITY 


Diversified  industry 
means  steady  employ¬ 
ment,  fewer  fluctua¬ 
tions  in  labor  force  . . . 
always  a  sure  market 


There’s  a  fabulous  market  oppor¬ 
tunity  in  Delaware  Valley  today 
. . .  the  first  four  factors  prove  it. 
Here  industry  invests  vA  billion 
dollars  in  expansion  and  1V« 
million  families  enjoy  new  pros- 

Eerity.  In  the  future,  tfie  vital  ”5th 
►imension” — the  Growth  Factor 
— promises  increased  Delaware 
Valley  advertising  results.  Adver¬ 
tisers  are  capitalizing  on  this 
booming  empire,  turning  to  The 
Philadelphia  Inquirer  for  com¬ 
plete  coverage  that  keeps  sales 
rolling  up! 


Now  in  ift  20th 
Consocutivo  Yoor 
of  Total  Advtrtising 
leodership 
in  Philadelphia! 


Constructively  Serving  The  World's  Largest  Industrial  Area 


Inclusive  Advertising  Representatives ;  ROBERT  T.  DEVLIN,  JR.,  342  Madison  Ave.,  N.Y.C.,  Murray  Hill  2-5838;  EDWARD  J.  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representotives ;  FITZPATRICK 
8  CHAMBERLIN,  155  Montgomery  Street,  San  Francisco,  Garfield  1-7946  •  1127  Wilshire  Boulevard,  Los  Angeles,  Michigan  0259 
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I  The  Advertiser  and  The  Newspaper 

National  Distillers  Open 
I  Major  Newspaper  Drive 


The  only 


adverUs'tns 
publication 
K'ith  a 

local 

approach 

Like  your  newspaper.  Adver¬ 
tising  Agency  Alagazine  is 
designed  for  a  xperific  market, 
penetrates  it  deeply  and  effectively. 
It’s  the  LOCAL  publication  of 
the  agen<-y  man's  business  world 
— the  only  magazine  edited 
exclusively  for  him. 

Thus  Aslverlising  .\gency  Maga¬ 
zine  gives  you  the  same  kind 
of  <s)ucentrated  coverage  that 
your  newspajier  offers  to  ad¬ 
vertisers  in  your  community. 


HtAVir.si  promotion  of  bonded 
bourbon  whiskies  in  many  months 
is  indicated  by  National  Distillers’ 
year-long  newspaper  campaigns 
just  started  on  its  three  premium- 
quality  bourbon  brands  —  Old 
Crow,  Old  Taylor  and  Old 
Grand-Dad.  The  campaigns  were 


CAMPAIGN  ROUNDUP 


announced  last  week  by  Jack 
Raymond,  account  executive  in 
the  liquor  account  group.  Bureau 
of  Advertising,  AN  PA. 

Noting  that  all  three  brands 
were  out  of  newspapers  last  year, 
Mr.  Raymond  pointed  out  that 
the  new  campaigns  will  hit  every 
major  bonded  bourbon  market. 
The  effort,  he  said,  one  of  the 
biggest  of  the  year  in  the  liquor 
industry,  has  a  two-fold  purpose: 
to  capitalize  on  newspapers’  deep 
penetration  of  each  market,  and 
to  develop  a  full-scale  promotion 
drive  by  National  Distillers’  local 
sales  forces. 

The  Old  Crow  campaign  (via 
Lawrence  Fertig  &  Co.)  will  hit 
some  50  markets  weekly  through¬ 
out  the  country,  divided  about 
I  equally  between  “open”  and 


promote  the  sale  of  Atlas  fruit 
jars  and  closures  throughout  the 
1953  canning  season. 

In  addition  to  newspapers,  200- 
line  ads  (via  H.  B.  LeQuatte, 
Inc.)  will  appear  in  17  farm  pub¬ 
lications,  and  full  and  half  pages, 
some  in  color,  in  six  trade  papers. 
The  campaign  is  said  to  be  more 
than  double  the  1952  effort. 

■ 

General  Mills  in  Comics 
For  Unique  Premium  Deal 

Full-color  ads  in  Puck  and 
other  Sunday  comics  were  used 
March  15  by  General  Mills,  Inc., 
to  announce  a  premium  promo¬ 
tion  and  nation-wide  ad  campaign 
for  Wheaties.  Other  Sunday  com¬ 
ics  are  scheduled  to  follow. 

The  premium  is  a  set  of  minia¬ 
ture  metal  auto  license  plates,  one- 
sixth  actual  size.  In  color  and 
style,  the  plates  are  exact  dupli¬ 
cates  of  state  auto  plates.  A  lx>x 
top  and  25c  will  get  the  small  fry 
a  set  of  12  regional  plates.  Or  for 
a  dollar  plus  four  Iwx  tops  they 
can  have  all  48,  plus  a  bonus 
plate  for  the  District  of  Columbia. 
■ 

Hamm  Beer  Schedules 
Color  Newspaper  Ads 


milk  marketed  by  the  cooperative, 
except  that  in  the  month  of  June 
the  assessment  will  go  to  fcji 
cents  and  that  month’s  funds 
slated  for  national  advertising  su¬ 
pervised  by  the  American  Dain 
Association. 

CMP.A  delegates  were  told  tk 
money  raised  in  the  other  II 
months  will  be  spent  locally, 
concentration  in  the  seasons  wbet 
Connecticut  milk  production  b 
highest.  Last  year’s  newspaper 
radio  campaign  was  concentraK 
on  selling  more  milk  dun; 
Spring  and  Summer. 

■ 

Lever  Laimches  Lux 
Liquid  Detergent 

Introduction  of  Lux  Liqu- 
Detergent  by  Lever  Brothers  Co. 
will  be  supported  region-by-regira 
across  the  country,  by  an  in!:: 
sive  ad  campaign  (via  J.  Wal;=, 
Thompson  Co.)  in  riCWipapr' 
and  radio-TV. 

As  the  first  step  in  a  full-sc-' 
national  campaign  Lux  Liquid  ' 
being  introduced  immediately  :: 
the  Philadelphia  and  Baltirr 
sales  divisions.  This  is  the  secc 
new  product  introduced  this  yer 
by  Lever.  Swan  Toilet  Soap 
launched  in  January. 

■ 

Six  Agencies  Survive 
Maine  Sardine  Screen 

Augusta,  Me.  —  Six  agers - 
have  been  selected  as  finalists  i' 
the  Maine  sardine  advertising  sc 
count  competition  (E&P,  Feb.  7. 
page  24 )  as  the  result  of  prese:'- 


.4jk1  .vou  gel  this  unique  coverage 
in  your  most  vital  market  .  .  . 
among  the  nation’s  agency  men 
who  guide  me<lin-b\i,ving  decisions 
for  a  va.st  majority  of  all 
advertisers. 


1  hat’s  one  g<MMl  reason  why 
newspaper  piibli.shers.  who  know 
the  iinj)ortau<-e  of  pin-point 
localized  selling,  are  turning  to 
.\dverlising  .Agency  Magazine  in 
ever-increasing  numbers. 


Since  1949  Advertising  Agency 
Magazine  has  gained  more  than 
three  limes  as  many  pages  of 
newspaf)er  advertising  as  its 
nearest  c<nn|>etitor  in  the  field. 


More  agency  men 


pay  to  read 


Advertising 

Agency 

Magazine 


than  any  other 
advertising  publication 


“monopoly”  states.  Ads  will  be 
about  200  lines,  run  weekly  in 
preferred  positions. 

With  emphasis  on  high  quality 
and  favorable  price.  Old  Crow’s 
ad  copy  features  a  prestige-build- . 
ing  approach. 

The  Old  Taylor  and  Old 
Grand-Dad  campaigns  (via  Kud- 
ner  Agency.  Inc.)  also  feature 
quality  at  an  attractive  price,  the 
prices  of  these  brands  having  been 
reduced  recently. 

Old  Taylor’s  weekly  ads  will 
appear  for  a  full  year  in  72  news¬ 
papers,  the  emphasis  on  price  be¬ 
ing  displaced  about  halfway 
through  the  schedule  with  sustain- 
taining  copy  stressing  quality  and 
featuring  the  product  as  “The 
noblest  bourbon  of  them  all.” 
Ninety  additional  newspapers  will 
get  the  price  campaign  only. 

A  similar  schedule  has  been 
drawn  up  for  Old  Grand-Dad.  the 
“Head  of  the  Bourbon  family,” 
with  82  newspapers  getting  the 
full  year’s  campaign  and  80  more 
carrying  the  price  promotions 
only. 

Space  sizes  on  the  price  an¬ 
nouncements  will  run  from  400  to 
1,200  lines  and  on  the  sustaining 
schedule  from  400  to  600  lines. 


48  West  38th  St. 
New  York  18,  N.  Y. 


Color  newspaper  advertising  in 
21  markets  and  black  and  white 
newspaper  ads  in  278  markets  in 
21  states  and  two  territories,  has 
been  scheduled  for  1953  by  the 
Theo.  Hamm  Co.,  St.  Paul,  Minn., 
for  Hamm’s  beer. 

According  to  Odd  E.  Moe,  gen¬ 
eral  sales  manager,  Hamm’s  is  in¬ 
vesting  three  times  as  much 
money  in  advertising  today,  com¬ 
pared  to  five  years  ago. 

The  advertising’s  effectiveness 
was  emphasized  by  William  C. 
Figge,  Hamm’s  president,  who  re¬ 
ports  that  his  firm  has  shown  the 
biggest  increase  of  any  premium 
beer  in  America.  While  the  pre¬ 
mium  beer  industry  as  a  whole 
gained  by  one  and  a  half  per  cent, 
he  said,  “Hamm’s  increased  20 
per  cent  in  1952  for  the  second 
record  year  in  history.” 


64  Newspapers  Scheduled 
1  In  Hazel-Atlas  Campaign 
1  SixTY-four  newspapers  in  26 
states  will  be  used  by  Hazel-Atlas 
;  Glass  Co..  Wheeling.  W.  Va.,  to 


Coim.  Milk  Producers 
Approve  $100,000  Budget 

H.artiord,  Conn. — Connecticut 
milk  producers  believe  that  last 
year’s  $39,000  expenditure  in 
newspaper  and  radio  advertising 
paid  off  in  increased  sales. 

As  a  result,  delegates  to  the 
Connecticut  Milk  Producers  As¬ 
sociation’s  36th  annual  meeting 
here  last  week  approved  a  whop¬ 
ping  $100,000  ad  budget  for  the 
current  year. 

Funds  for  the  new  budget  will 
come  from  an  assessment  of  three 
cents  per  hundredweight  on  all 


tions  before  a  joint  Maine  Sar-sr 
Tax  Committee — Maine  Devt'-.; 
ment  Commission  screening  pa 
last  week. 

Richard  E.  Reed,  evvon; 
secretary  of  the  sardine  group,  a' 
nounced  the  six  choices  of  - 
panel  as  follows:  Eoote.  Co" 
and  Belding.  New  York;  Baiaa 
Barton,  Durstine  &  Osborne  ol 
Boston  and  New  York;  N.  * 
Ayer  &  Sons  of  Boston  and  Ph  a 
delphia;  H.  B.  LeQuatte  Co: 
pany.  New  York;  Cunning^ 
and  Walsh,  New  York  and  Hun 
phrey.  Alley  and  Richards  of  D 
ton. 

Brooke,  Smith,  French  &  b 
ranee  of  New  York  and  Do" 
who  presently  has  the  acco; 
v/ill  compete  and  was  not 
quired  to  submit  to  scieon; 
Mr.  Reed  said  that  SimonJs  ■ 
Payson  of  Portland  will  s.'ck 
business. 

Final  presentations  by  the  0:'’| 
agencies  will  be  held  during  ■ 
second  week  in  April  and  oneo 
the  group  will  be  selected  to  ti;- 
die  the  half  million  dollar 
count  at  that  time. 

Mr.  Reed  said  that  represo'* 
lives  of  27  of  the  nation’s 
agencies  appeared. 


Petrino  Joins  BK&M 


Pat  Petrino.  media  mar 
Paris  &  Peart  ad  agency,  will  f'J 
the  sales  .staff  of  Burke,  Kuipet^ 
Mahonev,  Inc..  New  York  office 
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BOAT  EXHtBIT  SECTION  OF  1952  DALLAS  NEWS  SPORTS  AND  VACATION  SHOW 

big  as  all  autdaars! 


Texas  is  just  naturally  an  outdoor 
state.  Like  to  hunt?  W'eve  got  deer, 
elk,  javelina,  hear,  wolf,  coyote,  cou¬ 
gar,  badger,  fox.  coon,  prairie  dog,  squirrel  and 
rabbit  —  wild  turkey,  geese,  duck,  quail  and  dove. 

Like  to  fish?  If'e’ve  got  lakes,  rivers,  mountain 
streams  and  a  thousand  miles  of  coastline  where 
you  can  angle  for  400  species  of  fishlife.  You  can 
golf,  swim,  play  tennis,  ride,  climb  mountains  or 
go  sailing  nearly  all  year  ’round  on  267339  square 
miles  of  the  nation  s  biggest  playground :  Texas. 

SPORT  IS  BIG  BUSINESS  in  Texas.  .so  many 
ingredients  to  work  with,  travel  services  and 
bureaus,  resort  owners,  and  sporting  goods  retail¬ 
ers  easily  blend  population  and  playground  into  a 
multi-million  dollar  health  tonic.  Everybody  drinks 
a  toast  to  fun.  Promoting  this  elixir  was  a  natural 
for  The  Dallas  News  —  and  the  Southwest  Sports 
and  Vacation  Show  was  born  .April  30,  1949. 

OUTDOORSMEN  CAME  INSIDE  to  85,000  sq.  ft. 
of  exhibit  space  in  the  Automobile  Bldg,  of  Dallas’ 
State  Fair  Park.  The  1949  show  broke  four  records 
in  nine  days:  it  drew  more  fans.  115,300,  more  fish¬ 
ing  tackle  exhibits,  more  sporting  goods  dealers 
and  jobbers,  and  more  sporting  goods  manufactur¬ 


ing  executives  than  any  other  fir.st-year  show  in 
the  nation. 

ATTENDANCE  AND  INTEREST  have  increased 
each  year  since.  In  1952.  133,600  sportsmen  turned 
out  for  the  exhibits  and  performances.  When  the 
doors  are  opened  this  April,  an  even  greater 
response  is  expected.  Texas  is  just  naturally  an  out¬ 
door  state,  and  The  Dallas  New.s’  annual  Sports 
and  Vacation  Show  is  as  big  as  all  outdoors! 

VALUABLE  PROMOTIONS  such  as  the  Sports 
Show,  undertaken  as  a  service  to  its  market  and 
to  its  advertisers,  are  characteristic  of  The  News. 
Extensive  merchandising  coupled  with  The  News’ 
powerful  influence  provides  an  advertising  medium 
of  unchallenged  leadership  —  the  one  dominant 
.spiling:  force  in  the  SI  billion  Double  Dallas  Market. 


sss:  19aUa^  jRomhqi  - 

'  BALANCED  BI  DGET 

Cresmer  and  Woodword,  Inc.,  RepresentoCves 

New  York  •  Chicago  •  Detroit  •  Atlanta  •  San  Froncisco  •  Los  Angeles 
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Today,  more  »»«=* 

are  using  We 

financial  security 
selves. 
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Life  insurance  is  o 

walk  of  We.  9  out 

business  executive 
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7  out  of  10  fan 
workers.  Even  6 
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C«.teJ8oa»col 
488  MADISON 


Central  Source  of  Information  about  Life  Insurance 
488  Madison  Avenue,  New  York  22,  N.  Y. 
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the facts  of  life  insurance 

Our  schools  ore  not  only  teaching  them  how  to 
make  a  living . . .  but  equally  important,  how  to  live! 


For  more  than  80%  of  our  children,  graduation  from 
high  school  marks  the  end  of  formal  education. 
Today’s  high  schools  are  putting  an  increasing  em¬ 
phasis  on  training  that  will  prepare  young  graduates 
for  productive  jobs  and  careers. 

And  in  more  recent  years,  there  has  been  a  definite 
trend  to  “education  for  living”  and  the  addition  of 
such  courses  as  home  and  family  living,  family  rela¬ 
tions  and  money  management. 

As  a  central  source  of  information  about  life  in¬ 
surance,  the  Institute  of  Life  Insurance  is  continually 
answering  requests  of  teachers  and  students  for  in¬ 
formation  and  educational  material  on  life  insurance. 

As  part  of  its  educational  program,  the  Institute 
prepares  teaching  aids  for  classroom  use,  consisting 


of  booklets,  charts,  motion  pictures,  and  other  items 
for  which  teachers  may  indicate  a  need.  • 

In  addition,  the  Institute  sponsors  a  nationwide 
scholarship  program  to  improve  the  teaching  of  money 
management  and  financial  security.  This  is  done 
through  summer  workshops  at  eight  universities 
which  give  intensive  training  in  teaching  techniques 
and  subject  matter  to  educators  who,  in  turn,  pass  on 
their  knowledge  to  their  students  and  other  teachers. 

Through  these  services,  and  through  its  nationwide 
advertising  messages  in  475  newspapers  (one  of  which 
is  shown  at  the  left),  the  Institute  is  helping  to 
broaden  the  understanding  of  a  subject  that  is  a 
major  source  of  financial  security  for  the  American 
family. 


1953 
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A  BILLION  Dollar  Market 


Combined  Circulation  of 
over  150,000 

TULSA  Metropolitan  Area 
now  more  than  260,000 

60  Million  invested  in 
New  Plants  in  1952 


9  Test  it  in  Tulsa,  center  of 
"The  Magic  Empire”  —  completely 
covered  by  — 

THE  OIL  CAPITAL  NEWSPAPERS 


”^ORLD 

•i^RIBUNE 


ideal; 

MATRIX  ROLLING 
ATACItlNi 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

7dear’  in  Efficiency 

and  Ease  of  Operation 

IMMEDIAH  DEIIVERY*$END  FOR  BOOKUT  I5-1-6 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


Btiy  wffh  Confide SCOTT 


,The  Advertiser  and  The  Newspaper 

Book  Tells  How  Bo  A, 
Newspaper  Ads  Grew 


Four  decades  of  American  ad¬ 
vertising  history,  as  reflected  in 
the  growth  of  the  Bureau  of  Ad¬ 
vertising,  AN  PA,  are  chronicled 
in  the  book  “High  Adventure  in 
Advertising,”  published  this  week 
by  the  North  River  Press,  New 
York  City. 

William  A.  Thomson,  author  of 
the  book  and  director  of  the  Bu¬ 
reau  from  its  inception  in  1913 
until  1948,  traces  the  rise  and  fall 
of  the  newspaper  industry’s  for¬ 
tunes  through  depression,  war  and 
challenges  from  competing  adver¬ 
tising  media  using  as  a  backdrop 
the  Bureau’s  progress  to  its  posi¬ 
tion  in  mid- 1952  as  a  leading  voice 
in  the  field  of  advertising. 

Looked  at  against  a  mid-century 
background,  the  advertising  world 
of  1913,  as  painted  by  Mr. 
Thomson,  was  amazingly  imma¬ 
ture. 

‘Foreign’  Advertising 

National  advertising  in  news¬ 
papers,  the  leading  medium,  al¬ 
ready  hitting  the  fabulous  height 
of  $50,000,000  a  year  (it’s  well 
over  $500,000,000  today),  was 
still  known  as  “foreign”  advertis¬ 
ing. 

Circulation  figures  of  newspa¬ 
pers  and  of  magazines  (the  only 
other  advertising  medium  of  con¬ 
sequence  then)  were  as  often  as 
not  a  matter  of  give-and-take  be¬ 
tween  the  publisher  and  the  ad¬ 
vertiser.  The  birth  of  the  Audit 
Bureau  of  Circulations  was  still  a 
year  off. 

Advertising  rates  very  often 
were  determined  by  the  relative 
bargaining  skill  of  the  buyer  and 
seller. 

The  advertising  agency  system 
was  a  loosely  organized  affair. 

To  progressive  newspaper  ad¬ 
vertising  men,  the  most  disturbing 
aspect  of  the  whole  scene  was  the 
bitter  rivalry  existing  between 
competitive  newspapers.  Not  that 
competition,  it  itself,  was  frowned 
on.  But  the  unhappy  fact  was 
that  the  denunciations  heaped  on 
their  hometown  competitors  by 
many  newspapers  were  dirtying 
the  face  of  the  whole  industry. 
Then,  too,  magazine  advertising 
was  moving  up  behind  newspapers 
at  a  strong  pace,  and  taking  full 
advantage  of  the  situation. 

Orderly  Approach 

In  an  effort  to  bring  a  more 
orderly  approach  to  the  selling  of 
newspaper  space — and  to  combat 
the  magazines’  growing  threat — 
newspaper  men  decided,  in  the 
spring  of  1913,  to  band  together 
in  an  industrywide  promotion  or¬ 
ganization. 

Already  in  existence  was  the 
26-year-old  American  Newspaper 
Publishers  Association,  which,  al¬ 
though  it  expressed  a  general  in¬ 


terest  in  promoting  newspaper  ad¬ 
vertising,  had  devoted  virtually  all 
its  efforts  to  other  newspaper 
problems.  Also  in  existence  were 
three  distinct  promotional  bodies 
known  as  National  Newspapers, 
Daily  Newspaper  Association  and 
United  Newspapers,  each  with  its 
own  membership. 

To  the  1913  convention  of 
AN  PA  came  the  heads  of  the 
three  promotional  associations— 
Hopewell  L.  Rogers,  Louis  Wiley, 
and  Jason  Rogers — with  the  pro- 
posal  that  a  merger  of  the  three 
be  formed,  under  the  wing  of 
ANPA.  ■ 

After  hot  debate,  the  project 
was  approved,  and  William  A. 
Thomson,  assistant  publisher  of  , 
the  New  York  Globe,  was  called 
in  as  director  of  the  new  Bureau 
of  Advertising  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

The  Bureau’s  progress,  as  re¬ 
lated  by  Mr.  Thomson  in  “High 
Adventure  in  Advertising.”  has 
reflected  the  progress  of  the  ad¬ 
vertising  industry  as  a  whole.  The 
Bureau,  in  fact,  often  led  the  way 
in  advocating  sound  and  practic¬ 
al  standards  as  a  way  of  life  for 
advertising. 

It  was  a  strong  proponent  of 
the  Audit  Bureau  of  Circulations, 
which  came  into  being  a  year  af¬ 
ter  the  Bureau  of  Advertising’s 
establishment.  It  became  an  “in¬ 
spiration”  to  other  advertising  as¬ 
sociations. 

Disastrous  Thirties 

Early  in  its  career,  facts  be¬ 
came  the  major  concern  of  the 
Bureau  of  Advertising — facts  for 
the  use  of  member  newspapers  in 
selling  their  medium,  facts  for  the 
agency  and  advertiser,  to  help 
them  make  the  most  of  the  me¬ 
dium’s  selling  power. 

How  this  dependence  on  well- 
documented  sales  arguments 
helped  the  newspaper  business 
through  40  years  liberally  dosed 
with  economic  depression,  war 
and  the  onslaughts  of  competing 
media  is  the  theme  of  Mr.  Thom¬ 
son’s  book. 

Newspapers — and  magazines— 
climbed  steadily  throughout  the 
Bureau’s  first  16  years,  with  both 
reaching  all-time  highs  in  national 
advertising  in  1929 — $260,000,000 
for  newspapers  and  $186,000,000 
for  magazines. 

Then  came  depression  and  the 
burgeoning  of  radio.  Newspapers 
were  caught  unprepared  for  a 
two-way  squeeze  of  such  propor¬ 
tions.  Although  they  maintained 
a  substantial  share  of  the  adver¬ 
tising  dollar,  the  total  number  of 
dollars  diminished  during  the  de¬ 
pression  years.  And  it  soon  be- 
(Continued  on  page  31) 
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What  makes  a  newspaper 


Listen 


The  small  explosion  of  the  seismograph  crew 
sends  fingers  of  sound  down,  down  a  mile, 
two  miles,  into  the  Williston  Basin  below 
the  prairie  to  find  the  new  wealth. 

The  sound  returns,  saying;  Oil. 

It  riffles  the  wheat  fields  astride  the 
broad  Missouri  of  the  North,  where 
the  world’s  largest  man-made  system  of 
lakes  will  soon  hold  back  the  spring  flood. 

It  mixes  with  the  roar  of  the  earth-movers 
as  they  change  the  face  of  the  plains  into 
dams  for  water  conservation,  irrigation 
and  electric  power. 

Wafting  through  the  buffalo  grass,  it  makes 
the  fat  Dakota  Herefords  lift  their  white  faces 
from  the  good  grazing.  It  touches,  one  after 
another,  the  buttes  of  brown,  coal-like  lignite, 
where  300  years  of  fuel  lie  untapped  for  America. 

Over  the  lakes  and  forests  of  Minnesota, 
to  the  East,  it  pimctuates  and  gives 
added  meaning  to  another  sound  of  new  wealth: 
the  crush-crush  of  the  taconite  presses,  busy 
with  the  miracle  of  creating  priceless,  endless 
iron  reserves  from  yesterday’s  worthless  rock. 

At  Duluth,  the  long-boat  skipper  hears  both, 
and  thinks  of  new  cargoes  besides  ore  and  grain. 
Taconite  in  black,  iron-rich  pellets.  Oil,  in 
tankers.  Across  the  inland  seas,  for  years  ahead. 

In  lush  central  Minnesota  and  western 
Wisconsin,  the  farmer  can  hear  these  sounds 
above  the  clank  of  cream  cans  and 
the  contentment  of  his  com-fat  hogs. 

At  Minneapolis,  the  columns  of  mill  and  factory 
and  elevator  echo  these  sounds.  Millers  and 
industrialists,  bankers  and  grain  and  bond-house 
men  listen  .  .  .  and  plan  for  more  business. 

What  makes  a  newspaper  great?  Its  very  need  to 
grow,  to  keep  pace,  to  match  the  giant  strides  of  the 
fabulous  region  it  serves.  Today  the  Minneapolis 
Star  and  Tribune  are  read  and  respected  in  homes 
all  over  America's  Upper  Midwest.  Today  only  four 
cities  in  the  United  States  have  Sunday  newspapers 
with  larger  circulations  than  the  Minneapolis 
Sunday  Tribune. 


Minneapolis 
Star  a/i  //Tribune 

EVENING  MORNING  ft  SUNDAY 

620,000  SUNDAY  *  490,000  DAILY 


JOHN  COWLES,  fntidtnt 


Picture  $how$  leismograph  crew  eetting  off 
depth  charge  probing  for  oil  near  WiUieton,  N.  D. 
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The  Advertiser  and  The  Newspaper 

*66  Club*  Idea  Links 
Brands  to  Local  Store 


Birmingham,  Ala.  —  Lovcman’s 
Department  Store,  marking  its 
66th  year  with  an  anniversary  sale, 
has  established  the  66  Club,  a 
promotional  idea  in  which  66 
brand  names  are  featured  in  one- 
a-day  full  pages. 

The  plan  was  outlined  to  a 
class  at  the  University  of  Alabama 
by  William  Spoor,  the  store's  pub- 


RETAIL  AD  SURVEY 


licity  director,  as  one  which  other 
stores  around  the  country  might 
adapt  for  special  campaigns.  The 
brand  names  pay  for  the  page  as 
part  of  their  privilege  of  joining 
the  salute  to  the  store. 

In  each  issue,  every  one  of  the 
66  is  listed  in  a  box  alongside  the 
page  ad. 

The  firms  also  give  the  store 
special  items  of  sale  for  the  pe¬ 
riod.  This  pushes  the  sales,  too, 
so  the  brand  name  firms  receive 
revenue  and  they  are  delighted 
with  the  fact  that  their  product 
is  featured  in  a  full  page  ad  under 
the  Loveman  signature. 

Mr.  Spoor  said  Lovemans 
spends  3  Vi  per  cent  of  gross  an¬ 
nual  profits  in  their  budget  for  the 


year  ahead’s  adverti.sing.  1  hus, 
they  are  currently  spending  $61)0,- 
000  for  new.spaper  space. 

Mr.  Spoor  said  radio  and  TV 
advertising  had  one  great  defect 
in  common:  No  matter  how  good 
the  product  was.  if  the  audience 
wasn't  looking  or  didn’t  have  the 
set  turned  on.  then  it  was  a  waste. 
He  said  TV’s  advantage  was  that 
the  product  could  be  shown. 

However,  he  continued,  the 
newspaper  ad  was  right  there:  it 
could  he  seen  at  anytime,  and 
most  important,  when  the  pros¬ 
pective  advertiser  wanted  to  .see  it. 

“Many  people."  he  said,  “buy 
the  newspaper  just  for  the  ads.” 

He  said  that  he  had  been 
through  experiences  where  the 
large  stores  were  denied  proper 
advertising  due  to  either  strike  or 
newsprint  shortage.  He  said  it 
was  reflected  in  the  downfall  of 
sales.  Once  space  was  again  avail¬ 
able.  the  store  sales  picked  up. 

Restaurant  Cose  Studies 
Distributed  in  Booklet 

Newspaper  advertising  case 
histories  of  five  different  types  and 
sizes  of  restaurants  are  part  of  a 
new  booklet.  “Making  Restaurant 


Promotion  Pa>,”  which  is  being 
distributed  to  members  of  the 
National  Restaurant  Association 
from  its  Chicago  headquarters  of¬ 
fice. 

Major  portion  of  the  linage 
placed  by  the  restaurants  cited  is 
in  newspapers,  although  other 
promotion  possibilities  are  dis¬ 
cussed. 

Budgets  Vary 

Case  histories  presented  range 
from  a  “hamburger  stand”  in  a 
town  of  6,000  to  a  moderate- 
priced  “daily”  restaurant  in  a  city 
of  400,000  to  a  fountain-dining 
rixjm  combination  in  a  metro¬ 
politan  area  to  an  expensive 
men’s  grill  to  a  supper  club  cross¬ 
ing  $1,000,000. 

Annual  ad  budgets  of  the  five 
restaurants  range  from  less  than 
$.S00  to  $.''0.(M)0. 

New  Type  Restaurant  Ad 
Series  in  Chicago  Debut 

New  type  of  restaurant  adver¬ 
tising  has  made  its  bow  in  the 
Chicago  Daily  News  as  a  regular 
Tuesday  feature.  The  one-by-one 
restaurant  ads  are  built  around 
John  Morrell's  column.  “Birth¬ 
days  Should  Be  Celebrated." 

The  layout,  replete  with  cake- 
and-candle  drawings,  ties  the 
Morrell  column  to  the  bordering 
ads  under  the  heading:  “Birth¬ 
days  Should  Be  Celebrated  at 
One  of  These  Famous  Rest¬ 
aurants." 


No.  Carolina  Dcrily  Helps 
Car  Dealers  Savvy  Ads 

A  NEW  approach  in  selling  ad¬ 
vertising  was  presented  to  auto¬ 
motive  dealers  in  this  area  by  the 
Salisbury  (N.  C.)  Post. 

Advertising  Director,  Palmer 
G.  Laughridge,  found  representa¬ 
tives  of  the  Post  were  experienc¬ 
ing  difficulty  in  presenting  the  plan 
to  each  dealer  individually. 

Approximately  20  dealers  were 
then  invited  by  the  Post  to  attend 
a  dinner  at  the  country  club,  at 
which  time  a  slide  presentation 
“How  Many  Cars,  How  Many 
Customers”  was  offered. 

The  slides  required  30  minutes 
for  showing.  While  the  slides 
were  being  shown  a  narrative  de¬ 
scription.  setting  forth  advantages 
of  using  newspapers  as  a  media  of 
advertising,  was  given. 

Clyde  H.  Harriss.  president  of 
the  Salisbury  Automobile  Deal¬ 
ers  Association,  reported  the  plan 
was  “very  successful!.” 

“We  are  sold  on  newspaper  ad¬ 
vertising  because  we  dealers  kno» 
we  must  let  the  public  know  what 
we  have  to  sell;  and  it  takes  ad¬ 
vertising  to  do  it,”  Mr.  Harriss 
said. 

■ 

Lines  on  Shoes 

Albany,  N.  Y. — The  Timey 
Union  for  Sunday,  March  1,  con¬ 
tained  an  eight-page  section  in 
which  25  retailers  used  10.000 
lines  of  advertising  for  “Shoes  in 
Spring.” 


want  to  be  FIRST  in  sales? 


the 

/  Oregonian 


is: 


iri) 


Because  the  Oregonian  is  FIRST  IN  RESULTS... 
FIRST  IN  RETAIL  ADVERTISING 
FIRST  IN  GENERAL  ADVERTISING 
FIRST  IN  CLASSIFIED  ADVERTISING 
FIRST  IN  CIRCULATION 

Both  Daily 


FIRST  in  City  Zone  | 

FIRST  in  Retail  Trading  Zone  • 
FIRST  in  Total  Circulation  \ 


. '  -/ 


For  YOUR  sales  results,  place  your  advertising 
in  Portland's  largest  newspaper . . . 


the  Oregonian 


HFPRfSENTfO  NATIONAIIV  BY  MOlONEY.  tCCAN  1  SCHMITT.  INC. 
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Here's  Why  More  Pittsburghers 
Now  Shop  the  POST-GAZETTE 
For  AUTOMOTIVE  VALUES 


- 


SktTwrV.*;,'  , 


1 


MORE  AUTOMOTIVE  ADVERTISING- The  Posf-Gazette  carried 
more  automotive  advertising  in  1952  than  any  other  Pittsburgh  daily 
newspaper  ...  54  per  cent  more  than  the  Sun-Telegraph  and  17  per 
cent  more  than  the  Press. 


2. 


MORE  NEW  CAR  ADVERTISING -The  Post-Gazette  carried  more 
new  car  advertising  in  1952  than  any  other  Pittsburgh  daily  newspaper 
.  .  .  87,754  lines  more  than  the  Sun-Telegraph  and  74,266  more  lines 
than  the  Press. 


MORE  LOCAL  AUTOMOTIVE  ADVERTISING -The  Post-Gazette 
carried  more  of  this  linage  than  both  other  Pittsburgh  dailies  com¬ 
bined  in  1952!  Included  is  all  automotive  display  advertising  placed 
by  Pittsburgh  retailers  and  department  stores. 


/es,  Something  Is  Happening  in  Pittsburgh 


M^ittsburgh  Post-Gazette 

REPRESENTED  NATIONALLY  lY  MOLONEY,  REGAN  &  SCHMITT 
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MAN  HUNT 


Oil  Companies  Compete 
for  the  Class  of  ’53 


This  month,  college  stuilents  throughout 
the  United  States  are  witnessing  a  fine  ex¬ 
ample  of  oil  company  competition  at  work  — 
right  on  the  college  campus. 

Representatives  of  many  oil  companies, 
large  and  small,  are  now  competing  for  thou¬ 
sands  of  qualified  college  seniors  to  fill  a  wide 
variety  of  jobs  ranging  from  research,  pro¬ 
duction  and  transportation  through  refining, 
sales,  accounting  and  office  work. 

To  the  Class  of  ’53,  this  oil  company  compe¬ 
tition  for  their  services  means  the  opjmrtunity 
to  choose  a  career  in  a  young  and  progressive 
industry.  And  to  America’s  oil  companies,  in 
turn,  these  young  people  will  bring  a  fresh 
supply  of  topflight  talent  —  talent  every  oil 
company  is  looking  for  to  help  keep  ahead 
in  the  tough  competitive  struggle  for  your 
business. 

Today,  Americans  get  the  world’s  finest  oil 
products  at  the  world’s  lowest  prices.  This  is 
only  possible  under  a  system  of  free  competi¬ 
tion  where  priyatelv-managed  oil  companies 
have  a  chance  to  earn  a  profit  while  serving 
you. 

For  a  free  iMtoklel  for  college  and  high 
!*chuol  students. ■■('areer^  in  Petroleum." write 
to  Oil  lndustr\  Information  Committee.  Amer¬ 
ican  Petroleutn  Institute,  Box  {’>0.  5(1  \\«-st 
50th  Street,  New  ^ork  20.  \.V. 


OHIO  STATE.  Comiiirrce 
majttr  Mary  Lehling  is  Ittok* 
ing  f  or  personnel  job  —  %«itl 
join  thousands  of  young 
women  now  in  oil  industry. 


SOUTHERN  METHODIST. 

K(»rean  vet  l^n  Donoh(»e, 
elertriral  engineer,  wants  to 
w  ork  on  electronic  gear  used 
in  oil  exploration. 


NOTRE  DAME.  Interested 
in  labor  relations,  law  senior 
Hill  Koche  wants  oil  com¬ 
pany  career  because  he  feels 
industry  is  stable. 


GEORGIA  TECH.  Basket- 
Liall  ca(»tain  Pete  Silas,  a 
ch<*mical  engineer,  is  talk¬ 
ing  tolBoil  companies  about 
sales  engineering  job. 


SOUTHERN  CALIF.  Busi- 
ness  major  Jim  Halverson, 
von  of  an  oilman,  has  always 
wanted  a  career  as  an  oil 
c<»nipan>  salesman. 


CORNELL.  Civil  engineer¬ 
ing  major  Ron  Gebhardt  is 
considering  pipeline  trans¬ 
port  and  construction  —  a 
vital  oil  industry  branch. 


MINNESOTA.  Geological 
engineer  Ernest  Maki  chose 
job  after  7  oil  company  in¬ 
terviews — sees  great  oppor¬ 
tunities  for  oil  geologi,-ts. 


M.  I.  T.  Bob  Oliver  with 
Doctor  <if  Science,  has  ac¬ 
cepted  promising  job  in  re¬ 
search  and  tlevelopment  for 
a  West  Coast  Oil  Company. 


PURDUE  UNIVERSITY.  Members  of  the 
class  of  *53  look  over  list  of  oil  company 
interviewers  who'll  visit  campus  during  a 
single  month.  Oil  company  representatives 
search  the  nation's  colleges  f<»r  seni(»rs  who 


can  qualify  for  a  wide  variety  of  technical 
and  non-technical  jobs.  To  get  topflight  men 
and  women,  each  oil  company  must  compete 
successfully  with  rival  oil  companies  as  well 
as  other  industries. 


HERE  ARE  A  FEW  OF  THE  HUNDREDS  OF  COLLEGES 
WHERE  OILMEN  SEEK  NEW  TALENT: 
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BoA  Sales  Dept. 

continued  from  page  16 


embodied  in  the  slogan,  “All 
Business  Is  Local.”  Retail  is  lo¬ 
cal — it  is  there  that  goods  are 
bought,  and  it  is  at  this  level  that 
the  newspaper,  if  successful,  pro¬ 
vides  impetus  for  that  buying. 

However,  as  we  have  seen,  Bu¬ 
reau  work  must  go  far  above  the 
local  level  to  sell  the  use  of  the 
newspaper  as  an  advertising  me¬ 
dium  to  the  manufacturer  who  is 
interested  in  overall  units  sold 
rather  than  individual  units  sold. 
It  is  in  showing  him  how  indi¬ 
vidual  units  make  up  overall  sales 
that  the  value  of  the  newspaper 
can  be  made  evident  to  him.  And 
the  value  of  the  newspaper,  in 
turn,  is  that  it  sells  at  the  local 
level. 

Bureau  Director  “Rusty” 
Barnes  himself,  while  justifiably 
happy  over  growth  and  successes 
of  the  newspaper  business  and  the 
Bureau,  admits  there  are  big  areas 
for  future  development  in  news¬ 
paper  sales  operations  by  the  Bu¬ 
reau  and  the  industry  as  a  whole. 
He  maintains  advertisers  must  put 
into  practice  even  more  widely 
the  “All  Business  Is  Local” 
theory.  This,  he  says,  means  do¬ 
ing  two  things:  1 )  Utilizing  all 
papers  in  an  area  and  2)  using 
them  adequately. 


Book  Tells 

continued  from  page  2ft 


came  apparent  that  magazines 
were  weathering  radio’s  competi¬ 
tion  better  than  the  newspapers. 
(They  finally  took  over  the  lead¬ 
ership  in  national  advertising  from 
■cAspapers  in  1942,  although 
''th  magazines  and  newspapers 
iitTered  losses  in  that  year.) 

During  the  disastrous  Thirties, 
t  became  clear  to  the  Bureau  and 
he  newspaper  business  as  a  whole 
that,  in  the  blinding  light  of  ra- 
lio  and  slick  magazines,  many 
advertisers  were  losing  sight  of 
the  newspaper’s  basic  qualities  as 
an  advertising  medium. 

^  The  emphasis  turned  even  more 
“avily  to  research.  It  was  dur- 
ng  this  period  that  one  of  the 
outstanding  projects  in  the  field 
of  advertising  research — the  Con- 
onuing  Study  of  Newspaper 
Reading — was  developed,  largely 
hrough  the  efforts  of  the  Bureau. 

Established  in  1938  by  the  non- 
partisan  Advertising  Research 
Foundation,  the  Continuing 
oludy,  financed  by  the  Bureau  and 
conducted  by  ARF  for  14  years, 
helped  to  dispel  many  false  no- 
tions  of  how  people  read  their 
Jaily  newspapers. 

During  the  war  years,  newspa- 
^r  advertising  men  came  face  to 
*ce  with  a  fact  that  had  begun 
0  make  itself  evident  in  the  Thir- 
'w  that  the  operations  of  the 
ureau  of  Advertising,  in  the  di- 
1953  of  sales  and  research  par- 
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Correct  Linage 
Figures  for  L.  A. 

The  January  linage  figures  for  | 
Los  Angeles  newspapers  (Feb.  28.  | 
page  65)  were  incorrect  with  re¬ 
spect  to  the  1952  figures  for  the 
News,  Herald-Express  and  Mirror 
because  of  an  inadvertent  trans¬ 
position  by  Media  Records  in  the 
tabualtion  submitted  to  E&P. 

The  correct  figures  submitted 
by  Media  Records  for  Los  Ange¬ 
les  follow: 


LOS  ANGELES,  CALIF. 

19S3  1952 

1,483,933  1,413,866 


January 

Examiner-tn . 

Examiner-S . 

Times-m . 

Times-S . 

Daily  News-e . 

Daily  News-S . 

HeraW-Expres-s-e . . . 
Mirror-e . 

Grand  Total . 


766,136  678,991 

2,614,340  2,.386,083 
1,210,728  ,1,021,021 
544,194  666,4.39 

158,783  . 

978.352  1,017.249 
899.075  814,617 


8.555.541  7.998,166 


ticularly,  must  be  broadened  well  | 
beyond  what  they  had  been  in  ; 
the  easier  days  of  less  competi-  i 
tion.  Newsprint  shortages  and  the 
wartime  tendency  toward  institu¬ 
tional,  non-selling  advertising  took 
their  toll,  but  it  was  apparent  that 
newspapers  were  falling  behind 
promotionally. 

By  1945,  this  realization  re-  j 
suited  in  the  decision  to  inaug¬ 
urate  a  Bureau  of  Advertising  ex-  . 
pansion  program.  The  Bureau  s 
board  appointed  a  Sales  Commit¬ 
tee,  charged  with  the  job  of  en¬ 
ergizing  a  full-scale  Bureau  selling  > 
program  in  the  national  advertis-  1 
ing  field:  and  a  Retail  Committee.  '■ 
instructed  to  set  up  a  Retail  Divi-  I 
sion  in  the  Bureau  whose  duty  it  : 
would  be  to  provide  a  complete  | 
service  for  member  newspapers  . 
in  helping  them  promote  their 
medium  to  retailers. 

To  head  the  Sales  Division,  the  j 
committee  engaged  Alfred  B. 
Stanford  of  Compton  Advertising 
Agency,  who  pinned  the  slogan, 
“All  Business  Is  Local,”  on  the 
selling  philosophy  that  governs  the 
Bureau’s  work  today. 

“It  is  probable,”  says  Mr.  | 
Thomson,  “that  no  more  potent 
reason  why  a  manufacturer  of  i 
trademarked  products  should  j 
choose  newspapers  for  consumer 
campaigns  has  ever  been  offered.  . 
The  concept  symbolized  by  the 
slogan  soon  began  to  dominate 
Bureau  promotion  as  well  as  sales  . 
work.  It  guided  the  rapid  expan¬ 
sion  of  the  Bureau’s  research  staff  ' 
from  two  persons  to  more  than  , 
twenty  in  less  than  a  year.  And 
the  staff  soon  realized  that  past 
efforts  to  establish  the  concept  in 
the  minds  of  the  advertising  world 
had  only  scratched  the  surface.” 

Under  the  expansion  program, 
not  only  sales,  but  also  the  re¬ 
search  and  promotion  activities  of 
the  Bureau  —  and  its  budget — 
were  greatly  enlarged.  Study  after 
study  began  pouring  out  of  the 
Bureau’s  offices,  all  vividly  spell¬ 
ing  out  the  “All  Business  Is  Lo¬ 
cal”  theme.  i 
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Ways  to 
Save  Money 
on  Type  Metals 


.Send  for  Federated's  new  compact  booklet  en- 
titled  “How  to  Save  M»)ney  on  Type  Metals.” 


a  Send  for  a  wall  p«»ster  on  re-melt  practice. 

It  is  suitable  for  hanging  in  your  shop 
.  ,  .  done  in  cartoon  style  .  .  . 
readable,  authoritative. 


Send  for  a  Federated  dross  drum 

and  get  your  shop  on 

the  Federated  Mor-Tin  Plan. 


Send  for  a  Federated  serviceman  if  you 
are  having  any  problems  with  type  metals. 
Federated  servicemen  can  be  reached 
through  your  Federated  representative, 
or  through  any  one  of  22  Federated 
sales  offi«-es  across  the  nation. 


AMERICAN  SMELTING  AND  REFINING  COMPANY 
130  BROADWAY,  NEW  YORK  5,  N.  Y. 

In  Canada:  Fedaratad  MatoU  Canada,  ltd.,  Toronto,  Montrool 


Send  me: 

_ _  Copies  of  "How  to  Save  Money  on  Type  Metals" 

_  Copies  of  Wall  Poster  on  Re-melt  Practice 

- Federated  Dross  Drum  and  description  of  Mor-Tin  Plan 

_ Federated  Serviceman  on  type  metals 


NAME.  - - TITLE  _  _ 

FIRM-  _ _  -.  _ _ _ 

STREET  - - - 

CITY—  - ZONE _ STATE 
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THE  CLASSIFIED  CLINIC 

New  Award  Is  Offered 
In  *Brand  Name*  Drive 

By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


An  opportunity  to  reinforce 
the  place  of  the  newspaper  in  the 
national  advertisers’  scheme  of 
things  as  well  as  to  build  C  lassi¬ 
fied  linage  and  step  up  results  is 
afforded  by  Brand  Names  Week. 
April  12-18. 

In  recognition  of  the  high  re¬ 
gard  the  Brand  Names  Founda¬ 
tion,  Inc.  has  for  C  lassified  co¬ 
operation  in  the  annual  project, 
a  special  plaque  will  be  awarded 
this  year  to  the  C  AM  who  re¬ 
ceives  the  Brand  Names  Week 
award  at  the  ANC.\M  Conven¬ 
tion.  The  announcement  of  this 
award  was  made  by  Nathan 
Keats,  the  Foundation's  vicepres¬ 
ident,  during  an  interview  with 
this  writer  the  other  day. 

In  a  letter  being  sent  to  C  AMs 
of  Bureau  of  Advertising  mem¬ 
bers,  William  W.  Smith,  director 
or  sales  development,  cites  three 
basic  reasons  why  C.\Ms  should 
back  the  drive  to  have  brand 
names  included  in  as  many  Classi¬ 


fied  ads  as  possible  during  the 
week,  as  follows: 

“1.  In  the  C’lassified  advertise¬ 
ment,  the  use  of  brand  names  en¬ 
ables  the  advertiser  to  take  ad¬ 
vantage  of  the  national  brands' 
reputation,  built  up  at  a  cost  of 
millions  of  dollars. 

“2.  It  increases  ihe  si/e  of  the 
Classified  ad  . 

”3.  By  tying  its  message  to  a 
well-known  brand,  it  helps  over¬ 
come  sales  resistance  and  insures 
better  results. 

He  goes  on  to  say.  “For  the  na¬ 
tional  advertiser,  the  use  of  brand 
names  in  millions  of  Classified 
ads  will  help  reinforce  his  con¬ 
viction  that  the  newspaper  is  a 
complete  selling  tool — that  his 
brand  name  is  reaching  his  pros¬ 
pects  where  it  counts  most — lo¬ 
cally.” 

The  idea  of  Brand  Names 
Week,  accorded  to  Mr.  Keats,  be¬ 
gan  10  years  ago  when  the  Found¬ 
ation  was  organized  with  22 


TO  START 

YOUR  EDITOR  &  PUBLISHER 

CLASSIFIED  AD 

To  Interest  the  Publishers  and  their  representatives 
attending 

THE  A  N  P  A  CONVENTION 

(American  Newspaper  Publishers  Ass’n) 

At  New  York’s  Waldorf-Astoria 
In  APRIL 

AS  IN  PAST  YEARS: 

Sell  Printing  Equipment 
Secure  Personnel 
Find  a  New  Job 

Buy  or  Sell  Newspaper  Properties,  etc. 


WRITE  • 
WIRE  « 
PHONE 


Editor  &  Publisher  Classified  Dept. 
1700  Times  Tower,  N.  Y.  36,  N.  Y. 
BRyant  9-3052 


members,  loday,  on  the  eve  of 
its  1 0th  anniversary,  its  member¬ 
ship  numbers  over  900,  over  90 
per  cent  of  whom  are  national 
advertisers. 

For  the  past  five  years,  AN- 
C.\M  has  given  the  project  ma¬ 
jor  support.  The  1953  ANCAM 
Brand  Names  Week  Chairman, 
Eldred  R.  Garter,  Madison  (Wis.) 
Newspapers,  describes  Classified 
Brand  Names  Week  as:  .  .  .  “an 
annual.  Continent  -  wide.  Ameri- 
can-Canadian  activity  that  enjoys 
all  the  dignity  and  prestige  of  the 
million  dollar  names  on  which  it 
is  built.  .  .  .  The  inclusion  of 
Brand  Names  in  Classified  mer¬ 
chandising  offers  puts  more  per¬ 
suasive  selling  vitaminv  into  the 
advertising  copy,  and  will  help 
Classified  advertisers  to  cash  in 
on  the  millions  of  dollars  spent 
annually  in  achieving  apprecia¬ 
tion  of  those  names.” 

In  a  mailing  to  .ANCAM  mem¬ 
bers.  Mr.  Garter  has  included  a 
Report  Sheet  which  C  AMs  are  to 
fill  in  and  return  at  the  conclu¬ 
sion  of  the  week.  The  purpose 
of  the  report  is  to  advise  the  na¬ 
tional  advertisers  who  are  mem¬ 
bers  of  the  Foundation  of  the 
support  newspaper-classified  is 
giving  to  their  efforts  to  impress 
consumers  with  their  brand 
names.  “Classified,  unfortunately,” 
said  Mr.  Keats,  “has  not  received 
credit  for  its  participation  in  the 
past  because  of  failure  to  get  re- 
pvrrts  and  tear  pages."  .At  the 
last  .ANC.AM-Board  of  Directors 
meeting  it  was  decided  that  all  re¬ 
ports  would  be  forwarded  from 
Eldred  Garter  to  Mr.  Smith,  clas¬ 
sified  coordinator  at  the  Bureau  of 
.Advertising,  who  would  turn 
them  over  to  BNF. 

The  success  of  Brand  Names 
Week  on  any  given  paper  is  in 
the  hands  of  the  ad  taker.  She 
has  a  fine  opportunity  of  selling 
the  advertiser  on  the  use  of  “Tim¬ 
ken  oil  heat”  instead  of  just  “oil 
heat"  or  "G.  F.  Dishwasher"  in¬ 
stead  of  just  “dishwasher"  etc. 
Pegging  the  ad  to  brands  with 
names  that  are  virtually  house¬ 
hold  expressions  not  only  swells 
linage,  but  more  important,  tends 
to  diminish  the  fear  that  is  in  the 
subconscious  of  anyone  who  an¬ 
swers  an  advertisement. 

Too  Late  To  Classify  .  ,  , 

Ttrp  address,  “Newspapers' 
Public  Relations  Lifeline."  deliv¬ 
ered  by  Charles  W.  Horn.  CAM. 
Los  Angeles  (Cal.)  Examiner  at 
the  recent  Western  (  .AM.s  Asso¬ 
ciation  convention,  has  been 
picked  up  by  the  Julius  Matthews 
Special  .Agency,  Inc.,  enclosed  in 
a  special  cover  and  mailed  to  top 
advertising  and  agency  principals. 
The  folder  says,  “Mr.  Horn’s  ad¬ 
dress  brings  in  full  the  value  of 
Classified  to  the  newspaper 
through  the  inherent  power  of  its 
public  service  approach.”  .  .  . 

Media  Records  Bluebook  shows 
C  lassified  in  the  118  cities  meas¬ 
ured.  to  have  carried,  in  1952  al- 
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most  200  million  lines  more  than 
General,  Automotive,  and  Finan¬ 
cial  combined.  The  latter  three  to¬ 
talled  793  million  against  Classi¬ 
fied’s  984  million  lines.  .  .  . 

February  22nd  issue  of 
Punch,  British  humor  magazine, 
gives  readers  a  closeup  of  how 
things  are  in  the  U.  S.  via  an 
analysis  of  the  Classified  pages 
of  a  recent  Sunday  newspaper. 
“To  judge  from  the  Classified  Ad¬ 
vertising  Section  of  a  Sunday 
newspaper,  “Full  employment" 
continues,  and  at  robust  salaries. 
(“Wages”  simply  isn't  enough  of 
a  word,  nowadays.)  For  one  page 
of  “Situations  Wanted"  on  a  Feb¬ 
ruary  Sunday,  the  “Help  Wanted" 
pages  totalled  seventeen,  and 
baby-sitting  at  about  7s.  an  hour 
or  more  is  almost  the  only  work 
not  offering  a  firm  £  18  a  week  to 
the  greenest  or  least-gifted  ele¬ 
ments  in  the  labor  supply." 

■ 

4  Promotions  Made 
In  Savannah,  Ga. 

S.xvANNAH,  Ga. — Four  promo¬ 
tions  in  the  business  department 
of  the  Savannah  Morning  News 
Inc.,  were  announced  by  Herschel 
V  Jenkins,  president  and  publish¬ 
er. 

Alfred  E.  Floyd,  advertising 
manager  of  the  Morning  Ne\ts 
and  Evening  Press  since  1942,  has 
been  named  advertising  director 
of  the  two  newspapers.  Flournoy 
J.  Mulling  has  been  promoted  to 
comptroller  and  credit  manager. 
Winburn  T.  Rogers  is  the  new  di¬ 
rector  of  local  advertising  of  the 
two  papers.  Lewis  R.  Woods  has 
been  promoted  to  assistant  circu¬ 
lation  manager  of  the  News  and 
the  Press. 

■ 

A  Correction 

George  R.  Titus,  assistant  ad¬ 
vertising  manager  of  the  Wash¬ 
ington  (D.  C.)  Times-Herald,  ad¬ 
vises  E  &  P  that  a  story  in  the 
January  24th  issue  saying  the 
newspaper’s  Inauguration  Day 
circulation  was  lower  than  nor¬ 
mal  was  incorrect.  Circulation 
was  up,  he  reports.  The  F  &  f 
story  was  taken  from  an  AP 
roundup. 

■ 

500  at  Soil  Awards 

Memphis — ^The  Memphis  Press- 
Scimitar  was  host  to  500  farmer 
and  businessmen  and  their  fami 
lies  at  the  sixth  annual  Save-En- 
rich  Our  Soil  awards  banque: 
March  13.  Four  $500  prizes  and 
one  special  $100  prize  were  pre¬ 
sented.  The  contest  this  year  at¬ 
tracted  entries  from  56  countie' 
in  five  states. 

■ 

Sunday  Edition 

The  Independence  (Kan.)  Dfflh 
Reporter  added  a  Sunday  edition 
on  March  15.  It  replaces  the 
Saturday  edition  and  includes  * 
comic  supplement  and  additional 
features. 
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82,844  times 


during  the  year  1 952  Canadian  retailers  supported  national  ad¬ 
vertisers*  in  daily  newspapers  with  an  aggregate  of  2,097,857 
lines  of  retail  support  in  the  form  of  dealer  hookers.** 


NATIONAL  ADVERTISING 
MUST  GET 

jpcaH^sMilb 


Every  time  a  retailer  "hooks-on”  to  a  national  advertisement  it 

DIRECTS  TRAFFIC  to  the  proper  outlets. 

PREVENTS  SUBSTITUTION;  retailers  have  said  frequently  that  where 
there  is  no  signature  to  a  national  advertisement,  traffic  may  go 
anywhere  and  a  competitive  product  may  be  sold  in  substitution 
for  the  advertised  product. 

Provides  o  STOCK  CHECK;  no  retailer  will  buy  a  hooker  if  he  has 
no  stock. 

GETS  IMMEDIATE  AND  TRACEABLE  RESULTS 

Harnesses  the  enthusiosm  of  retailers  who  will  display,  feature  and 
demonstrate  products  featured  in  a  national  advertisement  where 
they  have  spent  their  own  money  to  hook  up. 

•  Gives  the  Notional  Advertiser  a  sizable  "Bonus"  of  Space. 


During  the  last  quarter  of  1952,  a  manufacturer  of 
photographic  equipment  ran  65,800  lines  of  space 
in  daily  newspapers  from  coast  to  coast.  These  dailies 
carried  2,748  dealer  hookers  totalling  47,795  lines 
of  space  or  a  "bonus”  of  72.5%  of  the  national  space. 


Canadian 


*During  the  months  of  September  to  December  inclusive 
one  well  known  manufacturer  of  ladies'  apparel  ran 
174,440  lines  in  daily  newspapers  from  coast  to  coast. 
These  dailies  carried  1,582  dealer  hookers  totalling 
38,345  lines  of  space  or  a  "bonus"  of  22%  of  the 
national  space. 


a  huukcr  is  a  local  dealer  advertisement  which  runs  adjacent 
to  a  national  advertisement  and  indicates  that  the  merchandise 
advertised  is  for  sale  at  the  dealer’s  store. 


DAILY  NEWSPAPERS  ASSOCIATION 
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Toledo  Blade  Recruits 
At  11  Universities 

By  Dwight  Bentel 


RtPkEstMArivES  from  big 
business  and  industry  once  again 
were  scrambling  about  college 
and  university  campuses  this 
Spring  interviewing  bright  young 
candidates  for  June  graduation, 
and  grabbing  off  the  cream.  But 
once  again,  representatives  of  the 
newspaper  industry  chiefly  were 
conspicuous  by  not  being  among 
them. 

While  the  best  young  com¬ 
merce  and  engineering  and  science 
students  were  being  hunted  out, 
and  signed  on  dotted  lines  before 
ever  grasping  the  sheepskin,  the 
newspapers  were  continuing  their 
traditional  haphazard  employ¬ 
ment  practice  of  waiting  for 
those  who  might  drop  in  asking 
for  a  job. 

Most  of  them  were,  that  is. 
But  not  the  Toledo  (Ohio)  Blade. 
This  year  a  Blade  representative 
was  out  rubbing  shoulders  with 
the  men  from  General  Electric, 
and  I.B.M.,  and  the  rest,  going 
after  the  top  young  journalism 
talent  in  the  middle-west  instead 
ot  hoping  some  of  it  might  drop 
into  the  office. 

Personal  Interviews 

At  the  University  of  Illinois, 
for  example,  on  Feb.  6  this  no¬ 
tice  went  up  on  the  bulletin  board 
of  the  School  of  Journalism  and 
Communications: 

•‘Paul  A.  Schrader,  director  of 
news,  Toledo  Blade,  will  be  in 
Gregory  Hall  the  afternoon  of 
Feb.  13  to  interview  interested 
senior  and  graduate  students  for 
news-editorial  positions  on  the 
Blade.  He  would  like  also  to 
consult  seniors  and  graduate  stu¬ 
dents  who  would  be  interested  in 
the  business  side.” 

In  similar  manner  Mr.  Schrader 
visited  Kansas,  Missouri,  Minne¬ 
sota,  Wisconsin,  and  Iowa  schools 
of  journalism.  He  interviewed  53 
young  people  interested  in  news¬ 
paper  journalism,  conferred  with 
Jeans  and  administrators  at  each 
university,  and  made  a  number  of 
classroom  lectures.  And  five  more 
institutions  were  to  be  visited. 
Mr.  Schrader  explains  the  project 
like  this: 

"For  several  years  Publisher 
Paul  Block,  Jr.,  and  I  have  been 
analyzing  'the  recruitment  policies 
of  our  own  and  a  number  of  com¬ 
parable  newspapers — those  oper¬ 
ating  editorial  staffs  of  about  100 
people. 

"Several  weeks  ago  we  con¬ 
cluded  that  little  if  any  formal 
planning  was  followed,  and  that 
all  methods  were  definitely  unsci¬ 
entific.  It  was  found  that  some 


newspapers  maintain  rather  close 
liaison  with  their  favorite  univer¬ 
sities,  usually  state  schools,  but 
none  of  them  filled  their  immed¬ 
iate  or  future  requirements 
through  a  broad  and  intensive 
study.” 

Took  a  Tip  from  Industries 

The  Blade  executives  studied 
the  personnel  systems  of  some  of 
the  nation’s  greatest  industries 
who  for  many  years  have  sent 
"scouts”  into  the  field  to  inter¬ 
view  outstanding  seniors  and 
graduate  students  in  the  schools 
of  engineering  and  science,  says 
Mr.  Schrader. 

“Then  I  went  on  an  experi¬ 
mental  tour  of  a  number  of  mid- 
western  universities  where  the  po¬ 
tential  talent  for  professional 
journalism  is  first  shaken  down 
and  sorted.” 

He  asked  journalism  school 
executives  to  present  for  his  inter¬ 
views  only  seniors  and  graduate 
students,  he  says.  New  employes 
joining  the  Blade  staff  must  have 
at  least  a  bachelor  degree.  In  his 
interviews,  he  says,  he  “carefully 
analyzed  the  minors  and  electives 
of  journalism  majors,  contending 
that  the  newspaper  writers  of  to- 
torrow  must  have  broad  as  well 
as  professional  education. 

“Because  we  started  from 
scratch,”  he  says,  “and  without 
previous  experience,  it  will  prob¬ 
ably  be  some  time  before  my  col¬ 
leagues  and  I  can  fully  appraise 
the  information  I  have  gathered.” 
The  preliminary  appraisal  by  the 
Blade  executives,  however,  “is 
that  they  have  taken  an  impor¬ 
tant  step  in  the  right  direction,” 
says  Mr.  Schrader. 

Gratifying  Pool  of  Talent 

“I  was  warmly  received  every¬ 
where  by  instructors  and  stu¬ 
dents.”  the  Toledo  news  executive 
says,  “and  I  discovered  a  gratify¬ 
ing  pool  of  talent.  I  believe  that 
at  least  50  per  cent  of  the  stu¬ 
dents  interviewed  are  ready  now 
for  the  metropolitan  field  or  will 
be  after  a  year  or  two  of  exper¬ 
ience  with  smaller  newspapers. 

“I  found,  of  course,  the  usual 
number  of  fellows  who  are  in¬ 
trigued  by  the  romance  of  sports 
writing,”  the  editor  says,  “but  I 
also  found  a  satisfying  number 
with  their  aims  set  on  such  spe¬ 
cialized  fields  as  science  and  ag¬ 
ricultural  writing,  politics  and  for¬ 
eign  fields.” 

Only  twice,  says  Mr.  Schrader, 
was  he  asked  “how  much  money 
can  I  make,”  or  “what  are  the 
chances  for  advancement.”  He 
found  most  of  the  young  people 


"confident,  but  not  overly  so.” 
Most  of  them,  he  says,  realize 
that  tours  of  duty  with  smaller 
papers  probably  would  be  advan¬ 
tageous.  And  he  found  that  the 
military  services  have  a  large 
number  of  men  tabbed  for  duty 
after  graduation. 

Results  of  Mr.  Schrader’s  two 
tours  of  the  journalism  “grass 
roots”  will  be  studied  by  the 
Blade’s  board  of  editors,  he  says. 
“It  is  likely  that  a  limited  num¬ 
ber  of  young  people,  the  number 
as  yet  undecided,  will  be  brought 
into  the  Blade  organization  this 
Slimmer,  and  a  special  personnel 
list  maintained  in  order  to  fill 
future  openings.  The  Blade  ex¬ 
pects  to  work  closely  with  the 
placement  officers  of  the  schools 
in  following  up  graduates  who  go 
elsewhere  for  experience.” 

Tob  Opportunities 
For  Graduates  Good 

It’s  about  that  time  of  year 
when  the  Federal  labor  agencies 
and  other  occupational  analysis 
outfits  to  break  out  with  the  usual 
statements  that  employment  pros¬ 
pects  for  the  June  graduate  are 
wonderful,  marvelous,  in  just 
about  every  occupational  area 
known  to  man  “except  journal¬ 
ism,  which  will  be  tight.” 

But  don’t  you  believe  it.  For 
some  mysterious  reason  that’s 
what  they’ve  been  saying  every 
year  since  the  war,  and  it  just 
hasn’t  been  true.  Journalism 
graduates  have  been  finding  jobs 
and  to  spare.  Here,  by  way  of 
example,  is  a  report  from  Scott 
M.  (Tutlip  of  the  University  of 
Wisconsin  school  of  journalism. 

Recent  Wisconsin  journalism 
graduates  are  finding  jobs  easier 
to  get  than  in  previous  years,  he 
says.  For  example,  the  seven  stu¬ 
dents  w,io  received  journalism  de¬ 
grees  this  January  found  them¬ 
selves  choosing  from  45  jobs.  In 
the  past  year  there  was  an  aver¬ 
age  of  four  jobs  for  every  grad¬ 
uate  . 

This  “past  year”  he  speaks 
about  was  one  of  the  years  when 
it  was  widely  broadcast  by  the 
labor  bureau  experts  that  news¬ 
paper  jobs  would  be  extremely 
hard  to  get. 

“Today  there  are  almost  2,000 
radio  stations  in  this  country  as 
compared  with  less  than  1,000  at 
the  end  of  World  War  II,”  Mr. 
Cutlip  points  out.  “Almost  all  of 
these  stations  employ  newscasters, 
and  some  maintain  staffs  of  news 
writers  and  analysts  as  well. 

“The  number  of  newspapers  in 
the  U.  S.  also  is  rising  slightly- 
Today  there  are  more  than  8.000 
weekly  papers  in  the  U.S.  and 
1,786  daily  papers.  There  are 
also  about  6,000  magazines  and 
6,000  house  journals  employing 
trained  journalists.  In  addition  to 
these  older  fields,  there  are  the 
newer  developments  in  television, 
publicity,  and  public  relations  to 
employ  more  and  more  men  and 
women  skilled  in  journalism. 


34 


EDITOR  &  PUBLISHER  for  March  21.  1953 


I 


180,000 


160,000 


140,000 


120,000 


100,000 


80,000 


60,000 


40,000 


20,000 


Again!  First  in  the  Nation 
in  Circulation  Growth!  k 

NewsAay/ 


...  up  28/976  in  twelve  mj0ms 

Not  just  a  percentage  gain,  but^V  largest  net 
paid  circulation  gain  in  the  c^Rry. 
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Clarifying  Editorial 
Ends  McCarthy  Suit 


Syracuse,  N.  Y.  —  The  Post-  “Sen.  McCarthy  had  prepared  a  “The  settlement  was  facilitated 
Standard  published  an  editorial  book  advising  veterans  how  they  ^y  the  publisher’s  complete  wi|. 
retraction  on  Sunday,  March  15,  could  finance  home  purchases  and  ijngness  to  correct  misstatement' 
thus  ending  a  libel  suit  which  obtain  full  advantage  of  all  helps  jjjj  paper  had  published  as 

U.  S.  Senator  Joseph  R.  McCarthy  and  provisions  of  federal  housing  ,he  result  of  reliance  upon  infer 
of  Wisconsin  had  instituted  in  laws.  He  entered  into  an  agree-  mation  that  was  in  error.” 
October,  1951.  ment  with  the  Lustron  Co.  where-  ■ 


faith,  the  settlement  was  a  friend¬ 
ly  one. 

“The  amount  of  settlement  k 
therefore  of  less  importance  than 
the  clarification  of  the  facts,  whicli 
the  Post-Standard  has  agreed  to 
publish  in  its  editorial  columns. 

“The  settlement  was  facilitated 


October,  1951.  ment  with  the  Lustron  Co.  where- 

Two  days  earlier.  Senator  Me-  by  they  undertook  to  publish  and  ^  •  t*'  .J 

Carthy  had  announced  in  Wash-  distribute  100,000  copies  of  this  XlOpOlTtOr  1  lHOCl 
ington  that  an  agreement  settle-  book,  to  pay  him  10  cents  a  copy  Mrfi  r  t||  I 

ment  had  been  reached.  The  for  these  and  5  cents  a  copy  there-  2pOU  lOr  lllOQCll 
amount  of  the  settlement  —  he  after.  This  agreement  was  entered  _  _  ■  •  l  T"! 

had  sued  for  $500,000 — was  of  into  after  Sen.  McCarthy’s  party,  IxOSlDltCll  ElltlTV 
less  importance,  he  said,  than  the  the  Republican  Party,  had  been  ^  -r  v  c  v 

clarification  of  the  facts.  defeated  in  the  1950  elections  and  ! lurk  amith. 

Trial  of  the  action  was  to  have  had  lost  control  of  Congress  and  '^t-izona  Republic  re^rter,  who 
begun  Monday.  Several  months  Sen.  McCarthy  was  very  unpopu-  himself  committed  to  an  in- 
ago  Senator  McCarthy  underwent  lar  with  the  Truman  Administra-  hospital  so  he  could  write  a 

lengthy  pre-trial  examination.  tion.  It  is  not  possible  therefore  ^^ries  of  articles  for  his  paper 
Richard  H.  Amberg,  publisher  that  Sen.  McCarthy  could  have  was  fined  $50  for  contempt  of 
of  the  Post-Standard,  a  Newhouse  been  useful  to  the  Lustron  Co.  court  by  Sup^ior  Judge  Lee  Gar- 
newspaper,  declined  to  amplify  with  the  Truman  Administration.  (t&P,  March  7,  page  9). 

the  statement  made  by  Senator  Common  Practice 


$50  for  Illegal 
Hospital  Entry 

Tucson,  Ariz.  —  Turk  Smith. 


the  statement  made  by  Senator  Common  Practice  u  represented 

.1,.,  common  rracucc  (,y  attorney  at  the  sentencins 

^iinftav  pHitorial  Thp  fpvt  h'  h  “Lustron  at  that  time  was  about  and  threw  himself  on  the  mere' 

Sunday  editorial,  the  text  of  which  .p^^ark  upon  a  large  scale  pro-  of  the  court.  In  imposing  sen- 

roiiows.  duction  of  homes.  There  was  no  tence,  the  judge  said: 

Corrective  Editorial  public  indication  that  the  RFC  “The  court  realizes  that  you 

“An  editorial  published  in  this  was  about  to  foreclose.  There  has  (fij  what  you  did  as  a  representa 
space  Oct.  19,  1951,  has  been  the  never  been  evidence  presented  be-  tive  of  the  press  and  it  agree 

subject  of  a  suit  for  libel  by  Sen.  fore  any  committee  or  elsewhere  with  the  principle  of  the  freedom 

Joseph  'R.  McCarthy  of  Wiscon-  that  Sen.  McCarthy  in  any  way  of  the  press  and  does  not  intend 

sin.  Since  publication  of  this  edi-  attempted  to  intercede  on  behalf  in  any  way  to  bridle  that  free- 

torial  the  statements  therein  have  of  Lustron.  The  Post-Standard  is  dom. 

been  subjected  to  careful  study  in  therefore  convinced  that  Sen.  Me-  “However,  your  being  a  re 

the  light  of  all  the  facts  now  avail-  Carthy’s  part  in  this  transaction  porter  does  not  lessen  the  un 

able.  *  was  on  the  same  plane  as  the  desirableness  of  what  you  have 

“The  Post-Standard  in  the  light  common  practice  among  legisla-  done.  It  is  not  who  you  are.  but 
of  all  the  pertinent' facts  wishes  in  tors  of  accepting  fees  for  speeches  what  you  have  done — the  act  it 
fairness  to  its  readers  to  correct  and  earning  other  fees  from  legiti-  self — which  brings  you  here, 
certain  statements  that  were  writ-  mate  services.  “For  that  reason,  it  has  been 

ten  in  good  faith  and  in  a  sincere  “The  Post-Standard’s  editorial  necessary  for  the  state  to  bring 
belief  in  their  truthfulness  but  of  Oct.  19,  1951,  was  in  the  na-  you  here  in  this  contempt  pro- 

which  have  nevertheless  proved  ture  of  an  omnibus  attack  on  Sen.  ceeding  and  deal  with  you  accord 

to  be  untrue  and  unfair  to  Sen.  McCarthy  provoked  in  the  mind  ingly.” 

McCarthy.  of  the  writer  by  the  Charles  E.  Earlier,  in  replying  to  the  con 


McCarthy. 


Earlier,  in  replying  to  the  con 


“The  editorial  had  criticized  Davis  testimony  in  Switzerland,  tempt  of  court  citation.  Mr 
Sen.  McCarthy  because  of  certain  The  nature  of  this  testimony  pre-  Smith,  through  the  newspaper') 
testimony  given  in  a  Swiss  court  disposed  the  writer  to  think  ad-  attorney,  Harold  L.  Divelbes). 
by  a  Charles  E.  Davis.  The  Post-  versely  with  respect  to  Sen.  Me-  stated  he  had  no  intention  of 
Standard  relied  on  this  testimony  Carthy  and  to  give  credence  to  bringing  disrespect  upon  the  Pima 
and  on  that  basis  felt  that  Sen.  other  allegations  that  have  since  County  Superior  Court  by  the 
McCarthy  had  merited  severe  been  disproved.  The  Davis  testi-  manner  in  which  he  gained  en 
criticism.  The  Post-Standard  has  mony  on  its  face  appeared  to  war-  trance  to  the  hospital, 
since  gone  further  into  the  record  rant  our  sharp  editorial  com-  Mr.  Smith  had  been  cited  b; 
and  finds  that  Charles  E.  Davis  ments.  Inasmuch  as  Davis  on  the  Judge  Garrett  for  fraudulentK 
has  been  convicted  of  forgery  and  basis  of  his  record  is  unworthy  of  obtaining  a  court  order  commit 
is  beyond  belief  and  that  Sen.  belief  we  are  happy  to  make  these  ting  himself  to  the  hospital’s  ward 
McCarthy  had  not  committed  any  corrections  in  fairness  to  Sen.  Me-  for  the  criminally  insane, 
act  deserving  of  criticism  in  con-  Carthy,  our  readers  and  our-  Mr.  Smith,  the  reply  stated, 
nection  with  that  matter.  selves.”  “was  acting  solely  in  his  own  be 

“The  editorial  of  Oct.  19,  1951,  McCarthy  Statement  half  as  a  reporter,  for  the  purpose 


nection  with  that  matter. 

“The  editorial  of  Oct.  19,  1951, 
also  imputed  to  Sen.  McCarthy 


Mr.  Smith,  the  reply  stated, 
“was  acting  solely  in  his  own  be 
half  as  a  reporter,  for  the  purpose 


also  imputed  to  Sen.  McCarthy  Following  is  the  text  of  Senator  of  ascertaining  the  true  facts  as 
responsibility  for  a  photographic  McCarthy’s  statement:  to  conditions  existing  at  the  state 

‘framing’  of  Sen.  Tydings  of  “Senator  McCarthy  met  with  hospital  with  the  hope  that  « 
Maryland.  We  are  now  satisfied  the  publisher  of  The  Syracuse  some  way  he  could  create  inter 

that  Sen.  McCarthy  was  not  re-  Post-Standard  and  agreement  was  est  in  the  institution  and  thus  bet 

sponsible  for  this  act  and  the  reached  to  settle  the  libel  suit  tei  the  conditions  of  the  inmate) 

record  shows  that  responsibility  which  McCarthy  had  against  the  ‘‘He  had  no  intention  of  bring- 

has  been  clearly  fixed  on  another  newspaper.  ing  disrespect  either  upon  this 


individual  who  had  no  connection  “Because  it  became  apparent  in 
with  Sen.  McCarthy.  the  course  of  the  conversation 

“The  editorial  of  Oct.  19,  1951,  that  the  publisher  had  not  been 


“Because  it  became  apparent  in  court,  the  clerk’s  office,  or  anv 
the  course  of  the  conversation  law  enforcement  body.” 


“The  editorial  of  Oct.  19,  1951,  that  the  publisher  had  not  been  It  added  that  the  person  »ho 
also  criticized  Sen.  McCarthy  for  motivated  by  malice  and  that  the  accompanied  the  newsman  to  th£ 

a  financial  transaction  with  the  editorial  had  bqen  based  upon  hospital  was  not  a  law  officer  as 

Lustron  Co.  The  facts  in  this  case  misinformation  on  which  the  edi-  hospital  attendants  were  led  » 

are  these:  torial  writer  had  relied  in  good  believe. 
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The  Coronation  Yearns  Ont standing 
Newspaper  Feature  •  •  • 


ELIZABETH 


The  Intimate  Biography 
of  Britain's  tSew  Sovereign 


MARION 

CRAWFORD 


Former  Governess 
to  Her  Majesty 


EA  Service  headlines  its  Coronation  Year  feature 


coveraj»c 

with  the  exclusive  newspaper  serialization  of  ELIZABETH  THE 
QUEEN  .  .  .  the  informal,  authentic  story  of  the  present-day  life 
and  vibrant  personality  of  Britain's  new  ruler  ...  28  well-illustrated 
chapters  of  top  significance  and  reader  appeal .  .  .  timed  for  release 
during  the  peak  period  of  interest  before  the  June  2  Coronation  . .  . 
another  195.3  Dividend  at  no  extra  cost  in  NEA  FULL  SERVICE! 


28  Daily  Chapters 

iteieasing  May  8 

through  June  8 
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*  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing  egents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 
If  you  are  planning  sales 
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in  these  territories  read 
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Fabllthed  Honthly, 
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Print  it  in 
the  West-, 

lA  ,  /  WESTERN 


DISTRIBUTION 


Sa\  e  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  cop)’  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUeilSHERS,  INC. 

Rotary  Printing  Specialists 
Exclusively  on  Newsprint 

2621  West  54th  Street 
Los  Angeles  43,  Californio 
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Local  Models  Brighten 
Racine  Fashion  Issues 

By  Lucy  Doles  Colbert 

Woman's  Page  Editor.  Racine  (Wis.)  lournal-Times 


Racine,  Wis.  —  Local  art  can 
make  special  editions  the  office 

brain-children  instead  of  the  of¬ 
fice  s  t  e  p-chil- 
dren.  The  long 

range  program 
instituted  at  the 
Racine  Journal- 
T  i  m  e  s  several 
years  ago  for 
fashion  editions 
gives  evidence  of 
it. 

Racine,  situat¬ 
ed  midway  be¬ 
tween  Milwaukee 
and  Chicago, 
must  put  a  premium  on  local 

news  and  local  pictures.  The 

Journal-Times  decided  to  experi¬ 
ment  by  substituting  local  art  for 
syndicate  mats.  Fashions  which 
were  shown  in  local  shops  were 
to  be  modeled  by  local  girls  and 
women. 

Use  Local  Models 

The  society  department  dug  in¬ 
to  its  files,  and  cashed  in  on  its 
friendships.  While  some  women 
were  reluctant  to  model  for  us, 
we  eventually  lined  up  a  wonder¬ 
fully  co-operative  group,  which 
included  a  number  of  college 
girls. 

When  another  fashion  edition 
rolled  around,  we  sat  back  and 
took  stock.  Naturally,  we  wanted 
new  faces  and  new  names.  Fur¬ 
thermore,  the  women  who  had 
modeled  for  us  up  to  this  time 
were,  by  virtue  of  their  activities 
and  their  position  in  the  com¬ 
munity,  the  women  most  likely 
to  be  photographed  in  connection 
with  future  news  stories. 

Wanted  Fresh  Approach 

We  were  long  on  prestige  and 
name  appeal,  but  we  were  short 
on  reader-identification.  Every¬ 
body  knew  our  models — but  few 
of  them  were  the  girl  next  door 
or  the  pretty  youngster  that  works 
in  the  billing  department. 

We  wanted  a  fresh  approach. 
Just  as  many  attractive  models, 
we  felt,  were  to  be  found  in  our 
Racine  offices  and  factories.  Too, 
they  were  the  girls  who  might 
otherwise  never  get  their  pictures 
in  the  paper.  To  us,  they  are  as 
important  as  any  in  the  commun¬ 
ity. 

The  problem  arose:  How  to 
find  them?  How  to  choose  them? 
Where  to  start? 

Went  to  Industry 

It  turned  out  to  be  easy.  We 
contacted  personnel  men  and  ad¬ 
vertising  men  in  major  factories 
and  industries,  told  them  what  we 
hoped  to  do,  and  asked  them  to 
,  choose  a  few  of  the  lovelies  from 


their  own  plants  as  possible  mod¬ 
els.  Naturally,  we  told  them,  the 
cutlines  would  mention  the  em¬ 
ployer’s  name. 

We  drew  up  blanks  for  the 
girls  to  fill  out,  containing  meas¬ 
urements,  height,  weight,  color¬ 
ing,  size  of  clothes  and  size  of 
gloves  and  shoes.  We  asked  them 
to  attach  a  snapshot.  We  ex¬ 
plained  to  them  that,  while  we 
might  not  call  them  for  the  edi¬ 
tion  then  being  planned,  we  would 
use  them  in  future  editions. 

Women  Loved  It 

And  95%  of  the  girls  turned 
out  to  be  dolls.  Not  for  nothing 
had  they  been  reading  high-style 
magazines.  They  were  fashion¬ 
conscious — and  besides,  what 
woman  can  resist  being  photo¬ 
graphed  in  a  mink  stole,  or  a 
$49.50  hat? 

The  Journal-Times  managing 
editor,  Frank  Lovell,  played  the 
edition  big.  Cuts  ran  four  and 
five  columns,  and  took  precedence 
over  routine  fashion  copy.  Cuts 
were  spotted  on  every  page  of 
the  edition.  Art  work,  for  which 
local  girls  also  modeled,  decor¬ 
ated  the  cover  page. 

The  result  was  a  foregone  con¬ 
clusion.  Every  office  and  factory 
in  town  who  had  an  employe  pic¬ 
tured,  had  that  edition  up  on  its 
bulletin  board. 

Reprints  of  the  girls  appeared 
in  house  journals,  and  one  alert 
firm  immediately  recruited  its 
entries  to  serve  as  glamorous 
hostesses  when  distinguished  vis¬ 
itors  are  to  be  shown  around. 

Pool  of  Volunteers 

The  girls  found  themselves  in 
a  whirl  of  excitement — and  a  lot 
of  other  girls  immediately  showed 
an  interest  in  filling  out  a  blank 
signifying  their  willingness  to  mod¬ 
el  for  the  Journal-Times. 

Through  the  file,  the  paper  has 
a  good  pool  of  volunteer  models. 
Girls  who  appear  at  their  best  in 
formals  are  so  ticketed;  girls  who 
go  in  for  sports  and  can  appear 
at  ease  with  a  tennis  racquet  in 
hand  are  duly  noted. 

The  file  has  obvious  advantages. 
When  we  want  a  beautiful  cover 
girl,  or  a  charmer  to  pose  for  any 
particular  picture,  we  have  no 
trouble  locating  just  the  right 
one. 

The  girls  are  pleased;  we  are 
pleased;  and  our  readers  are 
happy  to  see  a  picture  of  a  local 
girl  instead  of  some  Hollywood 
starlet  tabbed  as  Miss  Whosis  of 
the  Week  by  an  enterprising  press 
agent. 

Currently,  we’re  using  a  local 
girl  in  a  color  photo  each  month 


to  add  sparkle  to  our  calendar- 
of-the-month  feature. 

Editorial  departments  have  lonj 
believed  in  the  axiom  that  no¬ 
body  knows  where  lightning  will 
strike,  or  what  pictures  will  cap¬ 
ture  public  fancy. 

We  learned  through  experienw 
with  fashion  editions  that  pic¬ 
tures  of  men  have  a  heavy  reader- 
appeal.  We  lined  them  up  by 
planning  a  number  of  Mr.-and- 
Mrs.  shots  depicting  sports 
clothes,  dinner  dress  and  casual 
attire. 

Maternity  Outfit  Popular 

In  our  most  recent  fashion  edi¬ 
tion,  we  included  (after  some  de¬ 
liberation)  a  local  model  in  i 
maternity  outfit.  The  model’s 
own  baby  was  expected  in  two 
months,  and  she  signed  a  release 
authorizing  the  use  of  her  picture 
with  identification. 

Much  to  our  surprise,  the  num¬ 
ber  of  call-ins  inquiring  where 
that  particular  ensemble  could  be 
purchased  outdistanced  any  other 
fashion  pictured  by  more  thas 
two  to  one! 

The  best  pay-off  of  local  art 
is  that  intangible  something  called 
reader  interest. 

Probably  one  young  man  who 
read  a  fashion  edition  and  then 
shook  our  hand  solemnly  summed 
it  up  best  when  he  said,  “1  just 
want  to  congratulate  you  on  what 
you  have  did  for  the  common 
woman.” 

And  he  meant  it. 

■ 

Mills  Publications 
Names  Hunt,  Mills 

Roger  A.  Hunt  and  Thomas  E. 
Mills  have  been  named  advertising 
director  and  general  manager  re¬ 
spectively  of  Mills  Publications, 
Hoopeston,  Ill.,  according  to  an 
announcement  by  Frank  R.  Mills, 
publisher. 

Mills  Publications  embrace  the 
Daily  Chronicle-Herald,  the  week¬ 
ly  newspaper  Wings,  and  five  slick 
paper  publications. 

Mr.  Hunt  was  formerly  on  the 
staff  of  the  Champaign-Urhana 
(Ill.)  News-Gazette,  Mr.  Mills  has 
been  associated  with  his  father  for 
the  past  five  years. 

■ 

Citation  for  Butler 

Atlantic  City,  N.  J. — Frank 
M.  Butler,  newspaper  columnist 
and  Atlantic  County’s  unofficial 
historian,  received  the  1953 
Achievement  Award  of  the  Press 
Club  of  Atlantic  City  on  March 
14.  He  originated  the  plan  to 
stage  a  Centennial  Celebration 
here  in  1954. 

■ 

Ordered  to  Bargain 

Washington  —  'The  National 
Labor  Relations  Board  has  or¬ 
dered  the  Jackson  (Miss.)  Daily 
News  to  bargain  collectively  with 
Local  215  of  the  Pressmen's 
Union  as  the  exclusive  represen¬ 
tative  of  the  paper’s  pressmen  and 
stereotypers. 


Colbert 
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Metropolitan’s  85^^  Annual  Report  to  Policyholders 

More  Benefits  for  More  People 


More  benefits  for  more  people  than  ever 
before!  This  keynotes  the  service  of  the  Metro¬ 
politan  Life  Insurance  Company.  In  I9S2,  pay¬ 
ments  to  policyholders  and  beneficiaries  reached 
a  new  high — $945,000,000. 

The  daily  transactions  of  Metropolitan  are 
intimately  interwoven  with  the  hopes  and  aspi¬ 
rations  of  men  and  women  throughout  the 
United  States  and  Canada.  Behind  the  annual 
accounting  lies  the  story  of  families  helped  to¬ 
ward  security,  of  widows  cared  for,  and  chil¬ 
dren  educated. 

These  human  objectives  far  transcend  the 
procession  of  cold  figures  across  the  pages  of 
account  books.  Yet  the  figures  reflect  the  plan¬ 
ning  by  policyholders  to  help  assure  the  fulfill¬ 
ment  of  their  ambitions. 

At  the  end  of  1952,  policyholders  were  pro¬ 
tected  by  $51,900,000,000  of  Metropolitan 
Life  insurance — a  new  high  record.  Old  and 
new  policyholders  increased  their  insurance 
protection  by  buying  $3,600,000,000  of  new 
Life  insurance. 

New  long-term  investments  in  1952  totaled 
$1,600,000,000.  The  major  part  of  these  funds 
went  to  help  meet  the  needs  of  commerce  and 
industry.  In  many  instances.  Metropolitan  fi¬ 
nanced  the  expenditures  necessary  to  bring  to 


the  public  the  benefits  of  technological  progress  _ 
in  such  fields  as  chemistry  and  electronics. 

Some  $369,000,000  was  invested  in  city  and 
farm  mortgage  loans  in  1952.  Part  of  these 
funds  helped  finance  30,000  new  homes,  and 
they  brought  the  total  outstanding  home  loans 
of  the  Company  to  197,000  at  the  year’s  close. 

The  net  rate  of  interest  earned  on  Metro¬ 
politan’s  total  investments  after  deducting  in¬ 
vestment  exF>enses  was  3.21%  in  comparison 
with  3.07%  in  1951.  However,  the  Federal  in¬ 
come  tax  reduced  the  net  investment  return  for 
1952  to  3.00%.  On  new  long-term  investments 
made  last  year,  the  net  interest  rate,  after  all 
investment  expenses  but  before  the  Federal 
income  tax,  was  3.73% — the  highest  since  1934. 

Other  high  lights  in  Annual  Report: 

1.  The  number  of  policyholders  increased  to 
33,700,000 — a  new  record. 

2.  Accident  and  Health  protection  continued 
to  grow  in  public  favor,  and  this  was  particu¬ 
larly  true  of  the  new  forms  of  protection  pro¬ 
vided  by  hospital,  surgical,  and  medical  ex¬ 
pense  policies.  At  the  end  of  the  year  about 
6,200,000  persons  were  protected  by  Accident 
and  Health  coverage  under  Metropolitan  Group 
and  individual  policies. 


3.  The  mortality  rate  among  Metropoli¬ 
tan’s  policyholders  continued  to  be  favorable. 
Death  rates  from  many  causes — particularly 
tuberculosis  and  most  of  the  common  child¬ 
hood  diseases — reached  all-time  lows. 

4.  In  common  with  the  experience  of  busi¬ 
ness  generally.  Metropolitan’s  expenses  in¬ 
creased  somewhat  last  year.  'A  continuing  effort 
is  made  to  keep  them  at  a  low  level  consistent 
with  proper  service  to  policyholders. 

5.  Dividends  to  policyholders  in  1952 
amounted  to  5192,000,000 — the  largest  sum  in 
the  Company’s  history. 

Metropolitan’s  Report  to  Policyholders  for 
1952  would  not  be  complete  without  appre¬ 
ciative  reference  to  the  loyal  and  capable 
Metropolitan  men  and  women  who  made  pos¬ 
sible  the  efficient  and  progressive  service  which 
our  policyholders  quite  properly  expect. 

Additional  details  of  the  Metropolitan’s  serv¬ 
ice  last  year  are  given  in  the  Company’s  An¬ 
nual  Report,  copies  of  which  may  be  obtained 
on  request. 


CHARLES  G.  TAYLOR,  JR. 
President 


METROPOLITAN  ASSETS  AND  OBLIGATIONS- DECEMBER  31,  1952 

(In  accordance  with  the  Annual  Statement  filed  with  the  Insurance  Department  of  the  State  of  New  York.) 


ASSETS  WHICH  ASSURE  FULFILLMENT  OF  OBLIGATIONS 

Bond* . $7,996,545,124.86 

U.  S.  Government . $1,844,608,305.55 

Canadian  Government .  143,537,746.75 

Provincial  and  Municipal .  66,051,354.87 

Railroad .  660.243,225.66 

Public  Utility .  1,514,241.381.02 

Industrial  and  Miscellaneous  ....  3,767,863,111.01 

Stock* .  177,509.022.72 

All  but  $18,064,177.72  are  preferred  or  guaranteed. 

Mortgage  Loan*  on  Real  E*tate .  2,076,077,747.18 

On  urban  properties . $1,914,495,597.64 

On  farms . 161,582,149.54 

Real  E*tate(after  decrease  by  adjustment  of  $I,9(X),0(X)  in  the 

aggregate) .  439,058,209.64 

Housing  projects  and  other  real  estate 
acquired  for  investment  ....  $  .391,6.38,408.63 

Properties  for  Company  use  ....  46.718,864.57 

Acquired  in  satisfaction  of  mortgage  indebt¬ 
edness  (of  which  $2,059,121.24  is  under 
contract  of  sales) .  2,600,936.44 

Loan*  on  Policie* .  465,211,481.47 

Made  to  policyholders  on  the  security  of  their  policies. 

Cash  and  Bank  Depo*it* .  175.519,891.02 

Premiums,  Deferred  and  in  Course  of  Collection  .  161,709,504.12 

Accrued  Interest,  Rents,  etc .  100.898,064.65 

TOTAL  ASSETS  TO  MEET  OBLIGATIOSS  .  .  .  $11,592,529,045.66 

NOTE — Assets  amounting  to  $552,449,409.65  are  deposited  with  various 


OBLIGATIONS  TO  POLICYHOLDERS,  BENEFICIARIES.  AND  OTHERS 

Statutory  Policy  Reserves . $9,856,893,709.00 

This  amount,  required  by  law,  together  with  future  premiums 
and  interest,  is  necessary  to  assure  payment  of  future  policy 
benefits. 

Policy  Proceeds  and  Dividends  Left  with  Company  at 

Interest .  653,976,566.00 

Funds  left  with  the  Company  by  beneficiaries  and  policy¬ 
holders  to  be  paid  to  them  later. 

Reserved  for  Dividends  to  Policyholders .  181,782,277.00 

Set  aside  for  payment  in  1953  to  those  policyholders  eligible 
to  receive  them. 

Policy  Claims  Currently  Outstanding .  55,011,011.17 

Claims  in  process  of  settlement,  and  estimated  claims  that 
have  iKcurred  but  have  not  yet  been  reported. 

Other  Policy  Obligations .  76.947.311.14 

Including  premiums  received  in  advance  and  special  reserves 
for  mortality  and  morbidity  lliictuations. 

Taxes  Accrued  (payable  in  1953) .  47,012.225.46 

Security  Valuation  Reserve .  2.3,176,699.00 

Prescribed  by  the  National  Association  of  Insurance  Com¬ 
missioners. 

Contingency  Reserve  for  Mortgage  Loans  ....  7,150,000.00 

All  Other  Obligations .  25.851,692.57 

TOTAL  OBLIGATIONS . $10,927,801,491  .34 

SURPLUS  FUNDS 

Special  Surplus  Funds  ....  $106,783,000.00 

Unassigned  Surplus  Funds  ....  557,944,554.32 

TOTAL  SURPLUS  FUNDS  ....  !  !  !  !  !  664,727,554.32 

TOTAL  OBLIGATIONS  AND  SURPLUS  FUNDS  .  .  $11,592,529,045.66 

public  officials  under  the  requirements  of  law  or  regulatory  authority. 


Metropolitan  Life 
Insurance  Company 

(A  MUTUAL  COMIANY) 

Home  Ofrce:  I  MAOtsoN  Avenue.  New  York  10,  N.  Y. 

Paohc  Coast  Head  OtrtCE:  600  Stockton  Street,  San  Francisco  20,  Cal. 
Canadian  Head  Office:  180  Wellington  St.,  Ottawa,  Ontario,  Canada 


METROPOLITAN  LIFE  INSURANCE  CO. 

I  Madison  Avenue,  New  York  10,  N.  Y. 

Gentlemen: 

Please  send  me  a  copy  of  your  Annual  Report  to  Policyholders  for  195Z 

NAME^ _ _ _ 

STREET _ _ 

CITY _ STATE _ 
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New  STEEL 
MOTOR  ROUTE 

UBES 


CIRCULATION 


SEE  the  low  prices  and  extra 
features  NBA  offers  on  new 
STEEL  route  tubes.  Flat  sides 
or  round  style.  Also  get  de¬ 
tails  about  new  line  of  low- 
priced  display  racks  and  honor 
boxes. 

Newspaper  Boys  of  America,  Inc. 

91 Z  E.  21st  St.,  Indianapolis  2,  Ind. 

i.arfiest  Producvrs  of  Circulation  Supplicg 


Means 

BETTER  PICTURES  FIRST 


CITY  POPULATION 


100th  City  in  U.S.A. 

e  422  diversified  industries 
•  $400  million  worth  of 
farm  products 

Best  Test  City  in  the  Mill-West 


ROCKFORD  MORNING  STAR 

norkforb  firgisirr-firpublir 

Rockford,  Illinois 


Carrier  Boy  Managers 
Tried  at  Uniontown 


Hie  Associoted  Press 


NEW  OFFICIAL  CENSUS 
Rockford,  Illinois 

10  5,438 


\  NEW  experiment  in  newspa¬ 
per  carrier  boy  management  is 
now  being  conducted  by  the  cir¬ 
culation  department  of  the  Union- 
town  (Pa.)  Evening  Standard. 

‘■District  supervisors”  and  “sec¬ 
tion  managers”  have  been  named 
from  the  carrier  boys’  ranks  to 
be  in  direct  charge  of  an  organi¬ 
zation  of  85  city  carriers  and  re¬ 
sponsible  for  delivery  of  the  Eve¬ 
ning  Standard  to  more  than  6,000 
homes  every  afternoon. 

The  entire  city  is  divided  into 
districts  with  a  carrier  boy  super¬ 
visor  in  complete  charge  of  each. 
Under  each  supervisor  is  a  sec¬ 
tion  manager  who  in  turn  is  re¬ 
sponsible  for  so  many  other  car¬ 
riers  in  his  neighborhood  section. 

Problems  of  carrier  service, 
salesmanship,  discipline,  selecting 
of  new  carriers,  and  so  forth,  are 
all  being  handled  through  this 
carrier  “board  of  directors.”  They 
in  turn  work  with  Don  C.  Hay- 
i  man,  city  circulation  manager, 
and  his  assistant,  Bernard  An¬ 
drews. 

Contest  Adds  7,951 

Five  busloads  of  Memphis  car- 
I  riers  will  leave  the  night  of  March 
30  for  a  two-day  visit  to  New 
Orleans,  the  big  prize  in  a  seven- 
week  sales  drive.  The  174  boys 
are  carriers  of  the  Commercial 
Appeal  and  Press-Scimitar.  They, 
and  other  carriers  who  partici¬ 
pated  in  the  promotion  but  did 
not  win  the  trip,  produced  a 
7,951  increase  for  the  two  news¬ 
papers  during  the  contest  which 
started  January  19  and  ended 
March  6. 

Weekly  Sales  on  Stands 

Li;man  G.  Miller,  editor  of 
the  Belleville  (Kan.)  Telescope, 
led  the  roundtable  discussion  at 
the  annual  meeting  of  the  Kansas 
Press  Association  on  the  subject: 
“News  stand  sales  of  weekly 
Newspapers.”  He  told  an  unusual 
story  of  street  sales  which  have 
placed  the  Telescope  in  competi¬ 
tion  with  metropolitan  dailies  on 
news  stands  in  its  area. 

The  speaker  explained  that  it 
all  started  when  people  began 
pestering  the  Telescope  office  staff 
for  copies  of  the  paper  as  soon  as 
it  came  off  the  press;  The  Tele¬ 
scope  began  by  sending  10  copies 
of  the  paper  to  one  of  the  hotels 
for  counter  sales  and  found  that 
traveling  salesmen  were  buying 
the  local  newspaper  before  they 
bought  the  metropolitan  daily,  be¬ 
cause  they  wanted  to  get  ac¬ 
quainted  with  the  town  and  its 
merchants  before  contacting  them 
personally. 

Soon  another  hotel  and  the 
drug  stores  wanted  the  paper  on 


their  stands  and  finally  six  other 
towns  in  the  county  were  selling 
the  paper  for  lOc  a  copy.  The 
distributor  told  the  editor  he 
found  lines  of  people  waiting  for 
the  paper  when  he  arrived. 

“Before  we  raised  the  news 
stand  rate  from  5c  to  10c  a  copy,” 
said  Mr.  Miller,  “we  were  selling 
450  copies  on  the  news  stands 
and  the  counter  sales  finally 
leveled  off  to  550  copies  weekly 
at  10c  a  copy.” 

■ 

Joliet  Daily  Gives 
Tour  for  Teachers 

Joliet,  Ill. — Along  with  some 
90  other  Joliet  firms,  the  Herald- 
News  recently  participated  in  a 
Business-Education  day  program 
in  the  course  of  which  more  than 
900  teachers  were  given  an  “in¬ 
side  look”  at  business  and  indus¬ 
trial  firms. 

John  F.  Lux,  editor  and  pub¬ 
lisher  of  the  Herald-News,  greet¬ 
ed  the  10  grade  and  high  school 
teachers  who  were  entertained  by 
the  company,  and  explained  the 
news  and  editorial  policies  of  the 
paper. 

Wilfred  Burns,  advertising  man¬ 
ager,  and  Ray  Howk,  national  ad 
manager,  prepared  an  extensive 
display  of  materials  used  in  ad¬ 
vertising.  William  Blackburn,  clas¬ 
sified  manager,  explained  the 
growing  importance  of  want  ads. 
■ 

Anti-Liquor  Ad  Bill 
Dies  in  South  Dakota 

Pierre,  S.  D. — In  its  biennial 
session  just  closed,  the  South  Da¬ 
kota  Legislature  refused  to  adopt 
a  resolution  to  memorialize  Con¬ 
gress  to  prohibit  interstate  liquor 
advertising.  Though  the  resolu¬ 
tion  was  approved  by  the  Senate, 
20  to  15,  it  was  tabled  by  a  com¬ 
mittee  in  the  House.  Efforts  were 
made  to  force  it  out  of  the  com¬ 
mittee  but  its  proponents  were 
unable  to  obtain  the  vote  of  one- 
third  of  the  membership  required 
to  do  so.  The  South  Dakota  Press 
Association  actively  opposed  the 
resolution  in  the  House. 

■ 

New  Press#  Big  Paper 

Eugene,  Ore.  —  The  Eugene 
Register-Guard  recently  published 
the  largest  edition  it  has  published 
to  date.  It  included  64  pages  of 
its  annual  progress  edition.  The 
larger  paper  was  made  possible  by 
the  new  32-page  Hoe  press  re¬ 
cently  installed. 

$7,000  for  Holland 

Albany,  N.  Y. — ^In  just  a  few 
days  over  $7,000  was  raised  by 
the  Albany  Times-Union  for  Hol¬ 
land  Flood  Relief,  Inc. 


ICMA  Board 
To  Nominate 
Sec.-Manager  | 

Chicago  —  Nomination  of  i 
candidate  for  full-time  secretai^ 
manager  of  the  International  Cal¬ 
culation  Managers  Associatioi| 
will  be  made  by  the  ICMA  direc¬ 
tors  at  the  annual  convention  at 
Mackinac  Island,  Mich.,  June  17- 
21. 

Decision  to  delay  selection  of  i 
secretary-manager  to  fill  the  va¬ 
cancy  pending  with  the  retireme^ 
of  L.  W.  McFetridge,  Tulm 
(Okla.)  World-Tribune,  as  seen-! 
tary-treasurcr  after  15  years  of 
service,  was  voted  by  the  ICMA 
board  here  March  15. 

Hear  Committee  Report 

The  board  heard  a  report  of  i 
special  committee  on  reorganiza¬ 
tion,  headed  by  Clem  O’Rourke, 
Cleveland  (O.)  Press,  and  includ¬ 
ing  Howard  W.  Stodghill,  Phik’ 
delphia  (Pa.)  Bulletin;  Jama 
Morrissey,  Dayton  (O.)  Joumi 
Herald;  and  Shicl  Dunsker,  Cm- 
cinruiti  (O.)  Post. 

The  directors  recommended 
changes  in  the  ICMA  constitutiai 
and  by-laws,  subject  to  meml»- 
ship  ratification,  that  will  pro«dt 
for  a  full-time  secretary-mana 
who  is  to  be  an  experienced  dN 
culation  manager,  with  at  leaa 
five  years  of  service  in  the  pnF 
fession  and  also  a  member  of 
ICMA. 

The  board  further  rec 
mended  that  the  office  of  treas 
be  retained  as  an  elective  one  froa 
the  membership.  The  treasuwi 
will  be  responsible  for  the  hu- 
dling  of  all  funds  and  disbunti 
ments  and  shall  serve  witbotf 
pay. 

2  New  Committees 

The  secretary-manager  will  1* 
responsible  directly  to  an  excel- 
tive  committee  to  be  named  bf 
the  board.  He  will  select  and  em¬ 
ploy  such  office  personnel  as  » 
necessary,  subject  to  approval  of 
the  board.  A  central  office  is  to  I* 
established  under  management  of 
the  secretary-manager,  where  J 
ICMA  records,  projects,  commi- 
tee  activities,  etc.,  shall  be  ccf 
tered. 

The  board  explained  that 
central  office’s  geographical  Iocf 
tion  is  not  pertinent. 

A  budget  committee  will  ^ 
established  by  the  board  fron 
among  its  members.  The  anniu! 
budget  will  be  in  the  ncighboi- 
hood  of  $25,000  and  will  not  rc 
quire  any  increase  in  the  preso: 
dues  structure,  it  was  emphasizei 

President  Jack  Calvin,  Hous^ 
(Tex.)  Post,  announced  that  or¬ 
ders,  totaling  150,000,  have  bo® 
received  to  date  from  325  ne*s 
papers  for  ICMA’s  Newspaperbo' 
Training  Program  Bulletins,  pro 
pared  under  the  Newspape^ 
Training  Committee,  headed  b! 
John  Shank,  Dayton  (O.) 

(E&P,  Feb.  14,  page  49). 
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hiore  than  174  years,  the! 
EtrzaBl^h'TXaTty  Journal  has| 
a  leader  in  the  fij^ht  forj 
freedorn.  It  was  founded! 
-  February' 6,  1779  by  Shepard} 
Kollock,  afrT  officer  Tn  tbel 
-Continental  Army,  at  thei 
.  special  request  of  General  j 
-"■George  Washington  to'^oun-j 
ter>act  British  propaganda  inj 
that  area.  Editor  Kollock  kept; 
his  small  press  on  a  horse*; 
drawn  wagon,  often  only  one! 
jump^  ahead  of  the  redcoats,  j 


Robert  C.  Crane,  editor  and  publisher  of 
the  Elisabeth  Dally  Jeurnal,  and  Wilson 
MacMullen,  assistant  press  foreman,  start 
new  Cost  Headliner. 


JERSEY'S  OLDEST  I 
NEWSPAPER  DEDICATES  ! 
GOSS  PRESS  TO  | 
SOLDIER-FOUNDER  I 

Installed  as  part  of  a  $750,0001 
expansion  and  improvement! 
program,  this  new  Goss 
Headliner  has  been  named! 
the  SHEPARD  KOLLOCKI 
PRESS  in  memory  of  thej 
soldier-editor  who  founded  I 
the  Daily  Journal.  The  press  j 
has  many  ultra-modem  fea¬ 
tures  including  Tension  Plate 
Lock-up,  Colortrol,  and  facil¬ 
ities  for  four-color  printing! 

€U^flbctI)  moilg  Journal 

Installs  New  Headliner  Units  | 

When  their  new  Goss  press  recently  went  on  edition, 

Editor-Publisher  Robert  C.  Crane  rededicated  himself 
and  the  Daily  Journal  “with  renewed  vigor.”  He  added 
that  “we  are  free  from  worry  as  to  any  technical  failures 
beclouding  the  immediate  future.”  Four  participating 
clergymen  hailed  the  “opportunity  (that)  printing  equipment 
offers  for  the  service  of  truth  and  mankind.” 

THE  GOSS  PRINTING  PRESS  COMPANY 

1535  S.  PAULINA  ST..  CHICAGO  S,  111. 

0*M  Pflwtlwf  pTMt  C«.  IM.,  PrMton,  En9tond 
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Aiding  automotive  manufacture  with  wide 
sheets  from  one  of  the  world^s  largest  mills 


The  safety,  durability  and  beauty  of  the  modern  automobile  are 
due  in  large  measure  to  the  steel  industry’s  ability  to  develop 
facilities  for  the  production  of  extremely  wide  sheets. 

These  high-quality  wide  sheets  enable  manufacturers  to  make 
automobile  parts  in  one  piece  which  otherwise  would  have  to  be 
fabricated,  at  greater  cost,  from  two  or  more  widths  of  narrower 
steel  .  .  .  such  parts  as  passenger  car  tops,  panels  for  hoods  and 
floors,  and  sides  for  delivery  trucks. 

The  huge  mill  illustrated  in  Peter  Helck’s  painting  is  the  96-inch 
mill  at  Great  Lakes  Steel  Corporation — National  Steel  division  at 
Detroit,  Michigan.  This  mill  was  the  first  of  its  type  to  be  built 
to  this  size  and  is  one  of  only  three  comparable  mills  in  the 
steel  industry  today. 


electric  motor.  Steel  starts  in  the  mill  as  a  thick  three-ton  slab, 
passes  through  the  rolls  at  speeds  up  to  2000  feet  a  minute  and 
emerges  as  a  thin  sheet. 

As  well  as  making  extremely  wide  sheets,  this  mill  rolls  the  nar¬ 
rower  widths  more  generally  used.  Sheets  of  auto-body  thickness 
in  widths  from  90  to  60  inches  can  be  delivered,  after  further 
processing  by  cold  rolling,  in  a  single  unwelded  coil  512  feet  long. 
Benefits  of  this  big  mill  will  be  further  increased  when  new  facili¬ 
ties  for  producing  larger  slabs  are  completed  this  year.  In  addition 
to  making  sheets  from  90  to  72>^  inches  wide  in  the  present  512 
foot  length,  it  will  then  deliver  72  to  33-inch-wide  sheets  in  a  single 
unwelded  coil  1860  feet  long — more  than  triple  the  present  length. 
The  96-inch  mill  and  its  product  are  only  one  phase  of  National’s 


The  mill’s  massive,  finely  engineered  machinery  is  arranged  in  a 
straight  line  more  than  a  quarter-mile  long.  Its  ten  “stands” 
house  heavy  rolls  96  inches  wide,  each  driven  by  a  powerful 


wide  range  of  steel  production.  They  demonstrate  again  the 
progressive  spirit  and  emphasis  on  quality  which  make  and 
keep  National  one  of  the  nation’s  leading  producers  of  steel. 


NATIONAL  STEEL 


GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 


AN  INDEPENDENT  COMPANY  OWNED  BY  MORE  THAN  19,000  STOCKHOLDERS 


SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE  INTEGRATED  STEEL-MAKING  STRUCTURE 


GRIAT  LAKfS  STEIL  CORP. 

Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  range 
of  applications  in  industry. 


THE  HANNA  FURNACE  CORP. 

Buffalo,  New  York.  Blast  fur¬ 
nace  division  for  production 
of  various  types  of  pig  iron. 


WEIRTON  STEEL  COMPANY 

Weirton,  W.  Va.  World's  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
other  important  steel  products. 


NATIONAL  MINES  CORP. 

Supplies  high  grade  metallur¬ 
gical  coal  for  the  tremendous 
needs  of  National  Steel  mills. 


STRAN-STEEL  DIVISION 

Ecorse,  Mich,  and  Terre  Haute, 
Ind.  Exclusive  manufacturer  of 
famous  Quonset  building  and 
Stran-Steel  nailable  framing. 


NATIONAL  STEEL  PRODUCTS  CO. 

Houston,  Texas.  Warehouse 
and  distribution  facilities  for 
steel  products  in  the  Southwest. 


HANNA  IRON  ORE  'COMPANY 

Cleveland,  Ohio.  Producer  of 
iron  ore  from  extensive  hold¬ 
ings  in  the  Great  Lakes  area. 


JELKE  DECISION 

THE  PRESS  associations  and  the  New  York 
newspapers  have  made  a  wise  decision  to 
continue  the  fight  against  Judge  Valente's  de¬ 
cision  barring  press  and  public  from  the  recent 
Jelke  trial. 

The  majority  decision  of  the  appellate  divi¬ 
sion  of  the  N.  Y.  Supreme  Court,  which  the 
newspapers  will  take  to  the  N.  Y.  Court  of 
Appeals,  is  a  wordy  document  which  labors, 
it  seems  to  us,  in  attempting  to  prove  that  the 
right  of  a  "public  trial”  is  exclusively  the 
right  of  the  accused  and  that  no  third  party, 
newspapers  or  public,  has  the  right  to  try  to 
keep  the  courts  open. 

The  court  said:  "The  direction  that  trials 
in  all  courts  shali  be  public  and  that  every 
citizen  may  freely  attend  same,  even  if  con¬ 
strued  in  the  most  literal  sense,  was  given  to 
judges  concerning  how  they  should  conduct 
their  courts  in  the  interest  of  parties  before 
the  court,  and  not  designed  to  create  causes 
of  action  in  outsiders  to  meddle  in  the  ad¬ 
ministration  of  justice  between  litigants  while 
trials  are  in  progress.  If  errors  are  commit¬ 
ted,  the  policy  of  the  law  is  to  correct  them, 
insofar  as  possible,  on  appeal.” 

We  submit  that  if  this  reasoning  were  fol¬ 
lowed  to  a  logical  conclusion  all  court  pro¬ 
ceedings  could  be  closed  to  public  and  press. 

The  dissenting  opinion  stated:  "The  statu¬ 
tory  right  of  public  attendance  at  a  trial  is 
historically  and  now  in  aid  of  a  fair  trial  for 
an  accused,  but  it  is  more  than  that.  It  is  an 
expression  of  public  policy  toward  the  judicial 
process.  Its  value  in  the  course  of  the  ad¬ 
ministration  of  justice  is  not  limited  to  the 
result  reached  in  any  case.  The  policy  rests 
on  the  desired  open  nature  of  judicial  action. 
Anyone  is  free  to  see  what  a  court  does  and 
to  follow  the  rationale  of  decision.” 

That  seems  to  us  to  be  correct. 

One  of  the  things  our  forefathers  fought 
against  in  the  Revolution  was  the  "star  cham¬ 
ber”  court  session.  When  freedom  was 
achieved  they  took  steps  against  a  repitition 
of  this  practice  by  writing  into  our  constitu¬ 
tions  and  later  legislation  that  court  trials 
should  be  open  to  the  public.  There  were  two 
reasons  for  it,  not  one:  to  protect  the  accused 
and  to  let  the  public  know  how  justice  is 
being  administered  in  their  courts.  The  latter 
is  just  as  important  as  the  first  and  it  cannot 
I  be  interpreted  as  “meddling  in  the  administra- 
I  tion  of  justice.” 

ANNUAL  LINAGE 

IN  THIS  issue  Editor  &  Publisher  presents 
the  1952  annual  linage  figures  for  almost 
every  daily  and  Sunday  newspaper  in  the 
United  States  and  Canada.  It  is  probably  the 
.  greatest  array  of  annual  linage  statistics  ever 
I  compiled. 

Figures  for  1,902  morning,  evening  and 
I  Sunday  newspapers  in  1,189  cities  are  pre¬ 
sented.  This  compares  with  figures  for  1,814 
I  newspapers  in  1,148  cities  published  by  E  &  P 
I  a  year  ago. 

The  vast  majority  of  the  statistics  were 
gathered  by  E  &  P  directly  from  the  news¬ 
papers — 1,486  newspapers  returned  the  ques¬ 
tionnaires.  In  addition  Media  Records  has 
supplied  figures  for  378  newspapers  and  Ad¬ 
vertising  Linage  Service  provided  data  for  38 
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Finally,  be  ye  all  of  one  mind,  having  com¬ 
passion  one  of  another;  love  as  brethren,  be 
pitiful,  be  courteous. — 1.  Peter,  III;  8. 

PICKET  LINES 

TWO  decisions  of  the  Supreme  Court  in  the 
last  week  indicate  we  are  regaining  our 
sanity  with  respect  to  picket  lines  which  union 
men  have  promoted  as  being  something 
sacrosanct,  not  to  be  breached  on  any  occa¬ 
sion. 

A  week  ago  the  Court  upheld  the  right  of 
an  employer  to  discharge  a  union  employe 
who  refused  to  go  through  a  picket  line  in  the 
performance  of  his  duty  at  a  customer’s  plant. 
The  case  happened  to  involve  a  news  dis¬ 
tributing  company  and  a  newspaper  plant  be¬ 
ing  picketed  by  the  ITU. 

This  week  the  Court  upheld  Virginia’s 
"Right  to  Work  Law”  which  declares  that  a 
denial  of  work  on  account  of  membership  or 
non-membership  in  a  union  is  contrary  to 
public  policy.  This  case  involved  picketing  of 
construction  work  which  was  not  being  per¬ 
formed  100%  by  union  labor. 

We  cannot  disagree  with  Justice  Douglas’ 
dissent  in  the  latter  case  that  picketing  is  a 
form  of  free  speech.  But  the  right  of  free 
speech  was  never  intended  to  be  used  as  a 
barrier  by  one  school  of  thought  against  the 
existence  or  the  practical  exercise  of  another 
school  of  thought.  The  coercive  or  compul¬ 
sive  power  of  the  picket  line,  because  of  the 
aura  of  sanctity  union  men  have  created 
around  it,  has  been  used  to  do  just  that. 

Sympathy  with  union  aims  and  purposes  is 
a  fine  thing,  but  it  is  wrong  when  it  is  har¬ 
nessed  by  way  of  a  picket  line  to  deprive 
others  of  the  privilege  of  working. 

ABOUT  TIME 

IT  HAS  taken  more  than  a  year  for  the  Na¬ 
tional  Labor  Relations  Board  to  follow  up 
the  mandate  of  the  Circuit  Court  of  Appeals 
and  issue  an  order  against  the  International 
Typographical  Union.  In  a  classic  NLRB 
stalling  operation  it  has  taken  five  and  a  half 
years  for  the  case  filed  by  ANPA  against  ITU 
to  be  brought  to  conclusion. 

The  NLRB  order  directs  ITU  and  Its  of¬ 
ficers  and  representatives  to  “cease  and  desist 
from  refusing  specifically,  or  by  insistence 
upon  a  60-day  cancellable  contract,  or  by  any 
other  means,  to  bargain  collectively  with  any 
employer  in  the  newspaper  industry,  where 
the  employes  of  such  employer  comprise  a 
unit  appropriate  for  the  purpose  of  collective 
bargaining,”  etc. 

The  order  will  act  as  insurance  in  the  fu¬ 
ture  against  any  repetition  of  the  “no  con¬ 
tract,”  and  “conditions  of  employment”  policy 
and  against  the  union  unilaterally  laying  down 
any  terms  for  bargaining. 


TWO  OPINIONS 

TWO  separate  items  in  last  week’s  E  &  P  call 

for  a  little  comparison.  On  page  9,  Paul 
A.  Walker,  chairman  of  the  Federal  Com¬ 
munications  Commission,  was  quoted  as  say¬ 
ing  television  is  “destined  to  be  our  dominant 
medium.”  On  page  14,  a  house-to-house  sur¬ 
vey  made  by  a  University  of  Southern  Cali¬ 
fornia  professor  revealed  that  the  news  col¬ 
umns  of  newspapers  do  more  to  influence  the 
political  opinion  of  voters  than  do  any  other 
source  of  information,  also  that  political  ad¬ 
vertising  in  newspapers  has  more  impact  on 
the  voters  than  similar  advertising  in  other 
media. 

Coming  after  a  political  campaign  in  which 
radio  and  television  were  used  more  than  ever 
before  by  the  candidates  and  parties,  this  sur¬ 
vey  is  significant.  It  makes  you  wonder  what 
Mr.  Walker  meant  by  “dominant  medium.” 

If  he  meant  “dominant  entertainment  me¬ 
dium,”  then  we’ll  take  his  word  for  it. 

If  he  meant  “dominant  information  me¬ 
dium,”  then  the  California  study  would  tend 
to  disprove  his  remarks.  In  an  area  that  has 
been  as  thoroughly  “exposed”  to  the  attrac¬ 
tions  of  television  as  Southern  California,  if 
the  majority  of  the  people  stated  they  ob¬ 
tained  the  “best  information  about  candidates 
and  issues  in  the  past  election”  from  news¬ 
papers,  then  it  is  probably  true  also  about  in¬ 
formation  on  other  subjects. 

If  he  meant  “dominant  advertising  me¬ 
dium,”  we’ll  take  another  exception  to  the 
opinion  observing  that  even  if  all  national  ad¬ 
vertisers  can  afford  to  fall  for  the  lure  of 
television  it  will  never  be  able  to  fulfill  all  the 
needs  of  the  local  merchants.  That  is  where 
the  bulk  of  advertising  comes  from  and  it  is 
where  newspapers  will  always  be  dominant. 

STAND-BY  CONTROLS 

NEWSPAPER  publishers  should  watch  close¬ 
ly  progress  of  the  so-called  stand-by  con¬ 
trol  bills  before  the  Senate  Banking  Commit¬ 
tee.  Two  measures  for  this  purpose  have  been 
introduced  by  Senator  Capehart:  one  of  them, 
S.  1081,  does  not  exempt  control  of  news¬ 
paper  circulation  and  advertising  rates;  the 
other,  S.  753,  excludes  from  the  authority 
conferred  on  the  President  the  power  to  fix 
newspapers’  advertising  and  circulation  rates. 
It  provides  the  same  language  of  exemption 
as  in  the  Defense  Production  Act  of  1950  and 
as  existed  in  price  control  legislation  during 
World  War  II. 

It  is  encouraging  to  learn  from  Washington 
that  S.  753,  with  the  exemption,  has  more 
chance  of  passage  than  the  other.  There  is 
also  some  assurance  from  Senate  leaders  that 
any  such  bill  will  include  finally  the  exemp¬ 
tion.  Nevertheless,  publishers  should  let  their 
interests  be  known  to  their  elected  represen¬ 
tatives.  It  should  not  be  taken  for  granted 
that  the  protection  is  assured. 

There  is  no  more  reason  to  provide  author¬ 
ity  to  freeze  newspaper  advertising  and  cir¬ 
culation  rates  in  an  emergency  that  might 
arise  today  than  there  was  during  the  World 
War  II  or  the  early  Korean  War  emergencies. 
It  is  urgent  that,  if  an  emergency  arises,  news¬ 
papers  should  not  be  hog-tied  in  their  battle 
for  survival  in  the  face  of  almost  certain 
newsprint  restrictions  which  would  vitally 
effect  their  revenues. 
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UNITED  FEATURES 


Chronicle,  was  given  a  scroll  and 
watch  “in  appreciation  for  out¬ 
standing  service  to  the  rural  com¬ 
munities  of  Upper  East  Tennessee 
by  promoting  a  program  of  ‘Fam- 
J.  F.  Weadock,  executive  editor  j)y  Living’  ”  at  the  recent  annual 
of  the  Arizona  Daily  Star.  Tucson,  banquet  of  the  Farmers’  Institute, 
has  been  appointed  assistant  to 

the  publisher  and  editorial  page  — — 

editor.  Associate  editor  Thomas  q_  BusineSS  Side 
R.  Ellinwood  succeeds  Mr.  Wea-  ^ _ 

DOCK  as  executive  editor.  „  o  . 

•  *  •  Sherman  E.  Doolen,  Jr.,  sports 

E.  G.  Gaisford  has  been  ap-  publicist  for  Southern  Illinois  Uni- 
pointed  circulation  manager  of  the  versity,  has  joined  the  staff  of  the 
Vancouver  (B.  C.)  News-HeraUI.  Centraliu  (111.)  Sentinel. 

*  ♦  ♦ 

Charles  Sick  and  Al  Sund 
have  returned  to  the  photography 
staff  of  the  San  Diego  (Calif.) 
Union-Trihitne  after  a  tour  of  mil¬ 
itary  duty. 


In  the  Editorial  Rooms 


PERSONAL 

MENTION 


John  Pomfret,  who  recently 
returned  to  the  Milwaukee  (Wis.) 
Journal  from  the  armed  services, 
has  been  assigned  to  the  labor 
beat,  succeeding  Samuel  N.  Sher¬ 
man.  who  has  resigned  to  take  a 
job  with  the  Pabst  Brewing  Co. 


Fred  N.  Smith,  editor  of  the 
Middleton  (Conn.)  Press,  has  re¬ 
ceived  a  citation  from  the  Middle- 
ton  Safety  Committee  for  his  edi¬ 
torials  on  safety.  Manuel  Segall,  who  joined  the 

*  *  *  Montgomery  (Ala.)  Journal  ad- 

JscK  O’Dowd,  who  has  worked  vertising  staff  at  the  age  of  16 

as  reporter,  city  editor  and  edi-  and  has  since  had  19  years  of  ex- 
torial  writer,  has  been  named  ex-  perience  in  the  newspaper  adver- 
ecutive  editor  of  the  Florence  tising  field,  has  been  appointed 

(S.  C.)  Morning  News  and  his  business  manager  of  the  Cleveland 
father,  J.  M.  O’Dowd,  has  as-  (Tenn.)  Daily  Banner. 
sumed  the  double  title  of  editor 
and  publisher. 

*  *  * 

George  A.  Buchanan,  publish¬ 
er,  Columbia  (S.  C.)  State  and 
Record,  has  been  reelected  pres¬ 
ident  of  the  board  of  directors. 

South  Carolina  Hospital  Service 
Plan. 


George  Cable  Wright,  a  ship 
news  reporter  for  the  New  York 
Times  for  many  years,  has  been 
promoted  to  Times  bureau  man¬ 
ager  at  Trenton,  N.  J. 


For  the  very  best 
interpretation  of  com 
plex  world  problems. 


Kenneth 
L.  MacMannis 
has  been  named 
manager  of  gen- 
e  r  a  1  advertising  I 
of  the  Worcester 
(Mass.)  Tele-  ; 

gram  and  Ga-  r 

zette.  He  joined 
the  newspapers’  L 

retail  advertising  1 

staff  in  Feb.,  i 

1950. 

*  ♦  *  MacMannis 

Louts  J.  ZoTTER  has  been 
named  business  office  cashier, 
Hartford  (Conn.)  Courant,  suc¬ 
ceeding  the  late  Chester  C. 
Trieschmann. 


Ed  Skidmore,  a  former  finan¬ 
cial  editor  and  copyreader  on  the 
defunct  St.  Louis  (Mo.)  Star- 
Times,  has  joined  the  copy  desk 
staff  of  the  Topeka  (Kan.)  Daily 
Capital.  Another  desk  newcomer 
is  Charles  G.  Pearson,  former 
instructor  at  the  Kansas  Univer¬ 
sity  school  of  journalism.  John 
B.  Williams,  Jr.,  recently  dis¬ 
charged  after  seven  years  as  a 
B-29  gunner,  has  joined  the  re- 
portorial  staff. 


Marquis  Childs 
5  columns  a  week 


Francis  S.  Murphy,  who  has 
announced  his  forthcoming  retire¬ 
ment  as  publisher  of  the  Hartford 
(Conn.)  Times,  will  be  guest  of 
honor  at  a  $25-a-platc  Connecticut 
testimonial  dinner  May  4  at  the 
Hartford  Club. 


Fred  Othman 
6  columns  a  week 


Eleanor  Roosevelt 
6  columns  «  week 


Robert  Ruark 
S  columns  a  week 


Win  the  race  for 
reader  preference 
with 


Senator  Margaret 
Chase  Smith 

5  columns  a  week 


Mrs.  Marajen  Stevick  Dyess, 
vicepresident  of  the  Champaign 
(111.)  News  Gazette,  sailed  March 
18  on  the  Italian  liner  Andrea 
Doria  from  New  York.  She  will 
be  married  at  an  early  date  to 
Michael  Chinigo,  chief  of  the 
Rome  bureau  of  the  International 
News  Service. 


Thomas  L.  Stokes 
S  columns  a  week 


Invest  2  inches  of  white  space  daily 
In  Animal  Antics— the  little  humor 
panel  that  keeps  readers  coming 
back  for  more.  Want  samples, 
terms?  Wire  today! 


Thomas  F.  Doyle,  29,  formerly 
assistant  to  the  publisher  of  the 
Galesburg  (Ill.)  Register-Mail,  has 
become  publisher  of  the  Chicago 
Daily  Calumet,  suburban  newspa¬ 
per.  He  has  a  master’s  degree 
from  Harvard  School  of  Business 
Administration. 


CHICAGO  SUN'TIMES 


Carl  A.  Jones,  publisher  of  ...  , 

the  Johnson  City  (Tenn.)  Press-  I  21 1  W.  Wacker 
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for  the  Bucks  County  Press,  new 
weekly  newspaper  serving  the  pre¬ 
planned  community  of  Levittown, 
Pa. 

*  * 

Guy  Fowler  has  become  city 
editor  of  the  Ashland  (Ore.)  Daily- 
Tidings.  For  the  past  six  years 
he  has  been  city  editor,  columnist 
and  feature  writer  for  the  San 
Fernando  Valley  Times,  Los  An¬ 
geles  suburban  daily.  He  succeeds 
Charles  Grell,  who  served  as 
city  editor  19  months  and  resigned 
to  be  a  reporter  for  the  Roseburg 
(Ore.)  News-Review. 

♦  ♦  * 

Frank  Nichols,  former  sports- 
writer  in  Troy,  N.  Y.  and  Hunt¬ 
ingdon.  Pa.,  and  city  hall  reporter 
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in  Binghamton,  N.  Y.,  has  become 
sports  editor  of  the  Idaho  Daily 
and  Sunday  Statesman  in  Boise. 

*  *  * 

Doris  Milligan,  magazine  edi¬ 
tor  of  the  Vancouver  (B.  C.)  Sun, 
has  been  appointed  registrar  of  a 
registry  established  by  the 
Women’s  Press  Club  to  assist 
women  writers  seeking  placements. 
*  «  * 

Raymond  Argyle,  former  man¬ 
aging  editor  of  the  Edmonton 
(Alta.)  Sun,  has  joined  the  British 
United  Press  as  bureau  manager 
at  Victoria,  B.  C. 

*  ♦ 

J.ACK  Webster  of  the  Vancouver 
(B.  C.)  Sun  has  been  elected  pres¬ 
ident  of  the  British  Columbia 
legislative  press  gallary  at  Vic¬ 
toria,  succeeding  Fred  McNeill 
of  the  Vancoin-er  Province. 

*  *  * 

Kittie  Campbell,  formerly 
fashion  editor  of  the  Philadelphia 
(Pa.)  Inquirer,  has  been  named 
women’s  editor  of  the  Philadelphia 


By  Trent 


“I  don’t  want  the  press  in  my  court  today;  I’m  not  in  the  mood.” 
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Bulletin. 

A  e  * 

Lieut.  Col.  George  Carroll 

is  returning  as  aviation  editor  of 

the  New  York  Journal- American 
after  relief  from  17  months’  ac¬ 
tive  duty  in  the  Air  Force. 

e  e  A 

Richard  K.  Redburn,  28,  has 
re-signed  as  private  secretary  to 
Governor  C.  J.  Rogers  of  Wy¬ 
oming  and  will  join  the  Sheridan 
(Wyo.)  Press  as  a  reporter. 

AAA 

Norris  W.  Paxton,  chief  of  the 
Albany,  N.  Y.,  bureau  of  the  As¬ 
sociated  Press,  has  been  elected 
president  of  Albany  Rotary  Club. 

AAA 
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Ralph  A.  Patton,  business  and 
music  editor  of  the  Kalamazoo 
(Mich.)  Gazette,  ha.s  retired  and 
with  Mrs.  Patton  soon  will  es¬ 
tablish  residence  in  Rancagua, 
Chile.  e  e  e 

Lawrif  Joslin,  former  legisla¬ 
tive  reporter  for  the  Vancouver 
(B.  C.)  Sun.  has  joined  the  staff 
of  the  Victoria  (B.  C.)  Colonist. 

i|i  :4c  41 

Eleanor  J.  Mfnicf,  has  joined 
the  staff  of  the  Taunton  (Mass.) 
Daily  Gazette  as  a  reporter. 

e  *  A 

Nancy  D.  Sortore,  formerly 
with  the  Tucson  (Ariz.)  Star,  is 
now  society  editor  for  the  Albu¬ 
querque  (N.  M.)  Journal. 

*  o  * 

Mrs.  Pauline  Simler,  who  left 
the  Louisville  (Ky.)  Courier-Jour¬ 
nal’s  women’s  page  staff  13  years 
ago,  has  returned  to  the  women’s 
department  as  a  copyreader.  She 
will  combine  copyreading  with 
some  reporting,  filling  a  vacancy 
created  in  the  department  recently 
when  Mrs.  Mildred  Lensing,  a 
staff  writer  for  several  years, 
moved  up  to  replace  Mrs.  Jean 
Buckby  as  women’s  page  editor. 
Joan  Wood,  who  has  been  work¬ 
ing  in  the  Courier- Journal  library, 
has  moved  to  the  paper’s  society 
department  as  a  reporter. 


C.  A.  Pickering,  former  pub¬ 
lisher  of  the  Sanish  (N.  D.)  Sen¬ 
tinel,  has  joined  the  staff  of  the 
McKenzie  County  Farmer,  a 
weekly  at  Watford  City,  N.  Dak. 

4e  4(  4( 

Wilbert  Quick,  former  public 
information  officer  at  Ft.  Meade, 
Md.,  and  Clem  Hamilton,  who 
was  sports  editor  of  Fairmont  (W. 
Va.)  We.st  Virginian,  have  joined 
the  sports  department  of  the  Day- 
ton  (Ohio)  Journal  Herald. 

an* 

Joan  Christenson,  for  10  years 
with  the  Long  Beach  (Calif.) 
Press-Telegram  where  she  served 
as  society  editor  for  five  years  and 
before  that  as  editorial  and  feature 
writer  and  radio  editor,  has  joined 
the  staff  of  the  Klamath  Falls 
(Ore.)  Herald  and  News,  report¬ 
ing  for  the  Dorris  area. 

e  *  A 

Beity  Kilgore,  former  Mont¬ 
gomery  (Ala.)  Advertiser  reporter 
who  left  to  join  a  public  relations 
firm,  has  become  a  reporter  for 
the  Montgomery  (Ala.)  Journal. 

*  *  * 

SiANLEY  Nast  is  back  on  duty 
as  a  reporter  for  the  Portland 
(Ore.)  Journal  after  two  years’ 
duty  with  the  Air  Force. 

A  A  * 

Jane  Baker,  formerly  with  the 
Woodstock  (Ont.)  Sentinel-Re¬ 
view,  has  joined  the  editorial  staff 
of  the  Hamilton  (Ont.)  Spectator. 

A  A  ^  A 

Tom  Easterling,  a  University 
of  Kentucky  graduate  and  former 
sports  editor  of  the  university’s 
newspaper,  the  Kentucky  Kernal, 
has  joined  the  sports  staff  of  the 
Louisville  (Ky.)  Courier-Journal. 

♦ 

Nova  Nash,  wire  editor  of  the 
Portales  (N.  M.)  Daily  News,  has 
resigned  to  accept  a  pasition  with 
the  Lamar  (Mo.)  Daily  Journal. 

AAA 

C.  C.  Tisler,  AP  correspondent 
of  the  Ottawa  (Ill.)  Republican- 


Times,  has  been  assigned  as  farm 
editor  of  the  paper. 

AAA 

Jerrold  H.  Davis  has  rejoined 
the  news  staff  of  the  Danbury 
(Conn.)  News-Times  after  com¬ 
pleting  a  two-year  tour  of  Army 
duty. 

AAA 

Charles  Walton,  who  has  been 
.serving  as  copyboy  on  the  Atlantic 
City  (N.  J.)  Pre.ss  for  the  past 
four  months,  has  been  promoted 
to  downbeach  reporter  to  cover 
the  communities  of  Ventnor,  Mar¬ 
gate  and  Longport. 

B 

Nomneplate  Changed 

CiiiLLicoTHE,  Ohio  —  On  the 
occasion  of  publishing  a  husky 
Ohio  Sesquicentennial  edition  on 
March  3,  the  Chillicothe  Gazette, 
a  Speidel  newspaper,  changed  its 
masthead  logotype.  The  new 
nameline  is  a  modified  Old  Eng¬ 
lish  letter  and  it  incorporates  a 
line  sketch  of  the  Gazette  build¬ 
ing  which  is  a  replica  of  Ohio's 
first  Capitol. 

■ 

Morrish  in  New  Job 

Syracuse,  N.  Y. — William  R. 
Morrish  is  returning  to  the  New 
York  State  Publishers  Association 
staff  as  associate  executive  secre¬ 
tary,  He  resigned  as  assistant  to 
Karl  H.  Thiesing  five  years  ago 
to  work  with  George  N.  Dale, 
chairman  of  the  ANPA  Special 
Standing  Committee  in  Chicago. 

■ 

Ed  Bates  Cited 

Albany,  N.  Y. — Alumni  of  the 
Legislative  Correspondents  Asso¬ 
ciation  presented  a  $100  bond 
award  to  Edward  W,  Bates,  New 
York  Herald  Tribune,  for  his 
many  years  of  “excellence  in  re¬ 
porting  from  Capitol  Hill.”  The 
presentation  was  made  at  the  an¬ 
nual  LCA  gridiron  dinner. 
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Johns-Manville  has  been  answering  regular  and  king  size  questions  from  the 
press  for  a  good  many  years. 

Questions  such  as— How  will  elimination  of  controls  affect  Johns-Manville?  What 
are  J-M’s  plans  for  plant  and  equipment  expansion  in  1953?  Will  your  company 
undertake  any  new  financing  this  year?  To  what  extent  does  J-M  participate  in  the 
atomic  energy  program?  How  many  stockholders  do  you  have?  Etc. 

There  are  other  questions  too— about  production,  new  products— use  and 
distribution  of  J-M’s  more  than  400  lines  of  products  or  about  specific  developments 
at  one  or  more  of  our  twenty-two  plant  and  mine  locations  in  the  United  States 
and  Canada. 

It  makes  no  difference  to  Johns-Manville  if  the  questions  are  regular  or  king  size. 

Those  with  newspaper  experience  in  our  Public  Relations  Department  spend  a 
great  deal  of  their  time  working  with  executives,  specialists  and  other  information 
sources  throughout  the  company  to  help  them  realize  what  the  press  needs  and 
the  importance  of  accuracy  and  meeting  deadlines. 

You  can  reach  us  at  any  J-M  factory  or  sales  location  or  at  our  New  York  headquarters. 

JOHHS  MANVn  LE 

JOHNS-MANVILLE  jm  CORPORATION 

PRODUCTS 

22  East  Fortiath  Straat,  Naw  York  16,  N.  Y.  •  LExIngton  2*  7600 
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PROMOTION 


Good  Neighbor  Policy 
Begins  in  Home  Town 


By  T.  S.  Irvin 


So  Don  Burum,  promotion 

manager,  got  to  work  to  get  a  Wner©  Tn©y  Af©  Now 
copy  of  the  city  traffic  code.  “I 

called  five  city  offices,”  he  writes,  Alvie  L,  Smcth,  former  re- 
“‘before  I  found  out  where  a  citi-  porter  on  the  Wisconsin  State 
zen  could  get  a  copy.”  He  got  it,  Journal  and  the  Savannah  (Ga.) 
however,  and  the  paper  published  Morning  News  before  becoming 
it  as  a  series.  Which  seems  like  news  editor  of  the  department  of 
an  excellent  public  service.  information  services  at  Michigan 

State  College,  has  been  appointed 
Syndicate  Stuff  centennial  observ- 

James  V.  Spadea.  president  of  f 

c _ i„„  c _ o  tennial  will  be  observed  in  195.^. 


an  excellent  public  service. 


The  function  of  a  newspaper  service  promotion  is  hard  to  James  V.  Spadea,  president  of  -nniai  „,iii  •_  ig« 

is  to  provide  honest  news  to  its  measure.  Certainly  the  experience  Spadea  Syndicate,  seems  to  be  a  ,  ,  , 

community.  If  it  does  that  and  “SkefF’  gets  running  the  farm  guy  with  original  promotional  cnwAnn  C  Rubvs 
nothing  more,  it  earns  the  respect  makes  him  a  better  editor,  and  ideas.  One  of  them  turned  up  in  jv,:  «  ”,  ,5 

and  merits  the  support  of  its  com-  makes  the  agricultural  news  in  his  last  Sunday’s  New  yorfc  r/mes.  no  r  t 

munity.  Yet  few  newspapers,  papers  better  reading.  Undoubt-  Spadea  is  promoting  a  new  .  o^utant  pHifnr"nf 

even  so<alled  monopoly  newspa-  ediy,  too,  there  is  a  circulation  column  written  by  some  of  the  .  Aaricnltnral  Fxneriment 

pers,  are  content  to  be  mere  pur-  benefit.  Seventeen  hundred  farm  country’s  top  best-sellers.  It  is  al-  .  ‘  t  Nonh  Camtinn  Tni 

veyors  of  news.  Above  and  be-  neighbors  turned  out  for  the  din-  ready  in  21  newspapers.  But  ,  . 

ninVit  “Or\ArQti^n  Cnozlon  not timllir  \i/onfc  nr»  ^  r  A  ®  O  • 


veyors  of  news.  Above  and  be- 


newspapers. 


yond  the  call  of  this  duty,  they  ner  on  the  night  of  “Operation  Spadea,  naturally,  wants  more 


engage  in  many  activities  designed  Hay  Day.” 


papers.  And  he  figures,  naturally. 


Eugene  R.  Neill,  who  recently 


to  make  life  and  living  in  their  The  folder,  building  up  Roches-  that  the  best  way  to  sell  editors  ’secretary  of  the  Pa- 

communities  fuller  and  richer  and  ter’s  farm  market,  should  produce  on  buying  a  new  feature  is  to  sell  Northwest  Newspaper  \sso- 


more  satisfying.  some  advertising  return,  too.  But 

Take,  for  example,  the  Roches-  the  biggest  return  such  a  promo¬ 
ter  (N.  Y.)  Times-U nion  and  tion  brings,  and  the  solidest,  is  the 


some  advertising  return,  too.  But  readers  on  wanting  that  new  fea- 
the  biggest  return  such  a  promo-  ture. 


lucis  c..  wa.uM.B  inai  new  .ea- 

practice  of  law  in  the  Failing 

So  he  runs  an  ad  in  the  Times 


ler  I  irfiCA-uniu/i  aiiu  iiuii  uiiu^a,  anu  uic  is  iiic  ou  iic  luii^  an  au  ni  iiic  iiinc^  Building  Portland  OrC 

Democrat  and  Chronicle.  They  gratitude  it  earns  for  the  papers  about  his  new  column.  This  offers  *  *  ’  *  ' 

serve  a  community  in  upstate  as  being  more  than  purveyors  to  send  samples  to  readers,  urges  r*,,  w  MrAiiKSTFu  ha«  rr 
New  York  that  is  not  only  in-  of  news,  but  good  neighbors  a.s  them  if  they  like  the  column,  to  telegraph  editor  of  the 


dustrial  but  highly  agricultural  as  well. 

well.  To  serve  their  rural  neigh-  General  Electric  published 


the  newspapers  operate  booklet  recently  which  describes  off. 


tell  their  local  paper  about  it  It’s  (Conn.)  News-Times  in 

a  novel  approach  that  should  pay 


Gannett  Farms,  which  stretches  its  “Plant  Community  Relations  NEA  has  a  booklet  out,  lively  ^ratn^or^T'chy  ^Coundl^  s^aMn 
over  300  acres  of  the  rich,  rolling  Program.”  Its  problem  was  not  in  design  and  gay  in  Spring  color,  March  30  election 


country  south  of  Rochester.  The  too  unlike  that  faced  by  many  promoting  “New  ideas  for  mod- 
farms  are  managed  by  L.  B.  Skeff-  newspapers.  GE  found  that  it  was  ern  women’s  pages.”  This  makes 
ington,  who  is  also  agricultural  not  enough  merely  to  perform  its  informative  reading  for  editors  in- 


WiTMER  Eberle,  who  wrote  the 


editor  of  the  newspapers.  On  the  function  in  any  community.  It  terested  in  women’s  news.  Color-  "[^^Ivly  stamp  column  in  the  //«r- 
farms  are  carried  on  continuing  had  also  to  be  a  good  neighter  in  ful  promotion  for  Walt  Scott’s  PatnotSews 

experiments  and  demonstrations  that  community,  to  serve  the  “The  Magic  Egg,  the  little  peo-  ‘Of  tnore  than  two  years,  is  now 

-  °  writing  a  regular  philatelic  column 


looking  toward  better  and  more  community  as  a  good  neighbor,  pie’s  Easter  story”  includes  pro- 


rewarding  farming  and  farm  liv¬ 
ing.  derstood.  pers  that  employ  amusin 

Just  in  the  mails,  addressed  to  How  its  community  relations  cartoon  drawings  of  the 
advertisers  and  agencies,  is  a  fold-  program  solved  that  problem  is  people.”  Alvin  J.  McGowan  has  resigned 

er  describing  last  year’s^  “Opera-  the  burden  of  this  booklet,  which  ■  after  25  years  as  police  reporter, 

tion  Hay  Day”  at  Gannett  Farms,  makes  instructive  reading  for  news-  enn  J  rttnriAr  courthouse  reporter,  and  general 

It  describes  the  annual  party  the  paper  promotion  people.  If  you’d  /lliena  limner  assignment  writer  for  the  5fln 

farm  gives  for  its  neighbors,  like  a  copy,  you  might  try  getting  Honoring  Harry  Frank  r>'ego  (Calif.)  Evening  Tribune  \o 

doing  this  most  interestingly  with  one  from  R.  T.  Borth,  manager,  Elizabeth,  N.  J. — More  than  t’^come  public  relations  officer  of 

lets  of  pictures  and  brief  copy,  plant  community  relations,  at  500  friends  and  fellow  workers  of  Diego  Federal  Savings  and 

It  is  fascinating  reading  also  as  GE’s  New  York  office.  Harry  P.  Frank,  general  manager  Association, 

the  description  of  an  unusual  and  ■  and  assistant  publisher  of  the  *  ♦  * 

highly  commendable  newspaper  Honolulu  Traffic  Elizabeth  Daily  Journal,  paid  tri-  William  G.  Beyer,  formerly  a 

public  service.  Some  time  ago  we  talked  about  bute  to  him  March  15  at  a  dinner  member  of  the  editorial  staff  of 


and  to  have  its  neighborliness  un-  motional  ads  for  use  in  newspa-  Collectors  Guide,  monthly 


pers  that  employ  amusing  little  C^^^dian  stamp  periodical, 
cartoon  drawings  of  the  “little  ♦  ♦  ♦ 


500  Att©nd  Dinn©r 


farm  gives  for  its  neighbors,  like  a  copy,  you  might  try  getting  Honoring  Harry  Frank 


Harry  P.  Frank,  general  manager 
and  assistant  publisher  of  the 
Elizabeth  Daily  Journal,  paid  tri- 


Loan  Association. 


William  G.  Beyer,  formerly  a 


ablic  service.  Some  time  ago  we  talked  about  bute  to  him  March  15  at  a  dinner  member  of  the  editorial  staff  of 

The  return  of  such  a  public  city  traffic  problems  offering  news-  marking  his  35th  year  with  the  the  LaSalle  (Ill.)  Daily  News¬ 


papers  an  opportunity  for  public  paper, 
service.  Evidently  this  got  Wil-  Mr.  Frank,  who  was  promoted  dustrial  editor  for  Parker  Pen  Co., 
liam  H.  Ewing,  managing  editor  from  business  manager  to  general  Janesville,  Wis. 
of  the  Honolulu  (Hawaii)  Star-  manager  and  assistant  publisher  *  •  * 

Bulletin,  thinking.  last  month,  started  as  a  copyboy.  Earl  R.  Milne,  former  gen- 


Tribune,  has  been  appointed  in- 


Bulletin,  thinking. 


RETAIL  LINAGE 


includes 
Metro's  idea-inspiring 
COPY  DIGEST  with  each 
issue.  Write  us  or  osk  our  repre- 
sentotive  to  show  you  these  other 
proven  linage  building  services: 

*  Metre  Newtpoper  Service 

*  Foshien  Review  Service 

*  Greoter  Soles  Service 

*  Metre  Jewelry  Service 

*  Metro's  Super  Food  Service 

•  .  .  And  many  other  supplemen¬ 
tary  services  that  mean  PLUS 
BUSINESS  for  your  newspoperl 


80  Madison  Ave. 
New  York  16,  N.  Y. 


CHAS.  T.  MAIN4  INC. 


COMPLETE  SERVICES 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouh,  Designs,  Specifications  and  Supervisien 
of  Construction 

Wedter  E.  Wines  Consultcmt 

80  Federal  Street  317  South  Tryon  Street 

Boston,  Mass.  Charlotte,  N.  C. 


ted  as  a  copyboy.  Earl  R.  Milne,  former  gen- 
eral  manager  of  the  Santa  Ft 
(N.  M.)  News,  has  joined  the  staff 
1^^  of  Louis  H.  Silbertson,  circulation 

consultants  with  headquarters  in 
Chicago. 

*  m  m 

'  Jack  Gregg,  formerly  with  the 

United  Press  bureau  in  Los  .An¬ 
geles,  has  joined  the  general  as¬ 
signment  staff  of  the  San  Diego 
(Calif.)  Evening  Tribune. 

iparvisien  Dennis  Shattuck,  formerly 

sports  editor  for  the  Colfax 
(Wash.)  Gazette-Commoner,  has 
Consultcmt  joined  the  sports  desk  of  the 

Yakima  (Wash.)  Morning  Herald. 
'ryon  Streat  A  vacancy  was  created  on  the 

1  H  M  C  Herald  sports  desk  when  Dave 

lone,  JN.  V,/.  Adams  moved  up  to  the  city  edi- 

tor’s  post. 
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How  and  why 
national  advertisers 


use  newspapers  today 


Printers’  Ink,  April  17th  issue^ 
brings  you  a  major  report;  Hom 
and  why  national  advertisers  use 

newspapers  today — a  dramatic 

/ 

task  force  study  of  the  many  ways 
in  which  newspaper  advertising 
can  pay  off  in  today’s  market. 


Printers^  Ink’s  Report  will  cover  newspaper  advertising  two  w€iys: 


it  will  describe  in  detail  the  spe¬ 
cific  jobs  that  national  newspaper 
advertising  can  do  for  national 
advertisers,  and  -  - 


the  specific  ways  regional  sales 
offices,  distributors,  and  retailers 
can  cash  in  on  national  advertis¬ 


ing  in  newspapers. 


Current  uetvsf)nper  campaigns  from  tested  ex/jerienres  of 
leading  advertisers  icill  illustrate  these  basic  uewsjHiper  values. 


^ot  all  advertisers  know  the  full  story  of  national  news¬ 
paper  advertising.  That’s  why  Printers’  Ink,  on  April 
17th,  will  deliver  to  you  all  the  proved  methods  and 
facts  advertisers  need  to  use  national  newspaper  adver¬ 
tising  most  effectively  today. 


exceptionally  receptive  audience  of  identified  buyers  of 
advertising  right  when  attention  is  focussed  on  national 
newspaper  advertising! 


This  authoritative  report  will  give  you  an  exceptional 
opportunity  to  show  your  best  advertisers  and  prospects, 
the  readers  of  Printers’  Ink,  what  your  newspaper  and 
market  have  to  offer. 


Printers’  Ink’s  mass  circulation,  currently  more  than 
25,000,  gives  you  maximum  readership  where  readership 
counts:  among  the  advertising  management,  sales  and 
agency  executives  who  select  media  and  markets.  For 
instance,  among  the  top  100  newspaper  advertisers — 
''ho  account  for  more  than  a  thousand  products — 
Printers’  Ink  has  958  subscribers — saturation  coverage! 
Vour  advertising  in  the  April  17th  issue  will  reach  an 


You  can  hit  home  with  your  story  at  a  time  when  inter¬ 
media  competition  is  at  a  new  peak.  Consider  the  im¬ 
pression  your  advertising  will  make  upon  thousands 
of  advertising  executives  as  they  read  page  after  page 
of  forceful  newspaper  promotion  linked  by  case  histories 
of  successful  newspaper  advertising  as  presented  in 
Printers’  Ink.  The  Voice  of  Authority. 


Closing  date  is  April  7thl  So  plan  now  to 
participate  in  this  important  newspaper  fea¬ 
ture.  For  further  information  and  space 
reservations,  write,  wire  or  telephone  ROBERT 
E.  Kenyon  Jr.,  Advertising  Director. 


Printers’  Ink 


205  East  42nd  Street  •  Netc  York  17,  New  York 

editor  &  PUBLISHER  for  March  21,  1953 


1952  LINAGE  FIGURES  FOR  1,902  NEWSPAPERS  IN  1,189  CITIES 

Showing  Media  Records  and  Advertising  Linage  Service  Measurements  and  Figures 
Gathered  from  1.486  Newspapers  by  Editor  &  Publisher 


In  this  annual  linage  report  Editor  &  Publisher  presents  linage 
records  of  almost  all  U.  S.  and  Canadian  daily  and  Sunday  news¬ 
papers  for  the  year  1952.  Linage  as  measured  by  Media  Records  is 
shown  on  this  and  succeeding  pages  to  page  53.  Linage  of  other 
newspapers  as  reported  by  their  publishers  to  E  &  P  begins  on  page  53. 
Figures  supplied  by  Advertising  Linage  Service  are  on  page  64. 

MEDIA  RECORDS  SUMMARY  FOR  1952 

In  118  cities,  378  newspapers,  published  in  over  80,000  editions, 
10,000,000  display  advertisements  run  by  over  100,000  advertisers. 
The  following  pages  report  in  summary  and  in  detail  the  record  of 
4,201.855,138  agate  lines  of  newspaper  advertising  as  measured  by 
Media  Records,  Inc.,  year  1952. 


Retail  . 

2,361,387,500 

General  . 

583,131,975 

Automotive  . . 

187,671,524 

Financial  . . . . 

62,311,001 

Total  Display 

3,194,502,000 

Classified  . . . . 

984,596,449 

Legal  . 

22,756,689 

Total  Advertising  . . . . 

4,201,855,138 

AKRON, 

OHIO 

Auto- 

Finan- 

Total 

Rotiil 

Ganaral 

moliva 

cial 

Claaai- 

Adver- 

Mswspapsr 

Ditplay 

OlaHay 

Display 

Diaplay 

flad 

tiling 

Beacon  Journal . 

.(e) 

13,774.886 

2,297,262 

938.698 

236430 

7,123,717 

24.485.210 

pBeaeon  Journal . 

.(S) 

6.017.774 

1.131,619 

138.783 

46,923 

2,119,629 

9,455,613 

ALBANY, 

N.  Y. 

Knickerboeker-N  ews. . 

.(e) 

8.84U84 

1.541J)70 

637,293 

221.863 

2,458,639 

13,868.195 

Times-Union . . 

.(m) 

4.706,092 

1.191,942 

379,755 

196.520 

2,766,642 

9,569.911 

♦Times-rnion . 

.(S) 

3,300,957 

1,140.214 

184,009 

42.040 

747,731 

5.416,167 

ALBUQUERQUE,  N.  M. 

Journal . 

.(m) 

6,797,843 

1,402,976 

570,683 

136.021 

1,846,821 

10.798.889 

Journal . 

.(S) 

2.110,067 

758,584 

94.764 

27.375 

561.836 

3J153.1S4 

Tribune . 

.(e) 

6.807,282 

1,245,111 

551,056 

135,668 

1,827,197 

10.584,145 

ANDERSON  IND. 

Bulletin . 

..(e) 

6,574,814 

836,083 

576,556 

138.141 

1.545.685 

9,760,627 

Herald . 

.(m) 

3,548,873 

774,983 

461.046 

53490 

1.205,060 

6,104.551 

Herald . 

.(S) 

1.4.34.142 

109,262 

87.553 

82,990 

344,666 

2,060.042 

ATLANTA,  GA. 

Constitution . 

.(m) 

7.1.39,534 

2,587,562 

848.608 

391.756 

4,039,139 

15,051,705 

Journal . 

..(el 

14,522,956 

2,622,978 

1.060.658 

406.497 

3,930,976 

22.555.900 

Journal  &  Con.stitution  (.S) 

5.434.771 

1,667,623 

183,708 

173,03S 

1.842,516 

9,303.897 

ATLANTIC  CITY.  N.  J. 

Press  At  l  Dion  .(8ee  Note) 

4,921.324 

1,155,178 

506,946 

187.774 

1,670,127 

8.554.562 

Press . 

..(S) 

1.362.373 

171.666 

102.283 

69.910 

467,007 

2,173.516 

BALTIMORE,  MD. 

♦.American . 

..(S) 

4,298.650 

1.122.565 

209,232 

31,767 

758,542 

6,424,024 

News-Post . 

..(e) 

11.197,050 

1,883,763 

753,849 

299,234 

2,083,593 

16.300.131 

Sun . 

.(m) 

3.917.526 

2,786,933 

615,821 

466.734 

6,470.608 

14.347.489 

Sun . 

..(e) 

13,763.187 

2,816.139 

1.058,175 

296.868 

6.395,385 

24,388,652 

{Sun . 

..(S) 

8,634.580 

1.790,987 

171.641 

76.785 

3.090.643 

13,766,146 

BAYONNE,  N.  J. 

Times . 

..(e^ 

3.120.150 

677,378 

401,547 

104  ..S5S 

959.931 

5,308,700 

BINGHAMTON.  N.  Y. 

Press . 

.  .fe) 

8,651.027 

1,208.309 

612,373 

79.1.55 

2.346,010 

12.993.12S 

Press . 

..(fi) 

1.563.430 

315.325 

118.541 

43.009 

414.747 

2.455.662 

Sun . 

.(m) 

2.187.432 

525,289 

144.863 

63,849 

1,U1.385 

4.2I3.80S 

BOSTON,  MASS. 

American . 

..(e) 

5.430.623 

1,434.587 

290.605 

60.423 

550,185 

7.799.865 

Record . 

.  .(ml 

5.823.669 

1.444.005 

297.016 

61417 

681.888 

8.496.476 

♦Adverti..^*  r . 

..fS) 

1.838.031 

965.661 

117.296 

6428 

574,120 

3.502.038 

Globe . 

..fe) 

8.87.3,346 

2.097,805 

471,431 

143.941 

2.822.124 

14,459,999 

Globe . 

.  .fm) 

5.003.162 

1.992.823 

458.202 

144402 

3,250.402 

10,896.672 

Globe . 

..(S) 

6,726.335 

1.345,610 

170,703 

18.896 

3.149.119 

11.411.442 

Herald . 

•  (m) 

7,122,681 

2.930,116 

603.606 

360.147 

2,787.465 

13.881.132 

{Herald . 

..(S) 

8.062.639 

1,637,754 

168,955 

31.887 

2,616.806 

12.519.256 

Traveler . 

,..(e) 

13.331.160 

3.153.068 

654.443 

363,973 

2,271.768 

19.885.245 

Post . 

.  .(ml 

4.765.536 

1.179.089 

474,671 

118.702 

1,355,690 

8.048.338 

pPort . 

..(S) 

2490.154 

715.930 

72.920 

12.917 

796.744 

4.090.222 

BUFFALO,  N.  Y. 


Newspaoer 

Retail 

Display 

Auto- 

General  motive 

Diaplay  Display 

Finan¬ 

cial 

DisiHay 

Claaai- 

fied 

Total 

Adver¬ 

tising 

Courier-Express . 

.  (m) 

6.182.126 

1.156.154 

795.204 

1.50.948 

1.903344 

10.275.Sir 

'Courier-Express. . . 

.(S) 

7.045,027 

1.954.919 

5.58.504 

49,143 

822,739 

10.4.30.63:1 

News . 

..(e) 

16.274.943 

3.007.492 

1.773.417 

198.851 

4,804.924 

26.127.1M 

Courier-Poet 

.(e) 

6,949.414 

CAMDEN.  N.  J. 

1,509.181  1.085.795 

123.308 

2,988.058 

12.88il.'t71 

News . 

..(e) 

7.880.024 

CHARLOTTE,  N.  C. 

1.213,995  668.937 

227316 

2,304.184 

1 2.320.  wM 

Observer . 

Jm) 

8.514.723 

1.928.667 

60S.644 

310,766 

3.641.920 

15.0333!i< 

JObserver . 

..(S) 

3.869,229 

1,608.737 

204.829 

152.822 

1.316.969 

7.157,240 

Tribune . 

(m) 

15.821.409 

CHICAGO,  ILL. 

4,525.857  907.937 

565,935 

8.933398 

30.768.00< 

Tribune . 

..(S) 

8.961.741 

2.881.101 

335,627 

226329 

4.458.795 

16.864.101 

§Daily  Nea^s . 

..(e) 

n.267.184 

3.459.770 

770.471 

379305 

2.440.164 

1837239.3 

Herald-.American _ 

..(e) 

5.778.664 

2.024.462 

.541319 

207.095 

1352.564 

10.119348 

♦Herald-.American .  . 

..(S) 

1.851,793 

1.089.874 

217.706 

20.153 

423  363 

3.602344 

Sun-Times . 

..(dl 

7.718.540 

1379.124 

636.541 

206,650 

2.444.485 

12391.634 

p.8un-Times . 

..(S) 

2,726.944 

59535S 

81.709 

19.086 

551,963 

3.97.S321 

Enquirer . 

(m) 

5.308.174 

CINCINNATI.  OHIO 

1394.106  523.016 

204.624 

6.798.459 

14.789.794 

fEoquirer . 

.  (8) 

7.777.406 

2350,605 

289,921 

74.962 

3,485.832 

14.180.0;« 

Post . 

..(e) 

7,157.605 

2314330 

725.122 

107310 

5.164371 

15.390.752 

Times-Star . 

..(e) 

7.885338 

2,700350  843,886 

153.736 

4327.908 

15.977,714 

I1ain>Dealer . 

(m) 

7,488.952 

CLEVELAND.  OHIO 

2.116,728  694.967 

444,051 

10.013,158 

20.808.121 

tPlainwDeaier . 

(8) 

10,171,839 

2340.735 

579,475 

91.648 

4.194.421 

17.878.962 

News . 

.(e) 

5.338.409 

1,478375 

545.445 

295,679 

1.663.910 

9.350361 

Press . 

..(e) 

13.508.964 

3373,093 

1.083.421 

309,647 

7.959306 

26.160.201 

Dispatch . 

..(e) 

8.607,905 

COLUMBUS.  OHIO 

2.900343  884.822 

231,499 

5.138.885 

17,818,932 

Dispatch . 

..(8) 

6,499.525 

1.466,000 

192,748 

172,298 

2,707.142 

11.039329 

Citixen . 

..(e) 

4,666,925 

877,180 

410310 

87,711 

1.969.700 

8.040304 

Citizen . 

..(8) 

2.705,711 

268.404 

73374 

74.462 

760362 

3.882.856 

Ohio  State  Journal 

.(m) 

3397.945 

654.482 

298.952 

420.616 

2,087.482 

6.937.945 

Star . 

•  .(w) 

722.587 

102.694 

68.452 

19.869 

895 

914.477 

News . 

.  .(m) 

12,147.161 

DALLAS.  TEXAS 

2337.853  928315 

217320 

6.000.291 

21,672.073 

{News  . 

..(8) 

3,970.298 

1,796.187 

380,868 

75,834 

2374327 

8.610.487 

Times-Herald . 

..(e) 

15.762340 

2,094.738 

1,524.257 

176.304 

4.931.677 

25.160.656 

Times-Herald . 

..(8) 

4.704,238 

957,089 

317,713 

66,494 

1.774.893 

7,839.444 

Journai-Herahi . 

.  .(m) 

637536s 

DAYTON.  OHIO 

2,263,634  897311 

218.893 

6.415316 

16.482.461 

News . 

..(e) 

12.042,340 

2393,727 

1.044.427 

213.988 

6377351 

21,941.616 

..(8) 

5,019,647 

868389 

116..528 

25,905 

1.489.791 

7.521.310 

Rorky  Mount.  News 

.  .(m) 

8.036.304 

DENVER.  COLO. 

1.092,6!)2  698.597 

230.243 

3.350342 

13.452.615 

pRorky  Mount.  News.  (S) 

1.609,927 

572343 

136.501 

21.168 

989.904 

3330.314 

Post  . 

...(el 

12.474.839 

2.512.&I3 

964.511 

373,608 

5.454.125 

21.803.266 

Post . 

..(8) 

2,984,373 

1.264,213 

191.005 

39.155 

2,976..597 

7.4.66.310 

Register . 

.  .(ml 

2.644.653 

DES  MOINES,  IOWA 
1.614.411  584.180 

120.618 

2.567358 

7.573.625 

Tribune . 

...(el 

5,117367 

1,689,777 

742.444 

127339 

2376.941 

10.298.371 

{Register . 

...(8) 

2,476,201 

2323.069 

191.620 

33.311 

1342.697 

6..667.971 

Free  Press  . 

.  .(ml 

7.649,002 

DETROIT,  MICH. 

1,800,027  1.025.864 

254.995 

3.364.3.30 

14.125.017 

pFree  IVess . 

...(8) 

2.643.141 

992.734 

122.536 

69,893 

1.132,719 

4.967.119 

News . 

...(el 

14,181.107 

3330.294 

1.247.850 

211.461 

6.572.233 

25.447327 

{News . 

...(8) 

4.892,381 

2.010.795 

284.649 

49.222 

4.555.744 

11,795.153 

Times . 

...(el 

7.803,528 

2.050.576 

987.066 

138.520 

2.874.601 

13.857353 

*Times . 

...(8) 

2,782,731 

1.134.110 

170.570 

47,492 

1.056.733 

5.19.3.366 

NOTE;  -Atlantic  City  Press  (m)  sold  in  romhination  with  Union  (e).  I.inaitr  of  one  editiosi 
Press  (m)  only,  is  shown. 

i  Includes  This  Week  linage, 
p  Includes  Parade  linaite. 
t  Includes  .\inerican  Weekly  linatte. 

*  Includes  .\merican  Weekly  and  Comic  Weekly  linape. 
t  Includes  .\merican  Weekly  and  This  Week  linaite. 

Boston  Evening  Globe  sold  only  in  combination  with  either  Moreing  Globe  or  Sunday  Globe. 
Evening  Traveler  sold  orly  in  combination  with  either  Morning  Herald  or  Sunday  Herald.  Erenim 
American  sold  in  combination  with  Morning  Record.  Morning  Post  sold  in  optional  combination  with 
Sunday  Post. 
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Newspaper 


Henild . (e) 

N’tws-Tribune . (m) 

NfKs-Tribiine . (S) 


Times . ,in) 

iTimes . (S) 

Hefsld-Post . (e^ 

Dispstcli-Herald . (e) 

pDispeteh-HersId . (S) 

Times . (e) 

Tunes . (S) 


Courier . (m^ 

frm . (e) 

Courier*  Press . (P> 


JoumsRJnielte .  Cib' 

pJrinial-Ouettr . (S' 

N'ews-Srntiiiel . fs) 


Stir-Telcitnun 

. (m) 

.lar-Tdegram , 

. (e) 

f^»r-Telferam. 

. fS> 

PrwiB . 

. (el 

Bee . 

Bff . 

.... 

Ptmt-Tribiin**. , 

. . . . 

Posl-ltar . 

.  (see  .Sotpl 

Press . 

. (ei 

Herald  . . 

Herald  . . 

. (S' 

Pktriot . 

(see  Notel 

pPatriot-Ne»-s. 

Coiirant 

^Oourent . 

Times 

....(el 

Chronirle 

Chrwiicl^ 

. (.8) 

Post 

IPosf 

Ppfm 

Sea, 

..(e' 

•^ir 

IStar 

Timftt. . 

. (P^ 

pTimes. 


fltrion-Mepr 

.  (m) 

narioo-I^f^r . 

...  (ft) 

^ly  NVws . 

. . . .  (e) 

Neirn 

....rs) 

Retail 

Display 

DULUTH. 

General 

Display 

MINN. 

Auto¬ 

motive 

Display 

5.774.163 

1.401.651 

438.352 

2,861.865 

1.411.440 

431.122 

3,758.259 

537,036 

95,167 

EL  PASO. 

TEXAS 

6.469.443 

1.641.960 

795.618 

3.604.956 

972.079 

253.740 

7.2.57.186 

1.846.045 

951.016 

ERIE. 

PA. 

4..S66.775 

805.167 

367,02.5 

2,620,771 

707,025 

169357 

8.285.873 

1.712.172 

670.950 

1,863.327 

112.516 

80.695 

EVANSVILLE.  IND. 

9.969.326 

1.446.214 

755,717 

9.9.55.604 

1.666.133 

748,762 

4.081.079 

618.018 

175.521 

FORT  WAYNE.  IND. 

3.879.735 

1.605309 

512.179 

3.787.366 

908.049 

176.189 

10.247.691 

1.776,543 

690.497 

FORT  WORTH.  TEXAS 

2.820.018 

2380.695 

478.352 

11.469.765 

2.448,561 

1.083.910 

4.463.919 

1.086,496 

287.701 

6.4.38.661 

1.037.803 

418,735 

FRESNO.  CALIF. 

7,548.060 

2.191.8.35 

767.283 

3.026.131 

877,(M.3 

.376.629 

GARY. 

IND. 

11.4.55,827 

1.031.774 

703.172 

GLENS  FALLS.  N.  Y. 

4.641.021 

609.S57 

395.076 

GRAND  RAPIDS.  MICH. 


12.217.518 

2351.849 

1.0283.34 

.3.111.368 

906,221 

.326.302 

4.709.180 

842.157 

293.896 

HARRISBURG.  PA. 

8.424.975 

2.024.289 

839,772 

2.169.435 

667.602 

47.533 

HARTFORD.  CDNN. 

4.012.176 

1375.096 

496.862 

4.484.010 

1.394.504 

445.927 

12.804.483 

2.440.890 

1,124.045 

HOUSTON.  TEXAS 

14.779,483 

2.672.329 

1.044.532 

6,857,727 

1.273364 

233,565 

9.614.540 

1.829.956 

817.808 

4.834.796 

1,185.628 

167.868 

7.019.958 

1.155.738 

555.658 

INDIANAPOLIS.  IND. 

9.417332 

2.662.616 

1.019369 

9.905.949 

2.676.155 

811.969 

6.050.774 

1.908.495 

292.491 

7,679,604 

1.408.698 

632.ni 

2.495.043 

543.877 

140.9.50 

JACKSON. 

MISS. 

4.648.268 

1327355 

641.931 

2300.961 

551.142 

121.117 

4.859.866 

1301.863 

768.029 

2338.911 

570,518 

138.716 

nion , 
|Tunfs<rnion , 

Joumsi 


(ml 

.(SI 

.(e' 


JACKSONVILLE.  FU. 
8.625.830  2J56.193  1,133.887 

3.410.452  1.260.564  252.183 

6.860.367  878.501  1.053.564 


Jersey  Jni.mili-gaill^ 
End 

J'r»e>'  Journal— North 


(e) 


End 

Trili*i 


. (e) 

'"e  ....  (see  Note) 


JERSEY  CITY,  N.  J. 


4.640.572 

1,320.922 

589.417 

4.847.015 

1.324.568 

559,774 

JOHNSTOWN.  PA. 

8335,519 

1343  496 

670.653 

10397309 

KANSAS  CITY 

.  MO. 

Star. 

TWa 

9.787.W9 

1  i  .63S 

317 1007 

Journal 

KNOXVILLE.  TENN. 

Journal 

rs) 

1.985.895 

5.126.032 

2.170306 

S»*s-.Sentinel _ 

^e*s-Sentinel _ 

. (e) 

....(R) 

1377.623 

730328 

582.611 

133355 

Finan¬ 

cial 

Ditplay 

100.352 

72.156 

27.067 


66.1.39 

25.362 

12U12 


136.013 

50.336 

204.874 

43.010 


213.766 

213.650 

62..548 


177.376 

36.725 

221.463 


176.856 

186.573 

62.on 

147.662 


125.832 

20.120 

147.6.56 

141.835 

222.507 

121.445 

10.871 

126.8.54 

7.911 

200.724 

184.880 

361.870 

156.125 

39.088 

176.024 

23.889 

96.275 


213.862 

186.667 

27.774 

199.108 

16.229 

142.254 

30.434 

140.870 

43.881 

339.679 

36.671 

282.624 


225.145 

307.266 


149.770 


160.266 

251.702 

160.517 


127.423 

40.147 

136.913 

22.504 


Classi- 

Hed 

1.757,847 

1.792.264 

553.979 


2.831,506 

641.223 

2.8.33.025 


1.S20.363 

677.142 

2.888.177 

1.044.267 


2.294.877 

2.r5,857 

890.379 


4.213.361 

847.816 

4.341.570 


3.158,534 

3.143.446 

1.496,977 

1.187.369 


3.705.266 

1.050.072 

2.7.58.3.32 

1.^38,202 

5.584.551 

1.581.754 

689.465 

2.906.295 

4.50.064 

2.268.606 

1.069.929 

4,351.393 

7.127,802 

2.514.264 

4.522.821 

1.358.153 

1.978.17» 

6.205.004 

6.222.006 

2,007.221 

4.396.838 

1.918.123 

2.025.427 

446.193 

2.164.351 

476,673 

3.255306 

1345.017 

2.198.469 


3.490327 

3.492.933 

1.952350 

4311.893 

2341.852 

4380,762 

1.400.413 

494319 

1362.326 

.538.420 


Total 

Adver- 

tining 

9.619.890 

6.687397 

4,971.746 


ll,874.79ti 

5.498.954 

13,023,579 


8.065.886 

4324.781 

13.909.136 

3.144.182 


14,773.169 

14,923.977 

5.835.680 


10.552333 

5.756.688 

17.445.085 


9.062.305 

18.370.028 

7.401.863 

9374.494 


14.593.828 

5.352.933 


16.204.432 

7.207.937 

21.418.826 

6,275,828 

6.616.280 

14.411.668 

3.343.159 

8.476.737 

7.584.214 

21.250.6.58 

25.875,782 

10.928.883 

17.043.875 

7,582.328 

10.881,648 


19.555.866 
19.839.041 
10.287.058 

14.365.866 
5.114.264 

8.795.167 

3,450.757 

9.319.259 

3.469.588 

15.822.925 

6.305.698 

11.393367 


10386.003 

10.860.811 

12.936.025 

17,755.081 

10335.673 

16.854.151 

6.310356 

2.799323 

8.815344 

3.607.991 


LITTLE  ROCK.  ARK. 


Auto- 

Finan- 

Total 

Retail 

Gentral 

motive 

cial 

Claasi- 

Adver- 

Newspaper 

Display 

Display 

Display 

Display 

fied 

rising 

-Vrkansai}  Gazette  . 

.  (mt 

6.896.640 

1303,275 

727,234 

95.644 

2.080.554 

11.129,078 

p Arkansas  Gazette. . . 

.(S) 

2,540.3,88 

987.935 

178,638 

37.732 

643.176 

4,398,709 

Arkansas  Democrat . . 

.(e) 

6.728.351 

1.581.611 

829,023 

90.698 

1.692.980 

11.020.557 

Arkansas  Democrat. . 

.(S) 

2,069.427 

540.306 

158.642 

21.700 

497.559 

3.290,056 

LONG  BEACH.  CALIF. 

Independent . 

.(m) 

6.402.016 

535371 

440.403 

187.649 

4.045.576 

11,868.858 

Independent . 

.(S) 

939,615 

42.892 

126.723 

33.517 

831.172 

1.976.833 

Pres5»releicram 

..(e) 

7.806.114 

1352,620 

648.514 

198.812 

3.593.183 

13.804.415 

pindependent  Press- 

Telegram . 

.(S) 

3.051.453 

882.075 

237.740 

'  32369 

1.306.868 

5.6U.501 

LONG  ISLAND.  N.  Y. 

N'ewsday— Suffolk. .. 

..(e) 

5,792.242 

1.107.931 

561.916 

145.598 

6311.457 

13.941.827 

N'ewsday— Nsaaau . . 

..(e) 

10.538.055 

1,133.401 

749,343 

245319 

6319.066 

19.187.089 

LOS  ANGELES.  CALIF. 

Examiner . 

.  (m) 

7345.779 

2.647331 

595,934 

273.419 

7.131.624 

17.907,951 

*Examinrr . 

..(S) 

6.000.464 

1360.076 

350.913 

20.867 

2.706388 

10.439394 

Times . 

.(m) 

14.686.214 

3.139325 

707.930 

552.866 

10314.836 

29.412,930 

STimes . . 

..(») 

9.442.034 

2323378 

365.029 

66376 

4338.718 

16.436.477 

Herald  A  Express. . . 

..(e) 

8.898384 

2.694.411 

817.737 

223377 

1372.889 

13.913.871 

Daily  News . 

..(el 

5.800.926 

1.114.196 

354,683 

113.096 

1,030.648 

8.422.097 

Daily  News . 

..(S) 

542382 

38337 

6.953 

1.530 

100.702 

690.510 

Mirror . 

..(e) 

6.811.699 

1,428346 

332316 

92372 

2.493.034 

11.163.713 

LOUISVILLE.  KY. 

Ootin^Jiwirnsi  .... 

.(ml 

7.371.665 

2.406.076 

842.919 

454.005 

4.126.929 

15.263.424 

Courirr-Joiimal . 

.(S) 

6.598.151 

1.426.612 

222.533 

166345 

1.156394 

9374.915 

Times . 

..(e) 

9.770392 

2.390.985 

955.776 

444,707 

4.068.467 

17.674.819 

MEMPHIS. 

TENN. 

Commercisl  .Appeal . . 

.(m) 

13.478.061 

2332338 

880.195 

223.286 

4.182.054 

21.332.265 

iCommereial  .Appeal . 

.(S) 

4.808360 

1.568.309 

204340 

28.535 

2.105,542 

8,727.729 

Press-Seimitar . 

-  .(e) 

5.805.435 

2.108.765 

980,036 

168.057 

4.146.796 

13.250,133 

MERIDEN. 

CONN. 

Rerord-Joiirrud  (see  Note) 

4.541.142 

827,975 

755,7.54 

242.972 

795.704 

7302.827 

MIAMI. 

FLA. 

Herald  . 

.(ml 

13380.312 

3379,764 

2.177.985 

394.832 

9.286.850 

28.601.156 

'Herald  . 

.(S) 

5.194.109 

1.481398 

494.429 

121.713 

3.474.671 

10.770,101 

News . 

..(e) 

7389,865 

1.410.069 

955.850 

270.863 

3331.735 

13.424.268 

JNews . 

.(S) 

2363.679 

1.148.464 

172.010 

105.165 

737.232 

4.427.497 

MILWAUKEE.  WISC. 

Sentinel . 

.  (m) 

4.064,761 

1380.552 

523.528 

312.932 

3.944.825 

10,135375 

•Sentinel . 

.(S) 

1.540.590 

1.099.432 

172.999 

29303 

1.175,964 

4.022.042 

Journal . 

..(e) 

19.470,792 

2.971.335 

1.440.282 

271,394 

9.162.363 

33.325.187 

^Journal . 

.(S) 

8.061,173 

2.138.033 

320.172 

59.3.54 

5,546.447 

16.132315 

MINNEAPOLIS.  MINN. 

Tribune . 

.  (m) 

5392.521 

2.197,033 

764.521 

291.090 

6.339.613 

14.887,804 

Star . 

..(e> 

12.847.145 

2366.581 

931.118 

293301 

8.337375 

22.678304 

STrihiine . 

.(S) 

4.716.087 

2,198.451 

159.099 

57.880 

3.406.ail 

10,537317 

MOOESTO,  CALIF. 

Bee . 

..(e) 

.5.235.952 

1.050.808 

624.707 

121.044 

2.334.454 

9363.408 

MONTREAL.  CANADA 

•/Star  . 

..(e) 

12.096341 

4346.135 

814.02:1 

.366.108 

5.9.S5.042 

24,023.750 

Gaiette.  . 

.(m) 

6.761.745 

2.610.702 

600.616 

397.032 

1.388.549 

11,880.984 

Idi  Prease . 

..(e) 

13.681.805 

4.215.028 

830,736 

252379 

5313.018 

24.452.602 

La  Patrie . 

..(e) 

1.025355 

1.031.547 

101.159 

47.970 

43.090 

2.340.004 

Ijt  Patrie . 

..(•S) 

1.004.667 

1347.743 

99.844 

29329 

67,099 

2.750.772 

Herald . 

..(el 

2.088.686 

571.913 

465.408 

.57.689 

261.9.59 

3.606.410 

MUNCIE.  IND. 

Press . 

..(e) 

6.012368 

1.047.480 

710.108 

181344 

1,834359 

9.829.688 

Star . 

(m) 

5.913,013 

1.050379 

652.127 

156.980 

1.838.449 

9.652313 

Star . 

..(S) 

1,5.54.452 

503,154 

84.620 

145,525 

610,531 

2.898.282 

NASHVILLE,  TENN. 

Banner . 

..(e) 

8.706308 

1.927.829 

762387 

2.53.051 

3.101.965 

14.792.281 

Tennessean . 

.(ml 

8,705,027 

1.933.694 

763.619 

255.192 

3.102.867 

14.811.710 

Tennessean . 

..(SI 

4.680.726 

1.039.745 

159.016 

55.502 

1.128.544 

7.066.195 

NEW  HAVEN.  CONN. 

Jonmal-Tonrier . 

I'm) 

2.813.073 

507.477 

440.9.50 

316.394 

345350 

4.637.222 

Register . 

..(el 

10,030.867 

2.430.897 

887.931 

329307 

2.593.548 

16344.339 

Register . 

..(S) 

2.665.758 

568.073 

432.659 

248.285 

930.946 

4.856.913 

NEW  LONDON,  CONN. 

i>»y . 

..(e) 

5.117,358 

1,109.937 

783.660 

250.478 

1.189.650 

8330.537 

p  Incbides  Parade  linaxe. 
i  Includes  Tliis  Week  linage. 

*  Includes  American  Weeklv  and  Comic  Weekly  linaae. 
t  Inriiides  .American  Weeklv  and  Thia  Week  linage. 
ff  Inel'ides  Week-end  Picture  Magaiine. 

NOTE;  Glens  Palls  Post-Star  (m)  and  Times  (e)  sold  in  combination  only.  Linage  of  one  edition 
Post-Star  (m)  only,  is  given. 

NOTE:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot . 
NOTE;  Johnstown  Tribune  (e)  sold  in  combinatioa  with  the  Democrat  (ra'.  Linage  of  one 
*  edition.  Tribune  (e)  only,  is  shown. 
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1 


SPOKANC.  WASH. 


HenkWournil . (e) 

p*H(nl<l- American . . .  (S) 

P«»t-SUndard . Cm) 

Pttrt-.'Handard . (S) 

Ncwa-Tribune . (,) 

Newa-Tribune . (S) 

Timm . fni 

“*1* . (*) 

Blade . (<<1 

Globe  k  .Mail . (m) 

••Telegram . le) 

.  (e) 

.  fw) 

••K veiling  Times . (e» 

Times  .Advertiser . (8) 

Trentonian . (in' 

. (see  Note) 


Hiklson  Dispatch _ (m) 

<  Ibserver-Dispatch _ (e) 

Gheerver-Dijpatch _ (8) 

. (m) 

Timra-Herald . (d) 

*Times-HeraW . (8) 

. (e) 

. Cm) 

. (8) 

.  .  .(e) 

^•■'tar .  c.*; 


Retail 

Ditpiey 

Qenaial 

Ditmay 

Auto¬ 

motive 

Diaetay 

Finan¬ 

cial 

Diaptay 

Claaar- 

fied 

Total 

Advtr- 

tiaing 

3.782.622 

1537509 

481.469 

37A83 

2..843.335 

8.420.906 

3J66,797 

1.490.602 

250.068 

109599 

1.3X8.694 

6.608.562 

6.422.345 

1.771.755 

617.406 

145511 

2.458.938 

11. .842.987 

STOCKTON. 

CALIF. 

9.7.50.519 

1,795,071 

1.064.161 

169582 

3.4285*8; 

16.382.641 

SYRACUSE. 

N.  Y. 

11.817,963 

25775-22 

"89.125 

188582 

3.6~3.086 

19.719.800 

3.872.478 

1.427.487 

1.37.419 

67,94" 

1.365.029 

7524.514 

4.049.483 

2.337.963 

631.981 

175670 

2.421.911 

10,777,762 

2.385586 

:198.085 

55.612 

SI  523 

623.44»l 

3.983564 

TACOMA.  WASH. 

5.534.991 

1556,922 

476572 

IUO.866 

1.89-2,8.58 

9.642.635 

t. 935.083 

396.116 

202,784 

38.679 

748.9:1 

3.329.961 

TOLEDO.  OHIO 

3.956A26 

2.6.32516 

946.544 

216,937 

4.456.T59 

12581.732 

IU.957.68I 

2  433528 

1.085.827 

2*16525 

4.542.841 

19509.984 

6.691.053 

1. 422.395 

217523 

1.53.9<n 

1,972.461 

10.4.37.1 84 

TORONTO,  ONT 

..  CANADA 

5.146.416 

257959*1 

"50.806 

497,440 

4.008.066 

13500.175 

8.957.105 

3.688.763 

883533 

274,974 

7,107,970 

21517.759 

12.026,070 

3,808.0*10 

1.031,198 

243.717 

9,175,653 

■26,580.546 

.30501 

1.072.891 

53.553 

2,8.80 

1.1.89.495 

TRENTON. 

N.  J. 

8528573 

1.823.376 

642.100 

185.172 

2547,6X3 

13.745,894 

2.016.760 

149.420 

141.850 

68.549 

649.232 

3.028532 

3.93956*1 

467.745 

379.549 

129.487 

2501.960 

7516.809 

TROY.  N.  Y. 

7.933,110 

1.4.^3.332 

595.532 

218,679 

2,107.861 

12.408.7!^ 

TULSA.  OKLA. 

12.123579 

1.547.795 

873,019 

296,407 

3,673,942 

18.515550 

11.587584 

1519566 

S24.6I8 

296538 

3,678557 

17.909546 

4.4.35.811 

886,557 

193.145 

80.192 

1527.588 

6.9-24.213 

UNION  CITY.  N.  J. 

4,500.762 

856.556 

383.686 

216.425 

2.472,9-29 

8,65:1.749 

UTICA.  N.  Y. 

5,800.779 

1.197.832 

604.366 

196589 

1.994.451 

9.840586 

2.086.944 

332.839 

119.815 

42.799 

352589 

2.934.856 

7,861,107 

372,846 

400.209 

2-24.080 

2.028.920 

10.971.61.8 

WASHINGTON.  D.  C. 

9,916,021 

2537.853 

792.783 

296.091 

3,712.864 

16,985,173 

3,573550 

1.068.495 

111.633 

80.899 

971531 

5,806.027 

7.766.496 

792.664 

420.651 

141.009 

2599,149 

11.550548 

10..346,397 

2.220.934 

648.525 

:i48.908 

3.877 .648 

17..820.631 

4.989,715 

956.76" 

IIII5I2 

98,053 

1.237595 

7.3"2.6tl 

20.652.941 

2558.989 

910.55'* 

386.1  "4 

6,539.178 

.30.M(r2.7a8 

6.646,o:i5 

I.SI4.5"I 

246,643 

104594 

2.77S..-I01 

II..89I.3I.8 

Newapaper 

Retail 

Oiaolay 

WATERBURY, 

Ganaral 

Diaatay 

,  CONN. 
Aul*>- 
motiva 
Diaplay 

Finan¬ 

cial 

Diaptay 

Claeai- 

fied 

Total 

Advar- 

tiaing 

Hepublican  . 

(m' 

5.631,981 

1,558,567 

401.420 

80.500 

1.690548 

9.459.15*8 

Republican . 

2.628.917 

314,427 

143544 

201.961 

468,433 

3.765,613 

.Vmeriean . 

.V) 

7,971,581 

1,780,671 

531.139 

276.113 

1.832,913 

12.448..VM 

Mamaroni'i’k  'rimer . . , 

WESTCHESTER  COUNTY  MACY  GROUP.  N.  Y. 

.*e  2.183,727  948,280  480,479  140.205 

696,478 

4,475.691 

Mt.  Vernon  Aricuts 

.(e 

4.309.060 

1,001546 

.884,377 

241.675 

1,241,651 

:,42".2.86 

New  Rochelle  Sfandanl- 
Star  . .  e 

8.036.026 

1,031,069 

.857.06.8 

:«5574 

1.198.447 

",222.xO;* 

tAiaining  C'itiieu- 
Register . 

A 

2,187,665 

958,4x5 

479,524  ' 

156.620 

744,121 

4.563,3.80 

Peflukill  Sur . 

•  (p; 

2.325.654 

823.806 

.8:11,787 

140,172 

587,065 

4.454.558 

Port  Chester  Item. , . 

.(«; 

4.442,414 

1,026,372 

.863.129 

244.482 

1,146,442 

7.467,047 

Tarrytown  New>  .... 

(r 

2..806.406 

983.666 

4S3.8T6 

192.922 

650.609 

4,S49..897 

Yonkers  Herald 
Statesman . 

'.«) 

4442,137 

1.044.233 

469.96:1 

284,625 

1.470515 

7,782,164 

WliHe  Plains  Reporter 
Tispateh . 

• 

6.608,951 

1.037.228 

694.:L8;1 

284.728 

1.644,145 

9,766.287 

. 

•  m 

.>,723535 

WHEELING. 

1.556541 

W.  VA. 

432.572 

17.8.083 

1,046.466 

8,971,481 

News-Register . 

.ie) 

8,802544 

1,530.560 

421.191 

lh7,970 

986,182 

8.977,424 

New.s-Regwter  ... 

.;s: 

:1.1I3.463 

372,908 

78,602 

in3,.329 

330.567 

3,998,880 

Beacon 

".453513 

WICHITA. 

1,883.805 

KAN. 

SOI  .930 

$4,521 

2.881516 

14503,475 

Beaeon 

3.350.643 

1,018.700 

284,974 

.85,590 

1527566 

5.947,077 

l-iagle . 

■m' 

6.571.151 

1.079,324 

.842,858 

73,204 

5,987.454 

14555.46-2 

Kagle  .  . 

3,407520 

1.072.553 

415.810 

121.990 

6.133,871 

11,425.792 

pFafrie 

^S. 

2.276,990 

691.832 

113.852 

66,456 

1.931537 

5,097591 

Telegram 

s; 

3.634.872 

WORCESTER.  MASS. 

652,058  268.4.89 

94.366 

1.004558 

5.654.7.89 

Telegram 

m 

4.831540 

1.733.115 

.892.4-27 

202,123 

2.427,997 

9.911,101 

flaiettc  »V  PoKt 

'e 

6,831.781 

I.8.81..TT3 

738.463 

24.8310 

2,658,879 

12.358,467 

Vindicator  Telt'gram 

",S93.:i-2» 

YOUNGSTOWN.  OHIO 

2.04.3.208  "27,671 

\\2MH 

•2.803,012 

I4.4U1."" 

pVindiestor  Telegram 

5.428,449 

I.0I",I47 

?»>4 

1.149.125 

p  loi'liiiltrs  l*ande  linatn*. 

♦  InrliMleff  Aro«>nran  Weekly  ami  (Vni*  Wwkly  lirwa* . 

§  Includes  This  W»>ek  lioaf^. 

**  PuWished  wl>  five  day^  ea»*h  «e**k. 

*  Includes  American  Weekly  linage. 

•  •  Inelud*^  Wrck-end  Picttire  Ma;mzine. 

NOTK.  I  roj  Record  m  and  Times-Kecord  e.)  sold  in  c«mir»ii.aTiofi  onlv.  Linai^e  of  on*- »>iit»oii. 
'm  only,  is 


1952  ADVERTISING  LINAGE  REPORTED  BY  1,524  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,071  Cities  as  Reported  to  Editor  &  Publisher 


City 

Birmineliam. 


Papar 

I’oat-Herald 
•VeiM . 

News. . . . 
Total 


ALABAMA 
Pub-  Total 
lished  Linage 

m  l:t,!5:«,67ti 
.16  l».47».(»4(i 


Display 

National  Local 


■m  l:t,.'5:«,67ti  l',740.19S  7,^23,914  2.9ta.5«4  I2l.:«)s 

.16  I9.47».(»4(l  2,740,2:14  I;L77:!.942  2.9fi4.'««4  22.72" 

.  i8i  9.17.5.41"  1,.'>46,9:«»  «,2.sn,98"  l.:t47..'i(yp  l.;ll" 

nieS'  42.l!Hl.lt4  7,aW,.3«2  27,S78,S44  7,277,92"  14.5.;t.i4 

l.e-al  iiieliiflt.l  p.artly  in  lucal  and  partly  in  ittaieral 


City 

Slieffield- 

Tii.ii'iiinlH;t 


,l.f  inil  inelnilisl  m  claseiliisli 

'Inmenmery  ...  vdiirtiser  in)  9.220.792  l..iai,014  .i.yi7.H24  l.iiil 

Journal..  .  i’e  9,27.5,714  I..50(l,2fi0  .5,"ti9,192 

Xdvirtuier  ',8r  4,0*12,54"  :{95,402  :»,0««,9:i"  .57 

Tiital  IMI-Si  22..5.59.n.i4  :t.4lMi.*i7(l  I4,"0.3.7.54  :1.9*1 

V..r»  I  2.''7:*.9"t.  .191. "74  1.9<*"..5*in  i: 

editor  &  PUBLISHER  for  March  21  1953 


1. .8^8,014 

.8,  "67,624 

1.696,61" 

I4.:U|" 

1. -8*81,260 

.8,  "*19, 192 

1,697.27*; 

*88,75$ 

:*95,402 

3,*8i6,9:*8 

.874.32-2 

1,3.8$ 

:t.4IM;.67*i 

I4.80.3.7.84 

:l.9*;".2I*'i 

"1.424 

*91. "74 

l.!6*"..8*IO 

174.440 

II6M72 

ALABAMA  Continued 
Pub-  Total  Display 

lished  Linage  National  Local 


1  rU'iUtn  iMilit. 
Sunday  edition 
Tfital 


.  Ce)  4,S<W,74n 
*8)  I,364..510 

(eS)  *i, 228, 2.50 


I)  >than 

Katjlr 

e 

6,64.8.419 

Mll,7.80 

.8.INI.8,6"I1 

1 .034.936 

42>4<' 

Trfiy 

MrKnft 

l)f  Htiir 

f>nUi/.  .  . 

e>i 

4.772.642 

:*.510,*a" 

W  V* 

ni>niic»* 

Timfit 

lei 

4.939.914 

6.84,34*1 

3.642,562 

.>^7.7m» 

.8.8.3*81 

Sunday  editiuii 

1.373,9"$ 

70,5"" 

1.1.84.524 

I4".:{5" 

81" 

VnchofHtfe 

Sf  tf 

Total 

•eS 

6.313.9*  (2 

724,934 

4.797, Ov. 

7;9i.iM 

T  i  ntff 

Timts . . . 

e." 

7.077.210 

'K»9,7Ik; 

4,926..830 

I.l7.>.'i:u) 

•»5.n44 

Juneau. 

n.  A.-, 

Hunt.rville 

Timry .... 

•.■.6 

*;.1"4.710 

4."49.41S 

•884.  "92 

r  ,1*  Iff  raid 

(<"S) 


"S)  2,478,:i9" 

(r)  6,8:11.524 


*884,346 

3,672,018 

537,376 

70,58" 

M59,.878 

134.344 

724,934 

4,831,896 

671,720 

T.rini!  included  in  r1asj*if.<*d^ 

3.8$,*8*$ 

2.*I62,416 

40,096 

17,24" 

"<88.1  "2 

.8,l.3:*..89« 

"13,176 

77.086 

2.  "89,390 

269,064 

514,080 

246,79-3 

.865,121 

.8.511,023 

6*i4,.852 

1.eeal  included  in  HasMifieii) 

3.85,(6t2 

1.046.223 

137,4*4 

24,*882 

273,361 

1. 141,217 

192.045 

108,6:*:* 

4I3.2'.H 

1.931,642 

432,659 

1 12,346 

:*.8x,914 

2,272.830 

"54,070 

67,242 

'■«re«.  (e)  16,188,298  1.947,470  10.280,956  :|,948,196  11,676 

'unday  eililion  (.Si  4.S73,.59«  75.5,916  2,829,:«I2  1.287.1.32  1,246 

Total  (nieSi  37.241.648  4.M5.64"  2:*..391.830  9.181.7:12  2.5,43" 
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ARIZONA — Continutd 


City 

Prescott 


Batesrille 
Blythetille 
Camden 
Kl  Dorado 


Payetteville 


Hoiie  . 

Hot  Springs 


Little  Rock 


Magnolia 
Pine  Bluff. 
Rogers 
Springdale 
Stuttgart 

Texarkana 


Alameda. 
Alhambra 
Anaheim  . 

Bakersfii'ld 
Berkeley 
Brawley. 
Burbank  . . 
Burlingame 
Chico . 


Glendale . . .  . 
Grass  Valley. 
Hanford 


Pub-  Total 

Display 

Class!- 

Paper 

lished  Linage 

National 

Local 

lied 

Legal 

la)urier.Journal 

.  .tml  2,2113,866 

316,4.s.5 

l.fiss.'N^d 

206,514 

82,047 

CotirifT 

.  ie)  2,293,866 

316,48.5 

l,l)>IS.S20 

206,514 

82,047 

Total 

.  (me)  4,587,732 

632,970 

3,377,640 

413,026 

164,094 

m)  11,951,140 

I,I5l..5IO 

7,362.554 

2,408,724 

228,3.50 

Citieen 

,  .  .(e)  12,892,001 

1,33.5,84.5 

2,406,724 

83,664 

''tar 

,  (S)  :?,S0.5,22S 

375,077 

2.6»!,0s;i 

718,147 

20,919 

Total 

meS)  2s,04.S,369 

2.862,432 

19,117.40.5 

332,933 

•’'’/I?  Sftifihri . 

.  .  .le  4,073,202 

480.7.'.4 

3,2.50.s,s7 

221,200 

120.361 

ARKANSAS 

Cunrii . 

...(e)  1,31.5,996 

308,944 

822,623 

148,830 

35,599 

C ourur  ypttit 

. .  (e)  4,.504,304 

523,422 

3,577,000 

343,112 

60,770 

AVif.' 

...(e)  3,884,643 

392,406 

3,280,291 

189,665 

22,281 

News  . 

.  (m)  3,770,5.57 

616,959 

2,505,048 

607,124 

41,426 

Timts 

.(e)  3,716,083 

708,750 

2,412,151 

595,182 

N**ws.  .  . 

.  S)  l„366,484 

99,687 

1,131,186 

116,368 

19,243 

Total  .  . 

S,S53,I24 

1.425,396 

6.048,385 

1,318,674 

60,669 

Sorthvext  Arkansas 

Times . 

...(e)  4,158,266 

503,706 

3,060,589 

526,718 

46,393 

Star  . 

..(e)  1,57.3,222 

2.50,334 

1,192,422 

65,296 

65,170 

.  ^m)  5,77tt,218 

725,802 

3.556,560 

1,456,434 

37,422 

Vfir  Era . 

. . .  (e)  .5,7.36,794 

777,084 

3,490,942 

1,452,654 

16,114 

.Sentinel-Record 

(S)  1,701,770 

8.8,186 

1.347,570 

261,842 

4,172 

Total 

treS)  13.214,782 

1,591,072 

8,395,072 

3,170,930 

57,708 

Arkansas  Democrat .(e)  II, 141,172 

1,428,140 

7.286,734 

1.659,640 

119,886 

Sunday  edition 

.(.S',  3,318,938 

394,531 

2,378,696 

419,888 

2,408 

Total . 

.  .(eS)  14,460.110 

1,822,671 

9,665,430 

2,079,528 

122,294 

Banner  Seirs  . . 

.  (e)  2,353,638 

306,159 

1,826,937 

167,356 

53.186 

Commercial  . 

.(eS)  6,706,686 

934,682 

5,448,002 

232,834 

91,168 

News 

..(e)  2,484,545 

355,419 

1,985,936 

131,678 

11,512 

.Vstrs .  .... 

.  (e)  1,883,779 

168,504 

1,351,763 

233,582 

35,255 

.  Leader  A‘ 

ArkajfHawper. . 

...(e)  1.8.55,294 

336,196 

1,295,630 

199,290 

23,912 

SeirR-Piar  st . . . . 

. . .  (e)  685,999 

137,566 

404,796 

126,637 

(Legal  included  in  clasbiiied) 

(laaette 

(mS)  10,512,922 

1,286,572 

7,518.350 

1,694,168 

13,832 

News  .  . 

...(e)  7,519,820 

1,039,836 

5,048.582 

1,395,366 

36,036 

Total 

(meS)  18,032,742 

2,326,408 

12,566.932 

3,089,534 

49,868 

CALIFORNIA 

.  TimesStar . 

...(e)  3,705,478 

491,092 

2,292,682 

791,434 

130,270 

.  Post-Adrocate. . . 

...(e)  7,140,294 

473,746 

4,964,288 

1,639,568 

62,692 

Bulletin . 

...(e)  4,111,408 

385,924 

2,959,852 

765,632 

(Ijegal  included  in  classified) 

. .  Californian  . 

...(e)  13,915.378 

1,820,952 

9,416,260 

2.478.280 

199,886 

..Gazette  . 

. . .  (e)  8,237,086 

709,997 

4,700,659 

2,606,798 

219,632 

. .  News . . 

,  ...(e)  2,492,154 

383,390 

1,638,714 

413,378 

56,672 

. .  Review . 

....(e)  4.082.372 

.309,148 

2,981,090 

706,860 

85,274 

Adtance-Star . . , 

, . . . (e)  5,739,706 

473,116 

4,191,698 

928.984 

145,908 

.  .Enterprite-Record.  .  .(e)  .5,612,040 

719,271 

3,516,047 

1,264,438 

117,733 

.  Independent _ 

. . . .  (e)  2,267,804 

183,902 

1,789,180 

294,722 

(liCgal  incl 

nded  in  classified) 

.  Star-News  A  Venice 

Vanguard. . . . 

....(e)  4,939,040 

310,002 

3,579,646 

960,554 

89,838 

. .  .Imperial  Valley  Press 

and  Pott .... 

..(me)  4.716,360 

597,870 

2,834,286 

1,072,890 

111,314 

. .  Timet-Adwcale. 

....(e)  2,942,072 

329,168 

2,147,971 

399,847 

65,086 

. . .  Tmes-Standard .  (meS)  8,044,778 

919,730 

5,293,288 

1.488.886 

342,874 

. .  Berald’News.., 

...(e)  2,451,316 

155,442 

1,734,754 

505,778 

55,342 

. .  .Neat-Tribune. . 

...(e)  3,407,222 

384,104 

2,319,730 

602,112 

101,276 

. .  .Ditpatch . 

...(e)  1,907,397 

260,001 

1,305,276 

290,120 

52.000 

. .  Neai-Prett. . . . 

. . .  (e)  7,393,232 

779.478 

4,445,644 

2,093,378 

74,732 

■  Union . 

...(e)  2,402,194 

364,770 

1,518,066 

385,994 

133,364 

. . .  Journal . 

.(mS)  4,532,066 

482,328 

2,827,916 

1.006,880 

214,942 

Sentinel . 

...(e)  4,538,310 

483,084 

2,832,858 

1,008,140 

214,228 

Total . 

(meS)  9,070,376 

965,412 

5,660,774 

2,015,020 

429,170 

■  Free  Lance _ 

...(e)  2,268.868 

308,644 

1,427,818 

396.858 

135,548 

. . .  Citieert-Neat . . 

...(e)  9,341,382 

845,669 

5,667,613 

2.677,736 

150,364 

. .  .Neat . 

. . . (e)  6,019,823 

431,004 

3,751,608 

1,576,405 

260,806 

. . .  News-Sentinel . 

..(m)  5,328,.386 

499,646 

3,454,850 

1,155,980 

198,114 

.  .News-Tribune. . 

....(e)  .3,074,904 

452,410 

2,015,468 

393,960 

213,066 

. .  Contra  Cotta  Gaiette  (e)  2,955,855 

386,225 

1,787,128 

528,185 

254,317 

Hollywood 
Inglewood . 

Lodi . 

Madera.  .  . 

Martinei 

Marysville . . .  A  ppeal-Democrat . . .  (e) 

Merced . Sun-Star . (e) 

Monrovia . Ifewt-Pott . (e) 

Monterey . Peninsula  Herald. . .  (e) 

Mountain  View. .  .Reaider . (e) 

Napa . Reaieter . (e) 

North  Hollywood.. FoUetr  Tiwiee . (e) 

Oceanside . Blade-Tribune . (e) 

Ontario . Report . (e) 

Otoville . Mercury-Regititr . . .  (e) 

Oxnard . Preet-Courier . (e) 

Palo.Mto  Timee . (e) 


6,293.044 

5,847,128 

4.123.448 
8,292,578 
1,760,027 

6.279.448 
9,814,776 
2,403,156 
8,564,388 
3,176,950 
4,324,754 
9,518,978 


722,766 

724,892 

305,872 

784,070 

227,381 


4,220,846 

3,612,042 

2,692,102 

5,175,982 

1,271,118 


510,230  3,567,648 

1,028,096  4,190,592 


364,448 

461,216 

304,276 

391,692 


1,680,504 

6,143,914 

2,191,476 

2,892,428 


775,320  6,268,066 


1,201,144  148,288 
1,332,562  177,632 
1,014,930  110,586 
2,188,942  143,584 
248,832  66,696 

1,982,960  218,610 
4,374,636  221,452 
278,152  80,052 

1,519,420  439,838 
539,784  141,414 
975,198  65,436 

2,309,160  166,432 


CALIFORNIA— Continued 


Pub- 

Total 

DIsdIsv 

Class!- 

City 

Paper 

lished 

Linage 

National  i 

k  Local 

fisd 

Legal 

I'aso  KuUltw  .  . 

Prees . 

..(e) 

2,410,548 

300,622 

1,672,384 

375,018 

51,982 

(Operated  as 

1  five.d8y  daily  October-December. 

1952) 

Pittsburg  . .  . 

.  Pott-Oitpalch  <t 

Independent. . . 

..(e) 

3,369,870 

399,812 

2,266,124 

579,726 

116,774 

Pomona .... 

Progrest-BiiUetin . 

..(e) 

10,700,158 

599,130 

7,618,660 

2,276,022 

206,346 

Red  Pltiff . 

.Neat . 

..Ce) 

2,687,160 

383,460 

1,842,344 

320,320 

141,036 

Redding . 

.  RecordSearchHgftt 

..(c) 

5,429,242 

774,592 

3,138,898 

1,331,638 

184,114 

Redlands . 

.  Fact! : . 

..(e) 

3,021,074 

306,866 

2,281,804 

323,288 

109,116 

Redondo  Beach .  . 

.  Brecte . 

.(c) 

5,25l,9<i<l 

326,718 

3,424,470 

1,424,948 

75,824 

Itedwood  City. . . 

.  Tribune . 

.(e) 

7,171,738 

.569,968 

4,736,242 

1,426,460 

439,068 

Richmond . 

■  Independent . 

..(e) 

10,559,682 

1,098,552 

6,242,096 

3,010,700 

208.334 

Riverside . 

Enten>ri8e . 

(mS) 

10,637,368 

1,017,702 

6,715,478 

2,798.964 

105,224 

Prttt . 

..(e) 

10,285,884 

1,020,810 

6,478.990 

2,420,922 

365.162 

Total . (meSl 

20,923,252 

2,038,512 

13,194,468 

5,219,886 

470,386 

Salinas . 

.Californian . 

..(e) 

8,987,916 

948,612 

6,097,462 

1,717,282 

224,560 

San  Bernardino .  . 

Sun . • 

(mS) 

17,382,960 

1,754,928 

11,279,744 

4,320,204 

28.084 

Tde^ram . 

..(e) 

17,218,894 

1,726,816 

10,651,900 

4,320,218 

519,960 

Total . (meS) 

34,601,854 

3,481,744 

21,931,644 

8,640,422 

54.8,044 

San  Jose . 

.  Mercury . 

(m) 

12,395.810 

2,210,642 

6,070,904 

4,000,318 

113,946 

Neat . 

..(e) 

13,794,382 

2,248,498 

7,461,706 

3,992,016 

92,162 

Sunday  edition . . . 

.(S) 

5,459,454 

431,732 

3,754,940 

1,271,354 

1,428 

Total . (meS) 

31,649.646 

4.890,872 

17,287,550 

9,263,688 

207,536 

San  I,eandro . 

.News  Ohserxer _ 

..(e) 

3,037.636 

337,652 

1,958,292 

682,192 

59,500 

San  LuiaOUspo. . 

.Tdegram-Tribune 

..(e) 

4,982,747 

641,718 

3,079,013 

1,026,963 

235,053 

■San  Mateo . 

.  Times  d:  News 

Leader . 

.  (e) 

8,657,600 

840,812 

5,960,080 

1,628,270 

228,438 

tSan  Bedro . 

.Xetet-PUot . 

..(e) 

4,789,106 

461,622 

3.152.898 

1,126,510 

48.076 

Ran  Rafael . 

.Independent- 

Journal . 

..(e) 

7,036,911 

668,493 

4,231,199 

1,826,440 

310,779 

■Santa  Barbara . . 

Neat-Prett . 

..(e) 

8,707,377 

1,130.682 

4,898,446 

2,279,340 

302,743 

Sunday  edition . . . 

.(8) 

2,713,410 

146,496 

1,968,750 

531,030 

45,164 

Total . 

(eS) 

11.420,787 

1,277,178 

6,867,196 

2,810,370 

347,907 

uSanta  Oua . 

Sentind-Nerei. ... 

..(e) 

5,061,140 

521,969 

2,927,022 

1,398,222 

228.872 

Sunday  edition . . 

..(S) 

1,432,382 

63,089 

943,628 

349,762 

75,894 

Total . 

.(eS) 

6,493,522 

585,058 

3.870,650 

1,747,984 

304,766 

Santa  Maria. .  . 

Timet . 

..(e) 

3,630,228 

462,679 

2,384,886 

621,446 

62,650 

Sants  Monica. . . 

Outlook . 

..(e) 

8,295,666 

642,674 

5,488,126 

1.857,240 

107,226 

.Santa  Rosa . 

Prett-Oemoerm  <{• 

Press ......... 

..(e) 

8,087,814 

912,772 

4,302,368 

2,646,308 

226,366 

.Sunday  edition . . 

..(8) 

2,645,552 

101,220 

1,904,112 

599,816 

40,404 

Total . 

.(eS) 

10,7.33,366 

1,013,992 

6,206,480 

3,246,124 

266,770 

Sonora  ...  , . . . 

.  Union  Democrat . 

.(m) 

800,410 

130,130 

630..i34 

12,670 

27,076 

Taft . 

.  Midway  Driller. . 

..(e) 

3,404.920 

8.53.560 

1,786,545 

641,650 

123,165 

Tulare . 

.  .Advance-Register 

..(e) 

3,754,786 

.533,876 

2,410.7.30 

665,714 

144,466 

Turlock . 

.naJourl . 

..(e) 

3,827,440 

456.344 

2,454,172 

830,760 

86,170 

Vallejo .  . 

Times-Herald _ 

(mS) 

11,936,323 

1,026,473 

7,507,304 

3,194.408 

208,138 

News-Chronide. . . 

...(e) 

8,544,873 

1,026,473 

7,507,304 

10,808 

288 

Total . (meS) 

20,481,196 

2.052.946 

15,014,608 

3,205,216 

208,426 

Ventura . 

.  Star-Free  Prett .  . 

..(e) 

8,504,930 

781,802 

6,211,478 

1,394,876 

116,774 

Visalia . 

.  Timet-DRta . 

.  (e) 

5,547,374 

603.694 

3,720,864 

1,056,790 

1,57,612 

Watsonxnlle . 

.  /?e7ts<fr-Pa^Vonifln.(e) 

4,789,050 

670,726 

3,173,.590 

801,458 

143,276 

Whittier . 

.  .Neat . 

...(e) 

8,257,284 

431,312 

5,166,658 

2,468.970 

190.344 

Wilmington . 

Preii-Journnl  ... 

...(e) 

2,698,851 

281,283 

2,005,122 

321,304 

91,142 

Woodland . 

.  DemoertU . 

...(e) 

4,096,890 

500,430 

2,546,324 

875,686 

174,370 

Yreka . 

.  .Siskiyou  Daily  N 

ews 

(e) 

1,914,822 

337,778 

136,773 

1,096,788 

11,148 

COLORADO 

Alamosa . 

..Courier . . 

...(e) 

1,889.972 

341,474 

1,267,420 

242,088 

38,990 

Boulder . 

. .  Camera . 

...(e) 

5,702,410 

483,252 

4,701,494 

434,770 

82.894 

Canon  City . 

.  .Record . 

...(e) 

2,853.578 

26.5,356 

1,937,390 

613,256 

37.576 

Colorado  Springs 

.  .Fret  Prett . 

...(e) 

3,418,247 

149,149 

2,260,615 

949,697 

58,786 

Sunday  edition . . 

..(8) 

1,521,324 

15,267 

1,110,480 

392,560 

3,017 

Total . 

..(eS) 

4,939,571 

164,416 

3,371,095 

1,342,257 

61,803 

Gatette-Tdegraph. .  (eS) 

12,804,428 

1,219,834 

8,625,120 

2,869,118 

58,674 

Durango . 

.  Herald-News _ 

..(e8) 

2,779,945 

361,225 

1,950,788 

424,840 

51,091 

Fort  Collins .... 

.  .Coloradoan . 

..(e8) 

5,607,854 

507,423 

4,192,927 

824,376 

83,258 

Fort  Morgan  — 

.  .Timet . 

...(e) 

2,278,633 

334,432 

1.728,622 

177,622 

37,957 

Grand  Junction . 

.  .Sentinel . 

..(eS) 

5,327,840 

761,390 

3,458,112 

963,522 

124,208 

Greeley . 

. .  Tribune . 

...(e) 

6,602,988 

611,506 

4,776,821 

1,122,870 

76,146 

La  Junta . 

. .  rri6t<nf-Z>emocrfl/. .  (e) 

2,528,862 

331,534 

1,806,364 

344,904 

46,060 

Lamar . 

.  .Ntai . 

...(e) 

2,771,191 

399,246 

2,112,124 

219,982 

39,839 

Leadville . 

. .  Htrald-Dtmocrat 

...(e) 

1,323,125 

195,064 

1,063,345 

49,360 

15,356 

Loveland . 

. .  Rtporter-Herald . 

...(e) 

3,314,058 

319,902 

2,617,954 

363,902 

12,300 

Pueblo . 

.  .Chieftain . 

..(m) 

7.089,963 

1,297,128 

4,188,341 

1,445,967 

158,52: 

Sun-Journal. . . . 

...(e) 

6,937,799 

1,297,128 

4.188,341 

1,438,584 

13.746 

Sunday  edition . 

...(8) 

2,033,462 

269,436 

1,331,428 

427,852 

4.746 

Total . 

(meS) 

16,061,224 

2,863,692 

9,708,110 

3,312,403 

177,019 

(Classified  total  includes  59,550  lines  (m);  £4,239  (e); 

13,964  line!  (S)  of  Readers  &  Briefs.) 

Sterling . 

..Adtocati . 

...(e) 

4,101,636 

510,100 

2.835.058 

695.212 

51^08 

Trinidad . 

..ChronUe-Ntat. 

...(•) 

2,234,368 

267,100 

1,831.508 

87.640 

48,020 

Light . 

...(m) 

3,309,334 

254,266 

3.115.068 

66,148 

120,174 

Walsenburtt . 

. .  World  IndtpondtnI. .  (e) 

1.032,440 

110,008 

800,506 

49,602 

72424 
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CONNECTICUT 


Pub- 

Total 

Display 

Class!- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Ansonia . 

.  . 

...(e) 

4,377,600 

438,844 

3.301,466 

.549,185 

88,165 

Bridgeport _ 

. .  Herald . . 

...(S) 

3,333,616 

227,766 

2,906,967 

197,890 

Pori-Tdearam. . 

...(e) 

15,799,350 

2,435,946 

10.350,858 

2,874,344 

138.202 

Sunday  edition 

...(S) 

2,826,227 

218,883 

1.824.865 

778,806 

)  3.673 

Total . 

..(eS) 

18,625,577 

2.654,829 

12.175,723 

3,653,150 

141,875 

Bristol . 

.  .  Pr«M . 

. .  ■  (e) 

6,477,156 

639,198 

5.109,.538 

680,932 

47.488 

Danbury . 

. .  Stm-Timei _ 

...(e) 

7,470.784 

7.55.664 

5,383,.560 

1.337.560 

(.Lexal  included  in  classified) 

4.04^,042 

iTsOOfi 

oQon 

.'i7i  li:l 

iLeeal  included  in  classified) 

Manrhester... . 

.  ..Herald . 

...(e) 

8,905.4(81 

490, IKM) 

7,112.000 

1,050,000 

253,400 

Middletown . . . 

. . .  /'re»« . 

...(e) 

7,245,581 

789,068 

5,357,933 

1,016,806 

81,774 

New  Britain. . . 

.  ..Herald . 

...(e) 

10,722,232 

1,?60,842 

8,046,248 

1,350,321 

64,821 

Norwalk . 

. .  Hour . 

...(e) 

6,967,322 

714,126 

4,608,142 

1,583,568 

61,486 

Stamford . 

_ l(fMea<< . 

...(e) 

9,877,960 

1,168,930 

6,741,308 

1,875,048 

92,680 

Torrington. . . . 

, . ,  Regider . 

..(e) 

6,534,752 

5,347,440 

589,876 

551,684 

45,752 

WiMted . CHittn . (e)  3,313,912 


Wilirington . . . . 

. .  Joumol^Keerji 

DELAWARE 

News 

■  't) 

17,933,219  2.419.495  11,.561,it90  3,951,734  . 

iiK-lutifil  in  cUssiSeii.  Mominz  and  fvrninK  stdd  in 
I'ontUiiation.  Linace  of  evenins  edition  only  la  friven.) 

Star . 

.(S) 

I.396.KI7  .  986,.522  382,420  27.875 

'National  included  in  lix-al'. 

Bradenton . 

.  HertUd . 

. . . (e' 

FLORIDA 

6,605,774 

271,348 

5,250,280 

984.312 

99,834 

Clearwater . 

.5un . 

...(e) 

6.956,628 

345,590 

.5,386,724 

1,136,898 

87,416 

Crretview . 

7.53.930 

51. 102 

674.212 

Daytona  Beacli  . 

.Journal . 

(Legal  included  in  claadfied) 

(Tills  covers  the  i>eriod  from  Mar.  3,  1952  to  Dec.  31,  1952.) 
..(in)  5,798,151  712,168  3,613,274  1,472,450  259 

Sevt . 

. . .  'e'l 

6.0:17.894 

713.022 

3,729,096 

1,472.408 

123368 

Newi^ournal. . 

...(S) 

1.875,744 

106,522 

1.370,180 

399,042 

Total . 

(meP) 

13,711,789 

1,531.712 

8.712,550 

3,343,900 

123,627 

De  I,and . 

.Sun  aVevs . 

...(e) 

2,232,286 

194,544 

1.279,894 

618,716 

139,132 

.Sunday  edition . 

...(S) 

713,104 

34,482 

507,948 

170J296 

378 

Total . 

..(eS) 

2,945,390 

229,026 

1.787,842 

789,012 

139310 

Kort  Myers . 

.  Newa-lVess . 

.  .(m) 

4,480,336 

315,112 

3,063,480 

1.006,460 

95384 

Sunday  edition . 

...fS) 

1,569,190 

105,994 

1,265,880 

197,316 

Total . 

(mS) 

6,049,526 

421,106 

4,329,360 

1,203,776 

0.5,284 

Fort  Pierce. . . . 

Sewi-Trihune. . . 

...(e) 

3,456,322 

368,911 

2,381.014 

626.454 

79,943 

Sunday  edition . 

...(8) 

1,401,335 

92,832 

1,145,922 

161,720 

861 

Total . 

.(eS) 

4,857,657 

461,743 

3,526,936 

788,174 

80,804 

Gainesville . 

.Sun . 

..(eS) 

5,374,293 

478,632 

3,360.197 

1,438,442 

97,022 

lakeland . 

l.edger 

. . .  (e) 

4.076,058 

459,466 

2,534,224 

1.007,664 

74,704 

Sunday  edition . 

...(8) 

1,905,568 

106,582 

1,404,228 

388,948 

5,810 

Total  . 

..(eS) 

5,981.626 

566,048 

3,938,452 

1,396,612 

80,514 

Melbourne  . . 

.  7Tmes . 

..(e) 

2,076,536 

146,048 

1.646,554 

239,414 

44,520 

Oi-ala. . 

.Star‘BaHuer  . , . 

..(eS) 

4,200,168 

356,846 

3.087.266 

648,158 

107,898 

OrUndo 

^.R04,096 

1.268,750 

5,204.976 

star . 

...(e) 

8,970,1.50 

1,268,750 

5,204.976 

2,330,370 

166,054 

.Sunday  edition . 

...(S) 

3,024,700 

323,008 

1,931,132 

770,560 

Total . 

(meS) 

20,798,946 

2,860,508 

12,341,084 

5,431,300 

166,054 

Palatka 

..\ems . 

...(e) 

1,588.944 

202,482 

1,202,950 

137,410 

46,102 

ftinam*  f'itv 

.  ‘’News . 

.  .(m) 

48..331 

786 

33,941 

1.3,604 

Herald  . 

...(e) 

39.5,2.82 

37,271 

271,066 

80,939 

6,006 

Sunday  edition . 

...(Si 

18,208 

957 

12,943 

4,307 

1 

Total . 

.  (meS) 

461,821 

39,014 

317,950 

98,850 

6,007 

Peiwactila 

.  Journal . 

, . .  (in) 

(‘•Morning  paper  started  Oct.  31,  1952.) 
6.715.884  968,086  3,719,156  1,886,150 

142,492 

.Veifi . 

...(e) 

5,379,766 

1,091,804 

2,-298,.506 

1,979,614 

9,842 

Journal . 

...(8) 

2,791.;i34 

234,598 

2,105,236 

449,568 

1,932 

Total . 

.  (meS) 

14,886.984 

2,294,488 

8,122,898 

4,315,332 

154,266 

St.  Auanstine  . 

Heeord  .  . . . 

...(e) 

2,341,738 

204,078 

1,322,524 

675,-542 

139,594 

Sunduy  edition . 

...(Si 

1.021,818 

74,438 

794,206 

147,896 

5,278 

Total 

..(eS) 

3,363,556 

278,516 

2,116,730 

823,438 

144,872 

St  Petersburg . . . 

.IhdeiKudeht  .  .  . 

...(e) 

9,543,310 

803,320 

6,442,142 

2,106370 

191,478 

Sanfonl 

Hemld 

...(e) 

2,203,582 

242,399 

1,674.942 

216,566 

69,681 

.  Herald-Tribune 

(m) 

4.125,548 

315,070 

2,858,576 

830,074 

121.828 

Journal  .  . 

...(e) 

2,461,270 

181,846 

1,812,272 

467,152 

Herald-Tribune 

....(8) 

2,128,168 

100,772 

1,617,294 

404,950 

5,152 

Tailaha.s8ee 

Total . 

.  (meS) 

8,714,986 

897,688 

6,288,142 

1,702,176 

126,980 

.  Htmoerat  . 

....(e) 

4,809,854 

498,036 

3,273,158 

948,136 

90,524 

Sunday  edition. 

...(8) 

1.831..380 

67,212 

1,542,828 

210,336 

11,004 

Tamm 

Total  . 

..(eS) 

6,641,234 

565,248 

4.815.986 

1,158,472 

101,528 

.Trilnine . 

. . .  (m) 

14,942,970 

2,163,406 

8,304,9% 

4.422,264 

52,304 

.Sunday  edition. 

...(S) 

6,344,996 

876,414 

4,137,476 

1,328,684 

2,422 

Paim^oHrh. 

Total . 

..(mS) 

21,287,966 

3,039,820 

12,442,472 

5,750,948 

54,726 

.  Post . 

8.647.534 

888,258 

5,767,426 

1,824,592 

167,258 

Timet  . 

....(e) 

8.507,590 

883,330 

.5.754,896 

1,819,370 

49,994 

Post-Times . 

,...(S) 

5,869,248 

420,448 

4,406,612 

1.036,952 

5,236 

Total . 

.(meS) 

23,024,372 

2,192,036 

15,928,934 

4,680,914 

222,488 

City 

Pub- 

GEORGIA 

Display 

Class!- 

Legal 

Paper 

lished 

Linage 

National 

Local 

fied 

Albany 

llendd 

(e) 

5..594,106 

96:1,032 

3,650.248 

885,836 

114.990 

Sunday  edition 

(3) 

1,770.608 

142,338 

1.464,974 

163,100 

196 

Total. .  ... 

.  .(eS) 

7,364,714 

1,105,370 

5.115,222 

1,048,936 

95,186 

Americua. ... 

. . .  Time*^  Ret  order 

...(e) 

2,538.906 

277,340 

2,242,366 

14,50(1 

4,700 

Athens 

Banner-Herald. 

...(e) 

2,887,976 

407,778 

I.S61.104 

520,674 

91.980 

Sunday  edition 

...(8) 

931,882 

9.3,702 

668,514 

169,514 

91,980 

•Atlanta . 

Total  . 

World 

.  .(eS) 
fmS) 

3,813.418 

1,796,956 

3,351,610 

50l,4<i0 

2,529.618 

690340 

Brans  wick . 

.  .  \eirt . 

..(e) 

.52‘J,;159 

2,264.732 

313,116 

244.403 

f’edartown..  .. 

...Standard  .... 

...(e) 

2,072,189 

175329 

I,640,7!i6 

256063 

1,834 

Columbus . 

.  Knquirrr 

. .  (m) 

8,778,686 

1.376,424 

.5,fi42,56<i 

1.457.862 

Led(,er . 

...(e) 

8.929,662 

1,366,260 

5,914.79(1 

1,463,308 

t85..304 

Sunday  edition 

...(8) 

2.47a.504 

278.670 

1,844.514 

355,180 

140 

Total  .  .. 

(me-S) 

20,186,852 

:l,021,.154 

13,701,870 

:(,276350 

187,278 

(iainesville. . . . 

. . .  Timen . 

..(e) 

2,224,1.52 

303,744 

1382.420 

280,994 

.56,994 

Sunday  niition 

...(?) 

754,782 

44..50f. 

008,496 

100,744 

1,036 

Total . 

..(eS) 

2,978,9.34 

348,2.50 

2,I!K),9I6 

,381,738 

58.030 

Griffin . 

...Hewe . 

...(e) 

3,485,932 

306,020 

2,874,152 

275,184 

30,576 

Macon . 

—  Telegraph. . . . 

...(m) 

7,956,718 

1359,7.5<l 

5,288,990 

1,.307,978 

112,952 

Neat . 

...(e) 

8,069.670 

1359,750 

.5,288,990 

1,307,978 

Telegraph  A  News .  (S) 

2,333,856 

300,650 

1,733,242 

298,662 

1,302 

Total  ... 

,  (meS) 

18.360.244 

3,020,150 

12311,222 

2,914,618 

114,254 

Marietta . 

,  Journal  . 

. . (eS) 

3.589,018 

285,695 

2,840,3,84 

322,954 

140,005 

Moultrie . 

Ot/xerver . 

...(e) 

4,836,790 

361,928 

4.654,736 

396888 

45,346 

Savannah .... 

.  .News . 

.  .(m) 

8,444,646 

1,593,536 

5,263,426 

1,587,684 

Prc.« . 

...(e) 

9,:t96,07S 

1,781,948 

6,.T56,398 

1,257,7.32 

Newa . 

...(8) 

4,514,132 

428,736 

3.474,268 

611,128 

Total  . 

(meS) 

22.354,856 

3,804,220  15,094,0<t2  3,4.56.544 

(Ijegal  included  in  local) 

Valdoata . 

. . .  Timet . 

...(e) 

4.408,145 

HAWAII 

791,448 

2.993.543 

504,980 

118,181 

Hilo . 

, . . .  Tribune^Htrald . 

...(e) 

3,044,650 

622,860 

2,123,898 

136.402 

161,490 

Honolulu . 

■ .  Advertiser . 

■  •.(nt) 

5,640,208 

765,863 

3,455,130 

1,069,803 

349,412 

Sunday  edition . 

...(8) 

2,722,300 

258.979 

1.923,922 

529,200 

10,199 

Total . . 

..(mS) 

8.362,508 

1,024,842 

5,379,052 

1,599,003 

3.59,611 

Hawaii  Hoeki. . 

....(e) 

1,749,615 

89.030  1,339.595  320,990 

(Legal  included  in  classified) 

Star-BuUelin. ... 

,...(e) 

11,616,518 

1,927,464 

7.379,197 

*,106,052 

203,805 

Blackfoot . 

. ,  Bulletin . 

...(e) 

IDAHO 

2,497,600 

369,306 

1,545,978 

545,496 

36.820 

Boise . 

S/atMinan . 

.(me) 

7,441,882 

905,338 

5,183,570 

1,246,196 

106,778 

Sunday  edition . . 

..(S) 

1,920,184 

261.436 

1,332,212 

320,348 

6,188 

Total . 

(meS) 

9,362,066 

1,166,774 

6.515,782 

1,666,544 

112,966 

Caldwell . 

.  .Sewt-Tr&une. . . 

..(e) 

3,307,556 

324,478 

2,435,146 

480.886 

67,046 

Coeur  d'Alene. . 

...Prett . 

..(e) 

3,265,024 

551,180 

2,070,180 

537,292 

106,372 

Idaho  Falls . 

.  Pod-Regitter _ 

..(e) 

6,811,980 

.549,248 

5,009,032 

1,167,628 

86,072 

Lewiston . 

Tribune . 

(m) 

5,093,081 

809,515 

3,871,826 

330,148 

81,.592 

Sunday  edition 

..(S) 

1,302,942 

64,208 

1.169,700 

62,160 

6,874 

Total . 

(mS) 

6,396,023 

873,723 

5,041,526 

392,308 

88,466 

Moscow . . 

. .Idakonian . 

..(c) 

3,481,604 

481,866 

2,204,902 

701,036 

93,800 

Nampa . 

.  .Free  Prett...  .. 

..(e) 

4,468,128 

404,740 

3,001,250 

981,162 

80,976 

Pocatello . 

Idaho  State  Joumal.lt) 

4,772,992 

841,624 

2.825,620 

998,578 

107,170 

Sunday  edition . . 

..(S) 

1,659,448 

158,592 

1,222,886 

274,638 

3,332 

Total . 

.(ei’) 

6,432,440 

1,000,216 

4,048,506 

1,273,216 

110,502 

Twin  Falls . 

.  Times-Npws. . . . 

.(d.S) 

6,104,791 

902,631 

4.241,619 

877,478 

83,664 

Alton . 

.  Tdegrapk . 

(e) 

lUINOIS 

9,937,914 

602,028 

7.417,130 

1,860,950 

57,806 

Beardstown  ... 

lUinoian-Star _ 

.(e) 

2,110,460 

179,718 

1,160,546 

515,704 

254,492 

Belleville . 

.  Newe^Detnocrat. . . 

..(e) 

4,394,320 

290,873 

3,198,573 

838,787 

66,087 

Belvidere . 

.  Republican . 

.(e) 

2,496,774 

201,390 

1.868,076 

332,192 

95,116 

Benton . 

.Vewt . . 

..(e) 

2,293,270 

213,458 

1,799,154 

210,630 

70,028 

RloominKton. . . . 

Pantagrapk . 

..(e) 

7,422,254 

941,654 

4,945,794 

1,440,922 

93,884 

Sunday  edition . . . 

.(S) 

1,841,6.30 

10.5,280 

1,4.58,142 

275,940 

2,268 

Total . 

(eS) 

9,263,884 

1,046,934 

6,403,936 

1,716,862 

96,152 

Cairo . 

.  (Htiien  . 

..(e) 

3,436.020 

438.522 

2,659,006 

295,232 

43,260 

Canton . 

.  Ledger . 

..(e) 

3,963,274 

4.50,660 

2,868,236 

567,364 

77,014 

rarboodale.  Herrin, 

Murphysboro.  Southern  Illinoinan  .(e) 

4,883,074 

579,698 

3,239,250 

969,514 

94,612 

( 'armi . 

Demoerat-Trihure 

..(e) 

2,000,000 

200,000 

r,700,000 

100,000 

Centraha . 

.  .Sentinel . 

..(e) 

4,398,114 

(Legal  included  in  classified) 

M3, 354  3.306,576  534,268 

13,916 

rhampaiini- 
Vrhana . 

.  Courier . 

.(e) 

6,043,142 

433,510 

3,995,824 

1,.545.642 

68,166 

Sunday  edition . . . 

.(8) 

1,788.598 

92,050 

1,401,442 

293,454 

1,652 

Total . 

(eS) 

7,831,740 

525,560 

5,397,266 

1,839,0% 

69,818 

Seire-flatette . 

.(eS) 

11,990.148 

1,037,265 

8,829,136 

2.037.090 

86.6.58 
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City 

Pub- 

Papar  lished 

Total 

Linage 

Display 

National  Local 

Classi- 

Legal 

riiarlev'iYitn  .... 

Courier . 

fe 

4,492, «SS 

197,728 

4.021,338 

47,-220 

(23,323  readers  included  in 

Ux-al 

Y  '{liragii . 

Calumet . 

.(e) 

1,786,662 

90,449 

1,1.59.561 

44(Mx>ti 

9(1,652 

ClintuD . 

Journal  and  Public 

‘e 

1,. 559,796 

199,024 

1.146.936 

182,994 

30,842 

Danville  . 

Commercial  Setes.. 

.(e'l 

7,756,392 

900,830 

5,672,562 

1,093.050 

89,950 

Sunday  edition  . . 

(ti) 

3,085.124 

182,784 

2.674.882 

227.0'itt 

37,8 

Total 

eS) 

10,841,516 

1,083,614 

8,347,444 

1,320,130 

90,328 

Decatur. 

Herald . 

m. 

4,466,546 

609,336 

2,820,433 

999.tH2 

37,765 

i?enVtf . . . 

-  ■  e) 

4.4Hti,54ti 

609,336 

2,820,433 

999.tU2 

37,765 

Sunday  edition  . . 

(S; 

3.949,764 

165,326 

3.276.28(1 

507, 7Wi 

392 

Total  ,nieS' 

12,882.856 

1,383,99.8 

8.9 17. 146 

2.505,790 

75,922 

DeKalb 

Chronicle . 

■  (e) 

.5,057,-2(Kl 

396,004 

3,iai2,844 

1,006,348 

52,004 

Dixon. . 

.  THegraph . 

■  te) 

4.321,321 

379,229 

S,4UY,55'i 

464,926 

57,610 

DuQuoin . 

.Call . 

e 

2,179,367 

153,396 

1,919,064 

84,170 

-22,737 

Fast  St.  Taiuis  .  . 

Jourriol. ... 

.  'e'l 

5,627,997 

675,213 

3,-201,122 

l,''>59,490 

92,172 

Sunday  edition  . . 

2,259,877 

111,233 

1,314.249 

830,886 

3,509 

T(4tal . 

eS) 

7,887,874 

786,446 

4..5 1.5,371 

2.490,376 

9.5,681 

H'lra 

.  \em-Record . 

-(e) 

1,762,649 

167,129 

1,447,306 

10,5,728 

42,486 

FrcejMirt . 

JournaiStandard. 

(e) 

6,356,070 

695,086 

4,.508,448 

1,063,048 

S9,4SS 

<  iale;ibiir^  . 

.R(gi9ter-\fail. 

8,744,722 

845,278 

6,799.184 

1,100,260 

44,310 

Harrisburg  . 

Rftjiidfr . 

.le) 

3,372,892 

296,266 

2,769,382 

242,53ti 

64,708 

HcMipeSytOD . 

Chronirle-Hernld . 

.(e) 

1,802,206 

135,450 

l.419.,5y; 

222,264 

24.906 

K»*wanee . 

Star-('ouTi€r. 

.(e) 

4,771,172 

463,484 

3,714,214 

.553,714 

39,760 

LaHTenoexille  . 

Record  . 

(e) 

2,004,698 

285,688 

1,233,410 

368,209 

117,649 

Lincoln  . 

Couritr  . 

■  te) 

3,227,378 

404,124 

2.527..532 

228,312 

67,410 

LitchGeld  . 

.Sews-Herald . 

.(e) 

2,069,706 

251,671 

1.481,688 

310,376 

25,971 

Msoomb 

Journal . 

.(P) 

4,0.5,5,128 

417,564 

3.312.568 

265,608 

59,388 

Marion . 

.  Republican . 

.(e) 

2,668,680 

339,374 

1,884.872 

322.546 

111,888 

Mat  toon  . . 

Journai-ClazetU .  . 

.(e) 

5,67.5,726 

541,492 

4.6.5.5,448 

:iS2,43S 

96,348 

Moline . 

Dispatch  . 

.(e) 

11,731,580 

1,533,972 

8,397,53(i 

1,685,, 572 

94,500 

Monmouth ..... 

Retie^r  Atlntt . .  .. 

(e) 

3,021,284 

286,566 

2,449,958 

2 11, .554 

73,206 

Morris 

Herald  . 

-(e) 

2,252,250 

300,202 

1.769,908 

118..56ti 

63,574 

Mount  Vernon  . 

.  Reijister-Scvit. . . . 

(el 

.5,717,418 

542,542 

4,7,56,080 

332,738 

SO, 05s 

liHney . 

MaU . 

(e) 

2,561,350 

255,024 

2,062,998 

217,1.54 

26,174 

Ottawa  . 

.Republirah  Times 

.(e) 

6,732,748 

585,760 

4,990,538 

1,053,5.56 

102.900 

I’aris  . 

Beacon-Se^rx  . . . 

(el 

3,603,474 

364,924 

2.978.794 

22.5,568 

34,188 

I’axtou  . 

Record  . 

(e) 

1,368,440 

218,400 

858,840 

182,000 

109,200 

IVkin  . 

.  Times 

..(e) 

5,544,854 

477,274 

4,133,416 

812,266 

121,898 

INuitiar  ...  . 

Leader 

..'■el 

2,362,556 

277.354 

1,896,678 

144.928 

43.596 

Quincy . 

Herald  Whig . 

8.824,816 

855,498 

6,05ti,H7»i 

l,8;«),418 

73,024 

H<*binson 

.  Sevs 

2,868,684 

277,550 

22187,456 

35,924 

Itnckf.ird 

Star 

■  tm) 

10,041,108 

1,509,648 

5,78-2,196 

2,652.314 

96,950 

Re/jister  RepuUic. 

..(c) 

15,57.h,514 

1,836.072 

10,315,4-24 

3.334,786 

92,232 

Star... . 

.(ti) 

5,821,508 

420,420 

4,696,370 

696,150 

8,568 

Total  . .  (meS) 

31,441,130 

3,766.140 

20,79:<,990 

6.683,250 

197,750 

Ho<-k  Island .... 

Argus . 

..(e) 

10,949,652 

1,528,338 

7,447,692 

1,873,102 

100,520 

SpringGeld . 

III.  .State  Journal 

(m) 

11,807,166 

1,611,512 

8,089,298 

2,004,576 

101,682 

III.  State  Register. 

..(e) 

9,417.366 

1,612,156 

5,698,434 

1.998,934 

107,744 

Journal  &  Register  (S) 

3,994,074 

365,316 

3,040,100 

587,482 

1,176 

Total  .  .  (meS) 

2.5,218,606 

3,588,984 

16,827,832 

4,590,992 

210,602 

(98  readers  included  in  (m)  and  'e  totals) 

>lerling . 

.  .Gazelle . 

..(e) 

6,662,187 

484,589 

0,33b.y2ti 

771,512 

69,160 

Streator . 

. .  Times-Press  . . . 

.(m) 

5,274,000 

515.780 

3,9.53,000 

108,000 

Watseka . 

. .  Irogvois  Covnfj/ 

Times  . 

•P 

2.499,1)62 

224,998 

1,943,536 

305,732 

25,396 

VS  itukegan . 

e 

10,9.''.0,744 

851,662 

7,488,348 

2,391,872 

218,862 

West  Frankfort. 

.  America  Ti 

p 

2,951,669 

368,864 

2,321,301 

•235,920 

25,584 

\V  Itf-aton 

..Journal 

1,876,042 

182,826 

1,348,802 

275,408 

67,00f 

.M<-\amlna  .  . 

Timen-Trifumt  ... 

(c) 

INDIANA 

1,030,194 

31,04(1 

918.5.54 

12,320 

11,648 

Attica  .  . 

.  Ledger-Tribune. 

(e) 

1,123,446 

150,278 

973,168 

Kf'dfurd 

Times-MaU 

(e) 

.5,587,834 

400,344 

4.558,302 

.549,458 

79,730 

Hicktiell 

.  Seres  . 

(e) 

784,518 

112,878 

658,840 

9,600 

3,2(6) 

liluumingtun 

Herald-Telephone.  . 

'p) 

6,109,894 

H56,38;{ 

4,422,068 

959,469 

71,974 

Brazil . 

.  Timw  . , 

(e) 

2,121,688 

219,158 

1,902,530 

( 'edar  Falls 

.  Record  . . 

(>) 

2.078,258 

228,1.58 

1,331,974 

398.230 

1 19,896 

t'diiimbia  City 

Commercial  Meiil  A 
Post . 

'«) 

l,8S9.7tHi 

184,408 

1,397,312 

221,998 

85,988 

..RepuUicat'  ... 

‘p; 

5,3.30,080 

476,000 

4.424, (KK) 

338,800 

91,280 

t’oiinersvillp. 

.  Sevs-Eiamintr 

(p) 

3,491,416 

250,712 

2,771,578 

421,4(61 

47,726 

Decatur 

,  Democrar  . . 

ipi 

2,377,474 

218,352 

1,839.166 

2«I,9I2 

58,044 

Elkhart . 

Truth . 

P 

8,047,637 

816,749 

5,7H1,K3(I 

l,3S2g92tl 

86,338 

KIwiHid 

.  Call-LeaUtr 

PI 

2.724,512 

276,766 

1,961,816) 

4I.5..534 

.58.1)61 

Frankfort..  .. 

Timp> 

m'l 

(12 

4.184,961 

222  readpi> 

336gI56 

inoludpil  in 

3.321,^26 

*)assified> 

454.y5s 

72,021 

Franklin . 

.  Star . . 

.  'ei 

2,9.55,274 

230,972 

2.384,816 

291,494 

47,992 

( »r<*pn(.-astU*. 

. .  Banner . 

'(-) 

2,340,646 

253,078 

1,751,470 

270,270 

65,828 

Grppnfipid. . . . 

Reporter 

•V) 

2.37.5,589 

539,686 

1,276,772 

460,111 

99,020 

Cns-nsburg 

Sevs 

'♦*) 

4,103,960 

268,800 

.3,.324,104 

511,0.56 

)K),624 

Hartford  (’ity  . 

Setps-Timts 

.(pi 

2,297,480 

188,290 

1,8.51,220 

2l7.(i2(t 

4(l,95ti 

Hi[((tington 

Herald-Presn 

pS 

4,741,614 

339,808 

3,494.074 

836,60.5 

71,127 

Kpiidallvitie.  . . 

.iV’etr*-»Swr, 

-te) 

2,191,014 

300,216 

1,648,794 

224.1.54 

17,850 

Kokonio . 

. .  Tribune 

.(e) 

7,238,308 

679,980 

0,576,172 

883,736 

98,420 

56 
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Pub- 

Total 

Display  * 

Classi- 

City 

Paper 

llshad 

Linage 

National 

^  Local 

Gad 

Lafayette . 

. .  .Journal  At  Courier  .(e) 

12.735.492 

848,092 

9,704,198 

-2.099,188 

84,014 

T.a  l’(irt(- . 

. . .  Herald-.irgus . . . 

. . .  (e) 

5,370,77.5 

.509,950 

4,290,195 

474,135 

96,495 

Lebanon . 

...Reporttr  . 

. , . fe) 

3,225,012 

356,552 

2,479,986 

324,083 

64,381 

T«ogans|Htrt  . 

l*rpss .  . 

. .  tinl 

4.7.5.3.868 

629.888 

3.182,732 

883,246 

58,002 

Pharos-Tribune 

.,.(e) 

6..5.55,220 

629.762 

4.938,976 

913,570 

72,912 

Vrpsa  . 

...(S) 

1.014,664 

27,482 

842,996 

144,186 

Total  . 

(meS' 

12,323,752 

1.287,132 

8.964,704 

1,941,002 

130,914 

Marion 

Leader-Tribuno 

. . .  Cm) 

6,888,098 

703,591 

5.022.122 

1.117,473 

44.912 

Chronicle . 

...(e) 

6.926,679 

706,090 

5,048.127 

1,104,782 

67.680 

•■iunday  edition . 

...(S) 

2,172,601 

114,464 

1,780,888 

277,249 

Total 

(meS) 

15,987,378 

1.. 524, 145 

11,851,137 

2.499,504 

112.592 

Ml.  Vernon  . 

.  Democrat . 

....(e) 

1.9.52,386 

179,574 

1,726.816 

4'2.196 

New  Albnny 

Tribune . 

. .  (m) 

(First  issue  October  12) 

Tribuni  .. 

.fe.S) 

5,301,562 

302,302 

3.865,092 

1,061.046 

73,122 

(Imiudfs  duplii-ated  space  in  momiuR  edition,  starting 
Oct.  7,  not  added  to  evening  totals;  also  includes  space  in 
.Sunday  Ledger  and  Tribune  from  Oct.  12.  (.lassified  in¬ 
cludes  classiGed  display,  previously  reported  in  Icwal  display) 


New  Casth- 

(’ourier-TimtK 

p) 

5,203,016 

349,28ti 

4,017,7-20 

7.56,602 

79.408 

Noblesville . 

Ledger . 

(c) 

3,099,308 

250,028 

2.4!i2,S12 

.!54,5t>J 

101.906 

Plymouth 

. .  Pilots  evs . 

.(e' 

;L2(l9.4fMi 

236,5'.6I 

2,449.419 

478,387 

45.010 

Vortland . 

.  .ComiFiprciViI  Rerieic 

(e 

2.7(12,997 

179,467 

2.151.086 

334.648 

;t7.7w» 

Vrinppton  . 

. . .  Clarion-Sevs  d* 

hcmocrat _  . . 

•tP) 

2,676.U72 

2(NI,92'' 

2,160,816 

259,yit» 

.54,432 

Hicliiiiond. 

.  PaUadium-lUm . . . 

■  (e 

7,812,116 

7.59,697 

4.981,021 

-.'.002.679 

68,719 

KocliPSttT . 

. . .  SemSentinil  . . . 

(e) 

2,142.896 

212.002 

I..584.3IO 

2161,696 

5.5,888 

Rii«hviIIp 

HeimHirnn  d 

Eagle . 

niP 

3,7.52,2.80 

244,664 

3.020,472 

434,658 

n2,4S*> 

"Sold  in  (< 

imbinatiun  only) 

Spyuiour . 

Tribune . 

,  -  fe) 

4.442,704 

425,210 

3,392,186 

.563,304 

53,704 

Shplbyvillp . 

. . .  Sevs  . . 

(cl 

4,740,764 

338,926 

4,076.380 

251,104 

74,354 

Terre  Haute 

. .  star . 

.(m' 

8,229,284 

1,264,298 

4,969,258 

1,927.562 

68,166 

Tributic . 

..(e) 

9,182,530 

1,253,308 

5,906,922 

1,926,176 

96.124 

Sunday  edition  . . 

.(ti) 

6,557,726 

359,118 

5,286,134 

922,348 

126 

Total .  ^  mpS) 

23,969,540 

2,866,724 

16,162,314 

4,776,086 

164,416 

(P) 

2,412,788 

-'.127.062 

234.458 

51,268 

(Iiocal  ineluded  in  national) 

Valparaisit . 

. . .  VideUc-.Messenger, 

.  .  (p) 

3,740,072 

298.382 

2,750,916 

614,922 

75.^52 

Vin(ennes . 

,  . .  Sun  Cummerrial 

.  (m.) 

6,59M52 

639,688 

4,804,436 

1,081,214 

72,814 

Washington 

Democrat 

fc) 

2,179,142 

214,494 

1,513,974 

386,946 

63.728 

Herald 

2,469..558 

-22-2.712 

1,874,810 

309,176 

IOWA 


.Lmes . Tribuiif  . (?'•  :i,596,S51  ;{4().5y7  2,673,478  4Mi,373  95,903 

.\tlantic . StwS‘Telegrapti . . .  .(e)  3,067,211  295,146  2,398,686  289,065  84,321 

Boone . .Vetrs-RipuMicon  .(e)  3,179,106  280,371  2,599,310  248,584  50,841 

Burlington .  Havek-EyeOazettf .  .{t)  7,315,476  988,456  5,177,928  1,070,328  78,, 64 

Carroll . Timet-Herald . (e)  3,118,4.57  323,310  2,413,216  341,325  40.606 

Cedar  Rapids  .  ffarefte . (eS)  13,309,828  1,354,262  9,451,372  2,396,240  107,954 

Centerville . /otcejtar,  iKTtiien  (e)  2,792,468  228,592  2,058,812  434,616  70,448 

Charles  City . Prett . (e)  2,938,290  '290,808  2,223,508  366,228  .57,746 

Clinton  . HtrM  M  6,967,107  79.3,5;t6  5,059,113  1,000,724  113,734 

Council  Bluffs . Sonparnl  'e-9'  7,496,706  860,986  5,038,726  1,518,090  78,904 

Creston . Stvi  Adirrlinr  (e,'  3,221,246  223.895  2,471,772  445,834  80,354 

Davenport  .  .  Democrat  dn'  8.981,728  1,666,700  .5.,539,086  1,673,336  102,606 

Timet . (el  12,74(1.182  1,907,010  8,285,802  2,328,732  218.638 

Democrat-Times  .(S,l  3,713,696  322,518  2,710,778  662,004  18,396 

Total  . (meS)  2.5.435,606  3,896,228  16,5.35,666  4,664,072  339,64<t 

I)ut,u<iue . Telegraidi-Hernld  .  (ei  6,921,880  1,029,728  4,918,4.52  825,«6  148,204 

Sunday  . (Si  2,064,622  179,382  1,428,910  454,286  2,044 

Total  . I'eS)  8,986,502  1,209,110  6,347,362  1,279,782  150,248 

Kstherville  .Veirs . lel  1,949,192  209,832  1,454,726  253,440  31,194 

KairGeld  l.tdger _ _ (e'  2.979,.5;16  2a3,860  2.322.642  409,227  43.S07 

Fort  Dodge  Mettengtr  it- 

rkroniele . el  8.|h;1.3.5o  612,6.54  6.589,226  899,822  81,648 

Iowa  City . Iowan.  . (ml  9,50,9,57  162,953  67‘2,735  114,541  728 

Prrtt-Ciliziii  le  .i..56H.330  .Vtl,062  4.277,910  695,702  61,656 

Keokuk.  .  l.'aleCilg  Je  4.846.324  .566,664  3,745.280  492,030  42,350 

Marshalltown  Timet-Rtinihlirn,,  te'  6,861.162  .513,646  5,179,272  1,070,496  96,346 

Mason  City.  dlnlieJlnutU  'e  9,179,114  992,6'28  6,811,798  1,374,688  . 

Legal  included  in  classiGed) 

■Mt.  I’leasant . Seict  .e)  2,.528,t>.54  233,772  2,042,236  165,004  87,612 

Muscatine . Jounial  . (e)  .5,410,538  709,058  3,848.299  785,099  68.082 

vjevada  .  Journal  ...  (e  2.259,096  l69,8tMi  1,748,.530  250,012  90,748 

Xewton . .Veif*  . (e'l  3,993,920  260.106  3,186,568  473,648  73.598 

Oelwein . .Hr,ji,t,r . le,  3,155,236  243,.V)2  2.4.55,894  390.894  64.946 

Oakaloosa  Herald  .le  3,608,066  298,592  2,869,104  326,368  114,002 

Ottumwa . Courier  .te  8,2195,838  711,816  6,326,446  1,155,686  71,890 

IVrry  . C/iie/ . (el  2.712,842  192,583  2.089.311  .370,048  60.900 

ripencer . Reporter  .  .  (e  2,900,099  472.344  1,917,070  465,780  44,905 

Washingt.m  Journal  .ei  2.671.578  205,268  2,082,402  351,834  32.074 

Waterhsi . Courier . eS;  12,399,198  1.156.750  8,508,640  2,595,698  111.844 

WebsterCity  .Freeman-Journal . .  (e)  2.735.691  245,014  2.091,425  350,178  .50.267 
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City 

Paper 

Pub¬ 

lished 

KANSAS 

ToUl 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Abilom- 

Helirctor’i'hronicif 

. . le'i 

2,575,7illi 

197,470 

2,050,624 

245,518 

73.17^ 

Arksiusas  ('ity  . 

Trarfirr  ...  . 

.  (e 

4.4ti6,«44 

290,276 

3,605,46(1 

:10().706 

61,104 

Vt(’}ils4>n  . 

Glah,  . 

■i,eilfi.325 

.565,090 

:i,:i40.4.56 

660,951 

79,919 

Huriini!t<in  . . . 

Hrpuhliran 

1,133,671. 

rhanutc . 

Tribune 

e; 

3,4.59.!I4« 

:13 1,670 

2,72:1,026 

'355,236 

49,612 

>'lielT>valf  . 

Hepnmran . . 

.(<•' 

I,«l7.5!t4 

37,954 

1,4:13,009 

51,642 

67.080 

1 'U>  ( 'filter . 

.  bi^palrh 

((’la'*j«ifif*d  inpludps  rpa*lef^ 

. 

. 

Journal . 

eS' 

4,445,.S53 

.554.:i31 

.VIS.674 

:10.172 

r«iluinlHt.s . 

.  AdrocaU  .  ... 

.  If; 

1,7!»!I.I54 

117,404 

1,514,940 

1 16,678 

46,132 

rtHini’ii  (in»v«‘ 

RtpuIJirun 

.’e 

1,511,76(1 

275,(610 

1.076,600 

127,'HIO 

33,050 

l)<id(jf  ('ity. 

.  (Hoitt . . 

3,322,624 

446,4.50 

2,106,226 

702,699 

65,240 

El  IX)rado 

Tim** 

.  (<•; 

3,767, 72S 

263,476 

:i,:«)3,9:i3 

107,401 

KDifMtria 

(lazetU 

t?. 

3,747.»73 

386,627 

3,o:«.i02 

256,321 

45,66(1 

Kt»rt  Snitt 

Trijuw'- W»mW 

.  I* 

3,IINI.46I 

247,514 

2,43.5,164 

360,047 

.57,7314 

(■ardt'ti  (*ity  . 

TeUfjrnm 

tM 

3.734,01(1 

360,024 

A.iNMt.ysti 

:105,7('6» 

56,240 

(irt*utBrn4l 

Trihuto 

c 

4,356,27!! 

,  1  v5 

:t,:i62.72.5 

229..544 

114,625 

Hiawatlia 

World 

.  «- 

I.!!5;(,673 

2:i5,:i54 

1,621,822 

40.-207 

.56.4!HI 

Hut(hiti.soii 

Svy-a-Hrmld 

meS* 

x.SST.SM 

I.0I6.I.5IJ 

6,026,680 

1.412,124 

9H,91M 

IndfiHtideiu-f- 

Rcjwttf 

v»* 

3,303,41!! 

.597,002 

2,525,640 

139,664 

37.51:1 

l>4a 

Rtijitlir 

f 

2,32!!,4'J6 

236,722 

1,643,065 

:160,014 

57,777 

Jiimium  (*ity . . 

.  f'nton 

.  <** 

4,1315,546 

390,;i26 

3,!a9,942 

'£16,792 

36,466 

K:uii<H.s  ('ity 

Kauitau... 

■  •  U‘, 

4,7:11,426 

461,0)0 

2.663.356 

692,125 

95,130 

Sunday  se*ii(>ii 

tS 

2,114,165 

99,366 

I.407.3S5 

.505,672 

4,7t>7 

Total. . , 

eS 

6,645,504 

560,405 

4,2!6I.74I 

1,287,797 

‘*9,S97 

I.artMil 

.  .  .  TiUtr  and  Toiltr. 

.  . 

2,707,!!92 

Lawrentr . 

. .  Vournrt/-H‘orW 

■tf' 

.5,570,062 

414,414 

4,337,716 

744,100 

73,650 

Ltuvenworth  .  . 

.  ,  Timex  . .  , . . 

4,005,622 

649,477 

3.675,010 

245,66:1 

1:15,243 

l.ilrra) . 

.  iS’oufAtr**r  Timex 

. . . :  pi 

2,607,501 

323,925 

2,104,63:1 

259,306 

29,725 

MrPlierstiii 

Repubtirnn  ... 

..  .tv 

3,ft36,570 

306,602 

2,544,500 

131,'2:i2 

52,236 

Maniiattun 

\ferrurfi4'hronirle  «eS; 

4,470,746 

316,6.62 

:i.640.770 

4.55,532 

64,764 

Neutull 

.  Kanxax-RepiifJiran  (e 

3,.306,002 

264,196 

2,660,556 . 

110,164 

53.054 

Nortufi . 

THtyram 

.'p' 

2,032,104 

264,4.5:1 

1,56.3,367 

140,596 

63,7.56 

(htawa  . 

Herald 

p 

3.700.576 

2!!6.926 

2.062,364 

3.5.1,752 

67,.536 

I'arstms 

Sun 

•  (**} 

4.306.366 

4.54,.56(. 

:i,:i57,326 

.516,6(61 

69,874 

nttxlMiivli 

Sun 

.'m' 

.5,120,024 

51.5,666 

4,01.6,640 

5:16,524 

4(i,774 

Headliglt* 

.  .(p» 

.5.126,522 

51.5.522 

4.023.(Wi; 

.530,204 

50,624 

T..t:il 

rnp' 

10.246,546 

l.0.‘ll,406 

6,041,022 

1,077,61 6 

97,398 

I’m!! 

TrUnthf  .  , 

...(f' 

:t,324.951 

44.5,641 

2,451,604 

:170,057 

46,.5.50 

>»lina 

Journal 

.  ..ip 

5.346.362 

.55  (.076 

4,121,152 

.564,1:10 

UK!.  102 

Sunday 

vS' 

1,666,562 

164,506 

1,. 110,0:12 

193,102 

42 

Total 

.  pS 

7.0.14,044 

736,464 

5.4:12,064 

757,2:12 

109,144 

Tl>|N'k!l 

Capital  .  .  . 

'tn 

6,273,:t56 

985,376 

5,:i;io,15o 

1,927.606 

20,923 

Stalf  Journal  .. 

6.567,712 

1,029,036 

.5.22I,.335 

2,112,500 

22:1,930 

Capital . 

(S 

3,646,290 

422,614 

2,736,412 

666,660 

413 

Total  . . . 

20,709,367 

2,436,126 

13,206,006 

4,729,067 

245,266 

WcliiriKton 

.  .Yof »  .  . 

e'l 

2,432,596 

100,120 

2,029,440 

143,556 

69,462 

infield 

Count r 

.  'f 

3.K12.602 

272,272 

2.664,414 

.'191.044 

63,972 

Uilaial 

IndejHhdtht .  . 

.  eS 

KENTUCKY 

7,232,596  562,485 

5,413,919 

I,I79,k3B 

76,356 

Huwliiii!  Cln-en 

.  Park  Citg  \*  vx 

. .  .  p 

4.512,536 

548,030 

3,411,324 

516,938 

34,244 

Sunday  pdituui 

.  1 S ' 

1,660.666 

50,904 

1,469,748 

147.350 

12,866 

Total 

JpS' 

6,193,404 

598,934 

4,881.072 

666,288 

47,110 

('inpinnan  Kn<iuirpr 

in* 

Sunday  pditioii  .  (S.i 

14,769,796 

14.160,076 

1,694,106 

2,550,605 

5,308,174 

7,777,406 

6,717,934 

3,484,724 

141,944 

2,458 

Total 

niSi 

26,969,674 

4,444,711 

13,085,580 

10,202,658 

144,402 

Kenturky  Poxt 

...le) 

5,766,958 

102,130 

4.077,038 

1,506,470 

103,3-20 

iKiiivillf 

Advoratt’.yfeMenger.y 

2,351,256 

226,800 

1,741,068 

361,690 

21,700 

Kpntiicky  .Kdvo 

Total . 

pate 

iS) 

. .  pS) 

48:1,7:19 

2.6:14,997 

25,396 

252,196 

377,944 

2,119,012 

75.194 

436,664 

5,205 

26,905 

Irankliiri 

StaU  Journal 

.'eSj 

3.435,566 

405,034 

2,870,042 

131,110 

29,400 

Harlan 

Entrrprioe . 

.  .  .  (P 

1.750,600 

225,150 

1,377,656 

147,994 

Sunday  edition 

...(S' 

320,978 

60,396 

226,056 

34,524 

Total 

.  .  pS* 

2,071,778 

265,546 

1,603,714 

182.518 

Heii4|t>r84in . 

.  (tleaner 

ni 

2,449,396 

'Legal  included  in  classified^ 

341.S11  L4(t2.301  577.0t)ti 

38,220 

Journo/ . 

2.449.398 

.141.811 

1,492,301 

577.066 

38,220 

Sunday  edition 

.(S) 

754,046 

84.192 

.545.660 

124,026 

168 

Hci|ikiii,ville 

Total _ 

.1  ni**S> 

5,652,642 

767,814 

3,.530.262 

1,278.1.58 

76,608 

. .  Kenlucky  .Vrw  Fni  (p) 

4,664,940 

476.462 

3,685,780 

502,698 

l.'xinitttin _ 

.  Herald  .  . 

.  .  (in) 

6,316,46:1 

TiTgal  inrliideil  in  cine.- 
1,401,050  .5,572.20:1 

•ified) 

),. 336.706 

6,524 

Leader . 

....(e) 

6.439,207 

1,403,466 

5,5,65,s!!.5 

1.353,744 

96,082 

Herald-Iueader 

.(S) 

4,073,674 

323,799 

:!.2!!4.57» 

4.55,376 

119 

Total . . 

.  (ine.S) 

20,829.564 

3,128.335 

14,4.52.670 

3,145.828 

102,725 

MaduuDville _ 

. .  Mtmngrr . 

....(e) 

2,561,818 

295,974 

2,112,138 

106,666 

47,040 

'layfifid 

. .  Mettentier 

..  .(e) 

3.549,000 

455,000 

2,660,000 

434,000 

■MaV'tvillp 

.  Independent 

.  (in5 

4,140,721 

441,818 

3,127,554 

257,502 

Mi«lt!|psbon>. . . , 

.  ..Vfiri . 

. . . .  p; 

2,565,291 

'  Legal  included  in  classified'' 
233,375  2,065.518  2:i7,3>.4 

49,014 

editor 

S  PUBLISH 

ER  for 

March  21,  1953 

KENTUCKY— Continued 


Pub- 

ToUl 

Display 

Class!- 

City 

Paper 

lished 

Linage 

National  Local 

fied 

Legal 

OapnslNpfo . 

,  Messenger  & 

Inquirer . 

..(me) 

6,574,931 

7:39,226  5.617,065 

174,727 

4:3,911 

Sunday  edition . 

...(S'. 

1,994,451 

96,906  1,837,241 

53,340 

Total . 

(meS. 

8,569,382 

836,136  7,454,306 

228,067 

50,873 

I'mliieah . 

. . .  Sun-Demoerat . . 

. . . - (e) 

7.623.224 

'J66.580  5,119.590 

1,517,054 

.Sinday  edition. 

...(3) 

2,472,806 

146,048  1,913,660 

413,098 

Total  . 

..(e3) 

10,096,  o;to 

1,132,628  7,033,250 

1,930,153 

lipgal  included  in  classified) 

Hi(  liinodd 

.  Htairl'r 

-  (e' 

174,952  2.875.802 

169,408 

Leiral  included  in  classified; 

LOUISIANA 

HatDii  Kout;i> 

.  AdviH-ate . 

.  (mS  1 

15,689.433 

1,685.652  12,282,106 

1,897,010 

24,46.5 

Stale  Timtx 

. .  (V* 

1.5..528.S24 

l..506,407  11.821,261 

1,897,010 

304.146 

Total. 

. 'fneS' 

31,418,257 

:!.I92,259  '24,10:3,367 

3,794,020 

:528,611 

HdiKnlii.si 

.  . .  .Veif«. 

.  .(fi 

2.3:t9,a50 

277,694  1,857,372 

147,478 

56,489 

.Sunday  eilition* 

'...iS! 

179,074 

6,566  160,580 

9,464 

462 

Total  .  . 

(pS 

2.518,124 

266,262  2,017,952 

156,940 

56,951 

(•  Sunday  -4  months  only) 

( 'n>w  ley 

Ktunal . 

.f) 

:t,236.3IO 

355,110  2,397,612 

279,944 

86,632 

Total  contains  117,012  lines  bouse  and  make  good  ads) 

•lpniiiiu^8 

Seirx . 

IP* 

2,015,907 

251,:36l  1.461,824 

218,400 

84,32'2 

leafaypttp  . 

..Idrerfimr 

.  .  .ipS) 

"M.lttiti  5,5!l7,074 

1,499,204 

41,356 

luike  Charles 

.  .Imeriran  Pnx* 

.  .  .fp' 

7,277,550 

1,049.440  5,091.940 

1,136,170 

■Niiiday  edition 

.  .  1  s 

1,720,86!) 

41,916  1,478,764 

200,186 

Total 

.  (pS> 

H.WS.4M 

1.09l,:356  6,570,704 

1,336,356 

IvPiral  included  in  classified; 

\!oiir«*p 

Srwx’IHQixi 

(p' 

857,542 

.  . .  682,850 

174,692 

(National  included  in  lo<-al.  legal  im 

luded  in  classified' 

World . 

. .  i.m 

6,250,326 

!I80,874  4,046,327 

1,223,125 

.\>trs-.S(or . 

.(e) 

6,438,76.3 

989.!MI6  4,184,400 

1,181,303 

83,1.54 

World . 

2,295,319 

171,888  1,703.445 

419,986 

Total 

•meSi 

14.984,408 

2,142,668  9,9:34.172 

2,824,414 

83,154 

Legal  included  in  classified) 

New  Iberia 

Ihrian  ... 

',r; 

1.97.5,987 

:t38.924  1,564,108 

72.95.5 

(:|a.s8ified  included  in  local) 

()p»’luu.’4a> 

World . 

. . .  .fe) 

2.762,164 

359,366  1,940,470 

309,694 

172,634 

Sunday  (‘dition . 

,  ..(S 

818,356 

31,010  721,294 

63,686 

2,366 

Total... 

. .  ,  ‘pS. 

3.600,520 

390,376  '2,661,764 

373,380 

175,000 

Uu>toti 

Leadt  T 

•  V.' 

2.2.54.6:10 

•292,136  1,6.58,328 

270,284 

33,880 

Vugusia 

KtnnelaM-  Jtturiial . '  m) 

MAINE 

4,344,620 

720,468 

3, 12-2.518 

501,634 

Uiddefitnl 

Journal 

(e) 

2,955,764 

389,088 

2,272,326 

254,030 

40,320 

Is’wiston . 

Sun . 

.(m'' 

6,161,708 

884,212 

4,697,308 

580,188 

Journed . 

...(f) 

6,007,932 

884,100 

4,552,072 

571,760 

Total  . 

(me) 

12.169,640 

1,768,312 

9,249,380 

1,151,948 

I’lirrlan)!  . 

I*re5«-Herald  . 

■  (m) 

8,951,838 

1,858,743 

5,941,881 

1,048,361 

102, 85:5 

Erpreu . 

....(f) 

8,801,124 

1,862,627 

5,836,445 

1,028,792 

73,260 

Telegram . 

....(S) 

2,886,127 

533,363 

1,963,889 

385,302 

3,573 

Total  . 

(meS) 

20,639,089 

4,254,733 

13,742,215 

2,462.455 

179,686 

Waterville. 

. .  .'ientinel . 

. . .  (m) 

.5,.830,7!!4 

591,150 

4,263,756 

475,888 

.\imapi»li.s  . .  . 

Cainlat. 

....  (e' 

MARYLAND 

3,749,470 

(Legal  included  in  local) 

1 

391,322  2,902,419  317,883 

119,758 

('ambfidge, . . . 

. .  .Bannn . 

..  .(e) 

3,574,046 

4:15,680 

2,759,218 

254,772 

124,69,') 

<  ’umherland . . . 

News  4  Timex 

(me) 

7,739.63:3 

755,131 

5,828,900 

1,155,602 

Times . . 

.  .  ,(,S) 

2,684,512 

132,606 

2,361,464 

190,442 

Total  . 

(raeS; 

10,424,145 

887,737 

8,190,364 

1,346,044 

Frederick . 

Post 

V®; 

5,607,014 

(Legal  included  in  local) 

578,242  4,359,810  650,608 

18,:i54 

•Veu-s . 

— (p' 

5,583,550 

578,242 

4,274,858 

677,516 

52,934 

ToUl  . 

.  (me) 

11,190,564 

1,156,484 

8,634,668 

1,328,124 

71,288 

Hagersiuwn 

Herald 

. .  .(m) 

7,907,354 

938,798 

5,947,004 

1,114,274 

Wail . 

....(f) 

7,836,542 

933,394 

5,933,004 

972,034 

Total  ,  . 

(me) 

1.5,743,896 

1.872.192 

11,880,008 

2,086.308 

Salisbtir\  . 

Timex  . 

.  'e'^ 

9,l'<.5.0>2 

‘  U-gal  included  in  classified) 
'':i'<.292  6.700.022  1,485,932 

160.776 

MASSACHUSETTS 

Atliol 

..\ntx  . . . . 

.(f) 

2,532,466 

283,175 

1,960,742 

253,654 

34,895 

Hp>prly 

Tim*x  . 

.(f) 

2.998.275 

222,364 

2,462,642 

266,925 

46,344 

Hostori 

Chriotian  .Srtrnce 
Monitor . 

.(e) 

8,067,492 

1,510,463 

6,092,758 

464,271 

Br(K-kt4)n 

Rnterpri»e‘  T imee . . 

.(e) 

8.559.908 

831,460 

6,374,564 

1,251,054 

102,830 

Kail  River 

. .  Herald  .Veirs . 

.(e) 

11.755,836 

2,703,485 

7,679,237 

1,287,319 

85.795 

Htchburg ..... 

.  .Sentinel . . 

..(e) 

7,511,3.36 

812,826 

5,575,806 

1,0782)70 

44,634 

Framingham.. . 

. .  ..Vrirr . 

..(f) 

4,727.380 

402,668 

3,839,066 

383,796 

101,850 

Gardner . 

.Vor»  . 

..(e) 

4,256.000 

:i68,ll9 

3,443,021 

444.860 

Gloucester... . . 

Timen . 

..(e) 

3,693,662 

Legal  in<  luded  in  Iwal' 

362,716  2,902,546  340,480 

87,920 

ttreenfipld . 

Rerarderdtateffe . . 

(f) 

6,496..546 

674,156 

5.315,:i38 

435,904 

71.148 

57 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

liahed 

Linage 

National  Local 

fled 

Legal 

Holyoke . . . 

.  Tranieript-TelegramM 

8,569.834 

956,075  6,559,277 

979,258 

7.5,224 

H  idson. . 

•^un . 

...(e) 

2,982,434 

361,748  2,388,288 

242,398 

(Legal  included  in  classified) 

Hyjinnis. . . 

.  Cafe  Cod  Standard- 

Times . 

...(e) 

4,099,298 

416,626  2,899,820 

717,514 

65,338 

Marlboro _ 

.  Enterprise  dt  Hudson 

Sun . 

...(e) 

2,982,434 

361,748  2,388,288 

242,398 

(Legal  included  in  classified) 

New  Beoifopil.  . . , 

Standard-Times. 

...(e) 

10,391,948 

1,739,864  7,131,320 

1,347,136 

173,628 

.Sunday  edition . 

...(S) 

2,789,669* 

630,673*  1,872,360 

277,522 

9.114 

Total . 

.  .teS' 

13,181,617* 

2,370,537*  9,003,680 

1,624,658 

182,742 

(•Includes  392,099  lines  of  P.\R.\DE  linage) 

North  Adams.  . . 

.  Transcri/d . 

.  .  (e; 

■5,860,232 

510,538  4,663,792 

685,902 

(Leagl  included  in  local) 

North  Attleboro. . 

.Chronicle . 

■  4c) 

4,388,800 

713,200  2,970,100 

682,60<i 

22,900 

Pittsfield . 

.  Berkshire  EaaU . 

. . . (e) 

10,809,078 

1,249,738  7,859,404 

1,618,162 

81,774 

Springfield . 

.UnioD-aVetf*.  . . 

. .  (me) 

13,045,774 

2,626,498  7,697,494 

2,721,782 

Republii-an.  ... 

. . .  vS) 

4,286,702 

762,594  2,423,890 

1,100,218 

Total 

(tneS', 

17,332,476 

3,389,092  10,121,384 

3,822,000 

(Legal  included  in  local) 

Taunton . 

. .  Caeette . 

■  . .  ve) 

5,264,422 

911,006  3,690,163 

663,25;; 

(Legal  included  in  local) 

aketield . 

. .  Item . 

....(e) 

3,143,280 

173,.502  2,045,330 

869,652 

.35,616 

aitham. . 

.\evs-Triliunr  . 

.... (e) 

4,475,859 

234,869  3,713,939 

437,297 

89.754 

MICHIGAN 


.\drian . 

. .  Telt.  ram . 

■  .(e) 

6,030,374 

Albion . 

. .  Recorder . 

..(e) 

2,620,758 

Ann  .\rbor . 

. .  Seres . 

..(e) 

10,837,887 

Battle  Creek  . . . 

. .  Enquirer  S'  S'eire. 

..(e) 

10,497,460 

Sunday  iKtitioii . , 

..(S) 

808,908 

Total . 

(eS) 

13,467,429 

Bay  City . 

. .  Times . 

..(e) 

10,888,234 

Sunday  edition . . 

..(S) 

2,798,502 

Total . 

.(eS) 

13,686,736 

Benton  Harbor. . 

..Sevs-PaUadium.. 

..(e) 

7,804,650 

Big  Rapids . 

. .  Pioneer . 

.  -e) 

2,489,273 

Cadillac . 

.  .Sews . 

.(e) 

3,521,609 

CbeboVKan .... 

.  .Tribune . 

■  ■  -  (e) 

2,174,144 

Dowasiat^ . . 

.  .News . 

..(e) 

2,253,584 

Bscanaba . 

..Press . 

..(e) 

4,531,730 

Flint . 

.  .Journal . 

..(e) 

19,822,516 

Sunday  edition . . 

..(S) 

4,890,690 

Total . 

.(e.S) 

24,713,206 

<jrand.  Haven. . . 

, .  Trihu/ie . 

,..(e) 

4,409,473 

<irand  Kapids... 

. .  Herald . 

.(mS) 

12,827,948 

Creentille . 

..News . 

...(e) 

3,239,894 

Hillsdale . 

. . .  *Vcif« . 

.  (e) 

4,023,576 

Houghton . 

. (iateiie  . 

...(e) 

3,567,718 

Iron  Mountain.. 

.  .News . 

..(e) 

3,683,386 

IroDwood. . . 

. ,  Globe . 

...(e) 

4,068,526 

Ja/*ksoii. . . 

. .  Citiien-Patriot 

..(e) 

11,329,950 

Sunday  edition . . 

..(S) 

3,073,518 

Total . 

.(eS) 

14,403,468 

Kalainaiioo .  . 

.  .(laiette . 

...(e) 

14,603,064 

Sunday  edition . . 

..(S) 

3,176,880 

Total . 

..(eS) 

17,779,944 

laiillsiDL' . 

. .  .State  Journal. . . 

...(e) 

17,097,430 

Sunday  edition . . 

..(S) 

5,290,068 

liudiutitou . 

Manistw . . 


Total  . . 

.  .Vetf* 

- Nem-Adrocate . (e) 


Marquotte . Afinitiff  Journal . 

Marsliall . Chronicle . 

Mctiomince . Herald-Leader. 

Midland . Hevr 

Monroe . .Vetre . 


.(e) 


Mount,  Clemens  . .  Monitor-Lender .  . . .  (e) 
Mount  Pleasant. . .  Timet-Sern. 

Muskecnn . Chronicle _ 

Niles . Star . 

Owosso . Argur-Hreee . 

Pontiac . Press . 


(eS)  22,387,49! 
.(e)  2,854,06! 

2,333,54! 
4,709,82- 
2,436,01- 
3,664,37- 
5,168,40! 
7,009,71- 
6,3.57,91! 
2,0.52,10- 
(e)  15,232,011 
(e)  3,987,781 

(e)  6,017,441 

(e)  17,115,81: 


.(e) 

.(e) 

.(e) 

.(e) 

..(e) 


Port  Huron . Timu-Herald . (e,S)  10,586,4 

Royal  Oak . Tribune . (e)  10,339,3 

.-^aginaw .  .Veirs . (e)  14,507,0 

Sunday  edition. . .  .(S) 

Total . (eS) 

.St.  Joseph . Herald  Press . (e) 

SaultSte.  Marie... A’etrt . (e) 

South  Haven . Tribune . (e) 

■Sturgis . Journal . (e) 


3,670,4! 

18,177,55 

4,769,5- 

3,897,3< 

2,252,41 

4,375,5: 


408,422 

4,510.800 

1,025,060 

S6,0b6 

249,074 

2,076,130 

2.59,910 

25.802 

753,827 

7,787,850 

2,181,298 

114,912 

1,137,125 

7,337,372 

2,022,962 

27,415 

139,874 

2,327,297 

502,799 

1,276,999 

9,664,669 

2,525,761 

27,415 

1,086,162 

8,017,646 

1,772,050 

12,376 

106,806 

2,356,242 

334,740 

714 

1,192,968 

10,373,888 

2,106,7tKl 

13,090 

892,570 

5,586,210 

1,240,358 

S5,512 

266,948 

1,923,908 

210,413 

88,004 

272,211 

2,950,301 

162,705 

136,392 

231,490 

1.786,722 

129,864 

26,068 

204,442 

1,594,100 

364,504 

90,538 

444,724 

3,726,016 

310,576 

50,414 

1,866,116 

13,385,414 

4,570,986 

183,134 

3,753,008 

954,548 

2,049,250 

17,138,422 

5,525.534 

320,075 

3.427,844 

.558,600 

103,054 

1,633,590 

8,704,192 

2,269,022 

221,144 

262,094 

2,529,864 

404,236 

43,700 

336,501 

2,734.035 

855,313 

97,727 

385,266 

2,904,496 

169,a50 

108,906 

438.564 

2,763,334 

445,144 

36,344 

478,380 

3,149,972 

340.200 

99,974 

1,232,000 

7,461,456 

2,544,528 

91,966 

178,486 

2,398,144 

495,432 

1,456 

1,410,486 

9,859,600 

3.039,960 

1»3,422 

1,352,764 

9,243,654 

4,006,646 

137,886 

2,227,610 

811,384 

1,490,650 

11,471,264 

4,818,030 

(Legal  included  in  local; 

1,563,618 

11,872,217 

3,648,519 

13,076 

199,094 

4,180,344 

910,406 

224 

1,762,712 

16.052,561 

4,558,925 

13,300 

272,84(i 

2,229,640 

300,636 

.50,946 

273,420 

1,737,680 

250,040 

72,408 

543,130 

3,624,432 

412,762 

l-29,.5fl0 

227.822 

1,739,976 

408,506 

59,710 

312,158 

2,991,814 

311,500 

48,902 

444.892 

3,631,418 

925,750 

166,348 

•  518.056 

5,779,102 

1,168,202 

144,354 

400.582 

4,822,426 

964,684 

170,220 

350.098 

1,968,568 

262,388 

71,050 

1,098,594 

10,576,426 

3,550,876 

6,720 

409,052 

2,700,684 

776,888 

101,164 

509,236 

4,773,930 

670,037 

64,246 

1,151,066 

12,698,627 

3,208,807 

67.312 

1,004,850 

7,836,122 

1.586,284 

159,194 

495,754 

7,340,038 

2,389,534 

114,016 

1,448,384 

10,047,198 

2,884,602 

126,896 

150,276 

3,009,300 

509.544 

1,330 

1,598,660 

13.056.498 

3,394,146 

128,226 

965,874 

3.158,386 

575,302 

69,986 

392,304 

3,007,652 

447.174 

50,235 

263,564 

1,640,324 

298,746 

49,826 

320,188 

3.215,934 

784.171 

5.5,278 

MICHIGAN— Continoed 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Three  Rivers. . . 

. ,  Commercial _ 

....(e) 

2,479,932 

243,600  1,850,576 

325,682 

Traverse  City. . . 

. ,  Record-Eagle  . . 

....(e) 

6,420,783 

471,273  5,949,510 

Ypsilanti . 

.  Press . 

....(e) 

^P'laasifird  and  legal  included 
4,5.50,056  372,274  3.288.376 

in  local; 
837,228 

MINNESOTA 


Ltfid 

6o,o:(  c 

.Mob 

•'>2.1'!  Xevi 

P»|-l: 
R-)lh 
St  J. 


.kustin . 

...Herald . 

.(e) 

5,701,402 

485,436 

4,229,484 

857,136 

12'JJ« 

Bcmid  ji . 

. . .  Pioneer . 

.(e) 

2,970,358 

404,642 

2,113,446 

321,636 

130,6)4 

Braincrd . 

. . .  Dispatch . 

.(e) 

3,551,527 

498,736 

2,338.112 

617,274 

97,40.; 

Crookston . 

. . .  Timet . 

.(€) 

1,458,860 

358,502 

1,100,358 

Fairmont . 

.  .Sentinei . 

.(e) 

3,319,190 

328,692 

2,478,070 

388,976 

123,45; 

Fergus  Falls. . . 

. .  .Journal . 

.(e) 

3,452,512 

619.331 

2,209,788 

468.608 

134,1(1- 

Hibbing . 

. . .  Tribune . 

.(e) 

3,894,828 

568,078 

2,786,196 

417,298 

124J3. 

International  Falla,Jouma( . 

.(e) 

2,022,566 

317,590 

1,421,672 

191,744 

91,5« 

Little  Falls _ 

. .  .Transcript . 

(m) 

1,873,131 

338,380 

1,213,143 

206,528 

115,0S(- 

Mankato . 

. .  .Free  Press . 

.(e) 

6,844,894 

726,586 

5,022,598 

1,003,744 

9I,W( 

Moorhead . 

. .  .\eicn . 

.(e) 

1,923,992 

363,566 

1.135,596 

264,866 

159,944 

New  Ulm . 

. .  .Journal . 

.(e) 

3,077,774 

347.284 

2,250,752 

441,154 

38,584 

Owatonna . 

. . .  People's  Press . . . 

(m) 

2,849,829 

436,699 

1,924,512 

379,654 

108,944 

Red  Wing . 

. .  .Reimlliean  Eagle. 

.(e) 

2,794,978 

313,331 

1,879,878 

512,127 

89.64! 

Rochester . 

_ Po4~BuUetin . 

.(e) 

8,300,600 

81.3,428 

6,029,786 

1,309,560 

147,S2t 

St.  Cloud . 

. .  .Times . 

.(e) 

6,012,118 

795,578 

4,426,786 

637,336 

1.52,41! 

Virginia . 

. .  Mesabi  News _ 

(c) 

4,284,989 

495,870 

2,991,506 

636,858 

160,755 

Willmar . 

_ Tribune . 

(e) 

3,031,518 

327,992 

2,294,110 

297,864 

111,174 

M'inooa . 

_ RepuUican-Herald..{e) 

5,575,220 

711,102 

3,751,344 

1,007,860 

105,014 

Worthington . . . 

. .  .Globe . 

.  (e) 

3,96.3.106 

326.186 

3.151,428 

417,914 

rt7,5Tj 

, Sells 


Sikes 

Sprit 


Treii 

W'sri 

Wcsi 


MISSISSIPPI 


Biloxi^iulfport.. 

..Herald . 

.(e) 

9,157,850 

741,114 

7,216,261 

1,027,043 

Clarksdale . 

. .  Press-Register. . . 

...(e) 

3,517,248 

438,368 

2,923,228 

92,442 

Columbus . 

. .  Commercial- 

Dispatch . 

(eS) 

5,164,320 

479,830 

4,684.470 

(Local  includes 

classified  and  legal) 

Greenville . 

. .  Delta  Democrat- 

Times . 

.(eS) 

5.268,634 

4,251,954 

937,888 

Greenwood . 

.  .Commonwetdth . . . 

...(e) 

2,812,112 

562.422 

2,003,748 

234,342 

Laurel . 

.  .Leader-Call . 

...(e) 

4,172,382 

344,133 

3,470,706 

258,201 

Meridian . 

.  .Slur . 

...(e) 

4,537,904 

660,730 

2,851,912 

943,418 

Sunday  edition . . 

..(8) 

1,932,826 

176,344 

1,426,222 

330,260 

Total . 

.(eS) 

6,470,730 

837,074 

4,278,134 

1,273,878 

Natcher . 

.  Timet . 

...(e) 

1,000,268 

353,759 

2,257,486 

34.5,632 

Tupelo . 

. .Journal . 

.  (m) 

4,657,321 

.561,212 

3,920,357 

145,274 

Boonville . 

.Newt-.ldiertiser . 

..(e) 

MISSOURI 

3,.548,04S 

357,134 

2,846,844 

280,812 

Brookfield . 

.Newt-Bullelin... 

..(f) 

1,698,975 

208,434 

1,277,969 

212,572 

Cameron . 

.Newt-Obeerter..., 

..(e) 

1,778,400 

(TiCgal  included  in  classified) 
711,360  889,200  88,920 

Cape  Girardeau . . 

.  Southeasl 

Miteourian . . . . 

..(e) 

4,813,874 

487,816 

3,567,158 

818,524 

Carrollton . 

.Democrat . 

..(e) 

1,156,008 

195,234 

959,392 

Carthage . 

.Prese . 

..(e) 

3.584,872 

255,192 

2,712,014 

548,128 

('hillh'othe . 

Conttilution- 
Tribune . 

..(e) 

3,079,020 

357,518 

2,324,154 

397,348 

Clinton . 

Democrat . 

..(e) 

1,144,420 

140,000 

931.420 

.35,000 

Columbia . 

.  Miteourian . 

..(f) 

2,439,066 

261,702 

1,718,738 

426,034 

Tribune . 

..(f) 

5,460,448 

465,500 

3,984,652 

928,046 

Excelsior  Springs 

.Standard . 

.(f) 

l,.58I,930 

168,826 

1,151,094 

242,662 

Sunday  e<lition . . 

..(S) 

422,226 

30,590 

329,406 

61.866 

Total . 

.(fS) 

2,004,156 

199,416 

1,480,.500 

304,528 

Festus . 

Sctce-Demoerat. 

..(f) 

1,340.052 

Hannibal . 

, .  Courier-Post ... 

..(e) 

4.330,018 

474,782 

3,396,960 

442, 9Wt 

Independence 

Eraminer . 

...(e) 

4,990,342 

258.062 

3,752,392 

884,114 

Jefferson  City  . . . 

.Capital  \eire-Pott 
Tribune . (me) 

3,514, .574 

Total  includes  10,570  readers) 

A42,432  2jm,o,54  711,494 

Sunday  edition. . 

...(S) 

1,249,416 

70,168 

918,624 

256,424 

Total  . . . . 

(meSI 

4,763,990 

712.6(KI 

3,013,178 

967,918 

Joplin. . . . 

(ilobe . 

•  .(m) 

5,607,826 

(Daily  sold  in  combination  only) 
1.00S,770  3.6S3,988  894,096 

\t\rn^Herald  . . . 

. .  .(e) 

5,340,748 

1,177,204 

2,865,646 

l,2tt3,S6C 

Globe . 

...(S) 

.3,352,118 

285,278 

2,603,552 

458,570 

Total . 

(meS) 

14.300,692 

2,471,252 

9,153,186 

2,646,532 

Kirksville . 

.  Eirress  «<•  News 

...(f) 

3,768.142 

315,322 

3,173,464 

235,942 

Ijimar. . 

Journal . 

...(e) 

864.840 

158,295 

683,181 

1,560 

Tebanon . 

.  .Record . 

...(e) 

2,058,574 

234,528 

1,387,246 

436,800 

Macon . 

. .  Chronicle-Hetalil 

'...(f) 

2,570,4.56 

(I.,egal  included  in  classified) 
315,252  2.004,772  192,388 

Marshall . 

.  .Democrat-News. 

....(f) 

2,414,932 

258.560 

1.940,280 

144.912 

Maryville . 

. .  Forum . 

...(e) 

2.974,720 

264,194 

2,385,922 

288,890 

Mexioo . 

.  Ledqer . 

,...(f) 

.3.372,838 

2,642.570 

381,374 

321,0nti 

173,432 

63,210 


78,792 

12,700 

99,342 

8I,$44 


81,844 

173J)54 

30,470 


63,2» 


40,376 

69,-536 


38,000 

32,592 

82.2.50 

19,346 

364 

19,712 

15,316 

s.5,204 


66,094 

4,200 

70,294 


20,972 

4,032 

4,716 

29,7?! 

43,414 

21,904 


02M2 

71,190 

35.714 

27.«“ 
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MISSOURI — Continued 


City 

Mohpfiy  .  . 

Xevsila 
Piililar  Bluff, 

Rolla . 

St  JiKO'ith  . 


Paper 

Monitor-lnuti  t{' 

Drmceral . i  e) 

Mail . (e 


.  .Vtiri 
(}»2«ttr 
\tm-Prtu 
News-Press 
Ti.fsl 


Sikcstiiii. 

SprinKfielil . 


.ra|.ital . m) 

f>emaeral .  .  . 

Sunday  edition 
Total 
..standard 
.  Sfvt-IHvtd 


•  ineS) 


News 

I.tadrr  iV  /'rrM 
News  &  leader 
Total . 


(Ill) 
.  .te) 
..(S) 
'.meS 


WarreuslHirv 
West  llains  . 


(irsjit  Kails 


Hamilton 

Helena 


.KtpMican-Tiaitt  «t' 
<lai€lte  n 

Star  Journal.  .  (i 
.Quill . 


Gaaette. ... 
Sunday  edition 
Total 

I  'liruni(,li- .  . 
.Sunday  edition 

Total . 

-Montana  Stand 

I'out . .  , 

Sunday  edition . 

Total 

Trilainc 

Leadtr. 

Tribune  .  . 
Total  . 


inieS) 


.  Indej^nilent- 


Kilisiull 

lewistoa  n . 


Uvinipiton 
Miles  City. 
Miaaoula  . 


Rtcord . 

. .  (eS| 

./nirr  halt . 

...(e) 

Sunday  edition . 

. .  .(S) 

Total . 

.(eS) 

..Vries . 

■  (e) 

.Sunday  edition . 

...(S) 

Total . 

.  .>Si 

.  .Knlerprite . 

.  e) 

.Star . 

..(e.SI 

.  Miasoulian . 

. .  .'m) 

AUianre 

Beatrire 


Potumbiis  , . . 

Ireinont . 

Grand  Island . 
HoMreae 

Kearney  . 

Uncnln  . . 


Sentintl . . . 
MiaaouKan 
Total 


.  Timet-Horald 

.Sun . 

Sunday  edition 
Total . 


.Guide  d*  Trihunt. 
.Indtpendtiil 

Citiirn . 

Hub . 


MtS’nok 
Kehnska  City 

Kotfolk . 

^'orth  Platte... 

Srottahlnff . 

York 


Elko 

)•*»  Vegas . 


Sunday  edition  . . 

Total  fr 

Gatelle . . . . 

..Vetr»-Prfs» . 

.  .Vrtrs . 

.  Ttiegrapk-Bulitlin . 


.Xevt-Tiwet 


AVer  Press  .  e) 

Sun . . .  .im'' 


Total 

OisoUy 

Classi- 

Legal 

Linage 

National 

Local 

6ed 

.3,782.5(Xi 

42:<,i:i6 

2.766,3.(0 

51. *1,550 

77,490 

2.767..5Ui 

274,652 

2,0S.5.6,\6 

:l57.37S 

49,952 

.5..3M,235 

499,506 

3,493,424 

I.22l>,Vt2 

I70,60:i 

i.iim.noo 

640.000 

760,000 

200.01N1 

4,000 

4.'.(W.(W4 

1,I66,.367 

2,013,193 

1.667,022 

:i6.49*' 

5..VI7,4(I7 

1,188,551 

5,365,234 

1,745,093 

:12,I72 

3.0rj.4(K> 

376,908 

2,298,310 

194,205 

1,960 

16.316,937 

2,751,826 

9,676,737 

3,806.320 

70.6:91 

I/H-al  includea  following  lines  of  readers  (m)  2,954;  I 
(S)  2,023j 

(e)  6.447; 

4,363,043 

562,743 

3,360,272 

375,473 

44,5.55 

4,36:1,043 

582,743 

3,380.272 

375,473 

44,55.5 

1,6.38,06.3 

101,444 

1,404.382 

113,302 

18,935 

10,404,149 

1.266.930 

8,164.926 

864.24$ 

108,04.5 

:<,4.1(I,6I6 

409,220 

2,870.700 

106,722 

19,852 

.532,847 

2,1.35  408,660  122,052 

.I.«gal  included  in  claaaified) 

6,674,040 

1.298,a38 

6,216.392 

1,35:1.835 

5,775 

.6,921,969 

1,29.5,091 

8.227.088 

1,353,833 

4.5,955 

:!,999,.3I0 

412.046 

2,960,293 

619,801 

7,168 

21,795,319 

:(,0a5,177 

15,403,773 

3,327,471 

58,898 

2,427,278 

236.222 

.5.52,904 

.>04.204 

■51,828 

2.975,966 

:I43,007 

2,456,076 

119,365 

57,498 

I, .56.5,-592 

216,776 

1.143.156 

174,300 

31.360 

MONTANA 

9,545,872 

1.406,664 

6,719.188 

1,420,020 

3,460.600 

560.021 

2,390,307 

510,272 

13.000,472 

].*»66.685  9.t09,4ft.S  1,930,292 

(Isecsl  inrludi^i  in  rlasBiHed) 

2.(HI.5,.%51 

416,359 

1,310,929 

219,986 

56,077 

746.873 

63,311 

621,1.55 

62,604 

1,603 

2.754.024 

461,670 

l.'t:{2.ns4 

282,-590 

■57,680 

6,462,112 

I.:i39,436 

4.043,362 

1.016,076 

8:1.216 

.>.402.978 

1,215,802 

3.190.586 

952,546 

44,044 

I..S94.766 

250.390 

1,363,306 

277,102 

3,990 

i:t.779.878 

2,8a5,626 

8,597,274 

2,245,726 

131,250 

7,5.54.701 

1,228,913 

5,049,912 

1.231,132 

44.744 

3,5.60.246 

l,:iOI,944 

l.8:<3,664 

362,586 

82,054 

2.92:1,060 

265,671 

2,316,629 

338.324 

2,436 

14.0.56,009 

2.796.528 

9,’200,205 

1,932,042 

129,234 

611,0.59 

121,688 

649.768 

33,149 

6.454 

4..36I.462 

707,364 

3.003,371 

500.892 

149,835 

2.961,672 

368,362 

1.887,760 

.587,006 

33,810 

9.32,064 

48,006 

690,410 

158,704 

2.156 

3,89.3,736 

416..388 

2,578.170 

745,710 

35,966 

2,071.482 

:i83,l.36 

1,296,458 

330,428 

61,460 

735.140 

52,010 

599,942 

79,562 

3,626 

2.606.622 

435,146 

1.896,400 

409,990 

65,086 

2,358.104 

296,884 

I.9I4.542 

121,548 

25,130 

2,850,496 

464,954 

1.983,072 

346,262 

.56,610 

4.436.346 

791,714 

2,725,002 

919,632 

4,409.062 

781,074 

2,735.894 

893,094 

1,496.250 

170.856 

1,152.018 

173,376 

10,:t41,660 

1,743,644 
ini  1 

6*612,914  1,985,102 

liuW  in  rla'^jiitied) 

NEBRASKA 

2.702,542 

281,4.56 

2,065,742 

363,376 

51.968 

2,346,.526 

:!49,048 

1,807,708 

130,648 

59,122 

793,998 

.54,712 

705.278 

34,008 

3,140,524 

403,760 

2,512,986 

164.656 

59,122 

4,074,231 

461.545 

:l.l.5l,2:i2 

332,234 

129,220 

5,989,6.30 

.MO.ft97 

4,.503..54I 

864.605 

80,787 

6.965,566 

7.52,444 

.5.375,0:14 

718,410 

119.7(NI 

2.tKM.I66 

231,210 

2,169,618 

129,878 

73.262 

3.l)6:!..826 

466,732 

2.882.936 

240,548 

73,612 

6,867.461 

1,. 32 1. 474 

.5,30.5..3.56 

2.li:i,640 

127,011 

3,:«)9,299 

377,706 

2,14.5,714 

58:1.160 

2.699 

12.176,760 

7,651.070 

2.696,820 

1-29.710 

1.75.3,514 

328.6:1.3 

1,292,018 

112.518 

20,342 

2,246,214 

34.5,600 

1.6.54.772 

20I.1SO 

46,4<i2 

4.583,544 

.597,254 

862,076 

46.984 

4,449,561 

619,38.5 

3,362,226 

384,006 

S3.944 

5.63'.I.494 

♦i29,2.''6 

4.190,858 

761,530 

57.820 

2.478,51 1 

212.4’.') 

1,967.377 

171. .500 

107,1'I8 

i-ore.-sss 

'i.•l2T,4INl 


442, SI4 
2.')0.IWS 


l,:<43.4S2 

4,«W.S9ti 


14.5,502 

1,4I4.2S0 


45,0yo 

0.3,1.50 


NEVADA— Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

6ed 

Legal 

. . 

, .  .Nevada  State 

JiHimal . 

.fnaS) 

.5.491,122 

l.i:i:t,468 

2,.m4.594 

1,563,044 

240,016 

G'lztflt . 

...fe) 

7.687.428 

1,101. .180 

4.8:16.020 

1,565,396 

184.632 

Tirtal . 

(meS'i 

13,178,.5.V) 

2,-2:i4.84s 

7,:i<6).614 

3,128,440 

424.648 

NEW  HAMPSHIRE 

(ylarmiont . 

Kiujt . 

■  .(e) 

:i.862,096 

567,900 

2,702.686 

581,406 

10.038 

(’oiuMknl. . . 

.Monitor-Palrioi 

....(e) 

.5,621.6.58 

700,910 

4,4.56.396 

379,442 

84,910 

(( 'laaaified 

im  ludea  readers) 

4.161,612 

illegal  ini'ludnl  in  elaasilied) 

Taftconia .  . 

. .  Citiun . 

■■■■(e) 

4.477,794 

408.786 

3,624,194 

383,662 

61,1.52 

Manrh^^ter  ... 

.  Union-Leader.. 

.(ni) 

7,256,267 

1,434.476 

4,4:17,071 

1,384.7211 

VnioH^Leader. . . 

...te) 

8,077,094 

1,447,298 

5,168,411 

1,461.385 

Newa . 

■  (8) 

1,467,526 

147,460 

989,869 

330,197 

Tut.al  . 

'meS) 

l6.S0a887 

3,029,234 

10..59.5,:t.51 

3,176,302 

(Nfomins  and  eveninv  aold  in  comlntmtioti. 

I-egal  inr 

ludiul  in 

local) 

Piirtsinuiitli  . . 

Hfritld .  .  . 

...(e) 

3,572,744 

.>64,601 

2,617.:i00 

356.949 

33,894 

1  t^haiiori  . 

.  VnUty  .Vff*. .  . 

...'el 

l,104.:lt6i 

116,6.54 

889,882 

97,773 

(First  edition  June  O,  1(1.52.  l.egal  ineluded  in  elas-ified 


NEW  JERSEY 


.Vsbtiry  Park . 

t  rrM  . 

.(eS) 

10,555,137 

1.007,26.5 

7,827,98'- 

1.613.547 

106,342 

Bridgeton . 

.  . 

..(e) 

5,607,798 

601,048 

4,316,494 

604,352 

85,904 

Klisabeth  . 

.  .Journal . . . 

..(e) 

12,632.046 

1.438,752 

8,978,452 

2,022,272 

192,570 

Hat'kenwk  .... 

. .  Heriffn  Record  . . . 

■  (e) 

12,737,360 

..475,710 

8,478.182 

2,785.468 

Star-Telegram.  . 

.(dSl 

970,788 

Legal  included  in  classiffed) 

Umg  Bntni'h ... 

Rfford . 

■  (e) 

4,449.6:14 

492,208 

3,029,348 

815,136 

112,882 

Millville . 

Repufilifan  . ... . 

■  (e) 

3,543,148 

418,166 

•2.740,346 

340,494 

44,142 

.Nforristoaii  .... 

.  .Record . 

■  ■(e) 

6.a52,704 

669,8:10 

4,445,700 

804.216 

132,958 

New  Brunswick 

Home  Sev9  and 
Sunday  Times. 

■  (eS) 

11,115,434 

1,. 59.5,4:13 

7,1.54,182 

-2,141,328 

189,931 

Pai^c-t  lifton . 

.  Herald^Xevt . 

■  .(e) 

11,370,217 

1,705,852 

7.65:1,575 

1,927,687 

.83,10:1 

Perth  An»U»y  . 

..Vric* . 

■  ■(e) 

9,143,042 

1,094,505 

6,59:1,366 

1,3:16,771 

118,400 

PluinBeld . 

.  .Couriers evi  . . 

..(e) 

11,299,638 

1,130,374 

8,161,482 

1,908,676 

99,106 

Tnion  City . 

.  Hudson  Dispatcli. 

..(m) 

17,913,600 

1,240,242 

4,717,187 

2,472,929 

22:1.391 

V'inoland . 

. ,  Timee^Joumnl 

..(e) 

6,.570.a53 

679,980 

4,6.3:1.804 

1,192,471 

6:1.798 

NEW  MEXICO 


( 'artsbnd ... 

..(eS) 

6,58.3,178 

:t.39.766 

5,338,460 

823,116 

81,816 

('lovw . 

...(e) 

3.624,992 

310,664 

-2.865,016 

422,044 

31,626 

Sunday  edition . . 

..(S) 

1,769,642 

66,864 

1,564,556 

132,930 

952 

Total . 

..(eS) 

5,394,634 

377,528 

4,429.572 

.554.974 

32,578 

Hobbs . 

...(e) 

5,678,550 

572,680 

4,791,849 

131,193 

122,091 

Raton ... 

Ranue . 

...(e) 

2,300,668 

317,918 

1,779,596 

134,778 

68,376 

R<«well 

Rtiord . 

...(e) 

5,048,904 

587.468 

3,724,812 

608,174 

128.4.50 

.■(iinday  e<lition. . 

...(8) 

l.7-37.40<l 

110,712 

1,476,706 

148,974 

1,008 

Total  _ 

..(e.S) 

6,786,:i04 

698.180 

5.2t)I..5l8 

757,148 

1-29,458 

NEW  YORK 


Ani>terdaMi.  . 

. .  .  He>  f)rtUr  . 

.(e) 

5,347,177 

780,127 

3.884.2:10 

618,804 

84,016 

\ub«irn . 

. .  .('tHzeU‘.\drtriuer . 

..(«) 

.5..5.55,2I4 

610,750 

4,492.908 

334,642 

116,914 

Batavia .  ... 

..Vnfx  . 

.(e) 

5,718.846 

616,966 

4,361,532 

668,528 

71,820 

Hath.  . 

.S'tfi((,en  .4'(ror»(e 

(e) 

1,020,971 

260,198 

.5.54,650 

69,181 

67,445 

(JanandaiiCMM  . 

MtMeH^er 

(e) 

2,559,620 

289,856 

1,939,924 

285,656 

44,184 

( larlUle . 

. .  .SeuHnet . 

.(e) 

5,757,522 

370,632 

4,969,481 

388,047 

2,786 

Catskill  . 

.Moil  .  . . . 

(e) 

2.956,583 

293.831 

2,317,686 

278,211 

66,855 

Coming 

I.eotler . 

.(e) 

6,000,302 

822,573 

4.704.056 

601,272 

72,401 

Portland 

.Standard . 

.'el 

4.818,390 

525,908 

3,871,983 

346,285 

74.214 

Dunkirk. . .. 

(Hfzerrer . 

(e) 

5.831,338 

422,007 

4,969,852 

388,474 

51,005 

Klmir.i 

•Advertiser  . 

(m) 

4,211,858 

l.:!60,548 

1,367,800 

1,385,496 

98,014 

Slar-'!auiie . 

(p) 

9,892,078 

1.363,628 

7,107,212 

1,386,196 

3.5,m? 

Telegram 

.(S) 

2,250,528 

255.038 

1,732,584 

262,906 

Total  (TiMhS; 

16.3.54.464 

2,979,214 

I0,207,.596 

3,034..5e8 

133,056 

Kiidicuit  .  . 

Hidletin . 

(e) 

5,244.699 

358,768 

3,866,671 

988,791 

30,469 

(teneva . 

Time* . 

.(e) 

4.433.128 

485,002 

3,358,068 

562,842 

27.216 

(diivprsviltr 

Heruhl. 

.  fni ' 

■5.(H2.478 

657,734 

3,510,276 

783.076 

9I,.392 

f.e  tder-nRn  'tHNirnn 

.le) 

5,;l(K»,974 

656,950 

3,773,2-24 

777,784 

93,016 

Tofil 

mei 

16.143,452 

1,314,684 

7,28:i..500 

1,560,860 

184,408 

Herkimer  , . 

Tele. ram  . 

(e» 

:!,nr3,7S3 

377,950 

2,410,996 

160,867 

123,970 

Homell  . 

Trihunt 

.«e> 

:i,>'70.66l 

428,705 

3,098,725 

323,302 

19,929 

Hudson  . 

Hetjinier 

fc) 

:i.:i23,944 

.569,822 

2,219,518 

410,480 

124,124 

Star 

(ni^ 

3.2t'8).936 

545,874 

2.263.730 

327,474 

123,8.58 

Ithaca . 

JOHTHal . 

'ei 

.5.W8),3I7 

629,517 

4,154,864 

760,333 

64,603 

Kingston . 

Frreman 

le) 

999,824 

4,902,842 

596,414 

I43,.542 

Uttle  Kalis 

Tiires .  ...  . 

.  'c' 

•2.97.5,210 

.163.790 

2,326,646 

189,700 

95,074 

Ii<H'kp(jrt 

1  /fion-.N'uN  *(• 

Jo  tmal . 

el 

■5,914,6:16 

.572,(M0 

4,248.818 

860,202 

233.576 

Malone 

Trfe  iram 

.  (e> 

2.6:1.5.626 

428.512 

1,940,008 

202,468 

64,636 

Me<lina . 

.  .  .Journnl-Rejufer. . 

.  (e' 

1.4.51.619 

209,496 

1,126,438 

56,780 

58,924 

Middletown  .  . 

7’imejt  Herald 

.le) 

5.973,743 

620.848 

4.731,756 

.571,040 

50,099 
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City 

Paper 

Pub¬ 

lished 

ToUl 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Newburgh . 

.Xewburyh  . 

..(e) 

7,310,064 

883,585 

5,420,622 

943,704 

62,153 

Beacon  Sevs  . 

.(» 

3,417,621 

794,772 

2,427,248 

164,270 

31,330 

Total . 

. 

10,727,685 

1,678,357 

7,847,870 

1,107,974 

93,483 

New  York . 

Journal  of 
Commerce _ 

■  (.m) 

6,604,380 

3,611,715 

106,591 

2,812,118 

163,956 

Telegraph 

497,730 

381,148 

69,268 

47,314 

Norwich . 

.Sun . 

..(e) 

2,499,834 

413,106 

1,920,142 

94,948 

71,638 

Nyack . 

.  Journoi-.Vetfi  . , 

.(e) 

3,905,855 

376,982 

2,654,314 

749,827 

124,732 

Ogdensbu^ . 

Journal . 

(e) 

2,784,142 

372,862 

2,132,876 

205,660 

72,744 

Advance  News 

.  'S) 

293,594 

13,650 

150,710 

30,842 

98,392 

Total 

.  'eSl 

3,077,736 

386,512 

2,283,586 

236,502 

171,136 

Clean . 

Times-Hfralti 

Ae) 

6,564,488 

788,298 

4,963,854 

748,818 

63,518 

Oneida. . . . 

Disfxjtrf,  . 

.(e) 

2,805,855 

386,159 

2,067,982 

322,831 

28.883 

Oneonta. . . 

Star 

im^ 

5,960,907 

595,141 

4,167,450 

1,229,341 

56,833 

Oswego . 

.  Palladium^TtmfK 

.  .'el 

4,522,504 

'lafisified  includes  2, 1 42  readers) 
488,341  3,424,624  349,405 

167,741 

Plattsburg . 

.  Press-Republican, 

. .  (mi 

3,529,093 

633,237 

2,465,239 

322,271 

108,346 

Port  Jervis . 

Vnion-fSazMe _ 

(e) 

2,899,800 

301,443 

2,279,591 

318,766 

Ridgewood  .  . 

Long  Inland 
Adrora/e . 

..(e) 

1,020,050 

Jiegal  included  in  classified) 

100,050  810,200  105,20) 

4.6tK) 

Rome . 

SentinH . 

..(e) 

6,389,040 

829,997 

4,635,543 

809,272 

1 14,228 

Salamanca  . . 

.  Rt’P  ibliran-Preiss 

...(e) 

3,444,224 

316,694 

2,745,974 

337,120 

44.436 

Saranac  Lake .  . 

.\dirortdnrk 
EnitrpriH  . 

2, 1 20,1 6;) 

(.Legal  includes  readers) 

:i08,5;W  I,4k7,1S0  207,625 

Saratoga  Springs 

Sarafojiao . 

..(e) 

4,269,692 

516,474 

3,129,252 

,508,088 

115,878 

Saugerties . 

.Pont . 

-  .W 

1,417,726 

78,578 

1,262,422 

51,389 

25,336 

Staten  Island . . 

.Adraficf  . 

.  .(e> 

8,.53.5,786 

1,009,775 

,5,16,5,222 

2,28.5,662 

75,127 

Tonawaoda  and 

No.  Tonawanda .  .VeiM 

. .  <  >  ’) 

.1,249,515 

339,056 

4,069,346 

781,401 

.59,712 

VVells\ilIe . 

.Reporter  . 

.  -fe) 

2,6.5.5,134 

383,782 

2,016,817 

109,30^ 

55.227 

NORTH  CAROLINA 

Aho.skie . 

..Vfirs  ...  . 

.  ■  Ae) 

1,118,256 

I09,2IHI 

973,600 

34,0011 

1.456 

Asheville . 

.Citizen  . 

.  .(hi) 

8,387,512 

950,2,50 

6..5.54.IOO 

88.3,162 

Times . 

•  ■ . (e) 

8.406,636 

1*47,996 

6,578,404 

880,236 

<'itizen  Times  . 

...(S) 

3,541,090 

388,276 

2,649,262 

.503.552 

Total . 

'  meS) 

20,33.5,238 

2.286,522 

J5,7SL766 

2,266,950 

vLegal  included  in  classified) 

Burlington . 

.  Times-Xevs. . . 

...(e) 

7,495,869 

•5IO,.391 

6,158,726 

814,201 

I2,.5.51 

Conconl . 

.  Tribune . 

...(e) 

3,228,687 

216,727 

2.571,478 

399., 504 

40.978 

Sunday  edition. 

. . .  (S) 

1,467, .396 

54,334 

1,222,438 

190,582 

42 

Total . 

. .  (eS‘i 

4.696,083 

271,061 

3,793,916 

.590,086 

41,020 

Durham . 

.  Herald . 

. . 'm) 

7,798,574 

926,744 

.5,756,324 

1,115,.506 

Sun . 

. . .  i» 

7.86.5,438 

928,760 

5,840,002 

1  jHI6,67fi 

Herald . 

...(S) 

2,633..540 

205,786 

2,038,400 

389,354 

Total  . 

(mp.8j 

1 8.297.5.52 

2,061,290 

13,6;i4.726 

2,601,536 

fLeeal  included  in  local  display) 

Elizabeth  City. . 

.  Advance . 

. . . le) 

3,006,853 

.595,112 

2,206,190 

187,729 

17,822 

Fayetteville. . .  . 

.Observer . 

. . .  (e'l 

10,6.35,107 

1,0.33,837 

8,8.54,881 

688,793 

57,5t»t) 

Gastonia . 

.Gazette .  . . 

.  .  r>) 

6,601,490 

.521,332 

•5,110,560 

918,764 

.50,8:14 

Goldsboro . 

.Xeirs-Argus. . 

.  .  .(e) 

3,814,818 

457,688 

2,900.016 

427,616 

Greensboro,  . 

News . 

.  (m) 

9,069,795 

1.19.5,852 

5,458,901 

2,41.5,042 

Record.  . 

.  .  '*e ' 

12.404,756 

1.314.432 

8,673,966 

2.416,358 

News . 

.  ..s^ 

4.229,575 

431,606 

3,344,607 

453,362 

Total  . 

'meS 

2.5,704.126 

2,941,S«) 

17,477,474 

.5,284.762 

I,regal  included  in  classified) 

Greenville... 

.  Rettecior . 

. . '  e) 

3,464.188 

578,340 

2,516,276 

315,434 

54,138 

Henders4jn ... 

Dispatch . 

...Ce! 

3.229,002 

280,462 

2.700,852 

197,540 

.V).148 

Hendersonville 

Times-Xcics. . 

...(e) 

3.937,683 

.505,754 

3,176,226 

224,673 

31,030 

Hickorj' . 

Record. . 

...Ce) 

5,I23,.544 

475,182 

4,159,796 

450,400 

38,166 

High  Point . 

Enterprise  . . 

.  '"eS) 

H.29.5.1I2 

917,252 

5,794,222 

1,535,002 

48,636 

KannaiMilis.  . 

Independent . . . 

■  •  ■  te) 

4.1.33.6;il 

243,724 

3,364,512 

525,385 

Sunday  edition 

. . .  (S 

1,920,439 

42,673 

1,671,561 

206,215 

Total . 

.  leS 

6,054,070 

286,397 

5,036,073 

731,600 

I,egal  included  in  cla-ssifiedi 

Kinston 

Free  Press. . . 

.(e> 

4.474,050 

393,890 

3.854,578 

181,902 

43,680 

Lenoir . 

XfwS’Topif 

. . .  'c 

2.12.5,40s 

226,550 

1,68.5,600 

130,088 

71,200 

I..exiiigtoii  . 

IHepateh . . 

2.926,(XK) 

224,336 

2.439,584 

262, 

«I^gal  included  in  classified) 

Luniberton . 

.  Robisouinu 

.  .  '>) 

3,911,1.52 

335,530 

3,393,622 

lS2,ntHI 

.Legal  included  in  cla.s.sificd'l 

New  Bern .  . 

Sun-Jourhal. . . 

•.e/ 

550,186 

2,696,036 

I44,s;i(i 

75,824 

Kalcigh.  .  . 

News  k  0b6er\ 

cr.  imi 

9.316,496 

1,359.232 

(i,fi87,57ti 

1,199,870 

69,818 

.■Sunday  edition 

.  .  .tSy 

3.694,040 

421,078 

2,812,824 

4.5.5,028 

,5,110 

Total . 

. .  CmS) 

13.(110,536 

1.780,310 

9,.500,40O 

1,654,898 

74,928 

Time* . 

(e 

4.504,024 

436,996 

3,392.060 

570,4.30 

104,538 

Roanoke  Rapids. 

Herald. . . 

.'eSj 

2.718,042 

453,242 

2,005,584 

249,216 

(X^egal  included  in  classified) 

Rt»cky  Mount.  . 

.  Telegram . . . . 

.  .  eS) 

7,616,088 

585,878 

6,472,562 

498,176* 

59,472 

•Decrease  caused  by  change  from  8  pt.  type  to  5'  2 

pt.type) 

Salisbury. 

.  .Posd . 

.  ■  .t>) 

6,227,256 

513,170 

4,779,726 

879,354 

.55,006 

.'unday  edition 

..(S) 

2..505.636 

188,672 

1,927,618 

389.130 

126 

Total  . 

. '  eS 

7m|,P3L> 

6,707.344 

I.2*iv4s4 

Wilt:* 
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Pub- 

ToUl 

Display 

Clasai- 

City 

Paper 

lithad 

Linage 

National 

Local 

fled 

Lagd 

Shelby . 

.  Star . 

...(e) 

4,089,736 

332,668 

3,127,292 

629,776  'j 

(LeagI  included  in  local) 

Washington . 

.  .jVetrr . 

...(e) 

2,667,518 

456,442 

2,043,272 

131,446 

42.65» 

Statesville . 

.  .Record . 

...(e) 

3,492,188 

268,800 

3,075,296 

128,044 

17,S2S 

Tarboro . 

.  .SoufAernrr . 

...(e) 

1,716,960 

343,392 

1,221,496 

152,072 

(Legal  included  in  clasaiBed) 

Wilmington . 

.  .Star . . 

. . .  (m) 

5,727,467 

1,161,059 

3,384,934 

1,077,020 

104.4J4 

JVftM . 

...(e) 

5,356,794 

1,159,412 

3,281,670 

915,320 

39! 

Star-News . 

...(8) 

2,177,094 

215,078 

1,547,070 

409,038 

5,909 

Total . 

(meS) 

13,261,355 

2,535,549 

8,213,674 

2,401,378 

110,754 

Wilson . 

.  .Timet . 

...(e) 

3,81.3,880 

741,468 

2,681,168 

332,136 

59,10s 

W  inston*!Salem . . 

. .  Journal . . 

...(m) 

9,173,304 

1,267,672 

6,235,614 

1,562,708 

107419 

Sentind . 

...(e) 

9,280,768 

1,218,420 

6,491,534 

1.56.',540 

8,274 

JouroalwScntinel 

...(8) 

3,945,928 

480,172 

2,953,398 

505,596 

6,792 

Total . 

(meS) 

22,400.0(HI 

2,966,264 

15,680,546 

3,630,844 

12244' 

NORTH  DAKOTA 

Bismarck . 

.  .  Tribune . 

....(e) 

4,570,622 

802,411 

3,097,209 

533,053 

137,94!. 

l  argo  . 

Ftirum . 

•  (m) 

6.105,686 

1,158,692 

3,753,401 

1,192,773 

<l2fl 

Forum . 

...(e) 

6,890,165 

1,174,086 

3,978,959 

1,591,317 

llS.V. 

Sunday  edition . 

.  .OS) 

2.744.22.3 

277,516 

2,021,310 

445,300 

9: 

Total  . 

(me.8) 

15,740,074 

2,610,294 

9,753,670 

3,229,390 

146,72(1 

*irand  Porks. . . 

Herald . 

.  .(m) 

4.478,558 

814..506 

2,932,132 

655,004 

76.915 

Herald . 

...(e) 

4,495,316 

804,188 

2,8.53,186 

837,942 

■■'iinday  edition . 

...(S) 

2,414,678 

153,972 

1,779,078 

481,628 

255 

Mandan . . . 

Total 

(meSl 

11,388,552 

1,772,666 

7,564,396 

1,974,574 

77, W 

.  .  Pioneer . 

...fe) 

2,787,803 

803,477 

1,768,630 

158,914 

52,602 

Minot . 

(Ulcal  dis|)lay 

includes  2,983  readers) 

. . .  .Wits . 

...(e) 

.5,871.762 

752,528 

4,155,676 

777,610 

131,572 

Valley  City. . . . 

CTotat  includes  54,376  lines  political  advertising'/ 

..  Timee-Kecord. . 

...(e) 

2,690,408 

328,650 

1,938,552 

337,154 

66,052 

illistnn ... 

Herald . 

...(e) 

2,830,562 

605,248 

1,751,498 

41,5,366 

58,450 

Ashland . 

.  Times-Gazftte 

•  te) 

OHIO 

.5.848.797 

431,399 

4..536.574 

820,176 

60, M' 

Athens . 

Messenger . 

(e.8) 

7,191.796 

542,955 

5,072,065 

1,508,665 

68,11! 

Bellefontaine. . . . 

Examiner . 

.(e) 

5,150,728 

476,692 

4,134,786 

474,138 

65,112 

Belle\'ue . 

.  Gazette . 

..(e) 

2,438,986 

227,981 

2,039,450 

155,410 

16,115 

Bowling  C.rcen. . 

Sentinel-Tribune 

..(e) 

3,872,218 

334,.530 

2,787,316 

673,680 

76, 692 

Bucvris . 

.  Telegraph-Forum 

..(e) 

3,838,177 

426,230 

2,732,730 

632,256 

46,961 

<  'ambridge . 

.Jeffersonian .... 

,  .fe) 

5,203.679 

354.082 

3,621.164 

1,163,449 

64,984 

Canton  . 

.  Reiiositort/ . 

■  .(e) 

I7..54 1,328 

2,231,796 

11,323,494 

3,821,706 

164,332 

Sunday  editiun . 

.(S) 

6,679,666 

602,756 

4,967,354 

1,108,492 

1,061 

Total . 

.eS) 

24,220.!«)4 

2,S34,.5.52 

16,290,848 

4,930,198 

165,39': 

Celiiui . 

Standard . 

..(e) 

2,877,860 

Classified  includes  readers) 

294,089  2,015,357  524,202 

44,212 

t'hillicotlie . 

..Gazette . 

..(e) 

6,908,842 

574,798 

4,542,342 

1,699,743 

91,958 

( 'ircleville . 

. .  Herald .  . . 

..(e) 

3,382,946 

3I7,.338 

2,619,918 

388,276 

57.411 

Coshocton  . 

.  Tri6uHC . 

.(eS) 

5,548,532 

:<94,.544 

3,919.510 

1,183,700 

50,778 

l>etiance . 

.  .Crescent-Xevs . . 

..(e) 

4,123,406 

376,656 

3,132,500 

5.59,650 

.54,5v 

Delaware . 

Gazette . 

■  (e) 

3.196,984 

252,140 

2.495,696 

397,110 

52,03' 

Dover . 

Reporter . 

.  (e) 

5,591,488 

413,6:10 

4,051,852 

1,079,582 

40,424 

Last  Liverpool  . 

Rerieu'.. 

.  (e) 

I0..339.4(19 

711,007 

7,3,55,152 

2,193,002 

8(0 

hast  Palestine  . 

laiadcr 

im) 

1,508,371 

185.000 

1,126,371 

156,000 

ILOOC 

Fairborn . 

Herald  . 

■e) 

1,680,980 

164.4.5>. 

1,465,562 

36,400 

14,56" 

Findlay . 

Re|iu)Jican- 
Courier  ,  .  . 

'm) 

7,380,829 

.526,61 1 

5,354,524 

1.380.624 

119,07' 

Fostoria  . 

Reritv-Times 

(e) 

4,869,933 

392,426 

4,002,732 

427,174 

27,601 

Fremont  . 

\  t'Ws-M  esseng*  r. 

'e) 

7.538,552 

427,882 

6,612,574 

250,474 

.5S.8Sf 

Gallon 

hu/uirer 

.  .'e^ 

3,487,694 

325,206 

2,755,536 

407,274 

Ualli|Mli.s 

Triune . 

.'ej 

3,001,642 

.1s>gal  included  in  classified) 

252,448  2,546,236  164,066 

38,«9: 

Greenfield , 

Times. 

..(e) 

1,441,100 

114,910 

1,130,640 

182.280 

13,27' 

Greenville . 

...Advocate.  .  . 

-  .  (» 

4.494,470 

353,094 

3.548,560 

512,946 

79,87' 

Hamilton  . . 

.  Journal-Xevn. 

.(e) 

10,875,074 

1.051,876 

8,617,560 

1,076,418 

1294? 

Iroiiton . 

.  .  Tribune . 

..(el 

4,998,518 

446,320 

3,596.498 

877,366 

6VW' 

Kenton 

Xevs  tti*  RtpHfJican.te'^ 

2,8a3,444 

274,652 

2,216,672 

254,254 

ILll- 

Tsancast4*r  ... 

Eagtr-fiazette 

.  lel 

7,512,274 

.532,910 

5,650,666 

1,213,030 

115,66. 

Lima 

.S’evs  . .  . 

11,475,296 

1.124,816 

8,359,624 

1,898,610 

9244' 

Minday  edition . 

<»S'» 

4,285,092 

278,474 

3,149.790 

846,804 

10,021 

Total 

ri'Sl 

15,760,388 

1.401,290 

11,. 509,4 1 4 

2,745,414 

10247' 

Ivogun 

.Vrtfft 

■e) 

:|,1I2,.56I 

212,893 

2,498,132 

359,848 

41,68' 

Lorain . 

Journal  iF  Tirntn 
Herald 

e 

9,874,970 

762,384 

7.172,914 

1,830,556 

109,11’ 

Malisfielf)  . 

\evs-Journal  . . 

.  .  (e 

9.278,857 

885,276 

6,318,739 

1,994,846 

Sunday  f'dition 

.tSl 

2,866,857 

145,7.54 

2.046,009 

675,080 

14 

Total  .  . . 

.  ( eS' 

12,145,714 

1,031,030 

8,364,748 

2,669,926 

80,91' 

Marietta . 

.  Times 

.  .(p^ 

6,035,050 

476,182 

4,716,880 

736,946 

105,04: 

Marion  ...... 

.  Star 

.  'el 

12,448,436 

863,.562 

9,130.380 

2,351,468 

lOSJI? 

Martins  Ferry .  . 

.  .  Times-hader 

■  'e,> 

6,537,146 

621,726 

4,898,922 

942,326 

7ti:; 

Middletfiwn  . 

Journal 

.  'e) 

9,615,550 

792,988 

6,711,278 

2,020,858 

90.4? 

News-Journal . 

,.tS'. 

3,383,184 

1.54,952 

2,431,058 

797,174 

Total  . 

.(e.Sl 

12,998.734 

947.‘i4n 

9.142,336 

2,818,032 

90,4> 

Mount  V<-mori 

Vrs-. 

.  'e'* 

4.‘t23.5HK 

126,8II4 

:t..5.57.232 

782,138 

57.41* 
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City 

Pub- 

Total 

Ditnlay 

Claaal- 

Pub- 

Total 

Display 

Class!- 

Pnpor  lished 

Linage 

National 

Local 

fied 

Legal 

City 

Paper 

liabed 

Linage 

National 

Local 

Had 

Legal 

Newark . 

.  A  dtoeate-A  mrrirn  n 

Norman . 

Tranocrijt . 

..(eS) 

5,362,742 

281,302 

4,472,608 

526,120 

82,712 

Trihnnf . 

s,S»1,176 

7:14,846 

6,455,680 

1,616,398 

84,252 

Nowata . 

.  Star . 

...(e) 

1,620.000 

72,000 

1,350,000 

126,000 

72,000 

New  Hiiladelphiu. 

.rimeji..  fp) 

5,6(»,I4i) 

473,228 

3,612,980 

1,121,232 

77,700 

Okmulgee . 

. .  Times  . 

.  .(m) 

2,272,900 

269,318 

1,. 565,620 

382,452 

55,510 

Piqua . 

Call . (f, 

5.38I,5()2 

394,772 

4,373,740 

566,986 

46,004 

Sunday  edition . . 

..(8) 

1,186,794 

48,146 

988,008 

149,814 

826 

Portsmoutii ..... 

.  Times  ...  lej 

13,003,K9n 

9:11,882 

8,720,054 

2,286,186 

65,576 

Total . 

.(mS) 

3,459,694 

317,464 

2,553,628 

532,266 

56,336 

RavpDa . 

.  Record  it*  f’oMrter 

Pauls  Valley. . . . 

. .  Dmacrat . 

...(e) 

2,357,882 

248,268 

1,626,856 

356,724 

14,714 

Trilmne  ip) 

5,530,71(1 

472,9.50 

3,8:12.500 

l,i:i3,112 

92,148 

Ponca  City . 

...Vetrt . 

...(e) 

4,400,020 

403,494 

3,181,012 

749,742 

65,772 

Stieiu . 

.\ew». .  .  .  'e) 

«,010,36K 

.508,326 

4,378,206 

1,073,772 

50,064 

Sunday  edition . . 

..(S) 

1,566,276 

64,862 

1,262,028 

233,604 

5,782 

^ndusky . 

S,430,77« 

702,688 

6,348,776 

1,313,756 

65,558 

Total . 

.(eS) 

5,966.296 

468.356 

4,443,040 

983,346 

71,554 

Shelby . 

'/w„  ,e) 

2.4lU.^N) 

1,092,000 

(('iaisified  and  leK^l  included 

in  local) 

(Legal  included  in  claesified) 

Sidney . 

.  .le) 

5,87ti,S5i 

408,037 

5,134,395 

270,781 

63,641 

.Sapulpa . 

.  .Htrald . 

...(e) 

2,177,728 

160,188 

1,892,464 

104,692 

20,384 

Springfield .... 

.  .VeiM-Sui, . (e) 

9,554, 11 N 

1,163,246 

6,im),424 

1,966,664 

224.784 

Sunday  edition . . 

..(8) 

718,872 

37,492 

657.860 

22,736 

784 

Sunday  ediliim . .  .  (S) 

2,479,092 

347,844 

1,651,426 

474,516 

5„306 

Total . 

..(eS) 

2,896,600 

197,680 

2,550,324 

127,428 

21,168 

Total .  .  eS) 

12,033,210 

1,51I,(KNI 

7,850,850 

2,441,180 

230,090 

Seminole . 

.  .Producer . 

...(e) 

1,827,098 

183,582 

1,501,822 

73,626 

68,068 

(Morning  figures  nut  given,  advertising  it 

1  sold  in  combination 

Sunday  edition . . 

..(8) 

895,566 

69,972 

795,508 

29,204 

882 

only.  Momine  figures  are 

approximately  same  as 

evening) 

Total . 

.(eS) 

2,722,664 

253,554 

2,297,330 

102,830 

68,950 

Steubenville .... 

Htraid-Star .  ie> 

14,037,292 

1,139,096 

10,625,720 

2,132,774 

139,692 

Shawnee . 

.  .News-Star . 

.  .(m) 

3,870.580 

373,744 

2,641,114 

814,478 

41,244 

'1  iflin . 

.  Adtertuer-Trihune,  .(t) 

5,2l9,7fiO 

427,605 

4,065,028 

676,382 

50,745 

Sunday  edition. . 

..(8) 

1,602,972 

65,016 

1,347,640 

188,832 

1,484 

Troy . 

Veir« . ie) 

3,691,850 

357,012 

3,057,912 

222,944 

55,980 

Total . 

(mS) 

5,473,552 

438,760 

3.988,754 

1,003,310 

42,728 

trbaim . 

Ciliien . (t) 

2,797,018 

308,196 

1,917,146 

532,588 

39,088 

Stillwater . 

.  .Sem-Preu . . 

...(e) 

2,757,202 

241,906 

1,895,698 

597,506 

22,092 

\  an  W  ert . 

.  Times^fiuUeiin  . .  .  fe) 

4,342,198 

404,670 

3,539,620 

342,468 

55,440 

Sunday  edition . . 

..(8) 

1,221,220 

44.702 

1,007,468 

166,558 

2,492 

Wapakooeta . 

..Vetrt . le) 

1,764,526 

193430 

1,234,996 

252,000 

84,000 

Total . 

.(eS) 

3,978,422 

286,608 

2.903,166 

764,064 

24,584 

W  arren . 

.  Trxbune^t’hronirte .  . 

13,946,184 

1.085,938 

10,171,224 

2,532,544 

156.478 

Vinita . 

.  .Journal . 

...(e) 

2,256,600 

160,000 

1,800,000 

170,400 

6,600 

Kashingtun  C.  H. 

Rrcord-Htrald  .^e> 

2.510,326 

143,234 

2,053,408 

296,842 

16,842 

Wewoka . 

. .  Times . 

,.(eS) 

1,959,244 

154,581 

1,607,354 

125,209 

72,100 

l^illoughby . 

Sevs-Herald  ...(e) 

4.671,436 

243.166 

3,419,640 

833,728 

174,902 

Woodwanl  . 

.  .Prttt . 

...(e) 

1,903,314 

53,144 

1,722,840 

118,160 

9,170 

VSilniingtuQ  .. 

Sevn-Journal.  ..(e) 

5,078,654 

278,404 

4,292,134 

447,776 

60,340 

Wooster . 

Herard . (e) 

6.;L32,696 

458,626 

4,262,076 

1,240,666 

63,868 

Xenia . 

CateUt  .  .  (e) 

5,S66„S68 

416,528 

4,753,504 

648,998 

47,838 

OREGON 

Zanesville  .  . 

890,14S 

.5,217,856 

1,568,434 

64,022 

■‘ii'jnnl  . (e) 

7,740,460 

890,148 

5,217,856 

1,. 568,434 

64,022 

Albany . 

.  .Democrat-Herald. 

. .  .(e) 

4.823.840 

606,060 

3,406,942 

737,184 

73,654 

Times  Sit;nal . (S') 

2,171,526 

186,802 

1,593,970 

390,754 

.Ashland . 

..Tidingi . 

...(e) 

2,547,886 

341,222 

1,526,640 

623,574 

55,450 

I7.ii54,44ii 

1,967,098 

1 2.029, «82 

3,527,622 

128.044 

Astoria . 

. .  Aslwian^Budget 

...(e) 

3,757,164 

700,063 

981,293 

454,583 

113,228 

Bend . 

. .  BuUttin . 

...(e) 

3,714,767 

650.426 

2,439,318 

397,537 

86,457 

Coos  Bay . 

.  .Timet . 

...(e) 

5.233,816 

766,332 

3,384,150 

971,096 

112,238 

OKLAHOMA 

Corvallis . 

.  .Gazetta-Timei. . 

...(e) 

5,069,610 

603,400 

3,512,124 

8:19,762 

114,324 

Eugene . 

, .  .HetUter-Guard. 

...(e) 

11,015,396 

1,290,044 

6,652,646 

2,909,900 

162,806 

Ada . 

A  etf jt  .  .  .  (e^ 

3,092,738 

370,764 

2,392,800 

2s8,022 

41,152 

Sunday  edition 

..(8) 

3,110,590 

159,236 

2,110,710 

834,330 

6,314 

Siimlay  etlition .  .  ,  ^S) 

1,243,975 

84.527 

1.086,844 

71,176 

1,428 

Total . 

..(eS) 

14,125,986 

1,449,280 

8,763,356 

3,744,230 

169,120 

Total .  .<e?') 

4,336,713 

455,291 

3,479,644 

:<59,198 

42,580 

Grants  Pass . . . . 

. .  Courier . 

...(e) 

3,983,770 

582.890 

2,348,222 

891,506 

161,1.54 

-Mva . 

WtnVif-CounVr . (e) 

1,505,688 

129,812 

1,186,059 

167,669 

22,148 

Klamath  Falls. . 

.  .Herald  it  Seat 

..(e) 

6,855,240 

1,117,984 

4,425,344 

1,218,672 

90,986 

Sunday  islition. .  .^Sj 

.504,15:1 

36,054 

424,180 

4:1,355 

564 

La  Grande . 

.  .Obserter . 

...(e) 

2,487,378 

477,074 

1,53.3,648 

42.5,299 

51,357 

Total..  ..VS> 

2,009,841 

165,866 

1,610,239 

211,024 

22,712 

Medford . 

.  .Af ail  Tribune. . 

...(e) 

8,183,966 

1,049,461 

6.021,806 

971,166 

141,5:13 

Ardniore . , 

ArdmoTiili  (eS) 

5,742,366 

412,412 

.5,014,.576 

258.174 

57,204 

Oregon  City . . . . 

. .  Enterprise-f  'ourier.(m) 

3,183,271 

619,46.5 

1,916.175 

487,316 

160,315 

Bartlesville . 

Pendleton . 

, .  .tail Oregonian.. 

...(e) 

4,533,536 

834,742 

2,985,444 

6:16,544 

76,806 

Knteriirlse  .  in' 

3.917,620 

345.66(t 

2,809,926 

6s5,062 

76,972 

Portland . 

.  Journal  of 

(  ommerce. ... 

..(m) 

903,784 

263,578 

640,192 

863,718 

Efdir  prist  e 

3.917,620 

345,660 

2,809,926 

685,062 

76,972 

Roseburg . 

.  .Newt’Hetiew. . . . 

...(e) 

6,030,157 

788,431 

4,132,884 

956,039 

152,66:1 

Sunday  eflitioi)  .iS 

1,587,334 

38,262 

1,374,408 

166,782 

7,882 

The  Dalles . 

.  .Chronicle . 

..(eS) 

4,611,026 

638,582 

3,198,734 

726,320 

47,390 

Total  ineS' 

9,429,574 

729,582 

6,994,260 

1,536,906 

161,826 

Bla<k»ell  .. 

.Journal-TrihttHf.. .  eS 

3,930,766 

289,968 

3,387,314 

199,178 

.54,306 

PENNSYLVANIA 

('hickaslia 

Eipremt  .  leS; 

4,985,322 

326,832 

:i,921,.307 

703,339 

33,844 

Clareroore 

Protjtss  leS'i 

2.m6.440 

199,136 

1,624,504 

222,800 

.Allentown . 

.  .('all . 

..(m) 

14,827,568 

1,867,376 

10,431,176 

2,373,644 

155,372 

Teecal  included  in  rlaasiftt'd) 

Chronicle . 

...(e) 

17,803,674 

1,977,752 

13,427,134 

2,348,486 

50,302 

<’liiit<m 

2,375.856 

1,926,400 

172,662 

72,800 

Call-Chronicle. . . 

..(8) 

3,898,118 

248,934 

3,208,800 

439,362 

1,022 

1,01:1,600 

56,000 

sTS.tjOO 

84,000 

Total . 

(me,S) 

36.529,360 

4,094,062 

27,067,110 

5,161.492 

206,696 

TotJil . ^eS'i 

3,389,456 

2.59,994 

2,800,00(» 

256,662 

72,800 

Altoona . 

. .  .Virror . 

...(e) 

12,772,879 

1,403,276 

9,432,892 

1,852,403 

84,308 

Tribune . 

.  .(m) 

5,474,826 

31.3.810 

4.370.198 

790.818 

Duncan 

Htinner .  . . .  (e) 

3.555,202 

250,068 

2,793,434 

465,710 

45,990 

(I.«gal  included  in  claesified) 

Mimlay  tHlithm ...  .(Si 

I.:i02,476 

155,512 

1,1)27,460 

116,101 

3,402 

Ambridge . 

. .  Ciliten . 

...(e) 

4,259,626 

359,.562 

3,287,634 

559,412 

■53,018 

Tdital  .  ^eS* 

4.857,678 

405,580 

3,820.894 

581,812 

49,392 

.Ambridge-.Aliquippa- 

IXirant  . . 

Demoernt . .  .^eS) 

3,275,795 

351,473 

2,489,622 

347,200 

87,500 

Beaver-Roe  heater. 

fcl  Keno. 

Tribune  . (e^ 

2,245,628 

135,744 

1,778,658 

280,140 

51,086 

Benser  VdUey  T imee  (e) 

Sunday  «‘diti«in. . .  .(S) 

770,392 

39,816 

6t>5,5:)2 

65,044 

Ambridge  and  Alt- 

Total  .  .(eSi 

3,016,020 

175,560 

2,444.190 

34.5,184 

51,086 

qiiippa  edition! . . 

7,283,514 

575,036 

5,127,360 

1,414,336 

166,783 

Enid  . 

Ne»s  . .  imi 

5,876,598 

5:18,958 

4,190,270 

1.084,706 

62,664 

Beaver  and  Roeh- 

Kaifr  . (el 

5,946,0.30 

542,584 

4,412.316 

927,686 

3,444 

ester  edition 

7.908,950 

575,036 

5,752,796 

1,414,336 

166,782 

News  .  . . .  .  (S'^ 

2,662.828 

103,698 

2,196,110 

359,408 

3,612 

(National,  olassified  and  legal  sold  in  combination  in  all  thn'c 

Total  ..^meS' 

14.485,4.56 

1,185,240 

10,798,696 

2,431,800 

69,720 

editions.  I»eal  sold  in  combination  in 

Frederii-k 

Lender  ..At) 

2,819.440 

.526,000 

2,100,000 

131,040 

62,400 

Ambridge  and 

Aliquippa 

editions) 

Guthrie 

Leadt  T  . .  .  (e) 

2,664,844 

169,736 

1,937,194 

528,374 

29,540 

Beaver  Kails  . . 

. .  Sette^Tribune. . 

...(e) 

9,727,256 

550,746 

7,727,370 

1,369,648 

79,492 

Holdenville 

\,r,  ...  .teS, 

2.080,694 

17.5,056 

1,685,586 

119,084 

100,968 

Bedford . 

.  .Gaiette . 

..(m) 

2,059,619 

197,237 

1,563,356 

257,803 

41,223 

Huen 

Siv*  . (el 

1,628.800 

514.2181 

921,100 

193,500 

Berwick . 

.Knterprite . 

...(e) 

4,459,203 

408,694 

3,938,774 

111,735 

S  inday  edition _ (S' 

564.1K)0 

181,(881 

182,000 

201,000 

Legal  included  in  claasi 

ihed) 

Total  . (eS' 

2,192,800 

695,200 

1,103,100 

394,500 

Bethlehem . 

.  .Globe  Timet. . . 

...(e) 

11,813,788 

1,449,030 

8,790,306 

1,572,438 

98,476 

kawton  . 

('onstitution .  <m« 

2,752,148 

.52.5,182 

1,901,914 

324,464 

5S8 

Bloomsburg — 

.  .Preee . 

.  (m) 

6,420,679 

415,346 

6,005,333 

Trtss. . . te’' 

5,749,562 

.5:15,2:14 

4,882,118 

323,652 

68,558 

Bradford . 

.  Era . 

..Cm) 

5.874.713 

447,649 

4,473,339 

710,461 

4.3,264 

t’oiistitution-Prees  iSi 

1,711,682 

157,738 

1,468,138 

80,696 

5,110 

Brownsville _ 

.  .Telegraph . 

...(e) 

.3,516.674 

294,588 

2,890,986 

285,068 

46,032 

Total  . TmeS' 

10,213,392 

1,218,1.54 

8,192,170 

728,812 

74,256 

Butler . 

..Eagle 

..(e) 

9,737,117 

733,227 

7,186,543 

1,725,129 

92,218 

McAlester 

Setct-CapHal  .  ...I'e) 

3,977,046 

447,188 

3,089.040 

408.380 

32,438 

Charleroi . 

MaU  .. 

..(e) 

3,290,364 

466,082 

2,373,412 

450,870 

Miami  . 

Setts^Rfcord  .  ..ie) 

3,465,370 

261,.338 

2,820,748 

340,158 

43,134 

(Legal  included  in  clasaified) 

S»inday  edition  . 

1.446,116 

.54.180 

1,217,846 

171.864 

2,226 

Cheater . . 

Times.  .  .  , 

...(e) 

12,690,944 

823,620 

9,199,834 

2,513,672 

153,818 

Total . leSi 

4,911,494 

315.518 

4,038,594 

512,022 

45,360 

( 'Icarheld  . 

Progress  ,  . . 

..(e) 

6,136,288 

425,502 

5,299,770 

325418 

85,638 

Muakititet- 

riioenix . 

3,802,679 

618,603 

2,424,4.50 

741,384 

18,242 

Coatesville  ... 

.  Record 

.  .Cm) 

4,368,297 

510.692 

4,292,806 

564,774 

Times’Demorrat  .  (e) 

3,822,349 

618,603 

2,436,140 

7:i9,382 

28,224 

.Is'gal  inriuded  in  classified) 

Sunday  idition  ...  'S' 

1,229,745 

86.071 

956,466 

18.5,808 

1,400 

('olumbia 

.Vfifs 

.  .(e) 

2,142,393 

289,371 

1,678,532 

174,790 

Total  .  ..’’nieS' 

8,8.54,773 

1,. 323,277 

5,817,a56 

1.666,.574 

47,866 

.  Is-gal  inriuded  in  claesified) 
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PEN  NSYLVAN I  A— Continued 


Pub- 

Total 

Display 

'lassi- 

City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

ConnellsviUt? 

.Courier ,  .  . . . . . 

■  - .  le) 

5,143,585 

380,295 

4.304,402 

414,120 

44,768 

forry. 

JouTnai 

...(el 

3,937,(!I6 

248,220 

3,344.800 

308,980 

35,616 

Danville . 

New'S.  .  .. 

. .  (ml 

2.595,354 

204,879 

2,1.58.771 

201,220 

30,478 

EUwood  City 

•  Lfficer . 

-  ve) 

4,010,720 

367,752 

3,223..542 

387,226* 

32.200 

(•Includes  145,628  lines 

disphty) 

Franklin . 

Sevs-Herald . .  . 

...(e) 

3,811,514 

405.450 

3,275,108 

101,283 

2M,673 

Gettj'sburg. 

Timet . 

•  -  ■ (e) 

4, (MB, SI  8 

437,696 

3.178,574 

336,070 

51,478 

Greensbunj 

Reriew . 

■  ■  (ni) 

9,670,294 

628,992 

8.091.986 

845,684 

103,628 

Tribune . 

...{e) 

9,625,322 

628,208 

8,068,130 

826,406 

102,578 

Total 

.  (me) 

19,295,612 

1,257,200 

16,160,116 

1,672.090 

206,206 

Green\ille 

Record-Arf/mi . . . 

■  .  (e) 

4,898,456 

331,730 

4,066,167 

465,535 

35,024 

Hanover. . . .  . . . 

.Sun. . 

...(e) 

6,785,996 

456,204 

5,524,624 

751,926 

53,242 

Hnmestead-Munhall, 

W.  Homestead. 

.  Metenger . 

...  lie) 

3,549,828 

202,003 

2,901,365 

407,596 

38.864 

Huntingdon  . 

News . 

...(e) 

5,174,930 

379,310 

4,476,024 

224,049 

95,547 

Indiana ... 

Gaeette . 

. . . (e) 

7,169,731 

437,464 

6,285,40*1 

381,080 

65,781 

Jeannette . 

N  ews-Dispaich 

...(e) 

4,459,757 

266,216 

3,623,035 

553,379 

17,127 

Jersey  Shore 

Henld 

1,487,882 

145.474 

1.259.636 

65,104 

17,668 

Kittanning 

l.eader-Timet. 

..(e) 

5,020,512 

537,320 

3,981.782 

374,206 

127,204 

Lancaster ... 

Intelligencer  Journal  k 

New  Era  . 

■  (me) 

11,872,583 

2,063,377 

7,074,758 

2,647,067 

87,381 

News . 

...(S) 

2,575,674 

155,122 

1,732,175 

688,018 

359 

Total. 

.  (meS) 

14,448,257 

2,218,499 

8,806,933 

3.335,085 

87,740 

LaiisJaie 

North  Penn  S~- 

porter . 

. ..(e) 

5,030,922 

352,836 

3,918.421 

706,515 

53,150 

Lea-istown . . . 

iSearinei 

....<e) 

8,764,252 

577,584 

7.685,790 

500,878 

(I,egal  included  in  classified) 

Lo<‘k  Haven .  . 

Express  .  . 

....  (e) 

4,004,760 

471,585 

3,821,394 

258,311 

53,470 

McKeesport 

News . 

....(e) 

14.133,882 

814,289 

11..55I.4I1 

1,682,366 

85,816 

Meaiivtlle  .  . 

Tribune- 

RepuUiean  . . 

..(me) 

7,185,129 

591,178 

5,298,636 

1,197,308 

98.007 

Milton . 

.Standard. 

....(e) 

2,432,308 

263,308 

1,904.380 

228,214 

36,406 

Monessen . 

. .  Indei'tndent . . . 

....(e) 

4,248,611 

32l,.546 

3,586,014 

295,551 

45,500 

Mount  Carmel. 

.Item . 

....(e) 

3,151,121 

348,921 

2,643,284 

129,532 

29384 

New  Castle . 

. .  News . . 

....(e) 

12,354,300 

727,610 

10,477,768 

1.083.877 

65.047 

New  Kensington 

.  Dispaieh . 

....(e) 

9,138,508 

542,983 

7.680,932 

893,540 

21,053 

Norristown . 

. .  Times-Herald. . 

...(e) 

8,981,561 

1,178,408 

6.165,236 

1,556,873 

81,044 

Oil  City 

Derrick . 

.(m) 

6,948,765 

602,811 

5.266,120 

1,039,189 

40,645 

Blixmri . 

...(e) 

6,853,967 

598,952 

5,187,295 

1,030,948 

36,772 

Total 

(me) 

13,802,732 

1,201,763 

10.453,415 

2,070.137 

77,417 

Phoenixville  . 

Repuhlim*-  ... 

.  (e) 

3,33.3,190 

579,194 

2,162,076 

591,920 

(Legal  included  in  classi6ed) 

Pottstown 

.  Mercur>' 

.(m) 

9,593,780 

784,854 

7,151,830 

1,597,792 

59,304 

Pottstille. . . 

. . Kepubliriiri 

.(e) 

7,349,006 

731,402 

.5.843,082 

706,524 

38,038 

Punxsutawney .  . 

-Spirit . 

...Ce) 

3,512,923 

288,259 

2,768.708 

421,903 

34,253 

Reading 

EagU-Times. . . 

....(e) 

12,993,469 

1,764,114 

7.906.519 

2,324,571 

139,416 

Sunday  edition . 

...(S) 

3,154,219 

327,908 

2,349,894 

380.096 

875 

Total . 

...(eS) 

16,147,688 

2,092,022 

10,256,413 

2,704,667 

140,291 

Renuvo .  . 

Record  .  . 

....(e) 

995,768 

106,648 

855.a57 

20,264 

13,796 

St.  Marys . . 

Press  ... 

....(e) 

1,911,80; 

221,120 

1,572,101 

94,248 

24,346 

Shamokin  . 

News  Dispaieh. 

....(e) 

5,468.932 

5.33,036 

4,296,278 

594,002 

45,556 

Sharon . . . . 

..Herald. .  . . . . 

....(e) 

10,323,012 

821,114 

7,424,970 

2,002,196 

74,732 

Shenandoah . 

.  .Herald . 

....(e) 

4,449,979 

498,647 

3,579.576 

344,544 

27,202 

Somerset . 

..American  . 

. . .  (m) 

3,487,616 

294,171 

2.833,962 

291,483 

68,000 

Stroudsburg  . . . 

Recorii.  . 

. . . .  (m) 

4,835,908 

513,870 

3.467,254 

785,778 

69,006 

Sunbury . 

.  Item 

....(e) 

6,619,256 

629,995 

5,596,127 

353,626 

39,508 

Tamaqua . 

Courier  . 

. . .  (m) 

4,309,512 

365,204 

3.666,926 

277,382 

(Legal  included  in  local) 

Tarentum  . 

VaOep  News  . . 

....(e) 

8,053,340 

.394.111 

6,316.707 

l,231..5fi8 

110,954 

Towanda  . 

Review . 

. .  .(m) 

2,318.484 

240,240 

1,640,800 

437,444 

(Legal  included  in  classified) 

Tyrone . 

Herald . 

....(el 

2,598,346 

255,234 

2,184,618 

137,550 

20,944 

Uoiontown  .  . . . 

. .  Herald  Statesman  (me) 

7,622,594 

770,252 

5,539,128 

1,221,178 

92,036 

(Morning  and  evening  sold  in 

combination) 

Vandegrift . 

News  . 

....(e) 

2,652,538 

359,758 

2,129,820 

146,342 

16,618 

Warren . 

Times-Mirror . . 

....(e) 

5,935,258 

607,484 

4,887,639 

325,403 

114,732 

Waynesboro . . . . 

..Record- Herald. 

. (e) 

4,641,385 

334.523 

3,614,660 

647374 

44,828 

West  Cheater. . . 

.  Local  Sews . . . . 

....(e) 

5,822,934 

811,407 

3,375,682 

1,635,845 

(Legal  included  in  classified) 

Williamsport 

Gasette-BuUetin. . .  (ni) 

6,470,898 

794,724 

4,480,560 

1,195,614 

. 

....(e) 

8,407,756 

796,110 

6,416,032 

1,195,614 

Total . 

• .  (me) 

14,878,654 

1,590,8.34 

10,896,592 

2,391,228 

(Legal  included  in  local) 

‘jrit  . 

....(S) 

1,936,401 

181,911 

1,666,412 

88,078 

(Legal  included  in  cla.s8ified ' 

York . 

Dispaieh  . 

....(e) 

13,918,506 

1,258,148 

10,933,701 

1,403,820 

117,454 

Gasette  4  Daily. . .  (m) 

5,342,960 

455,434 

3,594,990 

1,292,536 

(Legal  included  in  classified) 

RHODE  ISLAND 

Newj)ort . 

New4  . 

....(e) 

7,.327,127 

577,660 

6,434,327 

31.5,140 

(Legal  included  in  local) 

Woonsocket  .  . . 

CnU . 

....(e) 

7,705,892 

1,260,387 

6,008.415 

437,090 

67.649 

CI.ewl  imlu'led  in  !m  al' 


RHODE  ISLAND— Continued 


Pub- 

Total 

Display 

Clasai- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Westerly . 

Sun . 

..(e) 

3.332,159 

247,716 

2.824.434 

260,015 

Sunday  edition . . 

..(S) 

595,063 

44,055 

494,130 

56.872 

Total . 

.(eS) 

3,927,222 

291,771 

3.318,564 

316,887 

(Legal  included  in  locall 

W  c*9t  Warwiclc. . 

.  .Pautuxet  Valley 

TimtR . 

..(e) 

2,831,360 

196141 

2,517.816 

75,469 

41,834 

SOUTH  CAROLINA 

(’harleston . 

News  k  Courier. 

(m) 

11,227,397 

1,493,096 

4,884,889 

1,455,510 

48.08.3 

Post . 

..(e) 

7.881,578 

1,682,806 

7,939,295 

I..549,41.5 

55,881 

Sunday  edition . . 

..(S) 

3,936,371 

188,781 

3,231,608 

509,622 

6.:i66 

Total  . 

fnieS) 

23,045,346 

3,364,683 

16,055,792 

3,514,547 

110,324 

Florentc . 

News . 

..(m) 

5,876, a38 

757,826 

4,682,490 

43.5,722 

(Legal  included  in  local) 

Greenville. ... 

. . . News . 

.  (m) 

9.867,462 

1,453,058 

6,549,292 

1,333,284 

:i5.9I9 

Piedmont . 

...(e) 

12,587.934 

1,627,198 

8,927,068 

2.0;$.3.068 

121.l>9> 

Sunday  edition . . 

..(S) 

3,524,030 

455,403 

2,543,763 

1.056.742 

13.618 

Total . 

(meS) 

25,979,426 

3,535,659 

18,020,123 

4,423,094 

(I.egal  inchided  in  local) 

Greenwood .... 

. .  .Index^JouneU . . 

...(e) 

4.030.0;i7 

412,099 

3,242.248 

332,794 

42,8% 

Orangeburg . . . . 

. .  .Times 4  Democrat  (m) 

3,514,752 

340,392 

2,835.014 

279,972 

.59,'.!74 

Rock  Hill . 

. .  Herald . 

■  ■  (e) 

5,156,158 

477,148 

4,047.568 

.563,724 

fiT.ru 

Sumter . 

. . .  Item . . 

...(e) 

4,069,646 

428,570 

3,206.920 

434,156 

(Legal  included  in  classified) 

Spartanburg . . . 

. ..  Herald . 

..(m) 

6,441,742 

1,094,862 

4,429,964 

853,986 

62,9.10 

Journal . 

...(e) 

6,378,812 

1,094,862 

4,429,964 

853,986 

...a  — 

Herald-Journal 

...(8) 

2,101,352 

172,404 

1,678,236 

250,712 

Total . 

(meS) 

14,921,906 

2,362,128 

10,538,164 

1,958,684 

62,930 

L'nion . . 

.  .  Time* 

...(e) 

2,126,366 

1.65,008 

I,901,.5.50 

.5.5,108 

14,700 

SOUTH  DAKOTA 

Aberdeen . . 

..imerican-Neui 

.(e) 

.3,916,808 

680,554 

2,46*!.  114 

629,300 

.'Sunday  edition 

...(8) 

1.932,826 

213,4.30 

1,4.55.440 

261,394 

Total . 

.(p8i 

5,849,634 

893,984 

3,921, .554 

890,694 

130,998 

Hurun .  . . 

HurotiUe  A 

Plainsmaf  . . 

...(e) 

4,463,788 

.552.370 

3,126,340 

68dt05t} 

99,022 

Madison . 

Leader . 

.(e) 

1.511,700 

490.000 

810,000 

151,200 

60,500 

Mitchell . 

. . .  Republie  . 

...(e) 

4,616,486 

579.544 

3,012,5.34 

956,984 

67,424 

Rapid  City 

.  Journal . 

...(e) 

5,148,802 

569,260 

3,302.62K 

823,536 

161,392 

Sunday  edition . 

...rS) 

1,421,994 

92,806 

1,115,086 

205,254 

Total . 

.  .(eS) 

6570,796 

962.06*! 

4,417,714 

1,028,790 

•Siuiix  Falls  . 

. .  .\rgu*-Leader  .. 

. .  .(el 

7,069,402 

1,289,180 

4.021, .360 

l..567,370 

191,492 

Sunday  edition 

..(81 

2,644.746 

3.53,478 

l,919..T30 

371,938 

Total . 

..(eS) 

9,714,148 

1,642,658 

5,940.890 

1,939,308 

191,492 

Watertown . . . . 

. .  .PuUie  Opinion 

....fe) 

4,279,600 

623,532 

3.la5.98l 

460,169 

88.861 

(('lamiSed  includes  1,057 

readers) 

Yankton .  . 

. .  Press  ((’  Dakotan 

..(e) 

2,779,840 

406,994 

1,829,674 

457,576 

v5,.59<i 

TENNESSEE 

('Iiattanooga. . . 

. .  Times . 

..(m) 

9,0.59,748 

1,. 50.5,242 

■5,819,191 

1,7:1.5.315 

Sews^Free  Press. 

....(e) 

13.126.287 

1,373,578 

10.069,824 

1.682,885 

Times . 

. . . (S) 

.3,917,765 

623,381 

2,892.111 

402,273 

Total  . 

(meS) 

26,163,800 

3.502,201 

18.781,126 

3,820,473 

>Ia!gal  included  in  classitie<r' 

Cleveland _ 

. . .  Hanner . 

.  ..(e) 

2,631.368 

382,788 

1.935,458 

3a5,690 

7.4.12 

Columbia . 

. .  .Herald . 

....(el 

3,246077 

342,247 

2.584,554 

284,511 

;16.7M 

Dyersburg . 

_ stale  (laerlle _ 

....(e) 

2,340,170 

448.840 

I.60I.334 

226J120 

Klisabethton 

. .  S(of . 

....(e) 

2,185,876 

167,349 

1,757,063 

164,745 

96,719 

Sunday  edition . 

...(8) 

871,059 

63,287 

684.684 

62,356 

60,732 

Total . 

..(eSI 

.3,056.635 

230,636 

2,441,747 

227,101 

1.57,451 

(Legal  includet  political) 

. .  .Sun . 

(m'i 

Jackaon . 

. . .  .eSun . 

..(eS) 

7,249,606 

794,862 

5,337,092 

1,065,174 

52.488 

Johnson  City . . 

. . .  Press-Chronicle. 

...(d) 

4.582,025 

495,208 

3.656,730 

419,762 

10.325 

Sunday  edition . 

...(8) 

2.295,43.3 

179,774 

1.785,910 

327,936 

1.813 

Total . 

..(d8) 

6877,458 

674.982 

5,442.640 

747,698 

12,138 

Kingsport. . . . 

. . .  Timet-News. . . 

.  .(me) 

4.696344 

396,620 

3,674,944 

603.596 

23,IM 

Sunday  edition . 

...(8) 

2,036,454 

145,642 

1,599,430 

291,382 

Total . 

.(meS) 

6,734.798 

.542,262 

5,274,374 

894,978 

23,184 

(Morning  and  evening  sold  only  in  combination) 

•Maryville .... 

_ Times . 

....(e) 

3.532354 

211,442 

3,080,154 

221,410 

19,348 

Murfreesboro . . 

. . .  .News-Journal . . 

....(e) 

3,321,088 

239,660 

2,905,840 

157,696 

17,892 

Oak  Ridge.... 

. . .  .Oak  Ridger. ... 

....(e) 

.3.0.50,642 

286.944 

2,294,936 

468,762 

* I.egal  included  in  classified) 

Shelby\-ille . . . . 

_ Times-Gaeette  . 

....(e) 

5,023,340 

294,728 

4,512.774 

187.572 

28.266 

Union  City.  . 

.  .  Messenger . 

....(e) 

2,067,800 

275,380 

1.654.478 

96,068 

41,874 

TEXAS 

Abilene . 

...  Reporter-News. 

...(m) 

7,781,256 

939,638 

4,811,772 

2,029,413 

434 

Reporter-News. 

....(e) 

7,621,334 

939,610 

4,656,330 

2,001,986 

23,408 

Sunday  edition . 

,...(8) 

3,422,118 

149,828 

2,752,190 

517,510 

2,500 

Total . 

.(meS) 

18,824,708 

2,029,076 

12,220,292 

4,548,908 

26.432 

Alice . 

. . . .  Echo . 

....(e) 

2,142,817 

375,817 

1,723,300 

43,700 

(I<egal  inriiidpd  in  clamifird^ 
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TEXAS— Continued 


Pub- 

Total 

Display 

Clasai- 

Total 

Paper 

llshed 

Linage 

National 

Local 

lied  Legal 

City 

Paper 

llshed 

Linage 

.News. . 

.  ..(m) 

in.a37.762 

1,605.884 

5,502,686 

2,929,192  . 

Arthur. . , 

. . .  Xevt . 

..(eS) 

11,187,344 

aiofee . 

. . . .  fe) 

11.411.050 

1.605,898 

6,875,890 

2,929.262  . 

Sunday  edition . 

...(8) 

4.882,318 

502,292 

3,577,056 

802,970  . 

.San  .Angelo .... 

. ..  Standard-Times 

. . .  (m) 

8,726,662 

Total . 

.(meS) 

26,331,130 

3,714,074 

15,955,6.32 

6,661,424  . 

.Standard . 

...(e) 

8.421,574 

..American . 

. .  .(m) 

11.673,284 

1.474,158 

7,82'l,738 

2,369,388  . 

Sunday  edition. 

...(S) 

3,775,352 

. 

....(e) 

11,558.834 

1.462,832 

7,750,106 

2,345,896  . 

Total . 

(meS) 

20,923,588 

Sunday  edition . 

...(8) 

4.397,120 

408,254 

3,170,748 

818,118  . 

Sherman . 

. .  Itemocrat . 

...(e) 

4,070,808 

Total . 

.(meS) 

27.629,238 

3,345.244 

18.750,592 

5,533,402  . 

.Sunday  edition . 

...(8) 

1,647,254 

TEXAS— Continued 

lb-  Total  Display 

led  Linago  National  Local 


n 


(Legal  ipcluded  in  claaified^ 
913,626  5,987,254  l,816,''4v 

873,306  .5,689.264  1,822,912 


(Legal  iiK'liided  in  rlassiBrd) 

Baytown . Sun . (e)  5,834,122  325,416  4,900,014  604,324 

Beaumont  Enterpnse . (m)  10,295,261  1,484,801  6,9.33,547  1,870,215 

Journal . (e)  10,293,977  1,477,825  6,932,709  1,872,213 

Sunday  edition....  (8)  2,768,863  404,090  1,983,971  378,882 

Total . (meS)  23,358.101  3,366,716  1.5,850,227  4,121,310 

Big  Spring . Herald . (e)  4,856,236  524,762  3,029,362  1,233,148 

Sunday  edition....(S)  2,096,458  82,530  1,703,030  310.898 

Total . (eS)  6.952,694  607,292  4,722,392  1,544,046 

Bri'ifcam . Banner-Prea . (e)  1,682,436  208,642  1,367,170  100,254 

Bn.wnwood .  BiJieHn . (eS)  3,842,314  348,194  2,878,680  61.5,440 


Dalhart . 

_ Texan . 

....(e) 

Denison . 

_ Herald . 

....(e) 

Sunday  edition. 

....(S) 

Total . 

...(eS) 

Denton . 

—  Reeord-Chreniele . . .  (e) 

Sunday  edition 

...(8) 

Total . 

..(e.S) 

Edinburg . 

_ Review . 

.(mR) 

Freeport . 

. . .  .FacU-Retieie... 

...(e) 

GalTsston . 

.(mS) 

Tribunt . 

...(e' 

Total . 

(me.S) 

Csrland . 

. . .  .Sewt . 

...(eS) 

Cfladewater _ 

....(e) 

CreenvUle. . . . 

..  Herald . 

.  .(mS) 

Hillsboro. .... 

....(e) 

Kilgore . 

...(eS) 

435.694 

2,900,408 

401,730 

50,932 

1,351,280 

168.854 

486,626 

4,251,688 

570,584 

314,538 

2,477,412 

501,774 

28,448 

1,3.38,050 

99,008 

342,986 

3,815,462 

600,782 

246,190 

1.6.30,860 

265,860 

257,208 

2,775,688 

543,704 

1,322,027 

7,204,725 

2.130,880 

1,069,249 

5,949.199 

1.787,731 

2,391,276 

13,153,924 

3,918,611 

(I>rgal  included  in  classified) 

1.779,540 

227,094 

(I«gal  included  in  classiOed) 
. Keporter . (e)  2,424,478  .337,-344  1.7.53,234  35 


Laredo . Timet. 


Lufkin . He 


Sunday  edition _ (S)  357,448 


•Mineral  Wells . Indej . 

. A  merieait . 


Sunday  edition _ iS)  906.738 


.Sunday  edition _ fH)  1,486.-576 

Total . (eS)  5.285..'<08 


'I-rinl  i'li  l  .ded  in  elaa-tihedi 

editor  &  PUBLISHER  lor  March  21,  l953 


(Legal  inriiided  in  rlai«i6ed) 

■^oale . feS)  6..^56,1(8I  1,527,400  4.625,540  203,160 


I  I,egal  included  in  rlaaaiSed) 

. lodex . (el  2.128.725  182,008  1,633,757  ;«)5,760 

Sunday  edition....  (8)  950,421  71,196  816,873  61,152 

Total . (eS)  3.079,146  2.5.3,204  2,450,630  366.912 

Corpus  fhriati....C^er . (ml  12.890,570  1.638,182  8.650.670  2,587,802 

Times . (e)  12,703,880  1,641,304  8,444,562  2,576,602 

Sunday  ediUon....  (8)  4,301,8,36  436,492  3,268,944  595,126 

Total . (me-Si  29,896.286  3,715.978  20,364.176  5,759,530 

Dalhart . Texan . (e)  2,421,790  256,732  1,685.404  441,938 

IWRio . Hem-HeraU . (eSl  1.975,311  244,287  1,358,644  372,400 

'l.«gal  included  in  classiOedl 


(Legal  included  in  clataiified) 
(National  and  local  combinedi 

. fel  2.415.180  .%56.428  1,673.476  374,032 

Herald . (mSl  .3..342.050  .352.628  2,433,033  485,747 

•*^'"■0' . (e)  1..MI5.766  202,230  975,086  128,4-50 

i1.egal  included  in  classified) 

Seue-Herald . (eS)  4.698,058  444,396  3.665.872  587,790 


.337,344  1.7.53,234  333,900 

(Legal  included  in  classified) 


466.354 

2.49.5,.S22 

434,588 

16,590 

67,536 

1.294.104 

189,852 

4.928 

5(13,890 

.3.789,926 

524.440 

21,518 

1.122,212 

9,526,412 

4.410.280 

33,558 

1.1 11.908 

9,320,360 

3,676,750 

31,010 

446,754 

4.761.540 

905,212 

22,5.54 

2,680,874 

23,608.312 

8.992.242 

87.122 

528.005 

2,09.3,6.32 

74,840 

9.142 

42.5.623 

2.901,514 

•583.492 

11.032 

219,693 

1.9.38,566 

2:16,782 

924 

1)4.5,316 

4,840,080 

820,274 

11,9.56 

186.9.50 

1.25.5,80:1 

121.:i52 

43,767 

284,617 

29.064 

230,717 

1.540.420 

150,416 

(Legal  included  in  classified) 

8.39.636 

6,617,408 

2,587,298 

44.604 

275,394 

1.596.882 

46.820 

I^Kal  included  in  cIsMified) 

1,034,973 

6,872,110 

2.001,615 

41,202 

282,814 

1,707.874 

375,984 

108,962 

714.616 

.8.3,160 

391,776 

2,42-2,490 

459,144 

(Iseital  included  in  claanified^ 

517,622 

.3.958,724 

865,578 

11,144 

.345,126 

3.241.502 

212.104 

6.5,662 

1.;L56.829 

64.085 

410,788 

4.598.331 

276,189 

Prtu . (eS)  2,437,914 


Terrell . 

Texas  City. 


Ueniocral . (e)  4,070,808  434,056  3,041,360  .595,392 

Sunday  edition....  (8)  1,647,254  170,730  1,314,656  161,868 

Total . (cS)  5,718,062  604,786  4,356,016  757.260 

(Legal  included  in  local' 

.Keporter . (c)  3,283,202  295,400  2.586,570  401.232 

Sunday  edition ....  (,S)  1,023,260  59,570  862,652  101.038 

Total . (eS)  4,306,462  354.970  3,449,222  502.270 

'  Legal  included  in  classifiid) 

Prrtt . (eS)  2,437,914  249,508  1,946,220  242.186 

1, Legal  included  in  classihcdi 

Telegraui . (ni)  <5,154,982  58.3,772  3,525.088  1,046,122 

Sunday  edition....  (8)  1,558.522  88,m0  1,272.8-52  197,624 

Total . (imS)  6,713,504  671,818  4,797,940  1.243,746 

.Legal  included  iu  classified) 

Tribune . (e)  2,217,950  .336,000  1.660,750  204,400 

Sub . .(e)  .3,591.860  '256.917  3,081.943  2.52.000 

(I.<egal  included  in  classfii-d) 

Kteard . (eS)  5,806.860  285,158  5,217,372  285,158 

(I/egal  included  in  classified) 

.tdtocolr . (e)  3,762,290  421,204  2,597,336  743.750 

Sunday  edition....  (8)  1,927,548  53,452  1,668,716  205,380 

Total . (eS)  5,689,838  474,856  4,266,052  949,130 

(Legal  included  in  classified) 

Ne»Vrribuiie....(m)  9,037,420  1,006,362  5,7.33,364  2,297,694 


Telegram . (ni) 

Sunday  edition _ (8) 


Total . (mS)  6,713,504 

.Tribune . (e)  2,217,950 


.Sub . .(e)  .3,591 

Record . (eS)  5,806 


..tdrocotr . (e) 

Sunday  edition ....  (8) 


Total . (eS)  5,689,838 


Timet-Herald . (e)  9,087,260  1,003,324  5.790,120 

Sunday  edition.  ...(8)  3.554,670  .360,388  2,703,624 


ToUl . (meS)  21,679.350  2,370,074  14.227,108  5,082,168 

(Legal  included  in  classified) 


.lipU . (e.S)  .3,073,966  312,732  2.484,286  276,948 

(I<egal  included  in  classified) 

....(m)  8,311,310  926,772  5,648,006  1,736,5.32 

. (e)  8,316.196  939.680  5,629,582  1,746.934 

i.,..(S)  4,5,38,436  372,792  3,518,592  647,052 

.  (meS)  21,165.942  2.239,244  14.796,180  4,13a618 

(.Legal  included  in  classified ' 


.  Hctx)rd-Ne»s . (m)  8,311,310 

Timet . (e)  8,316.196 

Sunday  edition ....  (8)  4,538,436 

Total . (meS)  21,165.942 


Logan . . 

...(e) 

4.I89,.528 

526,148 

3,041,248 

.591,206 

3n.''26 

Ogden . 

. .  e^andard^Eiamintr.  (e) 

8.087,541 

l,.330,280 

4,874,562 

1.783,187 

99.512 

Sunday  edition . . 

..(S) 

2.086,154 

289.240 

l.:i52.6.38 

440,188 

4.ttHK 

Total . . . . 

..(eS) 

10,173,695 

I.6I9,.520 

6.2'27.2O0 

2.22:1.37.5 

10:1.600 

. .  7Tmrr . (e) 


VERMONT 

3,441,511 


.  Banner . (e) 


.  Reformer . (e) 

.  Krw  Pics* . (m) 


-Veisi . (e) 

Sunday  edition . . . .  (S) 
Total . (e.S) 


3,441,511  681,585  2.523.715  236.2'.! 

(l-egal  included  in  clacsifiedl 
3,282,338  497,766  2,562,126  222.441. 

.(Legal  included  in  Imal . 

4.364,962  521,066  3,524,794  319.1(r2  . 

(Legal  included  in  clasiufied) 

8.086,044  1,816.557  .>,006,127  1,2.53.755 

(Classified  includes  legal  and  9,605  readers) 
2,230,313  365,853  1,558,024  306.426 

840,662  30,958  737,704  72,000 


.Montpelier . . . 

Newport . 

Rutland . 


..Ir»us . le) 

.Pzprett . (e) 

Herald . (m) 


St.  Albans.  . . 
St.  Jolinshury. 


.  Mttte  naer .  (e) 

.t’otedenian^Rerord.  .fe) 


Herald-t 'oiinerand 
rirginio- 


Charloltesrille. 
CUtton  Forge . . 
f  'onngton . 


Tofil 

.Tree  L'leire-Stetr 


3,070,975 

:I96,8I1 

2,2«»,728 

378,436 

Legal  included  in  claaafied} 

1.808,492 

472,46.5 

1.202, 921* 

1 14,954 

18.144 

2.2.50.212 

427,114 

I.ti29,.3y9 

18;i.:i91 

lo.:i08 

6.885.743 

1,088.497 

4.722,603 

1,074.643 

^Isegal  imi  idfnl  in  clarified) 

2,572,668 

39.5,724 

1.902,712 

274,232 

50.400 

2.86.5,100 

519.274 

2.I7.5.'26 

127.316 

42.784 

VIRGINIA 

4,881.618 

761,110 

:i,62.5..i0l' 

4H.V502 

I4.:i:i6 

1,966,790 

141,148 

1.576,022 

241,248 

1..540 

6.848.408 

902.248 

.5,201,.32'J 

72fs810 

15.876 

Vloming  and  cveiiina  suld 

ID  <x>mbination  only,  fipirea  of 

one  Hitioo  shown  * 

6,167,414 

612,802 

.S.009.fi:t4 

.521.738 

■2:1.240 

1,223,351 

249,9:11 

9'26.216 

37,212 

9.992 

.3.221,^8 

386,26:1 

2.714,465 

120.320 

Legal  included  in  classified. 

.5.571,370 

1. 108.212 

3.812.844 

623,574 

26,740 

8.114.456 

I.l88.2;i6 

6,132.728 

779,870 

13.622 

2.6.57,970 

2.344.ir20 

161.112 

3,808 

16.343,796 

2.44.5,4.8  1 

I2.28!'..5!  2 

44.170 

.5.r:(i,47i 

.5.54.624 

4a4  .:ti; 

44.598 

1953 


VIRGINIA— Continwd 


■  City 

Pub- 

ToUl 

Display 

Classi- 

Papar 

llshed 

Linage 

National 

Local 

tied 

Legal 

Harriitonburg. 

.  News-Record . . . 

.  .(m) 

4,62»,135 

393,0<,)6 

3,911,754 

258,300 

65.986 

HoDewell 

Xeirt  . 

...(e) 

2,.510.6il6 

305,312 

1,982,120 

195,062 

34,202 

I‘ynchburg. , 

.  .News . 

.(mS) 

0.876,104 

1,133,132 

7,901,0.54 

841,918 

Advance . 

.  .(e) 

!t..')6S.I32 

1,013,810 

7.838.950 

715,372 

Total  . 

(meS) 

10,444,236 

2,146,942 

1.5.740.«i4 

1,557,290 

Martinsville. 

(Legal  included  in  local) 

Bulletin . 

...(e) 

4,378,500 

526,386 

3,514,770 

323,358 

13,986 

Sunday  edition . 

...(S) 

1,179,287 

46,546 

1,058,898 

70,092 

3,751 

Total  ... 

.  (e.'J) 

5,557,787 

572,932 

4.573,668 

393,450 

17,737 

Xowport  .News 

.  Pres.s 

.  .(m) 

5,801,6.56 

1,006,054 

2,799,398 

1,875,8:12 

120,372 

I'lmet^’Herald 

.  .(e) 

9,402,274 

1,017,744 

6,574,428 

1,793,596 

16,506 

Press 

...(S) 

:k07l,!Mi4 

248,556 

2,466,338 

344,204 

12,866 

Total 

(meS) 

IS.275.Si*4 

2,272,3.54 

11,840,164 

4,013,632 

149,744 

PettTsbiirp. 

Progresf-lndei . 

.  (e) 

849.282 

5,266,(8)2 

1.034,082 

Sunday  eiiition . 

.  ..(S) 

2,3!l7,.500 

139,006 

2,068,318 

190,176 

Total 

.  .feS) 

9„54li,Sfi6 

988,288 

7,334,320 

1,224,258 

(I.egal  included  in  dis|ilay) 

Portsmouth  . . . 

.  Star . 

...fe) 

12,242,744 

1,071,954 

9,914,055 

1,2.56,735 

Sunday  edition . 

...(S) 

3,912,818 

78,697 

3,354,085 

238,969 

Total  . 

..(eS) 

I  fj,  155,5(12 

1,150.641 

13,268,140 

1,495,704 

(Legal  included  in  classified) 

Pulaski . 

....(e) 

2,283,540 

271,586 

1,894,368 

111,118 

6,468 

Sunday  edition . 

...(S) 

804,160 

44,198 

724,934 

30,044 

4,984 

Total . 

..(eS) 

3,087,700 

315,784 

2,619,302 

141,162 

11,4.52 

Kadford . 

S'etcs^Journal. . . 

...(e) 

2,305,464 

304,724 

1,798,664 

191,464 

10,612 

Staunton  . 

News-I-eader.  . , 

.(me) 

4,851,042 

478,216 

3,991,676 

296,702 

84,448 

(Morning  and  evening  sold  in  combination.  Figures  of  morn* 

Strasburg . 

ing  only  are  given) 

. .  Northern  Virginian 

Daily  . 

,  ..(m) 

2,673,074 

331,630 

2,091,726 

249,718 

Suffolk . 

^I^gal  included  in  display) 

-  Sewi-Herald _ 

..(eS) 

3,283,735 

515,529 

2,420,670 

316,4:15 

31,101 

W  aynesboro  .  . 

\em-Virjinian 

....(e) 

3,584,649 

249,1  Oti 

3,064,154 

239,459 

31,130 

Aberdeen . 

..World . 

WASHINGTON 

...(e)  6,195,4.55 

1 

859.299 

4,492,866 

84:1,290 

Bellingham  . . 

Herald . 

...(e) 

6,369,328 

(Legal  included  in  Ineal) 

923,972  4,081,574  1,266,986 

96,796 

^^uQday  edition . 

...(S) 

1,637,398 

67,494 

1,238,258 

329,238 

2,40S 

Total . 

..(eS) 

8,006,726 

991,466 

5,319,832 

1,596,224 

99,204 

Bremerton 

.Sun . 

. .  .(e) 

8,757.196 

883,036 

5,820,192 

1,974,266 

79,702 

Centralis. . 

.  Chronicle . 

...(e) 

4,604,838 

647,899 

3,235,169 

673,778 

47,992 

Ellensburg.  . 

. .  Record . 

...(e) 

2,733,276 

464,800 

1,479,905 

624,855 

41,160 

Everett . 

Herald  . 

..(e) 

10,478,516 

1,037.470 

7,476,174 

1,849,750 

115,122 

Longview . 

. . .  Sms  . 

...(e) 

7,917,469 

915,478 

.5,443,732 

1,490,149 

68,110 

Olympia _ 

Olumflian . 

...(e) 

6,994.792 

832,916 

4,494,8.54 

1,.59.5,1I8 

71,904 

Pasco . 

C'olumbia  B;  sin 
News  . 

.  (m) 

:i,227,126 

254,772 

2,068,1.50 

.846,356 

57,848 

I  rt~i  ity  Herald 

..fe) 

4.817,477 

988,932 

2,974,622 

.803,544 

.50,379 

Sunday  edition . 

...OS) 

1,089,3,89 

31,003 

771,232 

285,082 

2,072 

Port  .\ngele3 

Total . 

..(eS) 

5,906,806 

1,019,935 

3,745, a54 

1,088,626 

52,451 

A  etes ...  . 

...fe) 

4,309, .522 

.558,740 

3,172.813 

527,604 

.50,365 

Vancouver  . 

Columhiah  A' Su 

»  .  (e) 

(>,67.5.1 60 

(I.egal  included  in  classified) 

833,931  4.046,549  1.606.538 

188,142 

Walla  Walla 

I'nion-Bulletin. . 

.  (me) 

6,196,076 

1,044,291 

4,121,677 

894,203 

135,905 

."Sunday  edition. 
Total  . 

...(S) 

(mo.S) 

1.985,482 

8,181,558 

178,097 

1.222,388 

1,516,725 

5,638,402 

290,660 

1,184,863 

135,905 

Wenatchee 

.  World . 

,..fe) 

(Morning  and  evening  sold  in 
5,785,8.53  684,477  4,291,574 

combination) 

730,492 

79,310 

5akima 

.Herald . 

.  .fm) 

11,198,068 

1,432,956 

8,109,696 

1,624,840 

30,576 

Repufjlic .... 

...fe) 

ll,74(),OfK) 

1,348,480 

8,680,644 

1.. 563,884 

147,00f( 

Total . 

.  (me) 

22, .5.38, 076 

2,781,436 

16,790,340 

3,188,724 

177,576 

Pcfklcy 

Post-Herald .  .  . 

WEST  VIRGINIA 

.  (m)  2.819,4.37  29.5,624 

1,042,468 

1,378,789 

102,.5.5C 

Register . 

...(e) 

2,832,879 

295,624 

1,042,468 

1,411,731 

83,056 

Register . 

...(8) 

804,491 

.55,771 

748,720 

Total . 

(meS) 

6,4.50,807 

647,019 

2,833.656 

2,790,520 

185,612 

Clarksburg 

Exponent . 

. .  .Cm) 

6,740,310 

979,513 

4,645,270 

1,019,634 

95,893 

Telegram . 

...(e) 

6,919,370 

978,103 

4,693,346 

1,133,790 

114,131 

E  xponent-T  elegram  (S) 

2,460,262 

230.258 

1,846,243 

383,012 

749 

Hinton 

Total . 

(meS) 

16,119,943 

2,187,875 

11.184,859 

2,536,436 

210,774 

.  .  A  e»f«  . 

...(e) 

2,385,656 

209,552 

1,951,040 

212,226 

12,838 

Martiiisburg. 

.  Journal . 

...(e) 

4,886,581 

476,588 

4,143,860 

224,791 

41,342 

Parkersburg 

News  . 

. .  .(m) 

6,812,162 

840,756 

4,999,120 

867,090 

105,196 

Sentiuti . 

...(e) 

8.353,716 

845,348 

6,546,204 

857,430 

104,734 

News . 

...m 

2,303,266 

64,596 

2,072,224 

166,096 

350 

Weirton . 

Total . 

.  (meS) 

17,469,144 

1,750,700 

13,617,548 

1,890,616 

210,280 

Times . 

...(e) 

6,023,864 

423,374 

5,377,988 

222,502 

Wcllsburg  . . 

.  Herald.  .  . 

...(e) 

2,585,560 

(Tgegal  included  in  classified) 

715.587  1,793.393  76,580 

Williamson.  . 

.  .  S'etes . 

....(e) 

4,296,278 

(Legal  included  in  classified) 

403,710  3.754.718  519.374 

n.pi!al  indiidpd  in  classified) 


WISCONSIN 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

•Lntigo . 

,  .Journal . . 

..(e) 

2,395,(i24 

271,250 

1,850,296 

237,846 

36,2:12 

■Lppleton . 

.  .Poft-Cracent _ 

..(e) 

15..385.8I8 

1,119,062 

11,589,900 

2,486,470 

190,.38(> 

.Lshland . 

.  .Prea . 

..(e) 

2,275,917 

.306,439 

1,689,488 

183.922 

96,0(18 

Beaver  Dam . 

.  Citiun . 

..(e) 

3.468,278 

879,970 

2,067,520 

4.34,828 

85,9()(> 

Beloit . 

..Newt . 

..(e) 

7,528,797 

770,416 

5,050,913 

1,707,468 

Chippewa  Falla... 

.  .Herald-TRegramt 

...(e) 

3,626,210 

(Legal  included  in  classified 

388,220  2.187,864  933,716 

1  . 

116,410 

Eau  Claire . 

. .  Leader  &. 

Telegram . 

(meS) 

6.853,420 

882,196 

4,595,094 

1,164,058 

212,072 

(Morning  and  evening  sold  in  combination  only.  Figures  of 
morning  are  shown 


Fort  Atkinson  . 

Jefferson  County 
Union . 

..(e) 

2,228,042 

269,710 

1,426,516 

444..5(KI 

8:1,916 

Green  Bay . 

Press-dazette  . . 

..(e) 

13,578,278 

1,381,338 

10,03.3,226 

1,930,614 

233,100 

Janesville . 

.  datelte . 

..(e) 

7,305,074 

730,7.33 

4,833,493 

1,648,895 

91,9.52 

Kenosha . 

•  AVif*  . 

..(e) 

9,730,742 

1,256,794 

6,4.54,350 

1.825,264 

92,848 

La  Crosse . 

.  Tribune . 

..(e) 

7,607,838 

il,egal  includes  42,938  readers) 
924,812  5,417,860  1,114,092 

151,074 

Sunday  edition 

..(S) 

1,829,646 

178,136 

1,340,164 

307,720 

3,626 

Total . 

.(eS) 

9,437,484 

1,102,948 

6,758,024 

1,421,812 

154,700 

Madison . 

.  Wisconsin  State 
Journal . 

.(m) 

10,071,943 

1,826,426 

5,491.500 

2,477,293 

276,724 

Capital  Timet. 

..(e) 

9,877,20.3 

1,824,200 

5,464,242 

2,472.582 

116,179 

Wisconsin  .State 
Journal  ... 

.(S) 

4,610,760 

776,321 

3,320,737 

513,212 

490 

Total . 

meS) 

24,559,906 

4,426,947 

14,276,479 

5,463,087 

393,:i93 

Manitowoc. . . . 

.HenUd-Times, . 

..(e) 

8.828,596 

7.54.733 

6.742.771 

1,170,036 

161,0.56 

Marinette . 

Eagle-Siar . 

.(e) 

4.709,698 

442,988 

3,548,160 

607,376 

111,174 

.Marshfield . 

.  Newt-Heredd  . 

..(e) 

4,207,446 

.346,878 

3,127,726 

664,398 

68,444 

Merrill . 

.  Herald . 

..(e) 

2.27.3.824 

318,696 

1,543,570 

364,322 

47,236 

Neenah-Menasha. 

Ticin  City  Herts 
Record . 

..(e) 

2.347,898 

272,580 

1,760,  i:i4 

108,726 

206,458 

Ushkosh . 

.  Sorthwestern 

..(e) 

8.168.702 

1,007,328 

6,156,626 

841,800 

162,948 

Racine  .  , 

.Journal-Times  i 
Bulletin . 

..(e) 

11,963,448 

1,189,650 

8,259,104 

2,205,854 

308,840 

Sunday  edition 

..(S) 

767,683 

653,303 

114,380 

Total _  . . 

.(eS) 

12,731,131 

8,912,407 

2.:t20,234 

Rhinelander . 

.  Sews . 

..(e) 

2,538,154 

333,575 

1,864,711 

260,344 

79,524 

iShawano .... 

.  Leader . 

..(e) 

2,118.172 

233,016 

1,480,346 

238,896 

81,732 

Shelwygan . 

Press . 

..(e) 

ll,5.37,a36 

989.0:i0 

8,829,002 

1,514,002 

2a5.002 

.Stevens  Point _ 

Journal . 

.  .(o) 

3,977,808 

434,433 

2.652.457 

812,168 

78,750 

.Sui)erior . 

.  Tdegram . 

..(e) 

6,584,452 

788,676 

4.617.3.54 

1,030,190 

148,232 

Watertown . 

.  Times . 

..(e) 

3,261,141 

376,7.35 

2,428,174 

456.232 

32,018 

Waukesha . 

.Freeman . 

..(e) 

4,721,542 

.3,354,946 

512,470 

702,240 

151,886 

W'ausau . 

.  Reeord-Hernld . . 

..(e) 

9,080,736 

772,646 

6.928,600 

1,249,920 

129,570 

Wisconsin  Rapids. 

.  Tribune . 

..(e) 

4,579,876 

.392,042 

3,276,672 

850,906 

60,256 

WYOMING 

Casper  . 

. . . .  Tribune-Herald . 

..(eS) 

6,751,0.52 

864,066 

4,451,286 

1,245,790 

189,910 

Laramie . 

. .  Bulletin . 

.  .Im) 

2,908,917 

592,781 

1,904,634 

4()2,:i04 

9,198 

Republican- 

Boomerang. . . 

...(e) 

2,9.54,910 

593,530 

1,879,843 

398,335 

8.3.202 

Total . 

.(me) 

5,86:1,827 

1,186,311 

3,7.84,477 

800.639 

92,4IMI 

Rawlins . 

. .  .  Times . 

.  .(m) 

2,342,662 

310,198 

1,697,710 

242,522 

92,232 

Rock  Springs . 

. .  Rocket . 

.  .(m) 

2,217,866 

437,976 

1,473,388 

215,586 

90,916 

Sunday  Minor., 

...(S) 

458,668 

2.3,562 

366,030 

59,710 

9.366 

Total . . . 

.(mS) 

2,678, .534 

46l,.5.38 

l,s:i9,418 

275,296 

100,282 

Siheridan . 

. .  Prett . 

...(e) 

.3,6.35,401 

.522,186 

2,709,934 

2.54,.503 

148,778 

Worland . 

.  .Northern  Wyoming 

News . 

. .  .(m) 

1,970,902 

271,516 

1,487,038 

160,608 

51,740 

NEWSPAPERS 

MEASURED 

BY  ADVERTISING 

LINAGE  SERVICE 

CALIFORNIA 

Pub- 

ToUl 

Display 

Classi- 

City 

Paper 

llshed 

Linage 

National 

Local 

fied 

Lega 

Pasadena . 

_ Inde|)endeut _ 

, . .  (m) 

9,544,845 

447,099 

4,637,498 

4.:i67,:i46 

92,902 

Sunday  edition . 

...(S) 

3,443,077 

43,216 

1.720.761 

1,659,097 

20.003 

Total . 

.(mS) 

12.987,922 

490.315 

6,358,259 

0,026,44:1 

112,W)5 

GEORGIA 

Augusiu . 

. . .  .(■hronicle . 

.  .  .(m) 

9,890,969 

1,452,797 

5,964,722 

2.248,1.35 

22.5,315 

Sunday  edition 

...(S) 

3,258,054 

368,062 

2,315,266 

571,414 

3,312 

Total . 

.(mS) 

1.3,149,023 

1,820,859 

8,279,988 

2,819,549 

228,627 

Herald . 

....(e) 

9,724,412 

1,457,176 

5.966.775 

2,212,027 

88,434 

Hammond  . . 

.  .  .  .  Times . 

...(e) 

INDIANA 

10,525,373 

925,, 507 

7,391,8.35 

2,097,937 

110.094 

Sunday  edition . . 

..(S) 

4,206,58.5 

177,0ti6 

3,447,374 

578,729 

3.416 

Total . 

..(e.S) 

14,7:11,9.58 

1,102,573 

10,8.39,209 

2,676.666 

1 13,510 
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LOUISIANA 


Pub- 

ToUl 

Diaolay 

Clasai- 

City 

Papor 

llshed 

Linage 

National 

Local 

fied 

Legal 

'Shreveport _ 

. .  ,Jounial . 

...(e) 

12,269,971 

1,311,878 

8,696,182 

2,101,976 

159,935 

Times . 

.  .(na) 

10,402,223 

1,589,876 

6,079,499 

2.645,366 

87,482 

Sunday  edition . . 

..(S) 

4,695,976 

597,539 

3,144,572 

948,791 

5,074 

Total . 

.(mS) 

15,098,199 

2,187,415 

9,224,071 

3,594.157 

92.556 

MASSACHUSETTS 

Hiverhill . 

. .  GattUe . 

...(e) 

5,932,240 

574,684 

4.152,299 

1,137,989 

67,268 

Lawrence . 

. .  Tribune . 

...(e) 

8,599,493 

997,093 

6,266,163 

1,291.353 

44,884 

(Sold  in  combination  with  Eagle  (m) 

Lowell . 

.  .Sun . 

...(e) 

6,810,845 

946,607 

4,521,016 

1,259,724 

83,498 

Sunday  edition. . 

..(S) 

2,076,444 

98,369 

1,497,270 

473,102 

7,703 

Total . 

.te.Si 

8,887,289 

1,044,976 

6,018,286 

1,732,826 

91.201 

Lynn . 

. . .  Item . 

. .  .(e) 

6,580,022 

548,986 

5,069,677 

905,498 

55,861 

Teiegram~\ews. . 

...tel 

5,225,684 

247,744 

3,788.366 

1,107,048 

82.526 

Sunday  edition . . 

..(S) 

1,583,2.54 

60,802 

1,120,674 

397,738 

4,040 

Total . 

.(eS) 

6,808,938 

308..546 

4,909,040 

1,504,786 

86,566 

NEW  JERSEY 

Paterson  . 

...rail . 

.  .(m) 

11,154,479 

64.3,075 

6..594,6.55 

3,801,280 

11.5,469 

A  eve  . 

...(e) 

13,525,110 

1,671,140 

8,654.348 

3,050,561 

149,061 

Jamestown .... 

. .  Post^Journal. ... 

...(e) 

11,152,725 

1,18.5,916 

6,973,0.30 

2,83.3,149 

160,630 

OREGON 

Salem . 

.  .(’apHal^,Ioumal. 

.  (e) 

7„546,348 

l,a'13.227 

5,387,723 

1,076,892 

48,506 

Orejon-Statesman  (m) 

6,469,452 

718,270 

4,427,549 

1,273,313 

50,320 

Sunday  edition . . 

..(S) 

1,417,716 

99,697 

1,067,646 

248,767 

1,606 

Total . 

(mS) 

7,887,168 

817,967 

5,49.5,195 

1,522,080 

51,926 

PENNSYLVANIA 

Erie . 

Dispatch  . 

..(e) 

7,9S6,932 

9.50,138 

5,134,516 

1,826,887 

75,391 

Sunday  edition . . 

..(S) 

4,21.3,240 

774,688 

2,759,791 

678.640 

121 

Total . 

.(d.S) 

12,200,172 

1,724,826 

7,894,307 

2.505,527 

75,512 

Wilkes-Bnrrf .  . 

.  Independent  .  . , 

..(S) 

4,26.8,037 

344,188 

3,684,567 

214.0('>5 

25,217 

ReoortJ . 

.(m) 

9,348,664 

2,214.218 

6,083,623 

980,1.55 

70,668 

ttmee-Lender  . 

(e) 

13,472,274 

2,214,379 

10,234,4.56 

976.670 

46,769 

SOUTH  CAROLINA 

Columbia. . . . 

. . .  Record . 

...(e) 

9,194,243 

2,099,663 

4,912,758 

2.140,775 

41,047 

State . 

.  (m) 

9,264,4.56 

1,834,972 

5,076,935 

2,186,680 

16.5,869 

Sunday  edition . . 

..(S) 

5,0a5,029 

661,743 

3,.5.37,860 

782,144 

23,282 

Total . 

(nuS) 

14,26'l,48.5 

2,496,715 

8,614,795 

2.!I68,824 

189,151 

WEST  VIRGINIA 

Bluefield  . 

Teleicraph . 

(m) 

4, .50, 8,327 

2,827,.597 

702,06.4 

40,-206 

Sunday  e<iition. . 

..(S) 

1,80.3,472 

373,213 

1,228,7,55 

198.0'.l0 

3,714 

Total . 

(mS) 

6.3I2,0!(9 

1.311,673 

4,ft56,352 

900,1.54 

43,920 

fSoId  in 

combination  with  Sunset-News  1 

te) 

<  harleston 

(laiette . 

.  .(m) 

11,428,627 

2,024,411 

6.740,195 

2,391,0:19 

272,982 

Sunday  edition . . 

..(S) 

4.134,849 

742,047 

2,810,402 

579,519 

2,881 

Total . 

.(m.S) 

15,56:1,476 

2,766,458 

9,.550,597 

2,970,558 

275.863 

Miil . 

...(el 

9,910,.34.3 

1.088.542 

6,380,585 

2,164.186 

277,030 

.''unday  edition 

.(S) 

3,1.52.971 

243,980 

2,395,861 

508.433 

4.697 

Total  . 

.(eS) 

13,06:1.314 

1,3.32..522 

8,776,446 

2.672,619 

281,727 

WISCONSON 

Fond  dll  Lac 

.(.ommonxeentth 

Reixirier . 

...(e) 

7,978,284 

802.123 

6.196,793 

814,4.56 

164,912 

DOMINION 

1  OF  CANADA 

ALBERTA 

Pub- 

Total 

Display 

Classl- 

City 

Paper 

llshed 

Linage 

National 

Local 

fied 

Legal 

f^nlgary . 

.  .Mbertan . 

(m) 

5,4.32,935 

1,230,625 

2,570,404 

1,631,900 

(Legal  included  in  rlassi&ed)  ph 

Htrahl . 

..(e) 

13,790,565 

3.174,067 

6.566,563 

3.956,451 

93,484 

CdmontoD 

Jotirtinl . 

..(e) 

14,474,888 

3,401,991 

7,004,.560 

4.06S,.3:i7 

32,373 

LeihbndRc 

Herald . 

.  (e) 

6.694,!:.37 

1,511,28.5 

4.042,S.V5 

1,073,464 

07,333 

Medicine  Hat 

AVifi  . 

(e) 

4,435.522 

1,007,411 

2,900,08:1 

528,028 

BRITISH  COLUMBIA 

kelson... 

.News 

(m) 

3,195,178 

1,091,075 

1.570,478 

527,025 

(Teeal  included  in  cla.Hsifie<l) 

N’ew  Westminster. 

Rritiidi  Cciumbian 

..(e) 

4,449.816 

767,410 

3,14.3.966 

5:18,440 

(LenI  im-luded  in  rtassified) 

Kuprrt 

.VeiM 

..(e) 

772,671 

Trail . 

Time/t 

..(e) 

2,716.517 

1.0:11.402 

1. .5:14.820 

l.Vl.29.5 

(l.e.n.|i.ic|. 

*df*d  in  cl-M' 

ufieil^ 

editor 
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City 

Paper 

Pub¬ 

lished 

Total  Display  Clasai- 

Linaga  National  Local  fiad 

Legal 

Vanrouver . 

.  .News-Herald. . 

. .  .(m) 

5.938,154  1.978,343  2,559,214  1,313,679 

86,918 

Pronner . 

....(e) 

15,558,478  3,826,651  6,752,433  4.9a3.532 

75,,562 

5«n . . 

....(e) 

20,088,082  5,174,918  7,565,460  7,258,034 

89,670 

Victona . 

. .  Colonist . 

. . .  (m) 

(Includes  linage  in  Weekend  Picture  Magaaine) 
9,159,934  2,393,748  3,561,824  .3,204,362  . 

Times . 

....(e) 

9,646.664  2,6.33,432  4,815,298  2,197,934 

Colonist . 

,...(S) 

2,329,026  249,774  1,212,428  866,824 

Total . 

,  (meS) 

21.135,624  5,276,954  9,589,550  6.269,120 

Brandon .... 

(e) 

(Legal  included  in  local) 

MANITOBA 

1 

3,785,418  916,202  2,530,171  .^39,045 

(Legal  included  in  classified) 
16,249,4,84  3,530.729  7,537,2:15  5,181,520 

Winnipeg  . . . 

.  Frte  Prett . 

....(e) 

Tribune . 

....(e) 

(62,27.3  legal  included  in  local) 
13,943,067  2,923,645  6,930,612  3,955,.567 

133,243 

Fredericton . 

.  (jlenner . 

NEW  BRUNSWICK 

...(e)  3,872,962  I,077,28<»  2,616,773  178,900 

Moncton . 

.  L’Erangeline . . 

. .  (m) 

(I.«gal  included  in  classified  and  display) 
1,577,6:11  472,415  1.064,591  40,625 

Times  & 
Traneeriid 

(me) 

(I,.ega)  included  in  local) 

9.260.662  3,002.9 1 6  5.853,875  403,87 1 

Corner  Brook 

.  Weidern  Star. . , . 

NEWFOUNDLAND 

....(e)  2,68)0,000  520,000  1.898.000  182.000 

St.  Johns . 

.  Herald . 

...(S) 

(I/Cgal  included  in  classified) 

(Daily  since  Bept.  15,  1952) 
I..500,I00  700,000  400,000  400.000 

100 

Teleyram . 

...(e) 

8,749,232  2,6.3:1,218  5,.306.1S6  809,858 

.\mhorat . 

. .  Sexes . 

(I..egal  included  in  classified)  (864,318  lines  Weekend  Picture 
Magaaine  included  in  General  > 

NOVA  SCOTIA 

...(e)  1,657,238  446,706  1,076.268  131,492  2,772 

•New  (ilasgow  . 

-  .Sexes . 

,...(e) 

3,865.7.30  777,152  2,762,147  326,4.31 

Sydney . 

..Post-Record..  .. 

....(e) 

(liegal  included  in  classified) 
7,732,381  1,463,540  5,346,493  922,348 

Belleville 

.Ontario-lntellinf/ecer(e) 

(I.,egal  included  in  classified) 

ONTARIO 

5,73L',748  1,446.774  3,617,838  668.136 

Brantford  .  .  . 

Kiliontor . 

.(e) 

(Legal  included  in  classified) 
9,69:1,180  1,758.862  6,516,650  1,417,668 

Brockville  ... 

. .  Recorder  dr  Times  .  (e) 

3,569,28.5  1,086,368  2,147,502  335,515 

Chatham  . 

. .  Sexes  . . 

...(e) 

(Legal  included  in  local) 

.8,412,180  1,599,416  5,570.334  1,242,430 

Cornwall 

.  Standard-FreetiolderJv) 

(Legal  in<'luded  in  classified) 
5.63,3,544  1,311,282  3,762,752  559,510 

Fort  William  . . 

Times-Journal 

(e) 

(I,egal  included  in  i  lassified) 
9,a30.96*>  I.6.5.3..540  6.344,828  1,032,.598 

Calt . 

.  Reporter . 

.  (e) 

(Legal  included  in  local) 

8,018,683  1,250,132  5.727.106  1,004,202 

37,243 

(luelph . 

.  .  .Mercury . . 

...(e) 

7,839,620  1,448,238  5,186.072  1,184,530 

Hamilton . 

.  Spectator 

.^e) 

(Legal  included  in  classified) 
19.003,927  3,651.891  11,215,150  4,105,470 

31,116 

Kingston 

.  .  Whiy-Standard 

...(e) 

8,295,2!8)  1,903,260  5,256,510  1,135,520 

Kirkland  latke. 

.  .Sorthern  Sexes. 

...(e) 

(I,egal  included  in  cla.saified) 
4,0:10,484  1.071,396  2.546,233  412.855 

Kitchener  . 

.  Record . 

...  .(e) 

(I,«egal  included  in  classified) 
10,687,148  2,017,738  7.181,058  1,488.352 

I^ndon . 

.  Free  Press  . 

.  fmr) 

(I,egal  included  in  local) 

13,481,96:1  .3,318,109  7,.329,691  2,a34,16.3 

Niagara  Falls. 

Rexdeir  . 

(e) 

(l,regal  included  in  classified) 
7,395,327  1,468.105  5.380,876  546,346 

North  Bay .... 

.  .Suguet . 

.  (e) 

(Isegal  included  in  classified) 
5,418,235  1,319,225  3,548,538  550.472 

Oshawa . 

. .  Times-Cioeette. 

...(e) 

(I-egal  included  in  riassified) 
5,.502,316  1,070,079  3,457,401  974,836 

Ottawa . 

.  .Citisen . 

.(me) 

Illegal  included  in  classified) 
13,827,4.5.1  2,893,399  7,891,147  3,042,907 

60,.558 

Journal . 

...(e) 

13.49S.I.M  2.894.049  7,893,5,34  2,710,570 

Le  Droit . 

...(e) 

(I.«gal  inrliided  in  riassified) 
7,.552,58S  1.750,438  4,379,343  1.422.807 

Owen  Sound ... 

Sun-Time*  . . 

•  fe) 

(T.«gBl  included  in  classified) 
4.917,8.50  1.173.942  .3,412,486  331,422 

Peterborough . 

.  .Kxnminer . 

.  .(e) 

(T.«gal  included  in  classified) 
7,918,925  1,782,302  5,035,104  1,101,519 

Port  Arthur  . . 

.  .  Sexes-('Kronide 

(I.,egal  included  in  classified) 
8,617.900  1,606.424  5,868,6.11  1,142,845 

port  Hiitte . 

.  .(imde . 

...(e) 

(Legal  included  in  local) 

1..5I1,.V)6  .326,32.1  1,177.805  94,420 

(I.rrsil  in<l  'ilH  h  tlwifieih 
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ONTARIO — Continued 


Cit 

Pipe' 

Pub- 

llehed 

Total 

Linage 

Display  Classi- 

National  Local  tied 

Legal 

St.  Catherinfis _ 

Standard. . 

..(e) 

12.896.920 

1,706.110  10,454,?77  707,660 

28.873 

St.  Thomas . 

.  Timet  Journal. . . 

..(e) 

6.513,220 

1,478,309  4,162,161  872,750 

Sarnia . 

.Canadian  Ohtfrrer 

..(e) 

S.667.949 

(I.eKal  included  in  classified) 
1,613,518  5.538,537  1,515,894 

Sault  Ste.  Marie. 

.  .Star . 

..(e) 

720,776 

(Le^al  inrliided  in  lot'al) 

128,744  524,692  67,340 

Stratfonl  . . 

.  .Beacon^Herald. . . 

..(e) 

4,S51,5S3 

(f  ceal  included  in  classified) 
1.276,457  2.804,966  770.160 

Sndbur.r . 

.  .Star . 

..(e) 

8.988,644 

l^eal  included  in  clasafied'* 
I,71H),993  6.238,228  959,423 

Wellind 

. .  Tribune . 

..(e) 

7.968,405 

(Taecal  included  in  ( lassihed) 
1.271,550  5.ti31,579  1,041.410 

23,866 

oodb-toi  k .  . . 

.SentineURerinc .  . 

.5,728,174 

1,149.306  3,('(i0,012  6l8,s.5C 

('har!'»ttt*iown. . 

PRINCE  EDWARD  ISLAND 

..Guardian . (ni)  4,-.>s6,l2e  I.lll.atS  :i.ni.'i.S22 

Graiiby .  .  . 

La  Votj  df  L*Ket 

..  (e' 

QUEBEC 

'Tppgal  included  in  local' 

799.314  1,977,923 

Montreal . 

.  Herald . 

,.  (e1 

3, .503,584 

647.887  1,86.5.865  239.461 

142.4.52 

Le  Canada . 

.  .(ni> 

2.M8,30I 

1.155.799  2.699.091  .56.201 

Oti.otts 

I.e  Dnoir . 

.  .Cp) 

1,71,3,051 

762.035  807,482  143,.534 

Lc  Petit  Journal 

.  (81 

1,498,561 

{I.eeal  included  in  cla«»ifi«Hl'l 

597.766  900.795  . 

MoDtreal'Matin. 

..(nr 

2.444,332 

971,551  1,421.889  6,704 

44.188 

Quebec  . 

Photo  Journal . (S'' 

.  .Ckrohielf  TetearaphJe) 

4:t9.*187 

209.521  -230,426  . 

1,236,738  2,235,947  :t.39.744 

V.Xctiofi  Catholiq^ 

Le  Son! . 

'>(.  fp) 

...(e) 

.5,117,650 

12.484.420 

(Legal  included  in  local) 

1,336.570  2.907,010  874,070 

(Legal  included  in  Inral) 

3,107,338  8,118,091  l.-258,991 

I/Evenemenf 

Journal . 

Total . 

.  .(m) 

.  fnip) 

.5,839,811 

IS.324,231 

3,107,338  2,597,014  135,4.59 

6,214.676  10,715, ia5  1,394,4.50 

Sherbrooke.  . . 

.  .Record . 

...(e) 

4.520,597 

(I..egal  included  in  local) 

1,490,251  2,788,350  241,996 

La  TribitTit . 

..(e) 

6,370,073 

( LeiSkl  included  in  classified) 
1,780.498  4.204.088  379,487 

Trois-Hineres. . 

.  l.e  XoutfUuti  . . 

.  .Ce) 

6,674,588 

(I^egal  included  in  local) 

1,838,575  4.110.774  725,239 

Moose  Jaw . 

. .  Tiihtt-Htrald. . . 

(I>e(tal  ineliided  in  In(-al) 

SASKATCHEWAN 

..(e)  ■S.O.SS.TOI  1,2.52,755  3,012,10(1  ::3,S4(i 

Prime  Albert  . 

.Herald . 

.  .  .  'e) 

4,937.682 

(Letral  included  in  Uical) 

1,764,825  2,496,286  676,571 

(tirand  total 

(Jacenl  included  in  local) 
and  national  Unase  fimire  includes 

750,499 

Hetcina . 

Leader-Poftt  . 

.  .  .  (e) 

10,394,377 

Weekend  linage) 

2,617,565  5,476,772  2,300,040 

Saakatoon.  ... 

.  .Star-Phoeuix 

..  Ce) 

8,738,454 

(Legal  included  in  classified) 
2,409,734  4,750,200  1,519,461 

59,(859 

The  Zenger  Story 

_ Continued  from  page  14 

a  man  who  was  rich,  influential 
and  popular,  who  was  well  known 
and  respected,  forced  into  expen¬ 
sive  litigation  by  a  grasping  and 
unscrupulous  governor  who  de¬ 
nied  him  common  justice,  who 
was,  in  reality,  attempting  to  help 
himself  to  the  property  of  a  pri¬ 
vate  citizen,  and  who  hesitated  at 
nothing  which  he  thought  would 
aid  him  in  accomplishing  his  pur¬ 
pose. 

The  people  had  a  long  list  of 
grievances  against  their  governor. 
They  had  been  disgusted  from 
the  very  first  with  the  form  and 
ceremony  he  affected  when  he 
received  their  representatives. 
Then  shortly  after  his  arrival, 
while  making  a  visit  to  Albany, 
he  deliberately  destroyed  a  deed 
to  the  corporation  made  by  the 
Mohawk  Indians.  The  deed  had 
been  made  by  the  Indians  for 


their  protection  against  the  rap¬ 
id  settling  of  the  county  and  was 
not  to  take  effect  until  the  dis¬ 
solution  of  their  tribe.  It  was 
destroyed  because  Cosby  expec¬ 
ted  to  receive  certain  fees  when 
a  new  grant  was  executed. 

They  had  heard  too  that  in 
several  instances  Cosby  had  re¬ 
fused  to  grant  lands  to  settlers 
unless  he  was  permitted  to  retain 
a  third  of  them  for  his  own  per¬ 
sonal  ase. 

This  was  the  corrupt  situation 
in  the  government  of  the  prov¬ 
ince  of  Colonial  New  York  when 
the  former  Chief  Justice  Lewis 
Morris  decided  he  would  take  his 
case  to  the  people  by  standing  for 
election  from  Westchester  to  the 
general  assembly — in  opposition 
to  Cosby’s  candidate  —  William 
Foster,  Clerk  of  thd  Common 
Pleas  Court  —  and  who  it  was 
said  paid  Cosby  100  pistoles  for 
the  appointment. 

(Continued  next  week.) 


232,784  Lines 
Of  Advertising 
For  Home  Show 

Syracuse — The  Post-Standard's 
second  annual  Home  Show  at¬ 
tracted  119,447  people,  and  sold 
2.^2.784  lines  of  plus  business  for 
the  paper.  Last  year’s  Show  at¬ 
tracted  110,000  people,  and  netted 
179.000  lines. 

The  Home  Show  consisted  of 
8 1  exhibits  from  local  retailers.  A 
baking  contest  and  cooking  school 
operated  simultaneously. 

During  the  week  of  the  Show, 
the  Post-Standard  ran  286  pages, 
which  made  it  the  heaviest  adver¬ 
tising  week  in  the  paper’s  history. 

The  only  fee  for  having  a  booth 
in  the  Home  Show  was  the  pur¬ 
chase  of  one  page  of  newspaper 
space  for  each  booth  used  by  ex¬ 
hibitors.  The  paper  stipulated  that 
the  linage  must  be  over  and  above 
contract  commitments,  and  all 
linage  must  run  during  the  week 
of  the  event. 

Rental  of  81  booths  yielded 
196, .144  lines;  the  cooking  school 
linage  totalled  22,820.  and  the 
baking  contest  linage  was  13,620. 

The  baking  contest  featured 
240  Central  New  York  women 
who  prepared  and  baked  their 
cakes  on  10  stoves  in  public  view 
each  of  the  four  days  in  two-hour 
shifts.  A  grand  prize  of  a  Hot- 
point  stove  was  donated  by  the 
manufacturer,  and  cash  prizes  of 
$300,  $150,  $50.  and  25  Honor¬ 
able  Mentions  of  $5  each  were 
awarded  by  the  newspaper. 

The  cooking  school  was  super¬ 
vised  by  the  Modern  Home  Serv¬ 
ice  Company. 

The  entire  Home  Show,  includ¬ 
ing  the  sale  of  advertising  space 
and  the  direction  of  the  Show  it¬ 
self,  with  the  exception  of  the 
demonstrators  at  the  cooking 
school,  was  executed  by  the  Post- 
Standard  staff  under  the  direction 
of  Richard  H.  Amberg.  publisher, 
and  Henry  H.  Keller,  advertising 
director,  w'ithout  outside  assist¬ 
ance. 

■ 

Section  for  Brazil 

The  second  annual  “Trend  of 
Brazilian  Economy’’  survey,  a  32- 
page  section,  was  published  with 
the  New  York  Herald  Tribune, 
March  16,  and  subsequently  in  the 
European  Herald  Tribune.  In  or¬ 
der  to  prepare  this  survey  Michael 
Smiley,  manager  of  the  Herald 
Tribune  Latin- American  Depart¬ 
ment.  and  Bernard  Cutler  of  the 
editorial  staff,  spent  six  weeks  in 
Brazil  recently. 

■ 

Newsprint  Inquiry 

Washington — The  House  has 
okayed  a  resolution  by  the  Inter¬ 
state  Commerce  Committee  chair¬ 
man,  Charles  A.  Wolverton  (R., 
N.  J.)  to  conduct  an  investigation 
of  newsprint  prices  and  supplies. 


Biitish  in  Korea 
Have  Own  Paper 

Tokyo — ^The  20,000  men  of  tht 
British  Commonwealth  Division 
in  Korea  now  publish  their  own 
daily  newspaper,  the  Crown  News, 
in  four  editions  for  contingents  of 
the  United  Kingdom,  Canada, 
.\ustralia  and  New  Zealand. 

The  six-page  paper  is  run  off 
by  duplicator  and  stapled,  and  is 
rushed  by  motorcycle  and  mes¬ 
senger,  often  under  enemy  fire. 
The  front  page  runs  a  summary 
of  the  world  news,  and  then  come 
home  and  sports  news.  Cn  Sun¬ 
days  there  is  a  supplement  of 
comic  strips. 

Byoir  Pleads 
Right  to  Spread 
Trucking  Truth 

Pleading  that  dissemination  of 
the  truth  is  not  illegal,  Carl  Byoir 
&  Associates,  Inc.,  public  relations 
counsel,  asked  the  Federal  Court 
in  Philadelphia  this  week  to  sevr 
it  as  a  defendant  in  an  anti-trust 
suit  brought  by  a  Pennsylvania 
association  of  truckers.  (F.AP, 
March  7,  page  8.) 

The  Byoir  firm  and  T.  J.  Ross, 
also  a  New  York  PR  agency,  art 
named  as  co-defendants  with  31 
Eastern  railroads  in  a  damage 
suit  for  $250,000,000.  For  sever¬ 
al  weeks  members  of  the  Byoir 
staff  have  been  undergoing  exam¬ 
ination  for  depositions  concerning 
their  methods  in  an  alleged  con¬ 
spiracy  “to  inflame  the  public" 
against  the  trucking  firms. 

No  Cause  of  Action 
The  Byoir  petition  stated  that 
"the  dissemination  of  truth  gives 
rise  to  no  cause  of  action.’’ 

The  public  relations  firm  fur¬ 
ther  said:  “If  the  plaintiffs  were 
damaged  by  the  activity  of  this 
defendant,  a  fact  denied  by  this 
defendant,  then  the  damage  to 
the  plaintiffs  arose  by  virtue  of 
truth  disseminated  by  this  tk- 
fendant  and  others.’’ 

The  truckers  contend  that  the 
public’s  opinion  of  heavy  truck* 
is  the  result  of  a  campaign  insti¬ 
gated  by  Byoir.  1  he  public  reli- 
tions  firm  claims  in  effect  that  no 
such  campaign  was  necessary  » 
behalf  of  its  railroad  clients. 

Byoir  also  contended  that  tk 
truckers  seek  to  deprive  it  of  it* 
basic  right  to  distribute  infornp 
tion.  “Granting  to  the  plaintiffs 
of  the  relief  sought,’’  the  defend¬ 
ant  states,  would  prevent  the  By¬ 
oir  firm  from  exercising  its  “con¬ 
stitutional  rights  with  respect  to 
freedom  of  speech,  freedom  of  tk 
press  and  rights  of  petition  and 
assembly.” 

In  its  demand  for  dismissal  «■ 
the  suit.  Byoir  specifically  denW 
“that  it  ever  played  a  part  in  an) 
conspiracy  as  alleged  by  tk 
plaintiffs.” 
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•FLOW  AND  GLOW  OF  TRAFnC"  ...  By  Neal  Boenzi.  New  York  Times. 
(Christmas  Eve  at  Lincoln  Txmnel.  near  Times  Square). 
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By  Herb  Scharfman.  International  News  Photos.  (Marciano's  right,  Walcott's  jaw), 


QUACK  WHACK' 


"A  TOUCHING  SCENE"  .  .  .  By  Don  McElleny,  New  York 
Mirror  (Frank  Costello,  the  gambler,  cmd  a  panhcmdler.) 


“HEY.  ABBOTT!"  ...  By  Bud  Gray.  Los  Angeles  Minor. 
(Abbott  and  Costello  in  real  life  drama). 
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Ex-Red  Newsman  Writes 
On  Malenkov  for  ONA 

Mikhail  Soloviev,  one  of  the 
few  former  Moscow  journalists 
now  in  the  West,  has  penned  his 
impressions  of  Georgi  Malenkov, 
the  new  Soviet  premier,  in  a  spe¬ 
cial  series  of  four  articles  avail¬ 
able  for  immediate  release  from 
Overseas  News  Agency.  Mr. 
Soloviev  is  author  of  the  current 
best-seller,  “When  the  Gods  Are 
Silent.”  / 

Mr.  Soloviev  came  to  know 
Malenkov  well  during  the  thir¬ 
ties,  when  he  was  Kremlin  corre¬ 
spondent  for  the  Soviet  govern- 
meni  newspaper  Izvestia  and  Mal¬ 
enkov  was  rising  to  power  in  the 
Communist  Party. 

Mr.  Soloviev,  who  served  as  a 
major  in  the  Red  Army  during 
details  the  _  recent  World  War  II,  joined  the  anti- 
Soviet  underground  in  Austria  at 
the  end  of  the  war.  He  has  been 
the  United  States  since  1951. 


SYNDICATES 


King,  R&T  to  Release 
New  ‘Utility*  Gag  Strips 

By  Erwin  Knoll 


Stanley  and  Janice  Berenstain 

as  a  newspaper  serial  by  NEA 
Service  beginning  May  6. 

The  illustrated  28-chapter  serial¬ 
ization  is  timed  for  release  just  be¬ 
fore  and  during  Coronation  week 
in  June.  The  book,  published  by 
Prentice  Hall,  C 

life  of  Elizabeth,  covering  her  ro¬ 
mance  and  marriage,  her  children, 
her  visits  to  America  and  Africa, 
her  first  year  on  the  throne,  etc. 

NEA  has  signed  exclusive  serial  jjews  and  Notes 
rights  for  North  America  and  will  Sportsman’s  Digest  of 

include  the  feature  m  the  regular  Fishing,”  a  collection  of  Hal 
Full  Service  package.  Sharp’s  text-and-art  panels,  has 

*  *  *  been  published  in  book  form  by 

NEA  Coronation  features  will  General  Features  Corp.  Copies 

also  include  on-the-spot  stories  by  of  the  book  are  being  made  avail- 
Rosette  Hargrove  and  other  staff-  able  at  reduced  prices  to  newspa- 
ers,  along  with  pictures,  charts,  pers  subscribing  to  the  feature, 

descriptive  material  and  radio-tele-  xhe  book  is  a  companion  volume 
photo  pictures  from  London.  to  “The  Sportsman’s  Digest  of 

*  *  ♦  Hunting.”  published  late  last  year. 

Alice-Leone  Moats,  noted  au-  *  ♦  * 

thor  and  lecturer,  has  been  signed  Frank  Robbins,  who  creates  the 
”  and  a  by  Spadea  Syndicate,  Inc.,  to  “Johnny  Hazard”  strip  for  King 
cartoons  cover  the  forthcoming  Coronation  Features  Syndicate,  entertained 
ceremonies  in  London.  Miss  student  editors  at  a  Scholastic 
Moats  has  written  numerous  best-  Press  Association  convention  held 
sellers,  including:  “A  Violent  In-  at  Columbia  University  last  week, 
nocence,”  “No  Passport  For  *  •  *. 

Paris,”  “No  Nice  Girl  Swears,”  Tom  P.  Barrett,  creator  of 
and  “Blind  Date  With  Mars.”  Her  “Graphicharts”  for  the  Chicago 
article  have  appeared  in  many  na-  Sun-Times  Syndicate,  has  been 
tional  magazines.  honored  by  Chicago’s  Ely  chapter. 


imic  pages  crammed  to  the  satu-  day  paper. 

tion  point  on  most  newspapers,  ‘Sister’ 

;  may  ^e  many  more  of  these  prom  the  Register  and  Tri- 
itiiity  s  rips.  Syndicate  comes  word  that 

‘Champs  and  Chumps’  “Sister,”  the  perennial  brat  who 

First  of  the  new  offerings  is  has  been  inflicting  herself  on  slick 
'hamps  and  Chumps,”  slated  for  magazine  readers  in  recent  years, 
•st  release  March  30  via  King  is  moving  into  newspapers.  The 

daily  four-column  strip  —  which 

women's  or  society  pages  as  for  the 

make  her  an  exclusively  newspa¬ 
per  feature.  They  have  been  draw¬ 
ing  for  magazines  since  1946,  and 
have  two  books  on  the  market — 
“Berenstains’  Baby  Book’ 
collection  of  “Sister” 
published  last  year  by  Henry  Schu- 
man,  Inc.,  New  York. 

Features  Syndicate.  In  conven¬ 
tional  strip  form  the  six-a-week  John  Jordan  Signed 
feature  is  four  columns  wide,  a  To  Draw  'Don  Winslow' 
fallow  1%  inches  deep.  But  the  Jordan,  veteran  cartoonist 

first  panel  of  each  release  is  op-  newspapers,  comic  magazine' 

tional,  may  be  dropped  for  thr^-  animated  films,  has  been 

column 


Walter  Buchanan,  left,  and 
Seymour  Rothman 


use;  or  the  strip  may  be  draw 

stacked  for  use  as  a  two-column  18 -year -old 
panel;  or  three  or  four  panels  may  ‘'Qon  Winslow” 
be  run  vertically  in  one-column.  .^j^ip  distributed 
Toledo  Blade  Staffers  by  General  Fea- 

The  .strip  may  find  a  home  on  turesCorp.  For- 
sporLs  pages  of  papers  whose  merly  known  as 

comics  pages  are  overcrowded.  “Don  Winslow  of 
Xhamps  and  Chumps”  will  have  the  Navy,”  the 
no  continuous  central  character,  strip’s  scope  has 
will  feature  gags  about  all  major  recently  been  ex¬ 
sports.  The  strip  is  intended  to  panded  to  in- 

cater  to  the  new  class  of  sports  elude  all  branches 

fans  created  by  television,  and  gags  of  the  armed 
will  not  be  too  technical  for  the  services, 
casual,  uninitiated  devotee.  Mr.  Jordan,  a  former  editorial 

Creators  of  “Champs  and  cartoonist  for  the  New  York  Jour- 

Chumps”  are  two  Toledo  (Ohio)  director  for  a  ma- 

BWe  Staffers,  Seymour  Rothman  jor  comic  book  publisher.  Frank 
and  Walter  Buchanan.  Mr.  Roth-  executive  ,  of  the 

man,  who  writes  the  gags,  is  in  the  Standard  Oil  Co.  of  Indiana  and 
sports  department  of  the  Blade,  former  newspaperman  and  F.B.I. 
and  also  writes  a  weekly  humor  continues  as  writer  of  the 

column  for  th<»  naTv»r  Fviv^nt  for  Don  W  in.slow  Strip. 


Amst.  M.  E.  in  LOVE  ? 


Will  Howie  Haddum  be  First  Assistant  Managing  Editor 
W  —  by  marriage?  The  City  Room  buzzes  with  rumors 
^  while  He  buzzes  dancer  Zeela  Lee,  but  she  may  get 
the  gate  for  Miss  Daphne,  the  publisher’s  niece . . 

I  in  an  exciting  sequence  of 


Jordan 


Brenda  Starr 


the  gal  reporter  with  a  high  1.  Q.  and  more  curves  than  a  big 
league  pitcher.  The  favorite  headline  huntress  of  millions,  popular 
w  ith  readers  of  all  ages  and  both  sexes,  is  always  good  for  a 
fast-paced  story,  plot,  action.  She  raises  the  circulation 
of  The  Flash— will  do  likewise  for  your  paper!  For  proofs  and 
prices,  phone,  wire,  or  write,  Mollie  Slott,  Manager... 

Chicaffo  TribuncIAew  Yarh  lAfews 

-Vf'trjn  RuUdinv.  .Veer  York 
Tribune-  Tuu-vr,  f  'hlraao 


RADIO-TV 

Gannett  Wins 
Permit  to  Share 
TV  Channel 

To  speed  up  competitive  tele¬ 
vision  service  in  the  Rochester, 
N.  Y.  area,  the  Federal  Communi¬ 
cations  Commission  has  author¬ 
ized  two  applicants  for  Channel  10 
to  share  time  and  transmitter  fa¬ 
cilities  while  maintaining  strict 
independence  of  their  radio  sta¬ 
tions. 

One  of  the  beneficiaries  of  this 
decision,  by  a  divided  vote,  is  the 
Gannett  Newspapers’  subsidiary, 
WHEC.  Both  the  Gannett  station 
and  its  companion.  WVET,  will 
operate  50  hours  weekly  from 
separate  studios. 

The  Commission  majority,  al¬ 
lowing  this  newest  form  of  "mar¬ 
riage”  of  applicants,  acknowledged 
the  expense  and  delay  inherent  in 
protracted  hearings.  It  was  esti¬ 
mated  that  two  years  would  elapse 
before  a  grant  could  be  made. 
Meanwhile,  Rochester  has  one  TV 
outlet. 

The  share-time  grant  was  still 
at  issue  before  the  FCC  this  week, 
following  objections  filed  by  a 
Rochester  station  owner  who 
hadn’t  got  around  yet  to  applying 
for  a  Channel  10  permit.  The 
share-time  plan  vs  as  before  FCC 
onlv  a  week. 


Newspaper  Ownership, 
Public  Utility  Status 

FCC  Chairman  Paul  A.  Walker, 
appearing  before  the  House  Inter- 
state  Commerce  Committee 
(March  13).  had  a  brief  set-to 
with  Rep.  Springer  (R.,  Ill.)  as 
the  latter  attempted  to  set  the 
record  straight  on  the  matter  of 
newspaper-television  ownership. 

Mr.  Springer  appeared  intent  on 
obtaining  from  Mr.  Walker  a  pol¬ 
icy  statement  that  newspaper  or 
radio  ownership  should  not  be  a 
detrimental  factor  in  obtaining  a 
TV  license.  This  seemed  to  be  a 
shift  from  a  previous  position  of 
the  Congressman  when,  on  Feb. 
20,  he  appeared  to  be  trying  to 
make  it  a  point  that  FCC  ought 
to  take  another  look  at  possible 
disadvantages  of  radio  and  news¬ 
paper  ownership  for  prospective 
TV  applicants. 

Sparks  flew  again  when  Com¬ 
mittee  Chairman  Wolverton  ( R., 
N.  J.)  fired  a  barrage  of  questions 
at  Mr.  Walker  designed  to  point 
up  that  radio  and  TV  ought  to  be 
scanned  in  terms  of  their  mon¬ 
opoly  characteristics  and  perhaps 
be  more  closely  regulated  like  rail¬ 
roads  and  other  public  utilities  in 
the  matter  of  “fair  and  equal” 
treatment  of  all  users,  and  rates 
charged  for  services. 

Mr.  Walker  reacted  to  the  Re¬ 
publican  Chairman's  onslaught, 
and  promptly.  The  FCC  chieftain 
retorted  that  he  did  not  think  the 
commission  had  authority  to  pro- 
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ceed  along  such  lines.  Mr.  Wol¬ 
verton  countered  with  the  hint 
that  the  House  Interstate  Com¬ 
mittee  might  well  start  hearings  to 
determine  desirability  of  such  reg¬ 
ulatory  legislation. 

Invention  Multiplies 
FM  Opportunities 

The  perfection  of  a  system  of 
multiplex  radio  transmission  by 
Dr.  Fxlwin  H.  Armstrong  and  John 
H.  Bose  of  Columbia  University 
that  enables  FM  stations  to  trans¬ 
mit  simultaneously  two  or  more 
different  programs  was  announced 
March  16. 

The  system  is  based  on  prin¬ 
ciples  which  were  described  by 
Dr.  Armstrong  in  his  original  an¬ 
nouncement  of  his  FM  system  in 
1935.  The  result,  he  said,  will  be 
to  double,  at  least,  the  effective 
function  of  the  FM  transmitter, 
“with  obvious  far-reaching  effects 
on  the  methods  of  broadcasting 
radio  communications  of  all 
kind.s.’’ 

Several  new  types  of  service  are 
made  possible.  An  FM  station, 
for  example,  can  transmit  a  mu¬ 
sical  program  on  one  channel,  and 
simultaneously  send  out  on  a  sec¬ 
ond  channel  a  voice  program  such 
as  a  .speech,  news  bulletins  or  an 
advertising  program;  or  it  can 
transmit  a  single  program  stereo- 
phonically  on  the  two  channels. 
It  can  also  act  to  transmit  two  in¬ 
dependent  musical  programs  so  as 
to  relay  along  a  program  to  an¬ 
other  station  which  it  itself  is  not 
1  carrying  on  the  main  channel. 

Educational  Show 

WPIX.  the  New  York  News 
I  station,  in  cooperation  with  Co- 
!  lumbia  University  Graduate  School 
of  Journalism,  conducts  a  half- 
'  hour  news  program,  designed  to 
I  study  and  report  on  the  effects  of 
I  news  events  on  the  life  of  the  aver- 
i  age  person. 

i  With  the  aid  of  approximately 
!  65  students  serving  as  on-the- 
1  street  reporters,  the  show  en- 
!  deavors  to  simplify  news  trends  in 
I  their  relation  to  community  life, 
i  Titled  “News  -  O  -  Rama,”  the 
!  Monday  program  features  a  staff 
I  of  at  least  five  students  each  week, 
in  a  dramatized  dissection  of  ma- 


Senator  Admits 
Secrecy  Move 
Defeat  by  Press 

Raleigh,  N.  C. — After  failk 
twice  to  get  a  secret  vote  of  b> 
General  Assembly  committee  ot 
a  bill  which  later  was  killed  o: 
the  Senate  floor.  Senator  James  H 
Pou  Bailey  admitted  defeat.  “Tls 
members  of  the  press  had  a  job  u 
do  and  did  it  well,”  he  said. 

The  committee,  considering  i 
controversial  auto  inspection  biT 
adjourned  the  first  time  they  mf 
when  seven  reporters  refused  Sn 
ator  Bailey’s  request  that  thf 
leave,  so  the  committeemen  couk 
vote  in  secret.  (E&P,  March  ' 
page  64). 

At  a  second  meeting.  Senate 
Bailey  attempted  to  keep  the  a 
crecy  lid  on  by  a  mere  announce 
ment  that  he  had  polled  the  cotr 
mitteemen  prior  to  the  sesskr 
The  vote,  he  announced,  was  6^ 

Woodrow  Price  of  the  Raleif^ 
News  and  Observer  also  ha: 
polled  the  committee.  “Senator.’ 
he  said,  “unless  one  of  the  follo« 
ing  four  Senators  tells  me  1  ai 
wrong.  I  am  going  to  .say  the 
voted  against  the  bill.”  Mr.  Price 
then  named  the  four. 

“You  might  say  that  is  ak 
your  opinion,”  Senator  Bailey  ar 
swered.  “I  am  going  to  say  it 
a  fact,”  Mr.  Price  answered 
When  the  committee  adjoume: 
each  opponent  told  Mr.  Price  h- 
poll  was  correct. 

Conceding  defeat  in  his  sccrer 
efforts.  Senator  Bailey  said.  “Th 
error  was  mine  alone.  I  free' 
and  fully  admit  it  and  offer  no  ei 
cuses.  It  seemed  the  proper  thir: 
at  the  time.  Having  made  tht 
commitment,  I  considered  aK 
still  consider  that  the  only  hot 
orable  course  was  to  stand  by  i'- 

“The  members  of  the  press  hac 
a  job  to  do  and  did  it  well.” 

■ 

Three  Are  Promoted 
On  Ft.  Wayne  Papers 

Ft.  Wayne,  Ind.  —  Promotior' 
of  Robert  F.  Johnston  and  Dea^ 
Sen  iff  as  advertising  director  ao^ 
retail  advertising  manager,  resp« 


jor  news  events  from  the  capitals  tively,  and  election  of  Elmer  C 


•  It  takes  45-60  days  to  "season”  burgess  mats 
in  special  rooms  where  relative  humidity  is  automat¬ 
ically  controlled.  Constant  lab  tests  prove  that  this 
careful  thorough  "seasoning”  insures  uniform  moisture 
content  and  distribution. 

The  result— absolute  uniformity 
of  shrinkage  with  BURGESS  MATS  . . . 
plus  greater  plasticity. 
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BURGESS  CEILUIOSE  COMPANY 

Monufocturors  and  Oittributort 
of  Burgess  Chrome  and  Tone>Tex  Mots 
froopert^  llllnoit 


Roemke  as  secretary-treasurs 
have  been  announced  by  Helene  I 
Foellinger,  pre.sident  of  For 
Wayne  Newspapers. 

Mr.  Johnston  has  served  as  P 
tail  ad  manager  of  Ft.  Way? 
Newspapers  and  Mr.  Seniff  ^ 
been  assistant  retail  advertisiri 
manager.  Mr.  Roemke,  in  additic' 
to  hi.s  new  duties  as  secretary-trei' 
urer,  will  continue  as  controller  K 
the  newspapers,  a  position  he  hr 
held  for  the  past  three  years, 

■ 

TV  Station  on  Air 

Youngstown,  Ohio — ^The  I'j"' 
dicator's  television  station  WFM) 
TV,  made  its  bow  on  Sunto 
March  8,  with  the  special  NBs 
program  reviewing  Stalin’s  lif* 
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of  the  world. 

■ 

Santa  Fe  Ad  Series 
In  854  Newspapers 

Chicago — Santa  Fe’s  1953 
vertising  program  launched 
week  via  Leo  Burnett  Co.,  is  to  be 
the  largest  in  the  railroad’.s  his¬ 
tory,  it  was  announced  by  F.  G. 
Gurley,  president. 

“America’s  New  Railroad  — 
Progress  that  pays  its  own  way,” 
is  the  theme  of  the  campaign 
which  will  include  ads  ranging 
from  600  lines  to  2,000  lines  in 
250  daily  newspapers  and  604 
weeklies.  Plans  call  for  one  ad  per 
month  in  each  newspaper  for  the 
1  balance  of  1953. 
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Eiilurued  photo  shows  the  transistor  before 
and  after  iHonji  encased  in  its  plastic 
shell.  Inset,  Transistor  actual  size. 


ii’ansistor- 

mighty  mite  of  electronics 


Increasingly  you  hear  of  a  new  elec¬ 
tronic  device  —  the  transistor.  Be¬ 
cause  of  growing  interest,  RCA— a 
pioneer  in  transistor  development 
for  practical  use  in  electronics  — an¬ 
swers  some  basic  questions: 

Q:  What  is  a  transistor? 

A:  The  transistor  consists  of  a  particle 
of  the  metal  germanium  imljedded  in 
a  plastic  shell  alfout  the  size  of  a  kernel 
of  corn.  It  controls  electrons  in  solids  in 
much  the  same  way  that  the  electron 
tube  handles  electrons  in  a  vacuum. 

Rut  transistors  are  not  interchangeable 
with  tul)es  in  the  sense  that  a  tulie  can 
he  remo\ed  from  a  radio  or  television 
set  and  a  transistor  substituted.  New 
circuits  as  well  as  new  components  are 
needed. 

Q:  What  is  germanium? 

A:  Germanium  is  a  metal  midway  be¬ 
tween  gold  and  platinum  in  cost,  but 
a  penny  or  two  will  buy  the  amount 
needed  for  one  transistor.  Germanium 
is  one  of  the  basic  elements  found  in 
coal  and  certain  ores.  When  painstak- 
,  ingly  prepared,  it  has  unusual  electrical 
characteristics  which  enable  a  trans- 
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istor  to  detect,  amplify  and  oscillate  as 
does  an  electron  tube. 

Q:  What  are  the  advantages  of  tran¬ 
sistors  in  electronic  instruments? 
A:  They  have  no  heated  filament,  re¬ 
quire  no  warm-up,  and  use  little  power. 
They  are  nigged,  shock-resistant  and 
unaffected  by  dampness.  They  have 
long  life.  These  qualities  offer  great 
opportunities  for  the  miniaturization, 
simplification,  and  refinement  of  many 
types  of  electronic  equipment. 

Q:  What  is  the  present  status  of  tran¬ 
sistors? 

A:  There  are  a  numlrer  of  types,  most 
still  in  development.  RGA  has  demon¬ 
strated  to  200  electronics  firms  — plus 
Armed  Forces  representatives  —  how 
transistors  could  he  used  in  many  dif¬ 
ferent  applications. 

Q:  II ow  widely  will  the  transistor  be 
used  in  the  future? 

A:  To  indicate  the  range  of  futiure  ap¬ 


plications,  RGA  scientists  have  demon¬ 
strated  experimental  transistorized  am¬ 
plifiers,  phonographs,  radio  receivers 
(AM, FM,  and  automobile), tiny  trans¬ 
mitters,  electronic  computers  and  a 
number  of  television  circuits.  Because 
of  its  physical  characteristics,  the  trans¬ 
istors  qualify  for  use  in  lightweight, 
portable  instruments. 


RCA  scientists,  research  men  and  engi¬ 
neers,  aided  by  increased  laboratory 
facilities,  have  intensified  their  work  in 
the  field  of  transistors.  The  multiplicity 
of  new  applications  in  both  military 
and  commercial  fields  is  being  .studied. 
Already  the  transistor  gives  evidence 
that  it  will  greatly  extend  the  base  of 
the  electronics  art  into  many  new  fields 
of  .science,  commerce  and  industry. 
Such  pioneering  assures  finer  perform¬ 
ance  from  any  product  or  service  trade- 
marked  RCA  and  RCA  Victor. 


Radio  Cohpoha  tiox  of  A.mfiuca 

World  leader  in  radio— first  in  television 


Retailer  Urges 
Engraving  Cost 
Cut  and  Service 


St.  Paul,  Minn.  —  Delegates 
and  visitors  numbered  394  at  the 
1 0th  annual  Northwest  Mechan¬ 
ical  conference  here  March  7-9. 

Mark  Fisher,  sales  promotion 
manager  of  the  Emporium  depart¬ 
ment  store,  told  the  engravers’ 
session  that  he  expects  reasonably 
good  quality  in  engravings,  and 
usually  gets  it. 

He  urged  newspapers  to  take 
all  possible  steps  to  lower  the  cost 
of  engravings.  “Any  decrease  you 
can  effect,”  he  said,  “will  add 
that  much  more  productivity  to 
the  advertiser’s  investment.”  He 
also  urged  every  newspaper  to 
consider  the  advantages  of  offer¬ 
ing  engravings  as  a  service  with¬ 
out  charge. 

.\s  one  practical  aid  to  econo¬ 
my,  he  suggested  giving  advertis¬ 
ers  a  simple,  understandable  rate 
chart  showing  relative  costs  of 
the  various  engraving  techniques 
available.  He  also  suggested 
passing  along  information  about 
the  latest  money-saving  tech¬ 
niques,  and  helping  advertising 
managers  train  their  staffs  in  how 
to  use  engravings  inexpensively 
and  effectively. 

A  demonstration  of  the  Inter¬ 


type  Fotosetter  featured  the  line¬ 
casting  machinists’  clinic.  A  spe¬ 
cial  trip  was  arranged  to  the 
Beissel  Company  of  St.  Paul, 
which  recently  installed  a  Foto¬ 
setter.  The  demonstration  was 
conducted  by  Walter  F.  Severin, 
assistant  manager  of  the  Intertype 
Corp. 

James  W.  Ashbrook,  appren¬ 
ticeship  director,  discussed  the 
educational  activities  promoted  by 
the  pressmen’s  union.  He  said  he 
believed  this  program  was  super¬ 
ior  to  that  provided  by  any  other 
craft  union. 

Cletus  G.  Natz,  mail  room 
foreman  of  the  Sioux  Falls  (S. 
D.)  Argus-Leader,  described  the 
new  mail  room  made  necessary 
at  the  Argus-Leader  because  of 
a  fire  which  destroyed  much  of 
the  building.  He  discussed  the  re¬ 
lationship  between  the  circulation 
and  mailing  departments. 

“The  modern  mail  department,” 
he  said,  “is  not  a  part  of  the  cir¬ 
culation  department.  It  is  a  sepa¬ 
rate  and  distinct  department  —  a 
mechanical  department.  .  .  .  The 
trend  toward  production  line 
methods  and  greater  mechanizing 
and  faster  transportation  has 
placed  mailing  departments  in  a 
different  light  from  that  of  the 
old  days.” 

Daniel  H.  Ridder,  publisher  of 
the  St.  Paul  Dispatch  -  Pioneer 
Press,  spoke  at  the  Saturday  night 


banquet  on  “Effect  of  Television 
on  Newspaper  Advertising.”  He 
said  TV  has  hurt  newspapers 
some  as  far  as  national  advertis¬ 
ing  is  concerned,  but  it  has  helped 
newspapers  in  the  local  advertis¬ 
ing  field.  Newspapers  need  not 
fear  TV,  in  his  opinion,  but  they 
must  do  a  better  job  of  selling 
the  advantages  of  their  product. 


Color  TV  to  Bring 
More  Color  in  Dailies 

Fort  Worth,  Tex. — Color  tele¬ 
vision  will  bring  added  color  to 
newspapers,  325  delegates  to  the 
Southern  Newspaper  Mechanical 
Conference,  western  division,  were 
told  here  March  10. 

Homer  Green  of  Dallas,  gen¬ 
eral  manager  of  Wilson  Engrav¬ 
ing  Company,  made  the  predic¬ 
tion. 

“Once  color  TV  arrives,”  he 
declared,  “a  newspaper  that  is  not 
equipped  to  print  more  and  better 
color  will  be  out  of  the  running.” 

Members  of  a  panel  on  color 
problems  agreed  that  good  color 
printing  can  be  achieved,  but 
pointed  out  that  the  cost  may  be 
prohibitive  for  many  newspapers 
in  the  country. 

Palmer  Black,  mechanical  su¬ 
perintendent  of  the  Amarillo 
(Tex.)  News  and  Globe-Times, 
was  installed  as  chairman  of  the 
conference. 


Anti-Secrecy  Bill 
Voted  in  Indiana 

The  editor  of  the  Martinsvilk 
(Ind.)  Daily  Reporter.  Roberts 
Kendall,  was  tossed  out  of  tit 
voting  period  of  the  Morgr 
County  Alcoholic  Beverage  Boar 
by  George  Granholt,  Indiana  A 
coholic  Beverage  Commissic 
member  of  the  local  board.  I 
closing  the  voting  session  to  tbi 
public,  Mr.  Granholt  said,  “I  ir 
representing  the  state  of  Indian, 
and  I  said  the  room  would  li 
cleared.” 

After  an  article  in  the  dai. 
the  Indiana  General  Assemb 
took  the  situation  in  hand  and  t 
anti-secrecy  resolution  written  h 
Rep.  W.  O.  Hughes  of  For 
Wayne  passed  by  a  wide  marj: 
after  the  Martinsville  Repoitr 
story  had  been  read  to  the  Hou* 


2  Newsmen  Are 
Killed  in  Plane 

Paragould,  Ark.  —  Stuart  A 
Mueller,  31,  co-owner,  and  StP: 
Rizzo,  28,  advertising  manager  e. 
the  Paragould  Big  Picture,  firt 
day-a-week  newspaper,  were  kilk 
March  6  when  their  two-sealr 
plane  crashed  16  miles  northwe 
of  here. 

They  were  distributing  hand 
bills  advertising  Paragould’s  do 
lar  days  when  the  crash  occurred 
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A  new  kind  of  foot-safety  is  paying  double  dividends  in  the 
Providence  (Rhode  Island)  Journal’s  pressroom.  It's  ALGRIP 
Abrasive  Rolled  Steel  Floor  Plate — the  non-skid  accident- 
preventer  that  pays  for  itself  in  lower  insurance  premiums. 

Wherever  you  install  ALGRIP,  accident  rates  and  insurance 
rates  are  bound  to  tumble.  The  reason  is  ALGRIP’s  unique 
construction- — abrasive  "grinding-wheel”  grain  rolled  densely 
and  deeply  into  steel  plate's  upper  portion.  This  rough, 
tough  abrasive  puts  hundreds  of  tiny  safety  brakes  in  every 
footstep — makes  it  virtually  impossible  to  slip  on  ALGRIP, 
even  on  steep  inclines!  Results:  Higher  morale,  higher 
production,  lower  insurance  premiums. 

Get  these  savings  from  safety,  starting  today.  Take 
o  moment  to  request  our  new  ALGRIP  Foot-safety 
Booklet,  AL-20.  Also,  ask  any  questions  you  wish; 
we'll  be  glod  to  answer  them. 

THERE’S  NEVER  A  SLIP  ON  A.  W.  ALGRIP 

Over  125  Years  of  Iron  and  Steel  Making  Experience  _ 


RECENT  INSTALLATIONS--  Here  are  a  few  recent 
installations:  Plain  Dealer,  Cleveland,  Ohio  •  Seattle 
Times,  Seattle,  Washington  •  Beaumont  Enterprise  & 
Journal,  Beaumont,  Texas  •  St.  Petersburg  Times, 
St.  Petersburg,  Florida  •  Washington  Times  Herald, 
Washington,  D.C.  •  Also  mony  others,  names  fur¬ 
nished  upon  request. 

^Mognificotion  shows  even  distribution  of  abrasive 
grain. 


ALAN  WOOD  STEEL  COMPANY 


Conshohocken,  Pa, 

OTHER  PRODUCTS:  A.  W.  SUPER-DIAMOND  Floor  Plate  •  Plates  « 


Sheets  •  Strip  •  (Alloy  and  Special  Grades) 
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S.  T.  Wilson  Buys 
Into  Turlock  Doily 

Mill  Valley,  Calif. — Stanley 

T.  Wilson,  immediate  past  presi¬ 
dent  of  the  California  Newspaper 
Publishers  Association,  has  taken 
over  as  publisher  of  the  Turlock 
Daily  Journal. 

The  action  follows  formation  of 
a  partnership  with  Lowell  E.  Jes- 
sen  in  operation  of  the  Journal, 
Mr.  Wilson  advised.  Mr.  Jessen 
has  become  publisher  of  the  Bev¬ 
erly  Hills  Citizen,  which  he  and 
Roy  A.  Brown  purchased  recently. 

Left  here  in  charge  of  the  Mill 
Valley  Record,  which  Mr.  Wilson 
purchased  eight  years  ago,  is  Paul 
McDonald,  general  manager.  Mr. 
McDonald  formerly  was  produc¬ 
tion  manager  of  the  San  Mateo 
(Calif.)  Times  and  the  El  Centro 
(Calif.)  Press-Post. 

*  ^  * 

Change  in  Ccdgciry 

G.  Maxwell  Bell,  publisher 


What  Readers  Soy 

Continued  from  page  2 

signment  I  enjoyed  most  was  four 
days  touring  the  northern  alum¬ 
inum  plant  with  40  American  re¬ 
porters.  I  found  the  American 
reporters  more  interesting  than 
anything  else.  The  Exchange  is 
an  excellent  thing  and  it  is  a  pity 
that  North  American  newsmen 
cannot  be  sent  to  Australia  to  get 
to  know  the  news  methods  and 
people  Down  Under.  These  ex¬ 
changes  can  really  do  very  much, 
and  mine  has  been  an  eye  opener. 
Generally,  there  is  more  attention 
to  makeup  Down  Under  than 
here,  where  there  is  more  empha¬ 
sis  on  news-features  and  less  on 
makeup. 

Stanley  Marks 

Montreal,  Que. 

Professional  Copy 
To  THE  Editor:  I  have  been 


New  KEMP  Metal  Loaders 
Add  "Push  Button”  Control 
to  Loading  Remelt  Pots 


of  the  Calgary  (Alta.)  Albertan,  delighted  to  read  the  exchange  of 
has  been  appointed  president  of  views  on  Federal  publicists  and 
Victoria  Press  Ltd.,  Victoria,  B.C.  particularly  the  statement  of  Wal- 
H.  T.  Matson,  former  president  ter  P.  Kelly,  my  recent  colleague 
of  the  Victoria  Press,  disposed  of  with  the  Atlanta  Regional  Wage 
the  balance  of  his  interest  in  the  Stabilization  Board. 


company  to  Mr.  Bell  and  resigned 
all  his  offices  in  the  company. 


Some  weeks  ago,  the  manag¬ 
ing  editor  of  a  Dallas  daily  spoke 


Victoria  Press  publishes  the  at  the  Dallas  Press  Club  to  some 
Victoria  Times,  ahernoon,  and  35  newswomen,  representing  lo- 


the  Victoria  Colonist,  morning.  cal  papers,  public  relations  offices, 

advertising  agencies,  etc.  He  spoke 
In  the  Weekly  Field  on  “Press  Agentry”  and  at  the 

Jerry  Huse,  26,  assistant  pub-  end,  a  gal  asked:  “From  your  ex- 
lisher  of  the  Norfolk  (Neb.)  perience  with  a  great  Dallas  pa- 
Daily  News,  has  purchased  the  per,  would  you  comment  on  the 
Madison  (Neb.)  Star-Mail  from  relative  competence  of  Federal 
Fred  Peterson.  New  editor  and  press  people  as  compared  to  those 
part-owner  of  the  paper  will  be  representing  corporate  business, 
William  Yost,  Bicknell,  Ind.,  a  here?”  He  replied.  “Yes.  The  dif- 
graduate  of  the  University  of  ference  is  marked.  The  Federal 
Nebraska  school  of  journalism  press  people  send  us  copy  which 
and  former  superintendent  of  the  reflects  professional  workman- 


Bicknell  (Ind.)  Daily  News. 


ship.  These  people  seem  to  un- ! 


Mr.  Peterson,  brother  of  Val  derstand  better  our  city  room ; 
Peterson,  new  Civil  Defense  ad-  problems,  they  know  the  type  of ; 
ministrator,  has  not  announced  news  we  want,  the  kind  of  copy  | 
his  plans.  that  we  can  use.  It  is  generally ' 

*  *  *  wtll  prepared.  I  can’t  say  as ' 

The  Tuscaloosa  (Ala.)  Times,  for  the  material  coming  to 

published  by  the  Warrior  Printing  from  business  people. 

Company,  was  sold  recently  to  _  ,,  Thomas  Hudson  McKee  < 

the  Pictorial  News  Company  of  Texas 

Tuscaloosa.  Charles  A.  Wilson,  "  j 

and  Cory  in  Tie  : 

versity  of  Alabama,  became  ed-  —  _  .  ^  . 

•tor,  succeeding  Grover  Smith,  *  Arizona  dub  PriZG  ' 
"ho  entered  the  University  of  Phoenix,  Ariz.  —  The  Arizona 

Alabama  to  study  creative  writ-  Press  Club’s  award  for  the  best 
'"g-  news  writing  of  1952  went  to 

*  ♦  *  Kenneth  Arline  of  the  Phoenix 

Sale  of  the  El  Campo  (Tex.)  Gazette  and  James  Cary  of  the' 

•VfHL  was  announced  March  3  Associated  Press  in  a  tie  vote-— 
hy  Rigby  Owen,  publisher.  New  a  student  s  suicide  and  Winnie  ' 
owner  and  publisher  is  Blaine  W.  Judd’s  prison  escape,  respec- ' 

Bradfute,  Jr.,  of  Bloomington,  tively. 

Ind.  The  transaction  was  negoti-  Other  winners:  Feature — Orren 
ated  by  the  newspaper  sales  firm  Beaty,  Arizona  Republic,  and 
of  William  K.  Horn  of  Dallas,  James  Cooper,  Tucson  Citizen; 

farm  story  —  Bill  Carr,  Yuma 

*  *  *  County  Farmer;  photos-^ordon 

Bill  Harder,  former  printer  Weigen,  Phoenix  Gazette. 

With  the  Topeka  Daily  Capital,  Frank  Johnson,  city  editor  of 

has  leased  the  Blue  Rapids  Times  the  Arizona  Daily  Star,  was  elect- 
‘I’om  Herbert  Hickman.  ed  president  of  the  club. 
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The  Sunpapers,  recently  moved  into 
their  new,  modern  plant,  now  enjoy 
continuous  metal  scrap  recovery  with 
newly  installed  Kemp  Metal  iModer. 

Speed  up  scrap  recovery  •  •  •  eliminate  heavy 
hand  loading  and  obnoxious  dumping  fumes 

Kemp  Engineering  scores  again!  Now  you  can  increase  the 
efficiency  of  your  metal  remelt  pots  (regardless  of  make) 
by  installing  a  fully  automatic  Kemp  Metal  Loader.  Sturdily 
built  along  simple  lines,  each  Metal  Loader  is  designed  to 
give  you  long,  trouble-free  performance  with  a  minimum  of 
maintenance.  You  save  time  and  labor  .  .  .  are  assured  a 
continuous  flow  of  converted  linotype  scrap.  Find  out  how 
this  unique,  new  loader  can  be  used  with  your  present  equip 
ment  or  with  any  Kemp  Immersion  Melting  Pot. 

Write  today  for  complete  details  about  the  new  Kemp  Metal 
Loader  or  for  help  with  any  of  your  melting  problems. 

D  IMMERSION  MELTING  POTS 

H  B  B'  I W I  A  for  fochnicol  information  find  facit  on  how  wo 

JL-B-  A  can  holp  you  cut  your  molting  cotli,  writo: 

Of  BAlTIMOHe  THI  C.  M.  KIMP  MFC.  CO. 

405  E.  Oliver  Si.,  Boltimor*  2,  Md. 


CARBUmrORS  •  BURNERS  .  FIRE  CHECKS  •  ATMOSRMERE  I  INERT  CAS  GENERATORS 
ADSORPTIVE  DRYERS  •  METAL  MELTING  UNITS  •  SINGEING  EQUIPMENT •  SPECIAL  EQUIPMENT 


73 


Personnel  Men 

continued  from  page  9 

date,  too  much  attention  has  been 
paid  by  personnel  men  and  women 
to  business  office  and  editorial 
people,  as  to  aptitude  tests,  etc. 
This  group,  he  continued,  repre¬ 
sents  only  5  per  cent  of  the  total 
payroll.  “Great  savings  can  come 
from  the  mechanical  side,”  he  de¬ 
clared.  “Mechanical  department 
people  don’t  feel  they  ‘belong’  to 
newspaper  organizations.” 

Better  Supervisors  Needed 

The  discussion  revealed  need 
for  better  supervisor  training  pro¬ 
grams.  It  was  pointed  out  that, 
often,  department  heads  are  greater 
“stumbling  blocks”  to  labor  ne¬ 
gotiations  than  are  union  repre¬ 
sentatives.  Frank  D.  Kelly,  Mil¬ 
waukee  (Wis.)  Journal,  told  of  a 
series  of  “bull  sessions,”  set  up  to 
exchange  information  on  handling 
specific  supervisory  problems. 

James  B.  Stickley,  general  man¬ 
ager  of  the  Providence  (R.  1.) 
Journal  and  Evening  Bulletin,  as¬ 
serted  there  has  been  too  much 
“inbreeding”  in  newspaper  plants, 
particularly  in  the  mechanical  de¬ 
partments,  where  there  is  an  in¬ 
clination  on  the  part  of  manage¬ 
ment  to  look  around  the  plant  for 
a  new  foreman.  “It  is  often  better 
to  go  outside  and  find  a  man,”  he 
said.  “Don’t  restrict  yourself  to 
your  own  plant,  but  try  to  get  the 
best  man  possible  to  fill  the  job.” 

Cleve  Rumble,  Louisville  (Ky.) 
Courier- Journal  and  Times,  con¬ 
ference  program  chairman,  led  a 
discussion  clinic,  assisted  by  Mr. 
Kelly  of  the  Milwaukee  Journal; 
E.  J.  Pelz,  New  York  Times,  and 
Byron  J.  Dietrich,  St.  Louis  (Mo.) 
Post-Dispatch. 

Fourteen  of  the  papers  repre¬ 
sented  at  the  meeting  require  pre- 
employment  physical  examinations, 
including  12  papers  with  union 
contracts.  Such  examinations  are 
required  if  the  applicant  is  to  be 
eligible  for  insurance  benefits  of¬ 
fered  to  employes,  it  was  ex¬ 
plained.  Eight  papers  have  a  pol¬ 
icy  of  voluntary  annual  physical 
examinations  for  executives.  The 
majority  of  the  papers  supplement 
workmen’s  compensation,  with  six 
papers  making  up  the  difference 
between  workmen’s  compensation 
and  the  employe’s  pay. 

Help  Train  Apprentices 

The  Oklahoma  City  Publishing 
Company  has  in  the  past  spon¬ 
sored  an  “apprentice  club”  at 
which  apprentices  are  indoctrinat¬ 
ed  through  educational  motion 
pictures  and  lectures  dealing  with 
the  graphic  arts,  it  was  explained 
by  Robert  H.  Spahn.  Decatur 
(111.)  Newspapers  work  closely 
with  the  union  apprentice  commit¬ 
tees  in  an  effort  to  better  train 
apprentices,  said  Orville  Roderick. 
Herald  &  Review  personnel  of¬ 
ficer. 

Mr.  Kelly  described  the  per¬ 
sonnel  office  as  a  “behind-the- 


NPRA  OFFICERS,  left  to  right:  E.  J.  Pelz,  New  York  Times,  secretary- 
treasurer;  Cleve  Rumble,  Louisville  Courier-Journal  &  Times,  presi¬ 
dent;  Stewart  Hooker,  Philadelphia  Inquirer,  retiring  president;  and 
Paul  W.  Bell,  Los  Angeles  Times  &  Mirror,  vicepresident. 


nel  and  labor  relations.” 

C.  Arthur  Weis,  St.  Louis  (Mo.) 
Glohe-I'>emocrat,  speaking  as  pnv 
ident  of  the  Institute  of  New 
paper  Controllers  and  Finance  Of 
ficers,  said  centralized  personne! 
can  aid  newspapers  in  controllin; 
cost.s  and  improving  employe  rt 
lations. 

Mr.  Weis  pointed  out  the  news, 
paper  industry  is  the  second  high¬ 
est  in  the  country  in  minimui 
wage  scales.  “We  must  put  mot; 
emphasis  on  quantity  and  qualb 
of  production.”  he  said.  “This  i< 
a  365-day  job,  not  once  a  yer 
around  the  negotiating  table.” 

elz.  New  York  Times,  secretary-  Must  .4id  Individual 

ourier-Journal  &  Times,  presi-  Mrs.  Elinore  M.  Herrick,  No 
iquirer,  retiring  president;  and  York  Herald  Tribune,  said  it  wi 
s  &  Mirror,  vicepresident,  the  duty  of  personnel  directon  to 

help  employes  realize  their  ulti- 
10.  How  are  you  doing  in  your  mate  potentials,  suggesting  tha: 


scenes”  effort  to  assist  department  10.  How  are  you  doing  in  your  mate  potentials,  suggesting  tha: 

heads  and  management  in  imple-  own  career — 3.03.  frustrated  employes  should  be  ei- 

menting  personnel  policies  and  11.  How  much  does  your  top  couraged  to  find  other  emplo) 

company  benefits.  Paul  W.  Bell,  management  circulate  around  the  ment,  if  opportunities  do  not  pre- 
Los  Angeles  (Calif.)  Times  and  plant  (see  and  be  seen) — 1.61.  .^ent  themselves  within  their  pr^ 

Mirror,  said  that  newspapers,  gen-  Mr.  Rochford  said  that  most  organizations.  A  certaii 

erally,  have  done  “a  pretty  poor  supervisors  are  suffering  from  amount  of  turnover  is  healthy  ii 


job  of  telling  the  story  to  em-  “pernicious  inertia,”  commonly  a  newspaper,  she  said.  Many  em 
ployes  of  company  benefits.”  known  in  the  Army  as  “convoy  pioyes,  she  added,  sacrifice  out 
The  Detroit  News  has  determ-  f^ver,”  a  condition  in  which  “iron  opportunity  for  security, 

ined  that  its  benefit  program  costs  blood  turns  to  lead  in  an-  Rumble  New  President 

$744  annually  per  employe.  The  other  part  of  the  anatomy.  Cleve  Rumble.  Louisville  Con- 

3s  Angeles  Times  and  Mirror  Allen  Sounds  Keynote  rier-Jomnal  and  Times,  was  elect 


Los  Angeles  Times  and  Mirror  Allen  Sounds  Keynote  rier-Joiirnal  and  Times,  was  elect 

have  reduced  their  benefits  to  53  Allen.  Indianapolis  depart-  ed  NPR.4  president,  succeedim 

cents  an  hour  per  employe  for  ment  store  personnel  director,  was  Stewart  Hooker,  Philadelphia  h 
each  work  week.  The  Milwaukee  the  conference  keynoter.  He  said  quirer,  who  was  named  to  the  ex 
Journal  figures  its  company  ben-  there  is  something  wrong  with  ecutive  board.  Paul  Bell,  Los  An 
efits  average  $50  a  month  for  each  management  if  personnel  is  not  a  geles  Times  and  Mirror,  was  ad- 


employe. 

Conducts  Opinion  Poll 


part  of  management.  Until  the  vanced  to  vicepresident,  and  E.  J 
two  are  synonymous,  he  said,  Pelz,  New  York  Times,  was  chose: 


Dan  Rochford.  banquet  speaker  “there  is  plenty  of  pioneering  to  secretary-trea.surer, 


and  formerly  a  departmental  edi-  done.”  He  said  the  personnel 


Hooker,  newl; 


tor  of  the  Boston  (Mass.)  Tran-  profession  must  devote  itself  to  elected  board  members  are  Fred 
script,  discussed  management-em-  the  “will  to  produce  among  the  J.  Knights,  Montreal  (Que.)  Star 
ploye  communications.  He  con-  least  of  our  employes  in  order  to  G.  D.  Bauman,  St.  Louis  Globe 
ducted  an  opinion  poll  among  the  cut  down  economic  waste  under  Democrat;  James  Gray,  Winsim 
60  personnel  representatives  at  the  today’s  slim  margins  of  profit.  Salem  Journal-Sentinel,  and  Da: 


conference.  He  said  such  polls  are 
used  by  Standard  Oil  of  New  Jer- 


He  said  supervisors  should  be  a  Ruthenberg.  Cleveland  Press, 
part  of  management,  but  “we  ■ 


sey  to  get  “quick  temperature  haven't  given  them  any  kinship  Kin^sloy  Muiphy  DisS 
readings.”  with  management— they  are  lost  Minneapolis  —  K  i  n  g  s  1  e  y  H. 

On  the  basis  of  4  being  perfect,  soids.  Murphy,  66,  Minneapolis  newspa- 

3  good,  2  fair,  1  poor  and  0  bad,  the  matter  of  aptitude  tests,  executive,  died  of  a 

he  came  up  with  the  following  Mr.  Alien  said  they  are  like  f^r-  ailment  here  March  4.  Ht 

average  ratings  from  the  person-  lumc —  it  is  all  right  to  snitt,  hut  ^  director  of  the  Minneapolis 
nel  group  on  such  key  questions  not  to  drink.  tribune  Company  and 

as:  Sees  Coalition  Move  was  president  of  KSO,  Des  Moines 

1.  How  useful  is  the  Guild  to  Robert  C.  Bassett,  labor  counsel  He  was  the  son  of  the  late  Williau 

its  members — 2.02.  for  Hearst  Newspapers,  said  it  was  J.  Murphy,  longtime  editor  and 

2.  How  good  a  job  does  your  too  early  to  evaluate  the  Washing-  publisher  of  the  Minneapolis  Tril^ 
management  do  in  talking  things  ton  scene  under  the  Eisenhower  une. 

over  before  decisions  are  made—  administration,  but  there  are  indi-  ■ 

1-96-  cations  the  present  administration  Marrie  Chanaed 

3.  How  useful  are  house  organs  aiming  at  a  coalition  govern-  i 


1.  How  useful  is  the  Guild  to 
its  members — 2.02. 


_2;53  - - a  mmg  a.  a  cua.u.u..  euvv.n-  , 

Good  Comniiinicafions  "^Mr.  Bassett  urged  newspaper  ^^st December '  ^ 

4.  How  IS  the  quality  of  young  managements  to  start  studying  pro-  jjowf 

eople  seeking  newspaper  jobs  to-  posed  amendments  to  the  Taft-  ^  ^ _ 


people  seeking  newspaper  jobs  to-  posed  amendments  to  the  Taft- 
day — 2.29.  Ilartley  .Act.  many  of  which  would 

5.  How  are  communications  be-  decidedly  weaken  the  law  in  the 
tween  your  boss  and  yourself —  eye.s  of  management. 

2.66.  “We  have  a  great  job  to  do  in 

6.  How  well  do  you  communi-  holding  the  line  on  Taft-Hartley.” 


town  News,  serving  the  southeo 
area  of  Manhattan.  It  is  locaW 


cate  with  the  boss — 2.78. 


7.  How  well  do  you  communi-  you  that  a  change  in  government 


cate  with  your  wife- 


is  not  necessarily  going  to  help 


8.  How  i.s  the  morale  in  your  you  in  labor  matters. 


decidedly  weaken  the  law  in  the  ^  34  pJ^Ro  “‘‘Ne^  York.  ^ 
‘'^‘"w?hTve"Tg"?eJt  job  to  do  in  If  Wiederlight  Publisher  J 

holding  the  line' on  Taft-Hartley.”  "  S^m^^er"  " 
he  declared.  “1  want  to  caution  manager^ 

you  that  a  change  in  government  07  d 

is  not  necessarily  going  to  help  OolOf  On  L!  FCig©S 
you  in  labor  matters.  You  are  Milwaukee  —  On  Sunday, 
going  to  have  to  continue  to  be  March  8,  the  Journal  publish^ 


newspaper — 2.24.  going  to  have  to  continue  to  be  March  8,  the  Journal  publisflW 

9.  What  are  your  paper’s  finan-  your  own  master  at  home.  The  27  pages  of  ROP  color,  right  on 

cial  prospects  for  the  next  four  burden  is  still  on  us.  Nobody  top  of  seven  pages  of  color  in  the 

yeais — 2.58.  is  going  to  bail  us  out  in  person-  Thursday  issue. 
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Chester,  Pa.  —  “Farmer  J.  L. 
Westlake  is  painting  his  barn  red.” 

Hugh  Wagnon,  new  publisher 
of  the  Chester 
Times,  wrote 
that  personal  for 
a  weekly  news¬ 
paper  in  Okla¬ 
homa  when  he 
was  seven  years 
old. 

The  fact  that 
he  still  remem¬ 
bers  it  gives  you 
some  insight  in¬ 
to  the  character 
of  the  man  and  Wagnon 
his  intense  love  for  the  newspaper 
business. 

Mr.  Wagnon  became  publisher 
of  the  Times  on  Jan.  1.  He  was 
formerly  administrative  assistant 
to  J.  L.  Stackhouse,  publisher  of 
the  Easton  (Pa.)  Express. 

His  appointment  by  a  board  of 
trustees  to  succeed  Alfred  G.  Hill 
attracted  wide  interest  in  news¬ 
paper  circles.  Mr.  and  Mrs.  Hill 
had  operated  the  property  for  10 
years  under  a  lease. 

How  Mr.  Wagnon  was  selected 
for  the  job  has  not  been  disclosed 
but  it  is  known  that  there  was  a 
long  list  of  applicants;  so  his  ca¬ 
reer  must  speak  for  itself. 

He  Hired  Hal  Boyle 
He  started  as  a  copyboy  for  the 
Associated  Press.  An  old-time 
AP  manager  once  told  him,  “Stick 
to  it,  kid,  you'll  get  somewhere.” 
Although  he  is  only  45,  he  has 
had  more  than  a  quarter  of  a  cen¬ 
tury  of  experience  as  a  newspaper¬ 
man. 

Mr.  Wagnon’s  first  contact  with 
printer’s  ink  came  when  his 
father,  who  was  a  Methodist  min¬ 
ister  riding  circuit  in  the  South 
and  Southwest  took  him  one  day 
into  the  offices  of  the  Star,  a  week¬ 
ly  in  Stuart,  Oklahoma.  The  edi¬ 
tor  took  a  liking  to  the  boy,  asked 
liini  to  write  a  weekly  letter  about 
happenings  in  the  neighborhood. 
The  budding  newspaperman  sent 
in  his  first  item  about  the  farmer 
and  the  red  barn. 

While  attending  high  school  in 
McAlester,  Oklahoma,  he  worked 
for  the  News  Capital  and  the 
OmVy  Oklahoman  of  Oklahoma 
City  as  a  stringer. 

After  working  his  way  through 
the  University  of  Oklahoma  for  a 
jjar,  he  joined  the  AP  in  Kansas 
City  as  a  copyboy.  He  got  a  taste 
responsibility  early  when  he 
made  head  office  boy,  given 
the  authority  to  hire  and  fire. 
Among  the  copyboys  he  hired  was 
Hal  Boyle. 

Later,  he  became  editor  of  AP 

Imports  for  various  Kansas  and 
Missouri  dailies  and  joined  the 
^offeyville  (Kan.)  Journal  in 
as  telegraph  news  editor. 

^n  1930,  Mr.  Wagnon  rejoined 


the  .AP  in  Oklahoma  City  as  a  re¬ 
porter.  He  was  transferred  to 
Kansas  City  in  1935  and  in  1936, 
he  was  assigned  to  cover  the  pres¬ 
idential  campaign  of  Governor  Alf 
M.  Landon.  From  there,  he  went 
to  the  AP  general  news  desk  in 
New  York  City. 

He  also  served  in  the  AP  mem¬ 
bership  department  before  becom¬ 
ing  chief  of  bureau  at  Baltimore 
in  1937.  His  next  stop  was  Lon¬ 
don,  where  he  served  during  the 
Blitz.  Next  he  was  appointed 
chief  of  the  Philadelphia  bureau 
of  the  AP,  and  then  he  served  in 
several  executive  capacities  with 
the  AP  in  New  York  before  be¬ 
coming  Mr.  Stackhouse's  assistant 
in  April,  1948. 

The  Chester  Times,  which  be¬ 
gan  in  1876,  is  administered  by  a 
board  of  trustees  of  the  owning 
corporation,  including  Mrs.  Ches¬ 
ter  C.  Gutner  (widow  of  Charles 
R.  Long,  for  years  publisher.) 


Mr.  Wagnon  said  he  had  been 
given  a  free  hand  as  publisher. 

“There  is  no  substitute,”  he  says, 
“for  hard-hitting,  consistent,  im¬ 
aginative  reporting.  Closed  news 
sources  don't  stay  closed  to  that 
kind  of  reporting  and  with  such 
a  technique  and  fair-minded  edit¬ 
ing,  freedom  of  the  press  does  not 
become  an  issue." 

But  he  does  not  believe  a  news¬ 
paper  should  become  a  “scold." 
And  he  feels  that  a  newspaper 
should  look  for  “good  news”  as 
well  as  doing  its  part  to  correct 
evils  in  a  community. 

■ 

Press  Vehicle  No.  1 

Billings,  Mont.  —  C.  Watt 
Brandor,  dean  of  Wyoming  news¬ 
paper  men  and  publisher  of  the 
Kemmerer  Weekly  Gazette,  was 
awarded  state  press  vehicle  tag 
No.  1  by  Gov.  C.  J.  Rogers.  A 
total  of  130  complimentary  plates 
were  given  newsmen. 


Hoberecht  Named 
U.P.  Vicepresident 

Hugh  Baillie,  president  of  the 
United  Press,  has  announced  the 
election  of  Earnest  Hoberecht, 
U.P.  general  manager  for  Asia, 
as  a  vicepresident.  Mr.  Hober- 
echt’s  headquarters  are  in  Tokyo. 

He  joined  the  U.P.  as  night 
manager  of  the  Honolulu  bureau 
in  January.  1945.  The  late  Miles 
W.  Vaughn  appointed  him  chief 
correspondent  and  manager  for 
Japan  in  1948.  He  became  gen¬ 
eral  manager  for  .Asia  in  1950. 

■ 

$96.50  in  Knoxville 

Knoxville — The  new  contract 
between  the  .\ews-Scntinel  and 
the  Guild  establishes  an  editorial 
minimum  of  S96.50  for  six-year 
experienced  journalists  on  40-hour 
week,  with  five  paid  holidays.  The 
maximum  for  dismissal/death  pay 
was  raised  from  30  to  32  weeks. 
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continued  from  page  1 1 
tion;  to  be  confronted  with  the 
witnesses  against  him;  and  to  have 
compulsory  process  for  obtaining 
witnesses  in  his  favor.”  A  mem¬ 
ber  of  the  public  not  directly  af¬ 
fected,  however,  could  not  inter¬ 
vene  in  the  trial  of  another  person 
to  vindicate  the  latter’s  right  to 
an  impartial  jury  or  to  be  con¬ 
fronted  with  the  witnesses  against 
him.  The  public  interest  in  a  pub¬ 
lic  trial  stems  not  from  a  right  of 
every  citizen  to  be  a  spectator, 
but  consists  in  keeping  the  fabric 
of  society  from  being  injured  by 
the  destruction  of  civil  rights  of 
the  individual.  Public  interest  in 
such  cases  is  secured  by  giving  to 
persons  accused  of  crime  the  op¬ 
portunity  to  vindicate  their  own 
basic  rights  for  their  own  protec¬ 
tion.  Freedom  of  the  press  is  not 
involved. 

Members  of  the  public  have,  it 
is  true,  a  right  to  apply  to  the 
courts  to  compel  observance  of 
the  election  laws.  Newspaper 
publishers  and  other  members  of 
the  public  have  been  allowed  to 
mandamus  custodians  of  public 
records  to  present  them  for  in¬ 
spection  if  they  are  open  to  the 
public,  except  that  such  permis¬ 
sion  is  not  granted  where  they 
have  been  sealed  under  court  rule. 

The  power  of  a  citizen  to  in¬ 
voke  the  aid  of  courts  in  inde¬ 
pendent  proceedings  to  compel 
public  officers  to  perform  their 
duties,  does  not  extend  to  judicial 
officers  in  the  performance  of 
their  functions  in  controversies 
between  litigants  in  civil  or  crimi¬ 
nal  actions.  .  .  . 

Neither  the  newspapers  nor 
other  members  of  the  public  are 
persons  having  an  implied  remedy 
to  enforce  a  statutory  cause  of 
action  by  being  members  of  a 
class  for  whose  special  interest  or 
protection  the  statute  was  enacted. 

Waive  Public  Trial 

Having  a  public  trial  is  not 
more  fundamental  than  the  right 
of  one  charged  with  a  felony  to 
trial  by  jury,  yet  section  2  of 
Article  I  of  the  New  York  State 
Constitution  states  that  “A  jury 
trial  may  be  waived  by  the  de¬ 
fendant  in  all  criminal  cases,  ex¬ 
cept  those  in  which  the  crime 
charged  may  be  punishable  by 
death  .  .  .”  If  an  accused  can 
waive  trial  by  jury,  he  can  waive 
a  public  trial  which  has  also  been 
ordained  for  his  own  protection. 
Many  decisions  confirm  this  pow- 
ei  of  waiver  of  the  right  to  a  pub¬ 
lic  trial.  If  the  trial  court  decides 
to  act  on  such  a  waiver,  a  spec¬ 
tator  cannot  be  heard  to  insist 
that  the  trial  must  be  public,  any 
more  than  a  newspaper  could  ob¬ 
ject  to  being  deprived  of  the  op¬ 
portunity  to  publish  the  testimony 
at  a  trial  where  a  trial  has  been 
avoided  by  a  plea  of  guilty.  .  .  . 

...  If  ffie  order  appealed 
from  were  to  be  reversed,  it  might 


be  contended  that  the  reversal 
established  that  Jelke  had  been 
denied  his  right  to  a  public  trial. 

When  the  predecessor  of  section 
4  of  the  Judiciary  Law  was  en¬ 
acted  in  the  Revised  Statutes  of 
1829,  it  contained  only  the  state¬ 
ment,  said  by  the  Revisers  to  be 
declaratory  of  the  existing  law, 
that  “The  sittings  of  every  court 
within  this  state  shall  be  public, 
and  every  citizen  may  freely  at¬ 
tend  the  same.”  In  1877  it  was 
transposed,  in  the  same  form,  into 
section  5  of  Throop’s  Code  of 
Civil  Procedure.  Not  until  1879 
were  the  controversial  exceptions 
engrafted,  viz.,  “except  that  in  all 
proceedings  and  trials  in  cases  for 
divorce  on  account  of  adultery, 
seduction,  abortion,  rape,  assault 
with  intent  to  commit  rape,  crimi¬ 
nal  conversation,  and  bastardy, 
the  court  may,  in  its  discretion, 
exclude  therefrom  all  persons  who 
are  not  directly  interested  therein, 
excepting  jurors,  witnesses,  and 
officers  of  the  court.”  Sodomy 
was  added  by  section  3  of  chapter 
649  of  the  Laws  of  1945.  The 
breadth  of  these  exceptions  does 
not  need  to  be  considered  here, 
since  no  decision  is  being  made 
concerning  whether  Jelke’s  trial 
was  public  within  the  meaning  of 
the  law,  but,  in  view  of  appel¬ 
lants’  literal  interpretation  of  the 
words,  “every  citizen  may  freely 
attend  the  same”  as  conferring  an 
independent  right  of  action  upon 
the  newspapers,  it  is  pertinent  to 
observe  that  this  section  “does  but 
follow  out  the  established  course 
of  the  common  law,  as  said  by 
Mr.  Justice  Story  concerning  the 
Sixth  Amendment  to  the  Consti¬ 
tution  of  the  United  States,  and 
that  it  was  intended  for  the  bene¬ 
fit  of  litigants,  as  a  direction  to 
trial  courts  to  admit  people  with¬ 
out  arbitrary  discrimination,  so  as 
to  comply  with  the  requirements 
of  what  had  been  understood 
traditionally  as  a  public  trial.  The 
intention  could  hardly  have  been 
to  vest  in  each  citizen  a  cause  of 
action  to  compel  his  admittance. 
If  so,  there  have  been  sensational 
trials  that  could  not  have  been 
conducted  in  any  court  house  in 
the  United  States.  Other  instances 
where  it  has  been  customary  to 
exclude  members  of  the  public, 
which  could  not  be  done  under 
appellants’  strict  construction  of 
this  statute,  are  enumerated  in  the 
annotation  to  the  case  of  Tanks- 
ley  V.  United  States,  such  as  the 
prevention  of  disorder,  prevention 
of  emotional  disturbance  of  per¬ 
sons  testifying,  danger  of  epidemic 
through  the  spreading  of  Spanish 
influenza,  t  h  e  barring  of  young 
children  where  the  testimony  is 
liable  to  be  indecent  or  salacious, 
and  exclusion  of  persons  who 
there  is  reason  to  believe  may  re¬ 
taliate  against  witnesses  for  testi¬ 
fying  to  the  truth.  In  an  often- 
quoted  statement,  supported  by 
many  citations,  it  was  said  that  by 


a  public  trial  it  is  “not  meant  that 
every  person  who  sees  fit  shall  in 
all  cases  be  permitted  to  attend 
criminal  trials.”  .  .  . 

The  language  of  section  4  of 
the  Judiciary  Law  would  not  be 
held  to  prevent  a  trial  judge  from 
excluding  from  the  courtroom 
business  competitors,  for  example, 
in  a  trial  involving  secret  proc¬ 
esses  or  trade  secrets,  to  which 
they  were  not  parties  or  witnesses. 
It  can  hardly  be  doubted  that  this 
statute  would  be  held  not  to  con¬ 
fer  an  independent  right  on  all 
comers,  in  spite  of  its  literal  lan¬ 
guage,  to  be  admitted  to  a  trial  in¬ 
volving  secrets  pertaining  to  the 
utilization  of  atomic  energy.  This 
court  recently  upheld  such  pro¬ 
cedure  limiting  access  of  repre¬ 
sentatives  of  bail  bond  companies 
to  the  Magistrates’  Courts.  ,  .  . 

The  direction  that  trials  in  all 
courts  shall  be  public  and  that 
every  citizen  may  freely  attend 
the  same,  even  if  construed  in  the 
most  literal  sense,  was  given  to 
judges  concerning  how  they 
should  conduct  their  courts  in  the 
interest  of  parties  before  the  court, 
and  not  designed  to  create  causes 
of  action  in  outsiders  to  meddle 
in  the  administration  of  justice  be- 
tv/een  litigants  while  trials  are  in 
progress.  If  errors  are  committed, 
the  policy  of  the  law  is  to  correct 
them,  in  so  far  as  possible,  on  ap¬ 
peal.  The  Maryland  Court  of 
Appeals  stated:  “The  basic  theory 
of  the  contention  is  that  represen¬ 
tatives  of  the  press  have  a  right 
to  attend  and  report  trials  of  per¬ 
sons  accused  of  crime.  .  .  .  The 
constitutional  right  of  the  accused 
to  a  public  trial  is  a  privilege  in¬ 
tended  for  his  benefit.” 

The  appellants’  briefs,  and  in 
some  respects  the  dissenting 
opinion,  appear  to  assume  that 
coverage  by  the  press  of  the  Jelke 
trial  is  the  most  important  point 
at  issue.  On  the  contrary,  the 
vital  question,  which  was  before 
the  Court  of  General  Sessions, 
was  whether  Jelke  was  guilty  of 
the  crimes  charged  in  the  indict¬ 
ment.  The  fundamental  public  in¬ 
terest  is  that  those  issues  be  right¬ 
ly  tried  and  decided. 

If  it  were  to  be  held  that  ap¬ 
pellants  have  status  to  maintain 
this  proceeding.  Special  Term  may 
well  have  thought  that,  regardless 
of  the  power  of  General  Sessions 
to  make  the  direction  excluding 
the  public,  or  its  wisdom  when 
made,  even-handed  justice  in  the 
criminal  trial  would  be  better 
served  if  the  Supreme  Court  re¬ 
frained  from  incisive  criticism  of 
a  court  of  coordinate  jurisdiction, 
upon  an  inflammatory  subject, 
soon  before  the  jury  retired  for 
its  deliberations.  There  may  be 
possible  instances  where  one  or 
more  members  of  the  public  are 
excluded  erroneously  from  a 
courtroom  during  a  criminal  trial 
without  thereby  violating  the  de¬ 


fendant’s  right  to  a  public  trii 
nor  are  we  called  upon  at  this 
stage  to  decide  whether  or  not  this 
is  such  a  case;  a  ruling  as  impo: 
tant  as  one  which  excluded  a! 
representatives  of  the  press,  ho»- 
ever,  during  the  prosecution’s  cast 
could  hardly  b«  made  withoc 
creating  an  issue,  not  decide 
now,  concerning  whether  ths 
right  of  the  accused  to  a  pubt 
trial  was  infringed.  In  view  oi 
such  a  potential  issue,  which  nu 
be  raised  upon  appeal  from  thi 
judgment  of  conviction,  it  folk)* 
that  a  concurrent,  collateral  pns 
ceeding,  such  as  this,  to  which  tis 
defendant  is  not  a  party  ae 
which  is  based  upon  fragments* 
the  record,  does  not  present  i 
suitable  occasion  to  decide  wheti- 
er  error  was  committed  at  Gc- 
eral  Sessions  in  excluding  appe- 
lants  from  part  of  the  trial.  W: 
hold  that,  under  t  h  e  circim- 
stances  of  this  case,  appellais 
lacked  the  right  to  institute  tin 
proceeding,  and  further,  evn 
without  regard  to  whether  Ihs 
proceeding  is  maintainable  by 
pellants  and  irrespective  of  tht 
power  of  the  Court  of  Genm! 
Sessions  to  make  the  ruling  in  dfr 
pute,  that  the  Supreme  Court,  a 
the  exercise  of  its  discretk 
should  have  declined  to  alter  tit 
ruling  at  General  Sessions  duri? 
the  course  of  the  criminal  trii 

The  order  appealed  from  shoiii 
be  affirmed  with  costs. 

■ 

C.  E.  Phillips  Moves 
To  Long  Beach  Job 

Rockford,  Ill. — C.  E.  Philfe 
advertising  director  of  the 
ford  Morning  Star  and  Regisir- 
Republic  for  23  years,  has  ac¬ 
cepted  the  appointment  as  busi¬ 
ness  manager  of  the  Long  Beix’ 
(Calif.)  Independent  and  Prttr 
Telegram.  His  resignation  fro® 
the  Rockford  Newspapers  is  fr 
fective  April  3. 

Mr.  Phillips,  a  past  president^ 
the  Newspaper  Advertising  Execs- 
tives  Association,  joined  the  oH 
Rockford  Register-Gazette  as  cls- 
sified  advertising  manager  in  iW 
■ 

Guild  Decertified 

Ottawa — The  Canada  Lab* 
Relations  Board  has  revoked  s 
certification  of  the  Ame^ 
Newspaper  Guild  as  bargaimt 
agent  for  a  unit  of  editorial  wcfr 
ers  in  the  Canadian  Press,  t 
tional  news  agency.  The  deceP 
cation  followed  a  58-22  vote* 
CP  employes  last  week  aga* 
continued  representation  by  * 
guild,  certified  in  April,  1950. 

■ 

Arthur  Davis  Dies 

Arthur  B.  Davis,  inventor  j 
printing  press  rollers,  died 
14  in  Fort  Lauderdale,  Fla.  at”- 
age  of  75.  A  son,  E.  B.  DaviSt® 
vicepresident  of  Ideal  Rolkr 
Manufacturing  Co. 
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'Old  Industry' 

Is  Blamed  for 
Cost  Problems 

Pittsburgh,  Pa.  —  “The  news¬ 
paper  industry  is,  to  a  frightening 
degree,  shackled  with  processes 
that  are  extravagant  with  man¬ 
power  and  archaic  in  their  ap¬ 
proach  to  production  .  .  , 

“Because  the  industry  is  old,  we 
aren’t  receptive  enough  to  fight  for 
a  new  process  when  it  comes 
along,  nor  to  lease  its  advantages, 
or  buy  it  outright  when  it  has  been 
tried  and  proven  it  can  do  the 
job.” 

James  S.  Lyon,  vicepresident 
and  general  manager  of  the  Wash¬ 
ington  (Pa.)  Observer  and  Re¬ 
porter  and  president  of  the  Penn¬ 
sylvania  Newspaper  Publishers’ 
Association,  expressed  that  view 
as  he  keynoted  the  1953  Mid-At¬ 
lantic  Newspaper  Mechanical  Con¬ 
ference  here  March  12-14. 

Co-sponsored  by  PNPA  and  the 
New  Jersey  Press  Association,  the 
Mid-Atlantic  Conference  drew 
more  than  450  newspaper  produc¬ 
tion  men,  manufacturer’s  repre¬ 
sentatives  and  guests  from  the 
eight-state  area.  There  were  43 
speakers  and  panel  participants  in 
a  series  of  clinical  discussions. 

Mr.  Lyon  criticized  newspapers 
for  failing  to  attract  young  minds 
skilled  in  electronics. 

Besides  being  handicapped  by 
old  processes,  he  added,  newspa¬ 
pers  have  unions  that  are  old, 
“Through  the  years,”  he  said, 
“these  crafts  have  developed  a 
negotiating  technique  on  wages, 
hours  and  working  conditions  that 
presents  to  newspaper  management 
the  most  important  adjustment  of 
the  year.  The  results  see  mechani¬ 
cal  wages  ranking  within  the  top 
three  of  America’s  industrial  wage 
pattern.” 

A.  H.  Tolley,  assistant  mechani¬ 
cal  superintendent  of  the  Phila¬ 
delphia  Inquirer,  said  his  firm 
found  it  worthwhile  to  set  up  a 
system  of  unit  costs. 

He  explained  that  units  are 
worked  out  on  the  basis  of  1,000 
agate  lines  in  the  composing  room, 
weekly  press  plate  costs  in  the 
stereotype  department,  square  inch 
production  in  engraving  and  1,000 
eight-page  papers  in  the  press 
room. 

George  Bogue,  general  manager 
of  the  Service  Engraving  Com¬ 
pany,  owned  by  eight  department 
store.s  and  employed  by  others  and 
the  Pittsburgh  Sun-Telegraph,  said 
a  system  of  putting  special  stickers 
on  jobs  requiring  completion  by 
the  night  force  eliminated  over¬ 
time.  Jobs  without  the  sticker 
^ere  left  for  the  next  day’s  crew  to 
finish. 

The  company  saved  about  $3,- 
WO  in  1952  by  using  18-gauge  zinc 
instead  of  standard  16-gauge. 

Do  the  matter  of  trying  to  effect 
^vings  through  column  width 


changes,  Leo  J.  Carle,  production' 
manager  of  the  Erie  Dispatch,  ad¬ 
vised  caution. 

“Explore  every  angle  before  you 
begin  such  changes,”  he  urged. 

He  said  newspapers  saving  on 
web  width  are  “going  through  a 
trial  and  elimination  stage  with 
this  bugaboo  called  high-shrink¬ 
age.” 

During  a  floor  discussion  as  to 
who  would  end  up  paying  for  the 
trim  loss  if  narrower  column 
widths  become  prevalent,  represen¬ 
tative  of  a  newsprint  firm  pointed 
out  that  costs  would  be  bound  to 
rise  if  more  and  more  trim  must 
be  dumped  back. 

Others  present  criticized  the 
newsprint  manufacturers  for  not 
making  a  more  serious  effort  at 
standardization  of  sizes  many  years 
ago. 

Poynter  McEvoy,  assistant  pro¬ 
fessor  of  journalism  at  the  Uni¬ 
versity  of  Indiana,  declared  that 
“no  miracle  method  for  solution 
of  rising  costs  is  in  sight.”  The 
answer  to  future  demands,  he  said, 
will  require  “some  effective  com¬ 
bination  of  men  and  machines.” 

■ 

New  Boston  Contract 
Grants  Increases 

Boston  —  Wage  increases  of 
eight  cents  an  hour  and  fringe 
benefits  amounting  to  50c  ,a  shift 
have  been  given  to  mechanical  de¬ 
partment  employes  of  Boston’s 
major  newspapers  in  contracts 
signed  this  week. 

John  Cort,  executive  secretary 
of  the  Newspaper  Guild,  an¬ 
nounced  that  negotiations  for  edi¬ 
torial  and  business-side  employes 
are  still  going  on. 

The  announced  hourly  rate- 
boost  is  retroactive  to  Jan.  1. 
Fringe  benefits  include  life  insur¬ 
ance;  and  sickness,  accident,  surgi¬ 
cal  and  hospitalization  insurance. 

An  additional  payroll  at  the  Bos¬ 
ton  Post  of  $200,000,  based  on  the 
signed  allied  trade  contracts  and 
the  proposed  increases  for  Guild- 
represented  employes,  was  antici¬ 
pated  this  week  by  General  Man¬ 
ager  McHenry  Browne. 

Sidney  Winslow,  Jr.,  president 
of  the  IJerald  Traveler  Corp.,  told 
the  annual  stockholders’  meeting 
that  the  new  labor  agreements 
would  add  between  $350,000  and 
$400,000  to  the  wage  bill.  By  a 
reduction  in  column-width  the 
papers  anticipate  a  .saving  of  $100.- 
000  on  newsprint  costs. 

■ 

Tulsa  Case  Appealed 

Tulsa,  Okla. — Dismissal  of  his 
$10,000  suit  against  the  Tulsa 
World  for  refusal  to  print  a  letter 
to  the  editor  has  been  appealed  to 
the  state  supreme  court  by  County 
Judge  Baker  Wall.  In  his  original 
petition  Judge  Wall  claimed  the 
World’s  “Voice  of  the  Free  Peo¬ 
ple”  column  constituted  a  con¬ 
tract  to  print  letters  .sent  in  by 
readers. 


{Advertisement) 


From  where  I  sit 
ly  Joe  Marsh 


Wrong  “Train”  of  Thought 

Most  of  us  knew  the  streamliner 
stopped  four  miles  from  town  Thurs¬ 
day — but  we  didn’t  know  why  .  .  . 

Seems  the  train  was  hurrying  along, 
then  came  the  screeching  of  brakes — 
some  fellow  had  pulled  the  Emergency 
Stop  cord. 

When  the  conductor  asked  him  why 
he  did  it,  he  said,  “The  train  was  just 
going  too  fast — I  wanted  to  get  you 
to  slow  down.” 

From  where  I  sit,  that  streamliner 
has  been  going  at  that  speed  for  the 
past  seven  years  with  a  perfect  safety 
record  and  the  passengers  have  always 
been  pleased.  Now — along  comes  a 
fellow  who  wants  the  train  to  go  at 
his  speed.  Some  people  are  like  that. 
Some  still  would  begrudge  another 
personas  right  to  a  temperate  glass  of 
beer  even  though  that  person  wouldn't 
dream  of  flashing  a  ^^Stop"  sign  on 
their  preference  for,  say,  milk,  coffee 
or  tea.  Respecting  the  rights  of  others 
is  the  only  way  we  can  keep  **on  the 
right  track." 
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n^'  •  gated  to  await  and  rely  upon  cases.  No  showing  has  been  made  \^l^cVlinrrton'c; 

Uissentmg  Opinion  ^ome  possible  appeal  by  the  de-  here  which  would  distinguish  the  W  aSniligiUIl  & 

continued  from  page  11  fendant,  but  we  think  that  any  present  case  in  any  moral  way 

_ _  appeal  by  him  would  not  raise  from  the  run  of  prostitution  cases.  *  VAJild  O  XVAi 

we  understand  the  ruling  of  the  and  likely  would  not  determne  if  for  other  reasons  there  appears  Ponton rtTV 

court  to  be  based  on  a  holding  the  rights  of  petitioners.  They  to  be  some  undue  interest  in  the  OlUlC  J 

that  the  citizenry  are  accorded  no  were  thus  entitled  to  enforce  case,  it  would  hardly  justify  an  Seattle  —  Washington’s  Tern- 
rights  under  Section  4  of  the  Judi-  their  rights  by  the  only  means  at  exception  to  the  ordinary  rule,  jorial  Centennial  observance  hai 


■  ■  gated  to  await  and  rely  upon  cases.  No  showing  has  been  made 

niing  k^pinion  some  possible  appeal  by  the  de-  here  which  would  distinguish  the 

continued  from  page  11  fendant,  but  we  think  that  any  present  case  in  any  moral  way 

_ _  appeal  by  him  would  not  raise  from  the  run  of  prostitution  cases. 

we  understand  the  ruling  of  the  and  likely  would  not  determine  if  for  other  reasons  there  appears 
court  to  be  based  on  a  holding  the  rights  of  petitioners.  They  to  be  some  undue  interest  in  the 
that  the  citizenry  are  accorded  no  were  thus  entitled  to  enforce  case,  it  would  hardly  justify  an 


ciary  Law.  In  other  words,  that  their  disposal. 


The  exception  made  rather  flies  brought  forth  what  has  been 


it  is  a  superfluity,  an  unnecessary  This  does  not  mean,  reductio  in  the  face  of  basic  concepts  of  called  the  largest  cooperative  pro- 
and  meaningless  repetition,  though  ad  absurdum,  that  courtrooms  the  impersonality  of  the  law  and  niotion  effort  ever  undertaken  bj 
in  broader  terms,  of  the  accused’s  must  be  scaled  to  accommodate  equal  treatment  of  all  without  ,be  state’s  daily  newspaper  induv 


right  to  a  public 'trial.  As  so  con-  a  multitude,  or  that  individuals  fear  or  favor. 

strued  the  public  policy  of  the  who  would  put  the  courtroom  to  The  order  appealed  from  should 

statute  becomes  nothing  more  improper  use  or  chlidren  in  cer-  have  been  reversed  and  the  ap- 


than  the  personal  privilege  of  the  tain  cases  may  not  be  excluded,  or  plication  granted. 


1  he  order  appealed  trom  should  Selvidge,  executive  seen 

have  been  reversed  and  the  ap-  ,ary  of  the  Allied  Daily  Newspa 


defendant  in  a  criminal  trial. 


that  the  court  must  pause  to  en- 


.As  the  public’s  right  to  attend  tertain  the  application  of  every 
the  sittings  of  its  courts  is  assimi-  idle  spectator.  This  is  not  a  ease 


lated  to  the  accused's  right  to  a  which  the  trial  court  accepted  ■  #  m  ■ 

public  trial,  the  majority  opinion  the  mandate  of  general  openness  Tg 

poses  the  issue  on  this  appeal  eit  the  proceedings  and  made  par-  ___  _ 

thusly::  “We  are  now  asked  to  ticular  exclusions,  but  on  the  con-  JpX 

decide,  at  the  instance  and  in  the  fary  is  a  case  where  it  directed  1  M.  Ill  1  IViy 

interest  of  these  newspaper  pub-  ^  general  exclusion  and  granted  Reports  and  discussions  on  the 

lishers  whether  the  accused  had  a  particular  admissions.  This  flow  of  news  between  countries 


cation  granted.  of  Washington,  said  each  ol 

■  the  18  newspaper  members  of  hi< 

__  -  __  group  is  planning  a  special  ceil 

r  low  OI  News  tenmal  edmon 

5  dlipf  Tomf*  bulk  of  these  papers  it  is  the  fin; 

>  V^lll«?l^  1  VA^IV. 

jpT  special  edition.  Only  four  or  five 

*  xvxy  members  have  ever  en- 

Reports  and  discussions  on  the  gaged  in  this  activity  in  the  past." 


decide,  at  the  instance  and  in  the  rrary  is  a  case  wnere  ii  uirccicu  j;  of  our  members  have  ever  en 

interest  of  these  newspaper  pub-  ^  general  exclusion  and  granted  Reports  and  discussions  on  the  gaged  in  this  activity  in  the  past." 
lishers.  whether  the  accused  had  a  o"'y  particular  admissions.  This  flow  of  news  between  countries  Many  Washington  weeklies  also 

public  trial.”  Similarly  the  bur-  case,  therefore,  presents  for  de-  highlight  the  provisional  agenda  have  announced  plans  to  publish 

den  upon  petitioners  is  stated  to  vision  a  general  principle,  a  de-  announced  for  the  second  general  special  editions  commemorating 

be  to  “establish  that  Jelke  did  not  termination  of  the  law  and  giiid-  assembly  of  the  International  the  100th  anniversary  of  the  « 

have  a  public  trial.”  ance  of  the  courts,  and  warrants  Press  Institute,  May  13-15.  in  tablishment  of  Washington  Ter 

If  wp  ronnirrfit  in  this  ronren  ^  ruling.  London.  ritory  on  March  2,  1853. 

lion  of  the  statme  and  stLrnem  Kxceprions  Are  Specific  E.  J.  B.  Rose,  director  of  IPl,  Chapin  Foster,  managing  direc 

of  the  issue,  we  would  concur  in  issue  on  the  merits  of  this  has  scheduled  an  entire  day  of  tor  of  the  State  Centennial  Com 


case,  therefore,  presents  for  de-  highlight  the  provisional  agenda  have  announced  plans  to  publish 


ance  of  the  courts,  and  warrants  Press  Institute,  May  13-15,  in  tablishment  of  Washington  Ter 


a  ruling. 

Exceptions  Are  Specific 


London. 

E.  J.  B.  Rose,  director  of  IPl. 


ritory  on  March  2,  1853. 
Chapin  Foster,  managing  direc 


The  issue  on  the  merits  of  this  has  scheduled  an  entire  day  of  tor  of  the  State  Centennial  Com 


Th<»  ron^-lnsinn  thit  nptitionprs  bnd  appeal  is  whether  courts  have  a  the  program  for  editors,  foreign  mittee  and  executive  director  o! 

no  stqndinir  to  r rise  the  Question  discretion  in  respect  to  a  general  correspondents  and  news  agency  the  State  Historical  Society  ii 

Rut  in  oiir  view  stection  4  of  the  exclusion  of  the  public,  which  is  executives  to  explore  the  topic;  Tacoma,  has  estimated  that  100 

Iiidiciarv  T  iw  -onferreil  riehts  in  limited  bv  the  limited  discre-  “How  good  is  the  flow  of  the  weeklies  have  made  such  plans, 

the  public  which  are  indei^ndent  tio"  fanted  by  the  statute.  We  news  ancl  what  can  be  done  to  The  Allied  group  undertook  a 
of  anv  right  of  the  accused,  and  Thl  i  Lc  •  ai  f  ii  ti,  joint  advertising  and  editorial  ef 

'  ^  ’  cpp  n/’i  nmnf  in  1  I  nlS  dlSCll^Slon  Will  fnllnw  tn^ 


How  good  is  the  flow  of  the  weeklies  have  made  such  plans, 
ews  and  what  can  be  done  to  The  Allied  group  undertook  a 


of  anv  right  of  the  accused,  and  •  ai  r  ii  o,  joint  advertising  and  editorial  ef 

WP  -irp  not  nrpn.rp.J  to  n««iiimp  Legislature  This  discussion  will  follow  the  fort  in  connection  with  the  cen 

that  thev  are  ^svnonvmous  It  taking  the  pains  to  specify  the  detailed  studies  which  IPl  project  tennial  special  editions, 

may  well  be  that  the  defendant  cases  in  which  the  staffs  have  completed  during  the  Mr.  Selvidge  said  that  although 

Iplke  was  nmtpUpH  in  hk  rinht  to  courts  shall  have  a  discretion  if  past  year  embracing  foreign  news  the  sales  message  was  made  fe 

a  >ubl^";?iar?v  being  ^  r'.ZT  every  paper  it  was  not  a  pad 

the  attendance  of  relatives  and  cither  inherent  or  intended.  Lnited  States,  Western  Europe  age  deal.  The  advertiser  was  fi« 

..„,t  .u.,f  i,:.-  The  statute  is  in  no  sense  am-  and  India.  to  buy  all,  or  any  one  or  an; 

Lester  Markel,  chairman  of  the  combination  of  papers.  Spact 


the  attendance  of  relatives  and  ‘■■•■cic.u  o.  ...icnu 

friends  and  that  his  rights  were  ..^he  statute  is  in  no  s 
not  violated  bv  the  exclusion  of  P/csumably  by 

the  press.  '  ^“"8  exception- 

„  . general  rule  stated,  the 
Public  .Mtendance  tnrp  infpnHp.i  no  oth.^r  ... 


ating  specific  exceptions  to  the  IPf  executive  board  and  Sunday  with  one  or  two  exceptions,  was 
general  rule  stated,  the  Legisla-  editor  of  the  New  York  Times,  offered  at  the  national  rate, 
ture  intended  no  other  exceptions,  told  a  youth  forum  in  New  York  On  the  editorial  side,  even 


The  statutory  right  of  public  If  it  had.  it  could  easily  enough  March  15  that  a  survey  of  the  member  paper  accepted  assign- 

attendance  at  a  trial  is  historically  have  expressed  such  intent  either  flow  of  world  news  indicates  thus  ments  from  Allied's  office  in 

and  now  in  aid  of  a  fair  trial  for  by  more  particularity  or  general-  far  that  “Europe  and  Asia  are  Olympia  on  at  least  two  phases  oi 

an  accused,  but  it  is  more  than  ity.  It  would  have  been  easy  to  uot  getting  an  accurate  picture  of  necessary  historical  subject- 

that.  It  is  an  expression  of  pub-  include,  for  example,  cases  of  us”  and  “the  picture  we  get  of  These  stories  were  then  repro- 

lic  policy  toward  the  judicial  prostitution,  which  would  have  the  rest  of  the  world  is  very  in-  duced  by  the  organization  and  db 

process.  Its  value  in  the  course  of  covered  the  present  case,  or  cases  accurate.”  tributed  to  all  members, 

the  administration  of  justice  is  involving  testimony  as  to  sexual  “I  don’t  care  how  good  the  A  Centennial  Seal  was  devel 

not  limited  to  the  result  reached  crimes.  Voice  of  America  is  or  any  prop-  oned  bv  the  State  Centennii 


duced  by  the  organization  and  db 
tributed  to  all  members. 

A  Centennial  Seal  was  devel 
oped  by  the  State  Centennii 
Committee  for  use  as  an  insignii 


in  any  case.  The  policy  rests  on  We  feel  constrained  to  take  the  Uganda  scheme,  unless  you  get  at  Committee  for  use  as  an  insignia 
the  desired  open  nature  of  judi-  statute  according  to  its  clear  im-  fhe  grass  roots  news.”  Mr.  Mar-  on  editorial  and  advertising  copy 
cial  action.  .Anyone  is  free  to  see  port.  If  the  law  making  body  ^-^1  commented.  “Unless  England  Local  editors  got  other  assist 
what  a  court  does  and  to  follow  wants  to  broaden  or  change  it.  it  gets  an  accurate  picture  of  us,  from  the  committee  and  the  Uni 

the  rationale  of  decision.  One  may  do  so  instantly.  It  is  not  and  we  get  an  accurate  picture  of  versity  of  Washington, 

aspect  of  its  expression  in  New  for  the  courts,  even  prompted  by  England,  to  take  two  examples.  And  in  addition,  a  series 

York  may  be  seen  when  attention  the  best  of  motives,  to  usurp  the  our  relations  are  always  going  to  weekly  Centennial '  features  ws 


And  in  addition,  a  series  ti- 
weekly  Centennial  features  ws 


is  turned  to  Constitution,  Art.  VI.  legislative  function  by  interpre-  *’5  cloudy.  .And  we  are  not  get-  developed,  one  of  which  is  beim 
This  deals  with  judicial  decisions  tation.  ting  that  picture  now.”  carried  regularly  on  the  .Assoc- 

and  with  judicial  opinions.  In  It  is  not  amiss  to  make  the  ob-  ■  ated  Press  state  wire, 

plain  language  it  requires  their  servation  that  cases  involving  tt  __  The  Centennial  observance  it 

public  availability.  It  does  more,  prostitution  are  not  uncommon  to  wpen  necOFuS  underway  on  March 

It  directs  that  they  shall  be  “free  the  courts  and  have  been  with  us  Hartford  —  Connecticut’s  .As-  o^d  will  continue  throuch  No' 


carried  regularly  on  the  .Assoc 
ated  Press  state  wire. 

The  Centennial  observance  it 
self  got  underway  on  March 
and  will  continue  through  No' 


for  publication  by  any  person.”  for  years.  Until  now.  it  has  never  sociated  Press  Managing  Editors  Statehood  Day. 

All  that  we  are  concerned  with  occurred  to  either  the  courts  or  Association  led  a  concentrated  Some  of  the  special  editions  a!- 
in  this  case  is  the  right  of  the  the  Legislature  to  bar  the  public  campaign  March  1 1  for  passage  ready  have  been  published, 
public  generally  to  attend  freely  from  them.  Perhaps  the  public  of  u  State  Legislature  bill  that  a 

the  sittings  of  the  court.  If  Sec-  should  be  barred.  That  is  not  for  would  permit  citizen  inspection  of  qi  i  ii  lur 

tion  4  of  the  Judiciary  Law  con-  us  to  say;  but  a  question  of  im-  public  records.  Newspaper  execu-  ShlttS  tO  A.  IVl. 


public  records.  Newspaper  execu- 


ferred  that  right,  as  it  plainly  portance  does  arise  as  to  whether  fives  urged  that  Connecticut’s 


Shifts  to  A.  M. 

Beginning  March  15,  the  Colo- 


does,  the  right  exists  irrespective  individual  judges  may  exercise  a  public  be  given  the  unrestricted  rado  Springs  (Colo.)  Free 

of  the  conviction  or  acquittal  of  varying  individual  discretion,  right  to  inspect  public  records — a  sv/itched  from  afternoon  to  mor"' 

the  defendant.  Not  only  do  we  some  opening  and  some  closing  privilege  now  generally  enjoyed  by  ing  publication,  seven  days  > 

think  petitioners  were  not  rele-  their  courts  in  the  same  kind  of  newspapers.  week. 
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BOOKS  IN  REVIEW 


Hearst  Played  Hard, 
Built  Well,  Writer  Holds 

By  Prof.  Roscoe  Ellord 

Graduate  School  of  Journalism,  Columbia  University,  N.  Y. 


Corona  License 
Hearing  Denied 
By  High  Court 


THE  L.IFE  AND  GOOD  TUfES  OK 
WILLIAM  RANDOLPH  HEARST 


publisher  worked  hard  and  con¬ 
tinuously,  Mr.  Tebbel  points  out. 


“On  Hearst’s  visits  to  the  news¬ 
paper,  he  occupied  a  sanctum  sin¬ 
gularly  inappropriate  to  his  posi¬ 
tion.  It  was  an  oversized  closet, 
equipped  with  a  battered  roll-top 
desk,  a  pine  table  and  some  chairs. 

It  was  shut  off  from  the  10^00  Francisco -A  newspaper 

square  feet  outside  where,  without  ubiisher  has  no  special  immunity 
benefit  of  par  itions,  reporters.  “payable  in  advance”  city 

editors,  copy  desk  men.  teleg-  business  license  tax  ordinances, 
graphers,  engravers  and  saindry  ^be  law  in  California 

other  workers  labored  together  in  ^^bere  130  cities  have  such  ordi- 
o^' ess  cacophony.  nances).  ,this  state's  highest  court 

A  rewarding  warmth  rose  at  ap-  ,2  in  refusing-unan- 

r^nrint*»  trnm  th»'  .  -  .  -  ^ 


NL'^Ynrk'''N'*®Y  p®''n cfforts.  Mormonlikc,  were  Propriate  tim«  from  the  full-dress  without  comment— -to 

Nf'w  _York,  N_.  Y..  h.  P.  Dutton  &  u.e,«  furnace  of  Hearst  manacemont.  •  '  i.  _  i.. 


Co.,  Inc.  386  pp.  $4.00. 


perforce  divided.  Hearst  had  to  furnace  of  Hearst  management,  p^.yjgw  a  lower  court  ruling  ad- 

- direct  fairly  autonomous  editors  Once  a  reporter  on  out-of-town  jbe  Corona  Daih  Imle- 

WHhN  a  Roman  Catholic  priest  from  a  sort  of  remote  Parnassus,  assignmcrit  telephoned  in  facts  that 
in  William  Randolph  Hearst’s  Yet  his  directives,  like  Napoleon’s  a  crow^ded  re-write  man  on  top  of  py  j^^yjog  tbe  newspaper  a 

journalistic  heydev  eloped  with  the  f'"ecr  on  the  battle  map.  fixed  a  deadline  garbled  ibelously  The  bearing,  the  Supreme  Court  indi¬ 
wife  of  an  underworld  gambler,  themselves  on  key  situations.  managing  editor  telephoned  j,  satisfied  with  an  inter- 

Here  are  two:  the  reporter  to  reassure  him  tha  appellate  court  decision 

“We  must  not  let  onr  papers  run  u®  one  blamed  him.  yet  he  had  jbat  newspaper  licensing  ordi- 

(lown.  They  must  not  ,eo  to  sleep  named  co-defendant  in  the  do  not  abridge  the  First 

like  a  top  before  it  keels  over.  Get  hbel  suit.  Amendment  when  “there  is  no 

young  people  to  whom  it  is  not  all  1  he  reporter,  a  bit  a-jitter.  asked  ^bowine  that  the  amount  levied  is 
a  tireary  routine — a  lot  of  young-  °f  the  country  s  great  criminal  arbitrary  or  harsh  .  .  .  oppressive 
sters  who  do  not  know  that  it  can't  'uwyers  whose  cases  he  had  cov- 


Hearst  capitalized  on  it  promo- 
tionally.  The  story  could  not  be 
ignored  by  Hearst’s  struggling 
newspaper  climb  in  Catholic  Chi¬ 
cago.  Hearst  printed  it — ^and  made 
his  counter  business  move,  playing 
with  men. 


or  confiscatory 


or  that  the 


He  put  a  finger  on  a  .scarcely  /’<’  done,  and  who  will  therefore  to  h'e  his  response.  The  publisher’s  freedom  to  dissemi 

^  _ _ ...  I...  creat  mans  bill  staccered  the  re-  .  _  _ .  i _ 


experienced  reporter  —  a  Roman  surprise  us  by  doing  it."  S*‘«“t  man  s  bill  staggered  the  re 

Catholic  of  good  repute,  and  over-  “T'/ie  only  thing  the  paper  needs  Porter. 

night  made  him  managing  editor,  is  dissatisfaction  with  mediocrity.  managing  editor  a.s- 

He  printed  that  too  in  hfs  paper,  t/ic  definite  determination  not  to  ^ured  the  reporter:  You  pick  ^  ^  ^  . .... 

Catholics  who  might  have  been  satisfied  with  a  commonplace  good  ones.  He  s  t^  expensive  tor  California  Newspaper  Publishers 
angry  applauded  and  bought  new.spaper.  News  is  like  wood  or  this  paper.  Next  time  take  us  into  .Association,  now  may  ask  the  Su- 
,,  .  ^  _ _  rr_ . -I.  _  _  _-ii  •.  vniir  cfinhitence  in  hirinv  .t  nri-  ^  ....  ..  •.  .  o. 


nate  news  and  comment  has  been 
actually  curtailed.” 

The  Independent,  which  invited 
the  te.st  case  with  backing  of  the 


Hearst's  paper 

Hearst  was  gifted  and  forth¬ 
right.  It  was  particularly  to  his  out  of  it.” 
credit.  In  the  always  steep  and 
stony  climb  to  accomplishment. 

the  wealthy  man’s  child.  I  have  need  of  guarding  public  morals  to 


cotton.  How  much  you  can  .sell  it  your  confidence  in  hiring  a  pri 
for  is  what  you  can  manufacture  lawyer.  But— we  11  pay  the 


bill,  and  we’ll  back  you  up  and 
take  over  your  attorney  to  collab- 

,,,  .  u  .  r  1.  .1  orate  with  our  legal  firm.” 

When  in  1907  Hearst  fe  t  the  -ru  .  •  i  r  u  .  .u„4  .v 

That  IS  a  side  of  Hearst  that  is 


always  thought  watching  20  years  offset  the  mud  thrown  at  him  by  [j-'jbuted'^^^him  often  at 

Mr.  Tebbel’s  “Hearst”  is  a  vivid 


of  college  students,  deserves  more  enemies  in  both  major  political 
credit,  in  this  land  of  opportunity,  parties,  he  exposed  a  competitor’s  i? 

when  he  mounts  to  heights,  than  Personals  column.  Here  are  some:  '  f  m  t'  hi  f  ith 

the  poor  boy  who  has  known  from  “Young  lady,  good  figure,  wants  "  unshakeable  faith 

childhood  that  he  will  have  to  to  pose  for  artist:  positively  no 
make  his  own  way.  trifiers.” 

“The  Life  and  Good  Times”  is  “A  Catholic  maiden  (28)  worth 

nearly  $.^.000,  musical,  refined, 
good  appearance,  would  wed. — 

Rosalie.” 


a  clever  title,  and  Mr.  Tebbel 
writes  cleverly  and  entertainingly 
in  this  anecdotal  newe.st  biography 
of  Mr.  Hearst.  True.  Hearst  had 
his  good  times.  \  torch  parade 
for  a  political  candidate  which  the 
young  WRH  had  organized  as  edi¬ 
tor  of  the  Harvard  Lampoon,  ac¬ 
cidentally  set  fire  to  a  building. 
toy  cannon  blast  that  Hearst  in  his 
boyhood  arranged  indoors  in  a 
sumptuous  Paris  boarding-house 
blew  a  hole  in  the  ceiling.  And 
his  painted  portraits  of  famous 
Harvard  scholars  inside  pot  de 
cbainbres.  sent  as  gifts  to  the  colleagues  criticized  them. 


in  .America. 

Today's  Atomic  Jargon 
In  Newest  List  of  Slang 


When  Hearst  came  into  Chi¬ 
cago.  Mr.  Tebbel  writes,  there 
were  eight  other  newspapers. 
When  the  highly 


THE  ASrERTC.AN  THESAT'Rrs  OF 
SLANG.  Uy  L.-,I.t  V.  U.  rrcy  and 
Mt'lvin  Vnn  dt'n  Hurk.  Now  York: 
Thoma'5  Y.  (’onipany.  1174 

pl». 


preme  Court  of  the  United  States 
to  review’  the  case. 

The  Corona  ordinance  provides 
that  any  business — specifically  in¬ 
cluding  newspaper  publishing — 
must  apply  to  the  chief  of  police 
for  a  “license”  and  pay  a  flat 
$8  quarterly  “fee”  in  advance  in 
order  to  engage  in  business  in  the 
city.  Fine  and  jail  term  penal¬ 
ties  are  provided.  The  Independ¬ 
ent  had  paid  the  fee  up  to  1951. 

♦  ♦  * 

B.  A.  Vettese,  publisher  of  the 
Ab.secon  (N.  J.)  Weekly  News. 
said  thLs  week  he  would  go  to 
jail  before  paying  a  $50  mercan¬ 
tile  tax  imposed  by  a  1946  ordi¬ 
nance.  He  has  been  summoned 
to  court  March  23. 


scholars,  possessed  some  ingenuity 
and  a  certain  type  of  merriment. 

But  when  William  Randolph 
Hearst,  the  Harvard  undergradu¬ 
ate,  wanted  his  father  to  put  him 
in  charge  of  the  San  Francisco 
Exainiii 


Newspapers  this  week,  report- 
competitive  ing  atomic  tests  in  Utah,  ob- 
smoke  cleared  away  a  few  years  served  that  “fall-out  monitoring” 
later,  some  were  dying,  others  Qf  the  descending  radioactive  par- 
were  dead,  and  only  the  imper-  ticles  would  be  directed  from  Hill 

turbable  Tribune  and  the  Daily  f  ield  near  Ogden.  Strangely  per-  sued  by  the  Tennessee  court  on 
.VVw.s  emerged  unscathed.  haps,  new  terms  of  atomic  energy,  petition  of  Arkansas  Dailies,  Inc. 

Mr.  Hearst  judged  his  staff  ^^^t  yet  fixed  in  our  language,  are  were  pointed  out  this  week  by 
members,  often  by^  the  way  their  jefined  in  this  1953  revision  of  Charles  Dan,  president  of  News- 

“The  American  Thesaurus  of  papers  South,  Inc.  (E&P,  March 


Dan  Soys  Injunction 
Against  Him  Is  Limited 

Limitations  in  the  injunction  is- 


Moses  Koenigsberg.  who  took  fy  Berrev  and  Van  den  7,  page  15). 

over  the  general  managership  of  '  '  In  the  original  suit,  Mr.  Dan 

International  News  Service  in  1919  Out-right  slang,  of  course,  forms  said,  his  former  employer,  .Arkan- 

once  explained:  “The  quickest  fnlk  of  this  useful  reference  sas  Dailies,  sought  to  enjoin  him 
way  to  get  ahead  with  WR.’  he  |,ook.  -And  the  volume  is  up-to-  from  soliciting  and  accepting  the 
,  r  h*.  mn’i^A  fr.  L’  f- Other  representation  of  new.spapers  which 

a  newxnin.>r  P  ^  fcllows  knock  you  to  him.  Hell  “Barefooted”  is  listed  as  a  slang  he  had  obtained  for  Arkansas 

venal  in  nT  •'’“J  some-  ^ynonvm  for  “in  a  .state  of  nature.  Dailies  in  a  period  of  nine  years. 

prospectus  wafSo  playboy’s  super- 
ficiality.  It  stands  today  as  a  ma¬ 
ture.  discerning  document  in  the 
design  for  newspaper  living. 


_  Mr.  Hearst’s  newspapers  mul 
tiplied  with  pullulating  rapidity. 


kill  off.’' 

The  quickest  way  to  .lose  ground 
with  Mr.  Hear.st.  Mr.  Tebbel  ob¬ 
serves.  was  to  refuse  an  assign¬ 
ment.  whether  you  liked  it  or  not. 


Mr.  Tebbel  has  a  readable 


And  several  magazines  were  car-  style,  graphic  and  quick-moving, 
ried  into  the  nursery.  The  young  He  writes: 

editor  5  P'JBLISHER  for  March  21,  1953 


are  organized  and  indexed  by  ideas  enjoin  Newspapers  South,  Inc. 
and  related  words,  like  the  time-  Under  the  decree,  Mr.  Dan 
tested  feature  of  Roget’s  “The-  noted,  only  he  personally  is  en- 
saurus.”  They  also  are  conve-  joined  from  .soliciting  the  specific 
niently  classified  by  a  pinpoint  group  of  newspapers.  The  injunc- 
finding  sy.stem.  tion  does  not.  in  his  opinion,  pre- 

“Stay  in  the  buggy,”  these  an-  vent  him  from  accepting  represen- 
thors  explain,  means  to  keep  calm,  tation;  nor  does  it  affect  the  firm 
to  keep  one’s  shirt  on.  which  he  now  heads  in  Memphis. 

79 


i 


j  -  the  same  job  next  time,  she  cau-  Benjamin  T.  Butterworth, 

iQiG  Cciras  tioned.  83,  former  retail  advertising  man- 

continued  from  page  10  What  was  described  as  an  “I-  ager  for  the  New  York  Times, 
test”  for  advertising  was  explained  March  16. 
by  Charles  L.  Whittier,  vicepresi-  •  *  * 

dent  (retired)  of  Young  &  Rubi-  Wickes  Wamboldt,  76,  former 
cam,  Inc.  The  test  consists  of  six  syndicated  humor  columnist  for 
classifications:  1)  idea;  2)  im-  Southern  Newspapers,  March  8. 

mediate  impact;  3)  illustrations;  •  *  * 

4)  incessant  interest;  5)  informa-  Albert  W.  Reddy,  70,  for  26 
tion,  and  6)  impulsion.  years  on  the  art  staff  of  the  New 

York  Times  and  previously  with 
other  New  York  newspapers, 
March  11. 


announcements 

Newspaper  Apprabers 

A,PPRAISALS  anywhere:  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re 
placement.  Purchases,  Rennanemj, 

Mortgage  Loans,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  Yprk  7.  N.  Y 

“Newspaper  Plant  Specialists 

STANDARD  APPRAISAL  00. 
Boston  6  Ohurch  Street  Atlanta 
Philadelphia  „  ^  S^'^***. 

Pittsburgh  New  York,  N.Y.  St.  Lonii 

NEWSPAPER  VALUATIOfNS 
Tax  and  all  other  purposes, 

A.  S.  VAN  BENTHUYSEN 
44.0  Ocean  Ave.  Brooklyn,  N.  T. 

Publicatioiis  for  Sale 


publications  whose  principal  pur¬ 
pose  is  to  secure  revenue  for  sup¬ 
port  of  charitable  and  trade  organ¬ 
izations,  societies,  etc.  was  de¬ 
scribed  as  “highly  uneconomical 
for  advertising  purposes  and  an 
inefficient  way  of  making  contri¬ 
butions.” 

George  Oliva,  director  of  ad¬ 
vertising,  National  Biscuit  Co.  and 
chairman  of  the  ANA  magazine 
steering  committee,  announced 
that  the  ANA  board  of  directors 
has  formally  endorsed  this  state¬ 
ment.  He  explained  that  ANA 
does  not  take  the  position  of  op¬ 
posing  solicitations  as  such,  but 
feels  such  contributions  should  not 
come  from  advertising  dollars. 

Publication  this  Summer  by 
.AN.\  of  a  new  analysis  of  mag¬ 
azine  rate  and  circulation  trends  William  Edward  Keeling,  63, 
covering  all  consumer  and  farm  editor  and  publisher  of  the  Grape- 
publications  with  a  minimum  of  (Tex.)  Sun  for  40  years 

200.000  net  paid  circulation  in 
1951  and  1952  advertising  reve¬ 
nue  of  at  least  $1 -million  was  an¬ 
nounced.  ' 

Plans  for  publication  under  the 
auspices  of  the  ANA  of  a  book 
on  the  characteristics,  applications 
and  function  of  point-of-sale  ad¬ 
vertising  were  revealed. 

Donald  B.  Seem,  advertising 
manager.  Electric  Auto-Lite  Co., 
was  elected  chairman  of  the  Dis¬ 
tribution  Council  of  National  Ad¬ 
vertisers.  The  council  is  a  co¬ 
operative  organization  to  develop 
Operator  25  service,  composed  of 
leading  national  advertisers  in  co¬ 
operation  with  Western  Union,  to 
localize  national  advertising.  The 
council,  which  is  sponsored  by 
ANA,  was  formed  in  1948. 

TV  Session 

During  a  session  on  television, 
most  of  which  was  closed  to  the 
press,  a  strong  statement  by  ANA 
recommending  that  radio-TV  sta¬ 
tions  accept  commercials  in  be¬ 
half  of  related  products  of  sepa¬ 
rate  manufacturers  under  joint 
sponsorship  was  released  by  Erwin 
W.  Ebel,  director  of  advertising. 

General  Foods  Corp. 

Mr.  Ebel  pointed  out  that  cer¬ 
tain  stations  refuse  joint  advertis¬ 
ing.  for  example,  of  a  pie  crust 
mix  and  pie  filling  ingredient. 

“This  type  of  advertising.”  he 
said,  “is  an  important  current 
trend  of  merchandising  and  re¬ 
fusals  on  the  part  of  some  stations 
are  against  the  best  interests  of 
consumers,  dealers  and  station 
owners,  as  well  as  sponsors.  We 
have  every  reason  to  hope  that 
stations  will  see  the  reason  and 
equity  in  this  statement  and  re¬ 
spond  favorably  to  its  recommen¬ 
dations.” 

Mrs.  Lucille  Goold,  vicepresi¬ 
dent  of  Hewitt,  Ogilvy,  Benson  & 

Mather,  Inc.,  dubbed  coupon 
deals,  one-cent  offers,  cash  prizes, 
premiums,  etc.,  as  bribery — not 
selling.  And  the  trouble  with 
bribery — like  opiates — is  that  it 
always  takes  a  little  more  to  do 


Mrs.  Mertie  Scott  Harrison, 
64,  one  of  Virginia’s  pioneer  news¬ 
paper  women,  March  12.  She  had 
been  associated  with  the  weekly 
Bedford  Democrat  and  a  corre¬ 
spondent  for  Richmond,  Roanoke 
Edward  S.  Bassett,  83,  one-  and  Lynchburg  newspapers, 
time  treasurer  of  the  old  Cleve-  ♦  ♦  * 

land  (Ohio)  Leader,  March  9.  William  C.  Hartough,  53,  De¬ 
troit  (Mich.)  Free  Press  copy  edi¬ 
tor  and  veteran  of  more  than  30 
years  in  the  newspaper  business, 
March  13. 


Col.  Percy  G.  McDonnell, 
77,  former  foreign  correspondent 
for  the  old  New  York  Sun  and 
Reuters,  March  15. 


NOW  READY.  New  36  page  Ostalogae 
of  Daily  and  Weekly  Newspapers  araU- 
able.  MAY  BROS.,  Newspaper  Bro 


kers,  Binghamton.  New  York. 


SOUTHERN  CALIFORNIA  suburbia 
weekly.  Modern  plant,  rapidly  grow¬ 
ing  area,  present  gross  over  $20,000 
per  month.  Price  $125,000.  30% 

down.  J.  A.  Snyder,  Newspaper  Bro- 
- "  ‘  Venice.  Oalif. 


ker,  3570  Frances  Ave. 


MIDWESTERN  WEEKLY  CHAD). 
Choice  location.  Netted  $15,000. 
Down  payment  is  $20,000.  All  papen 
printed  in  one  plant.  Larry  Tow* 
Agency,  1807  S.  Shore.  Holland.  Mick. 


Ferdinand  P.  Neumann,  44, 
former  weekly  newspaper  publush- 
er  in  South  Milwaukee.  West  Allis 
and  Cudahy,  Wis.,  March  13. 


DAILY  IN  NORTH  CENTRAL  STATE 
Grossing  only  $150,000  in  town  ol 
15.000  population,  exclusive.  Pric* 
$125,000  includes  $20,000  building. 
Pull  details  on  proof  ability  to  finance 
$60,000  to  $90,000  down  payment. 
Bailey-Krehbiel  Newspaper  Service. 
P.O.  Box  88.  Norton.  Kansas. _ 


Aaron  Baron,  67,  music  critic 
for  the  New  York  Jewish  Day, 
March  17. 


Charles  F.  Beushausen,  76,  Rodney  E.  Derby,  75,  for  near¬ 
former  publisher  of  the  Sherman  ly  40  years  an  employe  of  the 
County  Times  at  Loup  City,  Neb.,  Milwaukee  (Wis.)  Journal  before 
March  8.  his  retirement  in  1951,  March  10. 

*  *  *  He  had  been  dispatch  clerk,  office 

Harry  Barnett,  65,  a  circula-  manager,  advertising  salesman, 
tion  executive  for  the  Hearst  classified  credit  manager  and  ad- 
Newspapers,  March  II.  justment  manager. 


UNUSUAL  OPPORTUNITY 


UPSTATE  New  York  Italian 
Weekly.  Established  1906. 
Single  ownership  but  now 
run  -  down  because  of  ill 
health.  Reasonably  priced  at 
less  than  replacement  cost  of 
plant  equipment.  All  replies 
confidential.  Box  1100.  Edi¬ 
tor  &  Publisher. 


CALIIXIUNIA:  In  Greater  lyos  Angele* 
area.  Volume  over  $  3  0  0,0  0  0.  bo 
plant.  Good  town.  Priced  to  sell. 
Jack  L.  Stoll  &  .Associates,  49.'>6  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California 

CALIFORNIA  DAILY  —  Exclusive. 
$250,000,  fourth  down.  One  of  those 
fast  growing  cities.  Also  $6.5,000 
gross  weekly.  Clear  field.  Price  $75.- 
000.  Norman  H.  Parks,  La  Verne, 


RATES— consecutive  insertionB— 

3  line  minimum. 

ITIOMS  WANTED  ALL  OTHEB  CLASSmCATlONfl 

»■  Line  Bate  Insertloeis  Line  Bate 

$66  1  $1.00 


California, 


$  and  over  .40  4  and  over  .$6 

Situations  Wanted  Ads  payable  Inquire  for  26  and  63  time  rates, 

m  advance.  Add  16c  for  box  eer-  Charge  Orders  Accepted, 

vice. 

Add  IRe  for  Box  Servlee 

ADVEBTISINO  AOENCIES  charged  at  our  National  Claaslfled  rate 
leas  commission.  Inquire  for  ratee.) 

.*9  ““If*  Pw  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holdere’  Identities  held  In 
atrictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last  Mall). 
EDITOR  4  PITBLISHER  reservee  the  right  to  edit  all  copy 


INDI.AN.A  Publishing  Plant  —  Top 
Weekly.  Nationally  known  communitj. 
Modern  55x86  building,  all  one  floor, 
hriek-glass  brick,  automatic  heat,  sir- 
conditioned,  3  linos,  4  presses,  other 
machinery,  adequate  inventory.  Pro¬ 
duction  includes  3  weeklies,  3  mags- 
sines,  yearbooks,  etc.  Excellent  stsa, 
building  valued  $40,000,  gross 
$70,000,  room  for  expansion.  $81,250; 
$60,000  down.  Box  1227,  Editor  » 

Pulilisher. _ 

L  .A  R  G  E  Circulation  How-To-Do-It 
Magaxine.  Excellent  opportunity  i» 
rapidly  expanding  market  with  » 
novel,  creative  publication  having  wide 
appeal.  Principals  only.  Box  1228. 
Editor  4  Publisher. _ 


Editor  &  Publisher  Classified  Dept. 
Times  Tower,  New  York  36*  N.  Y.  BRyont  9-3052 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

PURCHASES,  loans,  sales,  handled 
discreetly.  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 

CALIFORNIA  PUBLICATIONS 
Dailies,  Weeklies,  periodicals  on  reas¬ 
onable  terms,  quick  deliveries. 

J.  R.  GABBERT 

3937  Orange _ Riverside,  Oalif. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Propertiea 
W.  H.  Gfover  Co.,  Ventnra,  California 
MAY  BROTHERS,  Binghamton,  N.  T. 
Established  1<914.  Newspapers  bought 
Md_8old_withont_£ublicity^______ 

_ Newspaper  Appraisers 


ANNOUNCEMENTS 


Special  OHIO  Weeklies 

$  26,000  Present  owner  for  27  y*"*/* 
$  40.000  Good  equipment.  Inclndf* 
building. 

$  9.5.000  Rich  country  and  industry- 
Includes  building.  .  , 

$130,000  College  town.  Includes  build" 
ing. 

Terms  may  be  arranged 
W.  C.  SMITH 

Licensed  Real  Estate  Broker 
LEN  FEIGHNER  AGENCY 
Box  192  Phone  26-231 
Mt.  Pleasant,  Michigan 


Newspaper  Brokers 


Daily  and  Weekly  Properties 
RAY  E.  MOHLBJI  &  ASSOCIATES 
312  Boeton  Bldg.,  Denver  Oolorado 
333  N.  Michigan  Ave.,  Chicago,  Illinois 


FOR  better  newspaper  proiperties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Broker* 

P.  O.  Box  527,  San  Fernando,  Calif. 


★■^PERSONAL  SERVICE  backed  with 
30  years’  experience  in  the  West. 
Arthur  W.  Stypes,  625  Market  Street, 
San  Francisco  5,  California. 


MUST  SELL  to  settle  estate.  OM" 
established,  county-seat 
Border  State,  larpe  trading  ares, 
equipped,  including  Duplex  flat  hw 
press.  Priced  at  $60,000. 

Bank  references  required.  Box  12**' 
Editor  4  Publisher. 

EDITOR  &  PUBLISHER  for  March  21,  1953 


FOR  31  YEARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86,  N.  T. 


'1 


ANNOUNCEMENTS 


Publications  for  Sale 


irirk  CAXiIFORXIA  imall  daily.  Ex¬ 
clusive  Ooanty  Seat;  atrricultaral 
economy;  Priced  at  $100,000:  30% 
cash;  includes  building,  receivables 
and  inventory. 

A.  W.  STYPES,  625  Market  Street. 

San  Francisco,  Oalifornia 


WEEKLY  in  Northeast  by  experienced 
couple  with  necessary  funds.  Replies 
confidential.  Box  1100.  Editor  &  Pub- 

lisher.  _ 

.SM.ILL  DAILY,  weekly  or  community 


by  youni;  man  World  War  II  veteran 
with  Public  Relations  background. 
Shoppers  or  other  speeial  periodicals 
not  excluded.  Prefer  East  Coa.st  loca¬ 
tion.  Replies  held  in  strict  confidence. 
State  full  details  including  investment. 
Box  AJ,  147 — 1th  Avenue,  New  Yerk, 
New  York. 


SffXJESSFUL  EX-iPl'BLISHER  end¬ 
ing  Korean  re-call  wishes  to  manage  or 
prepare  to  manage  small  daily  with 
part  interest.  Confidential.  Box  1253, 
Editor  &  Publisher. 


BmIbcub  Opportunities 


EDUCATIONAL  MONTHLY  EX- 
P.INDIXG,  needs  managing  editor  for 
production,  layout,  advertising — good 
contact  man.  Must  invest  a  few  thou¬ 
sand  dollars  to  become  part  owner. 
Earnings  according  to  ability  and  ener¬ 
gy.  .\ge  30-40.  State  financial  worth, 
and  school  background,  experience,  in 
first  letter.  Box  1202,  Editor  &  Pub¬ 
lisher. 


PLORID.A  East  Coast  weekly  s.reks 
advertising  sales  manager  as  partner 
in  expanding  small  paid  elrenlauoB  ptr 
per  into  14.000  free  distribution  (full 
coverage).  Rare  opportunity  to  right 
man.  Write  A.  L.  Carson,  415  N.E. 
31  St.,  Miami,  Florida. 


NEWSPAPER  SERVICES 


ARTWORK  by  Air  Mail  anywhere. 
Sigi,  $4.25.  Mastheads,  $8.50.  Write 
for  deteils.  Art  Feather,  Box  137, 
Northridge,  California. 


FORMER  Daily  newspaper  editor,  now 
investment  manager,  wants  to  lease 
weekly  newspaper  in  southern  town 
with  option  to  buy.  Box  1234,  Editor 
i  Publisher. 


Back  Issues — Clippnigs 


EXTENSIVE  LIBRARY  of  Clippings 
dating  bark  40  years  all  in  diistproof 
files.  E.stute  of  Hal  H.  Smith.  X.  Y. 
Times.  Inquiries  invited.  William  W. 
Tate.  4710  41st  St.  X.W.,  Washing¬ 
ton  16,  D.  C. 


Comic  Gags  Wanted 


OAG.S  for  unusual  new  comic  strip. 
Write  Jack  Levin,  5742  N.  Park  .tve- 
nue,  Philadelphia  41,  Pennsylvania. 


FA(  TUAL  AM. MO  ON  YOUR 
•MARKET  I 

WE  prejiare  Standard  AN  PA  Market 
folder  for  you.  Economical.  Study  cov¬ 
ers  city,  county,  RTZ.  Six  years’  exjie- 
rience.  Chart  .Vreas  4,  5,  6,  7,  8.  9,  11. 
-Xo  ohligatioii.s.  MARKET  DATA  AS- 
SOCMTES,  16  Fifth  Ave.,  N.  W..  Ro- 
ehestei,  Minnesota. 


WILL  SELL  Three  Popular  .Advertis¬ 
ing  Feature  Pages  each  week.  They 
run  annually.  Consider  daily  only.  Per¬ 
centage  basis  only.  Box  1250,  Editor  & 
Publisher. 


h.ave  you  waited 

TOO  LONG  ON  THIS 
WA.VT  AD  STI.MULATOR! 

S.AYs  Karra  McDowell,  C.AM  of  the 
•■^vington  Hera1d-I./eader,  “You  folks 
9‘  fbe  Howard  Parish  Classified  Serv¬ 
ice  are  certainly  on  the  job.  Thanks 
■  or  the  quick  response  to  my  letter  for 
6mall  I.rfian  copy;  it's  jnst  what  we 
Wanted. 

“Maybe  I  waited  too  long  to  take 
your  Serviee.  Didn't  realiae  how  much 
*?''  available  for  so  little  money.” 

EVERA'  monthly  issue  of  the  How- 
>rd  Parish  Serviee  is  packed  with  lin- 
•ge-stimulation.  Stop  losing  more  of 
•his  potential  revenue  NOW  by  air- 
mailing  your  subscription  order  today  I 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  X.w.  79th  St.  Miami  47,  Fla. 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repsira, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


LOYAL  S.  DIXON  CO. 

NEWSPAPEIR  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
- Service  Nationwide  — 

k  Trucking  Service  ★ 

White  Freightliner  with  35'  semi-van 
White  Muatang  with  32'  semi-flat  bed 
—  Insurance  Coverage  Complete  — • 

11164  Saticoy  St.,  Sun  Valley,  Calif. 
POplar  5-0610 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO,  INC. 

3626—31  St.,  Long  Island  City  1,  N.Y. 
STilwell  6-0098  009« 

Maintenance,  Service,  Repairs,  Erection 

SAM  S.  PUNTOLILLO 

311  Lincoln  Avenue,  Lyndhurst,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  Fiat-bed  Webs 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  Street,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 

NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Ridgewood,  New 
Jersey.  RI  6-4252. 

MACHINERY  and  SUPPLIES  | 
_ Composing  Room _ 

NEED  Newspaper  Turtles!  Why  pay 
more  than  our  low  prices  of  $68.50 
to  $7!). 30  each!  Top  iiuality.  imme¬ 
diate  delivery.  Sold  the  world  over. 
Write  for  literature.  L.  Sc  B.  Sales 
Company,  B.  O.  Box  560,  Elkin,  N.  C. 

USE  OUR  METAL  SIDES  AND 

Build  Your  Own 
Galley  and  Type  Cabinets 

Send  for  Descriptive  Circular 
L.  Beecher.  1150  Diversey,  Chicago  14 

LINOTYPES  and  Interty^es,  Models 
5,  8,  14.  26.  Intertypes  B — C — OSM, 
thoroughly  rebuilt,  also  many  good 
nsed  machines  available  attractively  , 
priced.  Eight  page  Goss  Comet.  North-  | 
ern  Machine  Works,  323  North  Fourth 
St..  Philadelphia  6,  Pennsylvania. 

BRAND  NEW  INTERTYPE  I 

HI-SPEED  Model  C-2,  teletypeeetter 
equipped.  Still  in  original  crate  at  a 
discount.  Box  1030,  Editor  Sc  Pub- 
lishf  r. _ 

FOR  S.ALE:  Two  Reperforators  and 
Tran.smitters  complete.  Used  only  Two 
weeks.  Immediate  delivery.  Sell  at 
real  sacrifice.  Contact  T.  W.  Foster, 
News-Herald,  Franklin.  Pennsylvania. 

LINOTYPE,  Model  8,  three  magasines. 
three  fonts  mats,  four  molds.  Operat¬ 
ing  daily.  The  Virginian,  Covington, 

Virginia. _ 

LINOTYPE  Model  35  No.  56834  Mixer 
72/90,  5  mags.  Mats  8  pt.  Corona  and 
Bd.,  18  and  24  pt.  Bod.  Bd.  and  It., 
30  pt.  Bod.  Bd.,  30  pt.  Bod.  Rd.  It.  6 
molds,  220  AXI.  pot.  motor,  Thermo- 
Blow,  Anto.  ejector  and  feeder.  Ma¬ 
chine  used  2  years.  Like  new — ^Save 
33)4%.  R.  Golk,  731  Plymonth  Ct. 

Chicago.  Illinois. _ 

MODEL  A  IXTERTY’PE  with  one  mag- 
asine.  Also  10''xl5'’  Chandler  A  Price 
Press.  Call  after  10:15  A.M.  ORegon 
5-3566  (New  York  City) 


MACHINERY  and  SUPPUES 


_ Newsprint _ 


NEWSPRINT— FOR  SALE 
AC<X)UNT  changing  roll  sizes  we  offer 
at  reduced  price  of  $100  per  ton 
F.O.B.,  Peoria,  Illinois,  approximately 
56  tons  of  standard  Canadian  news¬ 
print;  66 ‘/j  inch  wide.  36  inch  diam¬ 
eter.  PEORIA  NEWSPAPERS.  INC.. 
Peoria,  Illinois. 


Press  Room 


HOE  4  UNIT  PRESS 

2244  VERTICAL  Type  Units.  Folder 
center.  Reels,  Tension  and  Pasters. 
AO  Drive.  Steel  Cylinder — Roller 
Bearings  and  in  practically  new  con¬ 
dition.  Located  Philadelphia  Record — 
Immediately  available. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


MODERN  HOE  NEWSPAPER  PRESS 
12  Super  Speed  unit.  Capable  produc¬ 
ing  96  pages.  With  4  folders,  modern 
high  speed  stereotype  equipment. 
23-9/16*  cut-off.  Can  also  sell  as  72 
or  48  page  press.  Dismantled  and 
ready  for  immediate  shipment.  Inspec¬ 
tion  invited.  Broker,  Box  1075.  Editor 
Sc  Publisher, 


32  PAGE  GOSS  PRESS 

2  HIGHSPKKU  Floor  Units 

Knd  Roll  Feed,  Rubber  Rollers 
.Steel  Cylinders,  Roller  Bearings 

HKAVY  Duty  Double  Folder 

AC  FULL  Aiitoinatir  Motor  Drive 

JOHN  GRIFFITHS  CO.,  INC. 

11  W.  42nd  St.  New  York  36,  X.  Y. 

Used  Presses 

k  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  nsually  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sizes. 

k  GOS.S  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO 

1535  S.  Paulina  St.  Chicago,  Illinois 


20  PAGE 

DUPLEX  TUBULAR  | 

AC  2  motor  Drivo— Coniplet**  St*^reo. 
Available  Juno. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y.  I 


48-PAGE  HOE  FOR  SALE 

(M)NSISTS  of  3  units,  arch  type,  with 
double  high-speed  Folder,  and  A.O. 
Motor  Equipment. 

23-9/16*  Sheet  Out 

Immediately  available 
Very  attractive  Price 


THOMAS  W.  HALL  COMPANY.  INC. 
Stamford,  Connecticut 


SCOTT  Rotary  Newspaper  Press.  16- 
pages,  single  width  with  all  stereo¬ 
type  pieces.  Good  mechanical  condi¬ 
tion.  Available  immediateiv. 

E.  O.  RYAN  AND  COMPANY 
725  S.  Dearborn  St.  Chicago  5,  Ill. 

54  PAGE  POLDER  attachment,  re¬ 
moved  from  Hoe  Press.  Avsilable 
Immediately. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 
Phone:  BRysnt  9-1132 


MACHINERY  and  SUPPLIES 


Press  Room 


Used  Presses 

of  every  size  and  description 

13  PAGE  Oose  Monitor  with  Stereo 
24  PAGE  Webendorfer  Rotogravure 
32  PAGE  Goss  Straightline — 23-9/16* 

4  UNIT  Scott  2244  Multi-Unit 
6  UNIT  Hoe  Vertical  Type-^IV 
4  UNIT  Hoe  Balcony  Troe — 2244' 

4  UNIT  Duplex  Metropolitau — 9244' 
32  PAGE  Hoe  quad  21 H* 

8  PAGE  Duplex  flat  bed  A.B. 

STEREO'iWPE  equipment  for  all  of 
the  above  Presses. 

A  PRESS  for  every  size  or  budget. 
Write  or  wire  your  requirements  for 
complete  specifleations. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 
Phone  BRyant  9-1132 


HOE  SINGLE-WIDTH  PRESS 
24-PAGE,  3  deck,  prints  four  colors. 
AC  Drire.  all  stereotype  equipment. 
Has  Quarter  Folder.  George  C.  Ox¬ 
ford,  Box  903,  Boise,  Idaho. 


HOE 

2  UNIT  PRESS  2I'/2’’ 

16/32  page-end  feed  AO. 
Com)>1ete  stereo.  Available  July. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 
BRyant  9-1132 


MODEL  E  DUPLEX  PRESS 

Late  Model.  AC  motor  equipment  com¬ 
plete  and  installed.  For  details  write 
or  call: 

SAM  S.  PUNTOLILLO 

:»1I  Lincoln  .\ve.,  Lyndhurst,  N.  J. 
Rutherford  2-3744 

_ Stereotype 

DUPLEX  TUBULAR  8-column  casting 
box.  Priced  low.  Daily  Tribune,  Fort 
Scott,  Kansas. 

FOB  SALE:  Hoe  Curved  Casting  Box 
and  Kiiiisliing  Machine,  complete  out¬ 
fit.  for  22%"  cut-off.  Thomas  W.  Hall 
Coiiii)aiiy,  Inc.,  Stamford,  Connecticut. 

_ Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPOSI.no  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

FL.\T  Plate  Shaver,  must  be  in  good 
condition.  Write  to  W.  B.  I,ealie. 
Evening  Review,  Niagara  Falls,  On¬ 
tario.  Canad.a. 

HEAVY  DUTY  full  page  Mat  Roller, 
any  make.  Also  curved  easting  box, 
double  cooled,  for  22  %"  plates. 
Broker,  Box  1001,  Editor  St  Publisher. 
HOE  .Mat-Roller.  Also  Pony  Auto 
Plate.  Mnst  be  in  first  class  condition. 
Write  fully.  Eureka  Newspapers,  Inc., 
Eureka.  California. 

NEEDED  AT  ONOE— good  8  page  flat 
bed  Duplex.  Will  pay  top  dollar. 
Broker.  Box  1101.  Editor  *  Publisher 

PROOF  PRESS  in  good  condition  to 
take  full  page  including  Chase  23)4 
inches  wide  by  30  inches  long;  also 
want  good  used  mat  roller. 

BURLINGTON  FREE  PRESS 
Burlington,  Vermont 

WANTED:  3  paper  conveyors  Cutler- 
Hammer  pipe  constmotion,  give  de¬ 
tails.  George  C.  Oxford.  Boise.  Idaho. 

WE  HAVE  $30,000  CASH  for  24  page 
tube  or  unit  style  duplex,  complete 
with  stereotype  equipment.  Box  1132. 
Editor  ft  Publisher. 
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HELP  WANTED 


AdministratiTe 


PRODUCTION  MANAGER  for  20,000 
circulation  daily  newspaper,  with  job 
printing  shop,  in  San  fS'ancisco  Bay 
Area.  Applicant  must  have  proven 
ability  in  managoment  and  labor  rela¬ 
tions  and  thorough  knowledge  of  all 
mechanical  departments.  West  Coast 
applicants  preferred.  Reply  fully  giv¬ 
ing  age,  qualifications  and  experience. 
Box  1142,  Editor  &  Publisher.  _ 


RED  BIjOODED  Newspaperman  to  as¬ 
sist  publisher  in  all  phases  of  business 
on  large  weekly  and  job  printing.  State 
experience  and  salary  expected  in  first 
letter.  Lyons  Republican  Company, 
Lyons,  New  York. 


HELP  WANTED 


Display  Advertiang 


NATIONAL  ADVERTISING 
REPRESENTATIVE 

EXPANDING  New  York  Sales 
(iffice,  invites  resume  from  man 
with  newspaper  and/or  agency  ex¬ 
perience.  Salary  open.  For  inter¬ 
view  send  full  details  to  Box  1107, 
Editor  &  Publisher. 


Circulation 


WANTED — Circulation  Manager  for 
small  daily  in  pleasant,  progressive 
Rocky  Mountain  city.  Should  have  ex¬ 
perience  in  selling  rural  areas  as  sur¬ 
rounding  towns  important  to  growth. 
Box  1145,  Editor  &  Publisher. 


WANTED  —  Circulation  Manager  for 
4.000  cdrculation  evening  newspaper. 
Northern  New  England.  Not  for  sof¬ 
ties  or  the  inexperienced.  A  good  spot 
for  an  ambitious  young  man  who  ex¬ 
pects  eventually  to  move  on  to  larger 
field.  Box  10^,  Editor  &  Publisher. 


TOP  POSITION 

CIRCUL.\TION  MANAGER  for  morn¬ 
ing  and  evening  daily  newspapers. 
Combined  circulation  approximately 
15,000.  Excellent  opportunity  for  the 
right  man.  THE  LEADER-REPURLI- 
CAN-HERALD,  Glovcrsville,  New  York. 


Display  Advertising 


ADVERTISING  MAN  for  afternoon 
daily,  servicing  accounts,  selling.  Per¬ 
manent  position.  Tribune,  Fort  Scott. 
Kansas.  _ _ 


EXPERIENCED  Display  .Advertising 
man  wanted  on  North  Texas  daily. 
Write,  giving  background,  expected 
starting  salary,  etc.  Box  1141,  Editor 
&  Publisher. 


HELP  WANTED 


Editorial 


EDITOR— for  utility  company  maga¬ 
zine  in  Chart  Area  2.  Must  be  good 
feature  writer  and  understand  photog¬ 
raphy  and  layout.  Reliability,  enter¬ 
prise  and  determination  to  maintain 
magazine’s  present  high  standards 
very  necessary.  This  is  a  splendid  op¬ 
portunity  for  a  man  or  woman  experi¬ 
enced  in  either  newspaper  feature  or 
employe  magazine  work.  Box  1102. 
Editor  &  Publisher. 


GENER.AL  NEWS  MAN,  reporting 
and  some  desk,  small  Ohio  daily.  Must 
be  experienced.  No  transients  or  be¬ 
ginners.  State  background  fully,  salary 
expectations  first  letter  to  Box  113-8, 
Editor  &  Publisher. 


ADVERTISING  M.AN  for  New  Mexico 
afternoon  daily  in  7.000  circulation 
bracket.  Must  be  experienced  in  selling 
and  layout.  Also  capable  of  assuming 
working  managership  of  4  man  depart- 
iiient.  Box  1200,  Editor  &  Publisher. 

ADVERTISING  M.VNAGER.  Excellent 
opportunity  for  experienceii  producer. 
Liberal  salary  and  bonus  plan.  Good 
live  afternoon  daily  in  center  of  South¬ 
west  Slissouri  recreational  area.  Inter¬ 
view  necessary.  G.  K.  Meuser,  Monett 
(Missouri)  Times. _ 


AN  OPEN  LETTER  TO 
Young  Advertiising  Salesmen 

WE  HAVE  a  growing  organization 
of  weekly  community  newspapers  in  a 
large  Eastern  Oity  (Chart  Area  J  2) 
with  openings  in  our  advertising  de¬ 
partments  for  young  advertising  sales¬ 
men. 

WE  ARE  primarily  interested  in 
young  men  who  can  hold  down  good 
salaried  positions  with  a  desire  to  step 
up  into  an  advertising  manager’s  po¬ 
sition. 

OURS  IS  a  team  of  young,  experi¬ 
enced  newspapermen  who  are  looking 
for  others  to  help  continually  build 
this  organization.  If  you  are  inter¬ 
ested,  write:  I 

BOX  1048,  EDITOR  &  PUBLISHER 

EARN  OVER  $1,000  in  6  to  8  weeks. 
Annual  special  edition  in  excess  of 
100  pages  requires  salesman  to  layout 
and  sell.  Liberal  straight  commission 
makes  even  greater  earnings  possible. 
Prove  yourself  and  ability  and  we’U 
pay  round  trip  travel.  Include  refer¬ 
ences  from  last  three  employers.  Rich¬ 
ard  M.  Peters,  Daily  News,  Camden. 
Arkansas. 


DISPL.AY  ADVERTISING  SALES  po- 
•sition  open  on  prize-winning  daily  for 
an  experienced,  aggressive,  capable 
S.ALESM.AN  with  layout  ability.  $75 
plus  attractive  bonus.  Write  fully,  in 
confidence,  to  James  Merrill,  .Advertis¬ 
ing  Manager,  Coffeyville  (Kansas) 
•lournal.  _ 


DISPL.AY  SALESMAN  on  weekly  pa- 
I)er,  Middle  .Atlantic  city.  Good  st.art- 
ing  salary.  Prefer  young  man  with 
management  ability,  who  can  rise  to 
department  head,  possibly  publisher. 
Box  1255.  Editor  S:  Publisher^ _ 


IP  YOU  LIKE  TO  SELL 
P-^ILY  in  one  of  New  Hampshire’s 
finest  communities  has  opening  for 
young  advertising  salesman  with  at 
least  four  years  selling  background, 
small  town  experience  preferred.  Car 
necessary.  Give  age,  experience,  refer¬ 
ences,  salary  expected  in  first  letter. 
Write  Box  1041,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  SO¬ 
LICITOR.  Must  make  good  layouts 
for  all  lines.  Permanent  job  with  pro¬ 
gressive  paper  circulation  ten  thou¬ 
sand.  Opportunity  for  advancement. 
Good  merchants  to  work  with.  Write 
giving  experience,  reference,  age  and 
salary  expected.  Florence  Morning 
News,  Florence.  South  C.-irolin.i. _ 

EXPERIENCED  Business  Review  men 
who  have  worked  for  Briggs,  Calla- 
gher,  Bostwick.  or  Kelcb  can  join  with 
me  on  a  Philadelphia  daily.  25%  com¬ 
mission  paid  3  months  in  advance. 
No  draws  or  advances,  but  weekly 
settlement.  No  phone  calls  accepted. 
If  interested  see  George  Kcary.  Room 
2.  2214  Chestnut  Street.  Philadelphia. 
Pennsylvania. 


REPORTER,  Journalism  education 
or  equivalent  training,  permanent  po¬ 
sition  starting  immediately,  knowledge 
of  sports  and  photography  helpful, 
give  all  details  in  first  application. 
Union-iSun  and  Journal,  Lockport,  N.Y. 

EXCELLENT  OPPORTUNI¬ 
TY  for  thoroughly  experi¬ 
enced  editorial  executive. 
Independent  daily,  locally 
owned  and  managed,  ideal 
Upper  New  York  State  loca¬ 
tion.  Successful  applicant 
must  possess  a  first-rate  edi¬ 
torial  background,  with  prov¬ 
en  administrative  and  organ¬ 
izational  ability.  Must  be  of 
the  stature  to  inspire  the  con¬ 
fidence  of  hoth  the  staff  and 
community.  Please  provide 
complete  information  in  your 
first  letter.  Box  1251,  Editor 
&  Publisher. 


SITUATIONS  WANTED 


Administrative 


Editorial 


REPORTER — Experienced  young  man, 
single,  capable  of  writing  general  news 
and  sports  stories.  Can  .also  use  man 
or  woman  on  .AP  telegraph  desk. — The 
.Tunction  City  Daily  Union,  Junction 
City,  Kansas. _ 


ADVERTISING  SALESMAN.  Second 
man  on  three-person  display  staff. 
Daily  Press.  Charles  City.  Iowa. 


ADVERTISING  COPY  and  Layout  men 
for  suburban  newspaper.  Applicants 
must  have  ability  to  write  copy  and 
prepare  good  roughs  for  varied  list  of 
rmail  accounts.  State  educational 
background,  work  cxerienoe.  refer¬ 
ences,  salary  desired  and  availability. 
Box  1044.  Editor  &  Publisher. 


OOMBINED  Daily  and  Sunday  news- 
over  30,000  circulation.  Chart 
Area  has  immediate  opening  for 
advertising  manager  and  display  sales- 
m^.  Nice  opportunity  for  right  men. 
Write  giving  all  details  including  age 
and  salary  expected.  Box  1046.  Edi- 
tor  &  Pnbliaher. 


MAN  OR  WOMAN  w-ith  outsitanding 
ability  to  represent  creator  of  special 
pages  which  have  been  successhilly 
sold  on  metropolitan  newspapers.  Un¬ 
usual  opportunity  for  those  who  quali¬ 
fy.  Salary  and  bonus.  Write  P.O.  Box 
1013,  Detroit  31,  Michigan. 


REPORTER  for  police,  city  h.all. 
courts,  general  assignment  on  Florida 
semi-weekly,  20  miles  north  of  Miami. 
Larger  and  more  demanding  operation 
than  most  small  dailies.  8,500  circula¬ 
tion.  Permanent  position,  opportunity 
for  advancement  in  fast  growing  or¬ 
ganization.  Give  age,  reference,  experi¬ 
ence.  salary  requirement.  Write  Edi¬ 
tor,  Sun-Tattler,  Hollywood,  Florida. 


SOUTHERN  DAILY  in  Chart  Area  59 
has  two  positions  open  in  the  editorial 
department.  Need  city  desk  man  and 
potential  society  editor.  Experienced 
reporters  only.  Box  1201,  Editor  & 
Publisher. 


SPORTS  EDITOR,  on  15,000  Midwest 
afternoon  daily.  Need  not  be  fully  ex¬ 
perienced.  Send  details,  clippings,  sal¬ 
ary  expected,  earliest  available  to  Box 
1242.  Editor  &  Publisher. 


TOP  PAY  for  fast,  accurate  rewrite 
man  who  can  really  deliver.  Dayside. 
Midwest  500,000  city.  Box  1233,  Edi¬ 
tor  &  Publisher. 


Circulation  Executive-Administrator 

AT  NO  COST  TO  YOU! 

THAT’ S  my  promise  .  .  .  regardless  of 
amount.  I’ll  return  my  compensatioi 
many  times  over  ....  every  yesri 
Recommendation  and  qualifications  ex- 
cellenti  Permanency  with  a  futan 
sought!  60  days  notice  required.  Bn 
1000,  Editor  &  Publisher. 

SEASONED  BUSINESS  BUILDER 
able  to  produce  profit-maker.  Yonni 
(37),  married,  college  graduate  with 
drive,  experience,  energy,  souni 
operating  background  as  General  Mss- 
ager  and  Business  Manager,  directiss 
and  inspiring  all  departments.  R 
you’re  looking  for  General  Manag«, 
Assistant  to  Publislier  or  Biisineu 
Manager,  get  resume.  Box  1110,  Edi¬ 
tor  &  Publisher. 


GENERAL  REPORTER  for  P.M.  Daily 
in  Indiana  city  of  38,000.  Must  have 
year  or  two  of  experience.  Box  1230. 
Editor  &  Publisher. 


HOUSE  ORGAN  EDITOR — ^Experi¬ 
enced,  high-caliter  Journalist  under 
40,  to  edit  bi-weekly  plant  newspaper, 
do  personnel  and  public  relations  work 
in  large  well-established,  reputable 
manufacturing  plant.  Write  P.O.  Box 
402.  .Tackson,  Mississippi,  giving  full 
details,  age,  education,  experience,  sal- 
ary  requirements. _ 


BUSINESS  MANAGER 
ADVERTISING  .MAN.AGER 
ASSISTANT  TO  PUBLl'SHER 
Experienced  as  executive,  papers  from 
2.5,000  to  140.000.  Qualified,  siiccesi- 
ful.  Box  1249,  Editor  &  Publisher. 
Might  Tie-u|)  with  smaller  publisher. 


SOME  PUBLISHER  ntM'ds  a  man  with 
my  experience  and  ability.  Capshle 
general  manager,  assistant  to  publish¬ 
er,  or  can  take  over  your  advertisiat 
department.  Married,  dependable. 
Write  Box  1225,  Editor  &  Publisher. 


SUCCESSFUL  EX-PUBLISHER  end¬ 
ing  Korean  re-call  wishes  to  msnsge 
or  prepare  to  manage  small  daily  with 
part  interest.  Confidential.  Box  1254 
Editor  &  Publisher. 


Circulation 


DESK  MAN — Opportunity  for  experi¬ 
enced  young  man  on  Connecticut  after¬ 
noon  paper.  Please  give  full  details  in 
first  letter.  Box  1256,  Editor  i  Pub¬ 
lisher. 


WANTED  —  Reporter,  single,  experi¬ 
enced.  State  background.  .Salary  ex¬ 
pected  in  first  letter.  Box  1257,  Edi¬ 
tor  &  Publisher. 

Salesmen 


WANTED  BY  Upstate  New  York 
Daily:  Woman  writer  with  strong  fea¬ 
ture  leanings  for  Society  Department. 
Please  write  fully  as  to  professional 
background,  salary  requirements,  etc. 
Out  staff  knows  of  this  advertisement. 
Box  1237,  Editor  &  Publisher. 


SYNDICATE  SALESMAN 

REAL  OPPORTUNITY  for  voiing.  ex¬ 
perienced  newspaperman,  selling  news 
and  editorial  features.  Car  neeessnry. 
Replies  confidential.  Our  sales  staff  is 
aware  of  this  ad.  Give  experience  and 
starting  income.  Box  1024,  Editor  & 
Publisher. 


Mechanical 


JOURNEYMAN-STEREOTYPER 

FLORIDA  MORNING  DAILY,  Located 
in  beautiful  resort  city,  has  opening 
for  top-notch  craftsman.  Good  scale 
plus  many  major  benefits:  cost  of  liv¬ 
ing  bonus,  hospitalization,  life,  acci¬ 
dent,  surgical  and  sickness  insurance, 
liberal  vacations,  pension  plan.  Best  of 
equipment.  Only  top  producer  of  qual¬ 
ity  work  will  be  eonsidered.  Must  pass 
aptitude  screening  tests.  Union  or  elig¬ 
ible.  Furnish  references  in  full  confi¬ 
dence  with  letter  of  application.  Write 
Box  1238,  Editor  &  Publisher. 


Ten  YEARS'  Experience  as  District 
Supervisor  of  large  metropolitan  nswi- 
paper.  Intereated  in  making  chaap 
for  chance  for  advancement.  Writ* 

Box  1032,  Editor  &  Publisher. _ 

OIROULATION  MANAGER— 18  yeart’ 
experience.  Small  to  medium  papen 
in  competitive  field.  Route  carrier  to 
City  Circulation  Manager  before  tih- 
ing  present  job  as  Circulation  Manaf- 
er  8  years  ago.  Four  times  as  mneb 
Revenue  and  three  times  as  much 
circulation  as  when  taking  over  job  t 
years  ago.  A.B.C.  and  Little  Merchsat 
Capable  of  recruiting  and  trainia{ 
personnel.  Not  a  driver  but  a  lead*. 
Physically  fit  and  willing  to  do  a  diy’l 
work.  Active  in  church  and  service 
club  work. 

WII.L  work  for  salary  but  prefer 
Commission. 

MEMBER  of  I.C.M..A.  and  sectional. 
Prefer  Chart  Area  9  or  10. 

DESIRES  change  June  1.  1953 
Box  1114.  Editor  &  Publisher^ _ 


AGGRESSIVE  circulation  man.  Aje 
:t0.  Twelve  years’  experience  all  phai- 
cs.  Excell  in  carrier,  promotion 
public  relations.  Prefer  circnlatioa 
manager’s  position  on  small  daily  or 
promotion  manager  on  large  daily.  Box 
1235,  Editor  &  Publisher.  _ 


WRITERS’  SERVICES 


AVAILABLE  IMMEDIATELY  —  « 
year  old  circulation  man  with  9  y«re 
experience  on  17,000  class  daily.  Thor' 
ough  knowledge  of  -VBC,  Little  Mer¬ 
chant,  city  and  mail.  Top  referencei. 
Write  Box  1241,  Editor  &  Publisher. 

_ Correspondenis 

EXPERIENCED  uTs!  Corresponded 
offers  daily  Mexican  newsletter  partic¬ 
ularly  designed  for  pa^iers  servini 
I.riilin  .American  colonies  but  not  'P*®'!’ 
ing  news  of  general  interest.  Sacl 
service  possible  otherwise  only 
an  exclusive  correspondent  and  MM 
after  he  spends  years  learning  Mexico. 
Write  -Apartado  Postal  76^7,  Mexico. 
Distrito  Federal,  Mexico. _ _ 

_ Display  AdvertWiiE 

HUSTLING,  conscientious  Ad  Manif 
er.  Eight  years’  small  daily  in  2-papM 
market.  Worked  local,  national,  ^l****' 
fled  very  successfully.  Will  P'’®?®,!' 
Prefer  manage  medium  size  dailj. 
Married,  2  children.  Willing  to  go 
where.  Box  1143,  Editor  t  PubliMW; 

ADVERTISING  DIREOTOB  , 
EXPERIENCED  morning  and  evemaf 
field  50,000  daily  to  150.000  dailJ- 
Ready  for  tough  competitive  situation 
Fine  references.  Aggressive.  Pt0“r 
action,  write  Box  1248,  Editor  »  F" 
Usher. 

EDITOR  &  PUBLISHER  for  March  21,  1953 


Literary  Agency 


WRITERS! — ^.An  astute  agent  will  do 
more  than  present  manuscripts  in  rou¬ 
tine  fashion.  He  will  recognize  talent 
and  create  the  oiiportunity  to  use  it! 
Write  for  terms  —  TODAY!  Mead 
Agency,  419 — 4th  Ave.,  New  York  16. 


SITUATIONS  WANTED 


Administrative 


CHIEF  ACCOUNTANT-OFFICE  MAN¬ 
AGER.  18  years  valuable  newspaper 
experience,  all  phases.  Best  references. 
Box  1245,  Editor  &  Publisher. 
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SITUATIONS  WANTED  1 

SITUATIONS  WANTED 

Display  Advertisiiig 

Editorial 

advertising  DIRBCTOR,  succeis-  NEWS  EDITOR,  desk  man.  reporter,  | 
fol  background  morning  and  eyening  makeup  man.  29.  with  New  York  Oity 
.  .  •  large  and  amaU  dailies.  Particu-  daily  experience,  would  like  to  kick 
larly  proficient  competitiye  or  for  pre-  tlie  dust  of  the  big  city  from  his 
^ously  mi^anaged^  operations.^  heels  and  join  weekly  anywhere  in 


bid  to  handle  classified,  national,  local  Chart  Area  1  or  2.  Single,  college 
plu*  »11  your  ipeciftl  promoUona.  PMt  gradnate,  Vet.  Salary  open.  Box  1125. 
.KreiaiTe  and  poaaeaa  the  “know-  Editor  &  Publiaher. 

how  for  immediate  resnltt.  Financial-  - 

ly  tonnd.  Married.  Fine  health.  Habita  NBWS-Sporta-Features-Photo.  Can  do 
excellent.  Available  right  NOW.  Box  good  job  in  all.  Weekly  editor.  Seek 
>08.  Editor  &  Publiiher.  permanent  opportunity.  Daily  and  ra- 

~  dio  experience.  Own  car,  WW  II. 

advertising  MANAGER — 20  years  Korea  vet.  married.  2  «|iUdren  Go 
succvsKful  experience  in  sales,  promo*  ^ywhere.  Box  '112>8.  Editor  &  Pub- 

lien,  production  and  administration  on  iL^^^v  _ _  _ _ _ 

small  to  metropolitan  dailies.  Creative  OUTDOORS  EDITOR — Veteran  sports 
approach  to  newspaper  problems  com-  man.  Tops  at  creating  reader  interest, 
bmed  with  sound  constructive  and  ag-  produce  daily  column  plus  weekly 
iressive  selling,  ^ek  opportunity  in  p^ge.  Experienced  TV.  radio.  Box 
Chart  -Irea  1  or  2  where  there  is  the  fifg,  Editor  &  Publisher, 
future  possibility  of  additional  respon-  -  ■■■■  - - -  — 

»MOo!’*  \Vr'i‘;e  ftr' ilsuil,?!  ?7ox“l“239°  REPORTER-FEATURE  WRITER,  re- 
Editor  &  Publisher.  write,  4-year  man,  competent,  2«  years 


JK.OOO.  Write  for  resume.  Box  1239,  REPORTER-FEATURE  WRITER,  re- 
Editor  &  Publisher.  write,  4-year  man,  competent,  2«  years 

common  sense;  accurate,  vivid  copy; 

- ; -  presently  with  morning  daily.  BJ  Mis- 

M.IXAUER  competitive  executive  back-  sonri,  vet,  single,  references.  Thanks  1 


pound  25  years  well  known  dailies.  Box  1119,  Editor  &  Publisher. 

Special  Editions.  Classified  promotion, 

Xational.  .Available  NOW  .  .  .  short  - 

notice.  Write  Box  1247,  Editor  &  Pub-  YOUNG  Editor,  Writer,  experienced. 
Usher.  seeks  roving  assignment  or  metropoli- 

tan  job.  Know  Europe,  Washington, 
WIDE  Display  Experience,  age  40,  Single,  tree  to  travel.  Box 

married;  good  at  copy,  layout,  sales.  1134,  Editor  &  Publisher. _ 

Now  on  small  daily.  Need  opportunity  YOUNG  WIRE  SERVICE  reporter.  7 


1.“'^  income,  years’  experience  in  Europe  special- 

Box  12 lo,  Editor  &  Publisher.  ized  Iron  Curtain  politics,  desires  job 

'  ' '  .  .  with  daily  or  radio  station.  Will  go 

Editorial  . -  -- 


Editorial  anywhere  inside  U.S.  You  name  salary. 

wvnrts  TrrwTmnn  j  i  ®®2  Avon  Road,  West  Palm  Beach. 

SBW.S  EDITOR,  deakman,  experi-  Florida 

enced,  enterprimng,  sober;  em^oyed  Tim-  i  v  — Ti - 3 - r 

East;  desires  change.  Box  919,  E^ditor  -IBLE  NE,\\  SMAN,  43,  all-around  met- 
4  Pnhliiher  ropolitan  experience ;  college  graduate ; 

‘ -  published  weekly;  seeks  editing  post 

HOLLYWOOD  COLUMNIST  seven  in  Chicago  or  suburbs.  Box  1219,  Edi- 
years  for  top  press  association  desires  tor  &  Publisher, 
represent  syndicute,  chain  or  newspa-  “ 

pen  in  movle-TV -glamor  capital.  Fa- 


Box  929' Editor  ft  PublTsher."  '  BUSINESS  WRITER 

IfUSIC  CRITIC,  formerly  with  large 

p«ly,  SMka  poiltion  offering  diverai-  DIGS  out  “what  it-means’’  from  mass 
p  Education,  of  daily  doings  in  W.ishington,  Labor 

Booki,  Editorial,  etc.  Go^  knowledge  Relations,  commodity  markets.  Con 
of  German  and  Flinch  effertive  speak-  jenses  to  A  B  C’s  probable  inlluences 
gr.  Box  934,  Editor  «  Paputher.  on  business.  Currently  editing  weekly 

DBSKMAN— 10  years  deek,  reporting,  Washington  report,  food  market  anal- 
sports.  BS,  vet.  family.  South  or  East.  Keneral  news  stories  and  digest.s. 

Box  1035.  Editor  &  Publisher. 

- - -  36.  Box  1221,  Editor  &  Publisher. 

I®ITOR,  experienced  book  and  maga-  tTiT. ..  ..  ..  .r,  ■■  .. 
Jme  presently  with  large  New  York  f  ,  EOITOK  K  E  1  O  K  F  E  K ; 

Publisher.  Press,  public  relatione  back-  \oung  .Methodist  pastor  (II  years)  B. 
ground.  Own  books,  articles  published,  i,*  desires  journalistie  work.  Keligious 
31,  Veteran.  AB.  MA,  LIB,  Languages.  Service  eorrespoiident  years. 

Want  opportunity  Chart  Area  2.  Box  V, **P"1'*  frequently  published. 
1020.  Editor  &  Publisher.  Editor  A 

~ _ — - -  Publisher. 

s?*E*l‘t“'c***  CREATIVE  WKITINt;  on  . . . 

wnrlHwiat  °°  ****  York  staff  of  a  basis.  .Area  coverage  for  trade  iiapers; 

worldwide  organisation  seeks  part  aj  copy  Macazitie-  Kidio-  Film’ 
*  Storv-llritingl  Solid  l.a'k^m.^id  Hal 

— _ .Madlin,  4630  S.  Fairfield,  Chicago  32, 

Man,  25,  single,  seeks  post  on  pro-  Illinois. _ 

gresaive  daily.  Experience  on  large  CRITIC — Jlusic  and.  or  theater.  .Ma- 
p*'fy'  will  travel.  Box  1017,  Editor  &  ture;  candid;  literate;  not  stiilTy. 

■  ublisher. _  Long  exi»erience.  Box  1252,  Editor  & 

NE\VSPAPE:R  woman.  Ghost  Writer.  - 

♦•Jperit'nred  publicity,  wants  interest*  .. 

‘“f  job  not  New  York  City.  Modest  OR  RhWKlTFa  MAN  20  years* 

"»Ury,  Box  1042  Kditor  &  Publisher.  **xperience  all  phases  newapHj)ers,  wire' 
COMPa  vv — ^  AO  A  vivt' — FtwtTTd —  service  seeks  connection  medium  daily. 
ExDcH.n.L  magazine  editor^  employed  toj.  public  n  lations  firm, 

productinn  ?  ,  “'1*^  Moderate  salary.  Available  short  no- 

photographer.  Ran  lively  tice.  Box  12-26  Editor  A  I’uhlisher. 

foiemii  house  magazine  as  one*man  vrTy.maAO - ^ - r- - ^ - 1 — 

'bow.  Newspaper  and  business  maga*  managing,  city  or  wire.  Age 

tme  editing  background.  Box  1122.  years  experienee.  Box  1214, 

Editor  Sc  Publisher.  Kditor  &  Publisher. _ 


Editor  ic  Publisher.  ***  Kditor  &  Publisher. _ 

EDITOR  -  A A  Mm  iQMk'n  KDITGRI.VIj  Public  IGdations.  teb* 

W  n  PLBLISHLR.  ^uary  grad.  HA  Kconomirs.  Kditor  col- 

ly’semTr'r  ^  phases  daily,  w  Mk-  weekly.  Draft-exempt,  single,  22, 

„  5“-P"h'‘»h-  jirefer  Chart  Area  S2.  Box  1220.  Edi- 


BUSINESS  P.APER  EDITOR— Skilled 
in  new'8  and  feature  writing,  copy  edit¬ 
ing  and  production.  Thorough  knowl¬ 
edge  of  typography  and  layout.  Ten 
years'  experience  as  magazine  editor; 
former  newspaper  reporter  and  edi* 
tor.  Box  1121,  Editor  &  Publisher. 

GIRL,  returning  to  I.e<>s  Angeles,  wants 
job  as  reporter  on  weekly  or  research* 
stenographer  in  publishing  field.  H.A., 
stenographic,  weekly  experience.  Box 
1212,  Kditor  &  Publisher. _ 

OLOBRTROTTING  A-1  re-porter,  27,1 
experience  since  12.  Law  degree,  wants 
to  settle  down  on  steady  job.  Box 
1243,  Editor  &  Publisher. 

“GO-GETTER,*’  30.  want.s  newspaper 
or  magazine  connectitm  in  writing  end. 
Married,  two  young>t4rs.  three  years 
with  present  newspaper.  Know  lay-out. 
Speed  Graphic,  can  handle  staff.  Have 
sold  to  dozen  major  markets.  Box 
1236,  Editor  &  Publisher. _ 

HIGH  HONORS  journalism  graduate  , 
of  Western  College  would  appreciate 
reporting,  feature  w'riting,  or  desk  op¬ 
portunity  on  Pacific  Northwest  daily  or 
weekly.  “Gifted'*  verbal  I.Q.  Edited 
prize-winning  college  weekly.  World 
War  TI  veteran,  married,  one  child. 
Box  1213.  FMitor  k  Pu hi i sher. 

HUSH AND-WIFK  team  to  cover  arts, 

5  year.s  big  dailies,  movies,  drama,  mu-  J 
sic,  books,  art,  radio;  also  sound  re*  i 
porters;  wish  to  settle.  Box  1224, 
Editor  ji:  Publisher.  | 

NEED  SUilMER  JOB.  D,  C.  area., 
now  psychological  warfare  officer,  out  i 
in  time  to  start  May  5.  Plan  return  to 
college  in  fall.  BA  in  journalism.  SDX  ; 
honor  grad.  College  editor.  Some  desk  ; 
and  reporting  experience.  Pay  sec-  ' 
ondary.  Box  1206,  Editor  &  Publisher. 
NKWSWOMAN,  25,  three  years’  Mid¬ 
western  daily  and  Army  public  infer*  ' 
mation  office  experience.  General  re¬ 
porter.  features.  Single,  college  gradu-  , 
at-e.  Available  in  May.  Box  1208, 
Editor  ^  Publisher, _ 

SPORTS  EDITOR.  33.  Wisconsin  PM  . 
daily  (36,000)  years,  1  year  gen-  | 
eral  reporting.  Interested  in  sports  fir  ' 
general  news.  Prefers  Chart  Area  6  or 
7.  BA,  family,  veteran.  Box  1207.  : 

Kditor  &  Publisher. _ 

SPORTS  EDITOR.  years’  exjieri- 
ence,  seeks  sports,  publicity  job.  Col-  ] 
“  lege  grad,  vet,  28.  family,  reliable.  , 
Box  1231,  Kditor  &  Publisber.  I 

IS  SlMlItT.S  KDITOR— Now  specialized 
((  columnist.  46:  wants  baek  to  KILL' 
j  G.vSrUT  OK  all  sport« :  radif»-TV'  ex-, 
nerience.  Box  1216,  Editor  &  Pub-  j 
iisber.  i 

thoih nm \ i“1iepor t k r.  stromTTe  ■ 

litical  background.  2U  years  large 
1 1  dailies.  1*  »  years  features  (movies, 
books);  Army  Intelligence;  wants 
challenge.  Box  1223,  K«lit«»r  &  Pub- 

Usher. _ 

“  WIRE  EDITING  or  copyreading,  pre-  j 
V,  ferabi)’  Chart  Areas  1.  2.  6  or  8.  Ex-  | 
^  perienced.  Best  References.  Box  1205.  | 
Kditor  &  Publisher. 

WIRE  KDITOR,  28.  journalism  gradii- 
4*  ate,  seeks  job  progressive  West  Coast  , 
•e  daily.  Best  professional,  character  ref-  , 
y.  erences.  Kxperienee  both  tajie,  tele- 
II.  tyiM*.  Married,  veteran.  Box  1214, 

3*  Editor  Publisher. _ 

_  WO.MAN,  30,  looking  for  job  in  New 
:e  ’  York  City,  combining  Public  Relations 
t,  I  and  editorial  work.  Familiar  house 
magazine  and  publicity  fiebls.  Box 
7  1  1204.  Kditor  &  Publisher. 


PHOTOGRAPHER,  27,  top  experi- 
cence,  past  three  years  on  80,()00  com¬ 
bination.  AbUity  proven  all  beats. 
Public  relations  and  commercial  pacx- 
eround.  Have  r*r,  cameras.  WiU  go 
anywhere  for  solid  proposition. 
ROGER  OOAR,  2210  Eleventh  Ave.. 
Rockford.  Illinois.  Phone:  2-7148. 

PHOTOGRAPHER — ^Versatile,  experi¬ 
enced,  willing.  Fifteen  years  newspa¬ 
per  and  news  service.  Excellent  feature 
background.  Responsible.  References. 
Box  104)7,  Editor  &  Publisher. _ 

SEALED  BIDS  received.  Have  Photog- 
raphers  on  the  Auction  Block.  *rhe8© 
men  MAKE  news  pis.  —  No  Button 
pushers.  Give  your  complete 
Every  area.  Box  1148.  Editor  &  Pub¬ 
lisher.  _ _  _ 

PHOTOGBAPHER--F  i  f  t  o  e  n  years 
newspaper  and  news  service,  some  re¬ 
porting,  would  perfer  Western  States. 
Box  1218,  Editor  A  Publisher. _ 

PHOTOGRAPHER,  young,  single,  ex¬ 
perience  with  New  York  daily.  Seek 
position  in  Chart  .Area  52.  Mas  all 
equipment  and  eye  for  news.  Iw'ter- 
ences  and  clippings  on  request.  Box 
1232,  Editor  &  Publisher. 

Promotion — Public  Relations 

i  WRITER,  public  relations  young 

I  man  seeks  position  working  words. 

Four  years  news,  public  relations 
background.  Honest,  dependable, 
i  Excellent  references.  Will  travel. 
Single,  veteran,  own  car.  Crapliic. 
Would  welcome  challenge  in  cre- 
;  ating  fresh,  isable  ideas,  copy. 

Box  1217,  Ediior  k  Publishi-r 

MiffcMlnl 

WANTED  PO'SITION  as  Composing 
Room  Superintendent  or  Mechanical 
Superintendent  or  Production  Manage^r 
or  Business  Manager.  Actual  exiiori- 
'  ence  all  phases  newspaper,  book,  niag- 
I  azine,  commercial  production.  Now  ein- 
=  ployed  large  metropolitan  morning — - 
evening  daily  and  Sunday.  Original 
training  in  New  York  and  New  Eng¬ 
land,  age  45,  married,  no  drink.  Will 
i-onsider  any  location  except  West 
I  Coast.  Complete  details  upon  inquiry. 

.  Box  1113.  Editor  k  Publisher. 

'  COMPOSING  ROOM  FOREMAN,  me- 
I  elianical  sui>erinti'ndrnt.  Thorough,  all 
round  experience  including  own  plant, 
i  Se**k  permanent  position  on  daily  or 
•  Iiiililishing  house  anywhere.  Best  refer- 
!  i  neis.  Box  1240.  Kditor  &  Publisher. 

PRESSKOO.M  FOREMAN.  Experiem  ed. 
Familiar  with  ai'.  makes  of  presses. 
Seeking  ciiang*  own  idea.  A\  .ant  after- 
■  noon  daily.  Can  move  after  May  1. 

.\nywlit*re.  Proof  of  ability  and  refer- 
j  ences.  Write  Charles,  1218  Ryder  St., 
i  Vallejo,  California, 


er  tv. it. 1.1 — • - i,  T,  i  .V  I'reier  tyiiari  .\rea  iiox  i;;zu,  r.at- 

Snn.sl®'.*?*’'®  ,.l"  tor  &  Publisher. 

Atonn®**’  Wes*-  Nothing  under  fOITOR.!  - it  F~si  F  \  R  i  ■  m.- 

opportunity  to  advance.  Box  EDITORIAL  RhSE.ARt  HER,  >oung, 
M20.  Editor  A  Pnhli.hor  college,  experienced  develojiing  back- 

hX-SPoRTig  pvr>rmon.-p — u - T  kround  material.  Part  or  full  time. 

REPORTER,  three  years  Box  1203.  Editor*  Publisher, 
rsperience.  wants  back  in  field.  Top-  vVi>gRii,-v/-vT> — liT  — 

"otch  worker,  combination  desk-writ-  k  A\  r.ter  Photographer 

background.  Veteran,  single,  will  T'”, ^,® 

'f‘vpl.  Box  1130  FHitor  A  PnKti.h.r  Augiist  1.  19.j3.  Dosires  position  with 
SpilRmg  Toorrn.-;-  i  .  3^"'*“®''®®;  Small  town  daily  as  reporter  and  pho- 
1.;^  ■  ^  WRITER,  26,  single,  2  years  tographer  in  Southwestern  U.S.  area 
R..  Prefer*  l»rge  eastern  daily,  or  California.  Write  Box  1222,  Editor 

1133,  Editor  A  Piihlisher  _  &  Publisher. 

SPORTS  WRITER  desires  location  FEBRUARY  tXlLLEtJE  ORA^DUATK^ 
Now  on  evening  daily  of  250.-  B.S.  Jonmalism.  30,  USMO  yeteran, 
TM '  .."lonth*  all  phases  sports.  2  single,  good  writer.  Seeking  editorial. 
bkVi  eeOege  sports  publicity.  Prefer  public  relations  or  publicity  position. 
1  jrt  .Veas  9,  12.  Box  1140,  Editor  Will  travel  here  or  abroad.  Box  1209, 
•  Pnbhsher.  Editor  &  Publisher. 
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—  WRITER  — 

■ir  NEWS— Eight  years’  experience  on  , 
all  beats  of  100.000-class  jiaper. 

it  FEATURES — Three  year.s  on  Sun¬ 
day  magazine  staff. 

it  EDITORI.AL.S — Liglit  and  piincliy  ■ 
on  a  highly-regarded  page. 

IN  niid-30’s;  married;  two 
children.  Seeking  paper  that 
admires  quality  and  is  not 
afraid  of  a  new  idea  now  and 
then. 

Prefer  Chart  Area  10  or  West  Coast 
Box  1211,  Editor  *  Publisher 


USE  YOUR 
Editor  b  Fubliaher 
CHART  AREA 
in  your  classified  ad  copy: 

51. — Maine,  New  Hampshire, 
Vermont,  Massachusetts, 
Rhode  Island. 

$2. — Hew  York,  Connecticut, 
New  Jersey,  Pennsylva¬ 
nia,  Maryland,  Washing¬ 
ton  D.C.,  Delaware. 

;3. — W.  Virginia,  Virginia, 
North  Carolina. 

54. — Georgia,  South  Carolina, 
Florida. 

$6. — ^Mississippi,  A 1  a  h  a  m  s. 
Tennessee,  Kentucky. 

56.  — ^Michigan,  Ohio,  Indiana. 

Illinois. 

57.  — Wisconsin,  Minnesota, 

North  Dakota,  South 
Dakota. 

58.  — Iowa,  Missouri,  Nebraska. 

Kansas. 

59.  — Arkansas.  Louisiana,  Ok¬ 

lahoma,  Texas. 

10.  — Colorado,  New  Mexico, 

Arisona,  Utah. 

11.  — Montana,  Wyoming,  Ida¬ 

ho,  Washington,  Oregon. 
;12. — California.  Nevada. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

There  was  once  great  interest 
in  the  proposed  study  of  press 
fairness  during  the  1952  political 
campaign.  But  as  the  campaign 
fades  into  limbo  and  the  political 
scene  gets  back  to  normal  that  in¬ 
terest  is  fading  obviously.  Every¬ 
one  seems  to  have  other  things  to 
think  about.  It  is  now  more  than 
four  months  since  Dwight  Eisen¬ 
hower  was  elected  bringing  an  end 
to  that  great  debate,  and  his  new 
administration  has  had  more  than 
two  months  to  put  “time  for  a 
change”  into  practical  effect. 

Sigma  Delta  Chi  at  its  Novem¬ 
ber  convention  in  Denver  offered 
its  sponsorship  for  such  a  study 
and  a  committee  was  later  named 
to  investigate  the  possibilities  and 
practicalities  of  techniques  and  fi¬ 
nancing.  Its  report  will  be  made 
to  the  SDX  Executive  Council 
meeting  in  Washington  April  15. 

E&P  unblushingly  claims  credit 
for  first  suggesting  that  an  apprais¬ 
al  of  newspaper  performance  dur¬ 
ing  the  campaign  should  be  made. 
The  idea  was  given  serious  consid¬ 
eration  by  the  board  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
but  rejected  as  being  too  difficult. 
SDX  later  offered  its  sponsorship 
if,  on  investigation,  it  was  found 
feasible. 

Two  comments  have  been  pub¬ 
lished  in  a  Harvard  quarterly  pub¬ 
lication  about  the  difficulty  of 
making  such  a  study  which  inti¬ 
mate  that  it  might  never  be  done. 

*  *  * 

Confluence,  “An  International 
Forum,”  is  a  quarterly  launched  a 
year  ago  under  the  auspices  of  the 
Summer  School  of  Arts  and  Scien¬ 
ces  and  of  Education  of  Harvard 
University.  Henry  A.  Kissinger  is 
editor. 

In  its  March,  1953,  issue  two 
articles  refer  to  the  study  proposal. 
Erwin  D.  Canhan,  editor  of  the 
Christian  Science  Monitor,  wrote 
on  “The  American  Press  and  the 
1952  Presidential  Election.”  Com¬ 
menting  on  the  E&P  proposal,  Mr. 
Canham  observed: 

“But  it  will  be  a  very  difficult 
survey  to  make  scientific.  For  ex¬ 
ample,  suppose  that  in  a  given 
newspaper  General  Eisenhower 
has  the  top  front-page  headlines 
four  days  in  a  week,  and  Gover¬ 
nor  Stevenson  on  only  two  days. 
On  the  surface,  in  the  statistics, 
that  looks  like  imbalance.  But 
suppose  General  Eisenhower’s 
speeches  were  more  striking,  dy¬ 
namic,  interesting,  newsworthy, 
and  significant.  Was  the  newspa¬ 
per  under  an  obligation  to  give  its 
headlines  to  each  candidate  equally 
without  regard  to  the  content  of 
the  news?  In  order  to  render  the 
survey  accurate,  somebody  will 
have  to  make  the  often  subjective 
decisions  as  to  which  news  was 
more  important.  In  many  cases, 
such  choices  will  be  relatively 


easy.  But  there  are  bound  to  be 
a  host  of  borderline  examples.” 

Another  article  in  the  same  is¬ 
sue  is  “Objectivity  in  a  Free 
Press,”  written  by  David  White, 
research  professor  of  journalism  at 
Boston  University.  He  also  bowed 
to  the  E&P  suggestion  but  com¬ 
mented: 

“One  of  the  great  difficulties 
which  any  group  of  researchers 
will  encounter  is  the  fact  that  no 
completely  adequate  methodology 
for  determining  newspaper  bias 
has  yet  been  developed.” 

Mr.  White  also  made  almost  the 
same  comment  as  Mr.  Canham: 
“Probably  the  chief  cause  behind 
most  of  the  charges  of  bias  has 
been  the  failure  of  the  critics  to 
admit  to  themselves  that  certain 
events  or  issues  discussed  by  one 
candidate  may  be  of  greater  news¬ 
worthiness.” 

* 

If  iHE  SDX  committee — which 
includes  top  flight  representatives 
of  newspapers,  radio,  magazines 
and  journalism  education — arrives 
at  the  same  conclusion  reached  by 
White  and  Canham,  the  press 
study  will  be  stymied. 

But,  if  so,  it  will  at  least  point 
up  the  need  for  some  ba.sic  research 
in  this  field  to  establish  what  Mr. 
White  calls  “methodology.”  If 
something  is  done  about  that  it 
will  be  progress. 

Discussing  the  post  -  election 
charges  of  the  New  Republic  and 
the  Reporter  criticizing  the  press 
for  lack  of  objectivity  during  the 
campaign,  Mr.  White  noted: 

“While  there  were  undoubtedly 
newspapers  guilty  of  one  or  even 
all  these  practices,  we  do  not  have 
enough  evidence  on  the  basis  of 
the  limited  sample  of  papers  stud¬ 
ied  ..  .  to  say  categorically  that 
systematic  and  deliberate  bias  per¬ 
vaded  the  news  coverage  of  all 
but  a  ‘handful  of  newspapers.’  .  .  . 

“Had  the  critics  of  the  press 
been  content  to  state  that  their 
findings  were  limited  to  a  pre¬ 
sample  of  the  American  press,  that 
they  had  not  determined  what  was 
or  was  not  a  biased  item  by  any¬ 
thing  more  valid  than  their  rule 
of  thumb,  one  could  have  no  quar¬ 
rel  with  their  tentative  findings.  It 
is  to  their  blanket  charge  that  the 
entire  American  press  (with  a  very 
few  exceptions)  deliberately  and 
systematically  placed  bias  in  its 
news  columns  that  one  must  take 
exception.  Not  because  it  may  not 
be  true,  but  because  as  of  today 
there  is  no  evidence  for  so  large 
an  indictment.” 

We  feel,  as  we  always  have,  that 
if  a  study  of  press  fairness  in  the 
campaign  is  not  made,  the  unsub¬ 
stantiated  charges  will  be  repeated 
:  and  echoed  ad  nauseum  until,  and 
,  probably  through,  the  next  elec¬ 
tion.  Comments  of  the  White 


E&P  CALENDAR 

March  21-23 — Midwest  Cir¬ 
culation  Managers  Association, 
convention,  Kansas  City,  Mo. 

March  24-27— Short  Course 
in  Press  Photography,  12th  an¬ 
nual,  Kent  State  University, 
Kent,  Ohio. 

March  28 — Southern  Circu¬ 
lation  Managers’  Association, 
meeting.  Bon  Air  Hotel,  Aug¬ 
usta,  Ga. 

March  28-29  —  Indiana  AP 
Association,  Spring  meeting, 
Leland  Hotel,  Richmond,  Ind. 

variety  provide  useful  rebuttal  ma¬ 
terial  if  newspapers  would  only 
use  it  in  their  own  defense. 

a 

Reporters  Win  Access 
To  Some  Police  Reports 

Birmingham,  Ala. — ^The  Birm¬ 
ingham  News  has  won  out  on  two 
of  three  points  in  a  two-week 
battle  to  make  some  records  and 
reports  of  the  Police  Department 
available  to  reporters. 

The  three  City  Commissioners 
and  three  police  officials  pledged 
that  they  would  give  free  access 
to  teletype  reports  and  to  the 
complaint  file  at  headquarters. 

They  balked,  however,  at  show¬ 
ing  reporters  the  daily  jail  docket, 
which  lists  persons  arrested  over 
a  24-hour  period.  This  informa¬ 
tion  has  always  been  available  pre- 
vioasly  to  reporters.  Police  said 
reporters  could  ask  them  about 
any  jailed  person  they  were  curi¬ 
ous  about,  but  could  not  see  the 
complete  list. 

■ 

Tom  Duggan  Turns 
Sports  Columnist 

Chicago — ^Tom  Duggan,  contro¬ 
versial  radio-television  sports  com¬ 
mentator,  will  write  a  daily  sports 
column  for  the  Chicago  Herald- 
American,  beginning  Sunday, 
March  22. 

H-A  sports  columnists  have 
been  told  that  they  may  take  is¬ 
sue  with  Duggan’s  “explosive  com¬ 
ments”  if  they  see  fit.  He  is  con¬ 
tinuing  his  radio  and  TV  sports- 
casts. 


U.  P.  Mokes  New 
Offer  to  Guild 

A  new  money  offer  bringing  tht 
top  minimum  to  $131  per  wttl; 
for  newsmen  was  made  by  th 
United  Press  on  March  17  in  coi 
tract  negotiations  with  the  Amei 
ican  Newspaper  Guild. 

Management  previously  hai 
agreed  to  a  general  increase  of  $] 
to  $4  per  week.  The  new  offer 
U.P.  officials  said,  would  give  em 
ployes  the  same  general  increax 
and  the  same  top  minimum  nt 
gotiated  recently  between  the  uniot 
and  the  Associated  Press.  TIk 
last  demand  of  the  union  in  lix 
U.P.  negotiations,  currently  unde: 
direction  of  the  Federal  Mediatio: 
and  Conciliation  Service,  was  for 
a  general  increase  of  $6  to  $! 
per  week. 

In  connection  with  the  Guflifi 
job  security  demands  the  Unite! 
Press  had  agreed  to  arbitration  o! 
discharges  with  the  customary  pre 
vision  that  management  would 
continue  to  be  the  sole  judge  of 
the  size  and  composition  of  to 
staff. 

■ 

Papers  Fight  Move 
To  Close  Tax  Records 

Madison,  Wis. — Repeal  of  Wis^ 
consin’s  “open  income  and  gift  tii 
inspection”  law  is  sought  in  a  bl 
introduced  in  the  State  Assembh 
Since  1911,  Wisconsin  has  per 
mitted  inspection  of  income  tar 
returns. 

The  bill  was  introduced  at  tli! 
request  of  the  Wisconsin  Cham'ce 
of  Commerce,  and  it  was  imine 
diately  denounced  editorially  b 
both  the  Milwaukee  Journal  at: 
Madison  Capital  Times.  Bo: 
newspapers  have  made  frequff 
use  of  the  open  returns  in  their  it 
vestigations  of  tax  scandals. 

■ 

Batterton  Back 

M.  F.  Batterton,  who  for  two 
years  has  been  general  manage: 
of  the  Illinois  Daily  Newspape 
Markets,  will  rejoin  the  Burea 
of  Advertising,  AN  PA,  on  Marc 
30,  as  assistant  western  manage 
in  the  Chicago  office  working  ui 
der  Dent  Hassinger. 
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FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 
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New  Wide  Range  Linotype  Mixers  set  the 
larf'est  sizes  of  display  faces  available  on  the 
main  keyboard  of  any  typesetting  machine ! 

The  main  magazines  on  \\'ide  Range  Linotype  Mixers 
are  extra-wide.  This  permits  them  to  carry  the  largest 
full  font  display  faces  that  run  in  any  magazine! 

Wide  Range  Mixers  have  four  extra-wide  magazines 
giving  tincqtialcd  capacity  for  the  larger  sizes.  The  extra 
keyboard  range  means  less  overtime,  increased  output— 
on  every  type  of  mixed  composition  from  the  smallest 
text  sizes  up  to  normal  36  point. 

Ask  your  Linotype  Production  Engineer  for  case-history 
details.  Write  today  for  your  copy  of  the  new,  fully  de~ 
scriptive  folder  WR-353  on  Linotype  Models  35  and  36. 


MERGENTHALER  LINOTYPE  COMPANY 
29  Rverson  Street.  Brooklyn  5,  New  York 


.Set  in  Unotypt  Erbar  and  Caledonia  families 


There  is  no  hesitation  . . . 

when  advertising  in  The  Citizen 
helps  Columbus  shoppers 

make  up  their  minds. 


CITIZ 


More  and  more  electrical 
advertisers  are  learning  that 
tion  supplants  hesitation  in  the 
of  Columbus  shoppers  when  they 
The  Citizen.  I 

For  the  readers  of  The  Citizen 
long  been  knowp  for  their  “get- 
go”  shopping  habits,  following  a 
with  this  newspaper. 

Because  of  these  determined 
more  electrical  appliance  advertisers 
making  sure  their  brand  names 
household  words  in  Citizen  homes. 


NEW  YORK  World-Telegram  i  The  Sun  COLUMBUS . Cilizen 

CLEVELAND . Press  CINCINNATI . Port 

PITTSBURGH . Press  KENTUCKY . Post 

SAN  FRANCISCO . News  Covington  edition,  Cincinnati  Post 

INDIANAPOLIS . Times  KNOXVILLE . News-S  jntinel 


DENVER . Rocky  Mtn.  News 

BIRMINGHAM  ....  Post-Herold 

MEMPHIS . Press-Scimitar 

MEMPHIS.  .  .  .Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE . Prea 

HOUSTON . Preu 

FORT  WORTH . PrM 

ALBUQUERQUE . Trib 

EL  PASO . Herald  Pod 
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General  Advertising  Department,  230  Park  Avenue,  New  York  City 


